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Massive  staff 
cuts  praposed 
forUPI 

(See  page  13) 


The  head  of  The  Chronicle’s  new  Asia  bureau  has  spent  more  time  in 
Asia  than  he  has  in  his  own  backyard. 

He  knows  the  language,  the  people,  their  politics  and  their  business. 
He’s  written  an  award-winning  film,  television  scripts  about  Japan,  and 
a  book  (in  Japanese),  as  well  as  hundreds  of  articles— first  as  a  civilian 
reporter  for  Stars  and  Stripes,  then  as  a  Fulbright  journalist  in  Tokyo. 

Berger  has  also  worked  as  a  reporter,  analyst  and  editor  for  his  home¬ 
town  paper.  The  Chronicle.  For  the  last  five  years  he’s  been  Tokyo  bureau 
chief  for  McGraw-Hill  World  News  Service  where  he  reported  business 
and  management  news  from  capitals  all  around  the  Pacific  Basin. 

Now  he’s  back  with  The  Chronicle. 

Berger’s  the  best.  He  knows  the  Bay  Area.  He  knows  Asia. 

And  he  knows  his  job.  He’s  an  old  f  at  it. 

^ranrisro  Cljrcnidr 

Great  people  make  a  great  paper. 


Nowls  the  time  to  start 
gettii^  into  flexo  presses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4 . .  .Jivm 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 

We’ve  researched  the 
variables  in:  ANIIX)X 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re- wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 


Send  for  our  free  brwklet. 
Newspaper  Flexography  -  A 
Report  on  Current  Technology. 

Il  gives  answers  to  questions  j 
that  you  may  not  have  even  / 
thought  of.  / 


Please  send  me 
Newspaper  Flexoanip 
A  Report  on  Current 
Technology 


P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 


We  Are  The  Software  Firm  That  Incorporates 
Accounting  Principles  &  Human  Resources 
Into  Newspaper  Management  Systems 


We’re  CoUier-Jackson,  and  we’ve 
spent  12  years  developing  advertising, 

FULL  RANGE  OF  PRODUCTS 

circulation,  financial,  accounting  and 

Each  of  our  newspaper  management 

personnel  systems  to  help  newspapers 

systems  is  designed  to  do  business  the 

organize,  process,  analyze  and  pre¬ 

way  you  do  business.  And  they  work 

sent  information  more  efficiendy. 

alone  or  together  to  better  work  for  you. 

more  effectively. 

CJ/C1RCUUT10N^“ 

We  believe  it  is  the  creative  ideas  of 

CJ/.ADV'ERTIS1NG"“ 

our  people  that  make  our  products  so 

CJ/ADVANCED  GENERAL  LEDGER^” 

successhil.  People  who  know  as  much 

CJ/ACCOUNTS  PAYABLE^” 

about  ROP  color  linage  as  they  do  about 

CJ/FLXED  ASSETS"" 

reducing  CPU,  I/O  and  elapse  times. 

CJ/PAYROLL"" 

You  see,  it’s  the  combination  of  news¬ 

CJ/CLASSIFIED"" 

paper  expertise,  accounting  principles. 

CJ/AD  TRACKING"" 

human  resources  and  software  know-how 

CJ/LAYOUT"" 

that  sets  us  apart  as  a  company  and  dif¬ 

CJ/NEW  SPRINT"" 

ferentiates  our  software  from  all  others. 

CJ/PERSONNEL"" 

CJ/EMPLOYEE  RIND  ADMINISTRATION"" 

AWARD-WINNING  SOFTWARE 

CJ/REPORT  WRITER"" 

CJ/EXECULINK"" 

Our  unique  way  of  working  means 

our  installation  base  is  growing  at  a 
rapid  pace. 

EDUCATION  &  SUPPORT 

Work  which  earns  us  numerous  ICP 

when  you  choose  a  Collier-Jackson 

Awards  for  products  that  have  clearly 

system,  you  don’t  go  it  alone.  We’re  there 

evidenced  their  acceptability  in  the 

to  help  you  every  step  of  the  way  —  from 

marketplace  and  their  leadership  as 

analyzing  your  needs  through  implemen¬ 

proprietary  software  systems. 

tation,  education  &  training  to  24-hour, 

Growth  that  keeps  us  ranked  as  an 

phone-in  support. 

Inc.  500  and  ICP  200  company. 

And  whether  you’re  a  terminal  oper¬ 

It’s  the  payoff  for  dedication.  And  it 

ator,  circulation  manager,  advertising 

makes  for  satisfied  customers  in  news¬ 

director,  general  manager  or  publisher. 

papers  throughout  the  United  States. 

you’ll  find  Collier-Jackson  features  do 
make  the  job  easier. 

■  CoHler-JacIcsen,  Inc. 

H  Corporate  Offices; 

3707  VWest  Cherry  Street 

Tampa,  Florida  33607 
■■  (813)872-9990 
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By  Doug  Borgstedt 


FEBRUARY 

11-14— California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 
Coronado. 

11- 14 — Oklahoma  Press  Association,  Mid-Winter  Convention  and  Exposi¬ 

tion,  Lincoln  Plaza  Forum  and  Convention  Center,  Oklahoma  City. 
13-17— Southern  Classified  Advertising  Managers  Association,  Annual 
Meeting,  Columbia,  S.C. 

17- 19— Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

18- 20 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

18- 21 — Maryland-Delaware-D.C.  Press  Association,  Winter  Convention, 

Balitmore. 

19- 21— Economics  and  the  '88  Election,  Conference  for  Journalists,  Co¬ 

sponsored  by  the  Foundation  for  American  Communications  and  the 
Gannett  Foundation,  Asilomar  Conference  Center,  Pacific  Grove, 
Calif. 

25-27 — South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency, 
Greenville. 

25- 27 — Georgia  Press  Association  Press  Institute,  Atlanta. 

26- 28— Alabama  Press  Association  Winter  Convention  and  Trade  Show, 

Marriott  Hotel,  Huntsville. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1— Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3 — Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

MARCH 

4-5— Missouri  Press  Photographers  Association,  Convention,  School  of 
Journalism,  University  of  Missouri,  Columbia. 

9- 12— National  Newspaper  Association,  27th  Annual  Government  Affairs 

Conference,  Hyatt  Regency,  Washington,  D.C. 

12- 15 — Texas  Daily  Newspaper  Association.  Annual  Meeting,  Houston. 

13- 15— First  Amendment  Congress,  Marriott  City  Center,  Denver. 

16-18 — Illinois  Press  Association,  Annual  Ad  Managers  Convention,  Shera¬ 
ton  Inn,  Springfield. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers'  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo.  Santo  Domingo.  Dominican  Republic. 

20- 22 — Central  States  Circulation  Manager's  Association,  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 

APRIL 

6- 8— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

7- 9 — Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla- 

hasee. 

8- 9 — Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

10- 13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

Seminars/ Workshops/Clinics 

FEBRUARY 

11- 13 — The  Poynter  Institute  for  Media  Studies.  Ethics:  Reporting  on  Aids, 

St.  Petersburg. 

14- 17 — Newspaper  Personnel  Relations  Association,  Workshop,  Know  the 

Business:  Newspapering  for  Personnel  Professionals,  Marriott  Hotel 
Downtown,  Chicago. 

28-3/2 — The  Poynter  Institute  for  Media  Studies  Writing  Center:MAC 
TRAC  —  Intermediate  and  Advanced. 


MARCH 

3-4 — ANPA,  Negotiating  Strategy  Seminar:  Salaried  Units,  San  Diego. 
7-9— ANPA,  Advanced  Management  Workshop,  Los  Angeles. 

13-16— SNPA  Foundation  Seminar,  The  Editorial  Page,  Shreveport,  La. 
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IM  LOOKIH^  rOR  A  REFORM 
WHO  IS  STRONG,  RESOURCEFUL,' 
ABLE  TO  FACE  HARPSHIP-' 

-  ABLE  TO  COPE  WITH 
PRESSURE  I 


About  Awards 


Heywood  Broun  Award.  Three  reporters’  30-article 
expose  of  fraud  and  waste  in  the  treatment  of  American 
Indians,  which  was  published  in  the  Arizona  Repiihlic  in 
Phoenix,  has  won  the  Newspaper  Guild’s  1987  Heywood 
Broun  Award. 

The  three  reporters  are  Mike  Masterson,  Chuck  Cook 
and  Mark  N.  Trahant,  who  is  a  Native  American.  The 
three  shared  in  a  $1 ,000  award  and  the  Republic  received  a 
citation. 

This  is  Masterson’s  second  Broun  award.  He  won  one  in 
1984  for  an  investigative  series  he  wrote  for  the  Arkansas 
Democrat  in  Little  Rock. 

The  winning  1987  series,  titled  “Fraud  in  Indian  Coun¬ 
try:  A  Billion-Dollar  Betrayal,”  reported  “devastating 
evidence  of  mismanagement  and  paternalistic  bureau¬ 
cracy  in  the  Bureau  of  Indian  Affairs,”  the  judges  said. 

NYSBA  winners.  The  New  York  State  Bar  Association 
announced  the  recipients  of  its  1987  Media  Awards. 

Newspaper  winners  were  Keith  George,  Binf>hamton 
Press  c6  Sun  Bulletin,  and  Tom  Maier  and  Rex  Smith, 
Newsday,  for  investigative  or  analytical  reporting;  Elliot 
Grossman,  Poughkeepsie  Journal,  and  Robin  Topping, 
Newsday,  for  continuous  coverage;  Bernard  L.  Stein, 
Riverdale  Press,  for  best  coverage  by  a  weekly;  Gordon 
Crovitz,  Wall  Street  Journal,  best  coverage  by  a  national 
newspaper;  and  Carl  Korn,  United  Press  International,  for 
best  wire  service  coverage. 


CORRECTION 

Last  week,  a  typographically  incorrect  version  of  the 
ad  on  the  facing  page  ran  in  the  same  space.  Although 
we  discovered  the  errors,  we  were  unable  to  have 
them  corrected  for  the  first  insertion.  We  apologize  to 
Mr.  Donald  Model  and  Mr.  Ross  Swimmer,  whose 
names  and  titles  were  incorrectly  represented. 

THE  ARIZONA  REPUBLIC 
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NowTlie 

Government  Is  Red-Rced. 


ast  October, 

The  Arizona 
Republic 

published  its  most 
important  and  startling 
investigative  series  in 
98  years.  Its  shocking 
findings  left  the  federal 
government  more  than 
a  little  red-faced. 

In  ei^t  parts, 

“Fraud  in  Indian 
Country:  A  Billion 
Dollar  Betrayal” 
exposed  a  mass  of  red 
tape  surrounding  the  fed 
ei^  government’s  Bureau 
of  Indian  Affairs,  an  intract¬ 
able  system  that  leaves 
taxpayers  holding  a  billion- 
dollar  bag. 

It  made  for  very  substan¬ 
tive  reading,  indeed.  But 
getting  read  is  one  thing. 
Getting  results  is  entirely 
another. 

After  our  series  broke. 
Interior  Secretary  Donald 
Hodel  and  BIA  head  Ross 
Swimmer  were  summoned 
to  testify  in  congressional 
hearings.  And  Senate 
Indian  Affairs  Chairman 
Daniel  Inouye  called  for  a 
special  investigation 
into  reports  of  oil  lease 


fraud,  sexual  abuse, 
inadequate  housing  and  poor 
health  care,  among  others. 

After  our  series  ran,  a 
Creek-Cherokee  Indian  W3S 
awarded  $650,000  when 
government  lawyers  con¬ 
spired  to  defraud  him  of  oil 
and  gas  leases  on  his  land. 

Our  investigative  team 
travelled  more  than  40,000 


The  Arizona  Republic 

A  gwat  newspaper,  a  great  tradition 


miles  across  18  states. 
Reviewed  thousands  of 
documents.  And  conducted 
more  than  500  separate 
interviews  to  complete  this 
series.  For  six  long  months, 
we  dug  out  the  dirt  on  The 
Bureau  of  Indian  Affairs. 
Now  ifs  time  to  clean  up. 

When  people  find  your 
writing  interesting  that’s 
nice.  When  it  moves  them 
to  action,  that  adds 
meaning  to  journalism. 


IN  BRIEF 


Ad  spending  up  6% 
in  November 

The  Newspaper  Advertising 
Bureau  reported  that  ad  spending  in 
newspapers  rose  6%  in  November  to 
$2.8  billion. 

Retail  expenditures  rose  4.3%  to 
$1.6  billion,  but  national  went  up  only 
slightly,  0.5%,  to  $334  million.  Classi¬ 
fied,  however,  rose  11.5%  to  $893 
million. 

For  the  first  1 1  months,  overall  ad 
spending  in  newspapers  was  up  9.3% 
to  $26.9  billion,  with  retail  up  6.7% 
classified  up  15.2%  and  national  up 
3.5%. 

Judge  orders  Koch 
to  turn  over  diaries 

New  York  State  Supreme  Court 
Judge  Bruce  Wright  ordered  New 
York  Mayor  Edward  1.  Koch  to  turn 
over  his  appointment  diaries  to  for¬ 
mer  New  York  Daily  News  reporter 
Kathleen  Kerr. 

Kerr,  now  a  reporter  for  Newsday, 
was  trying  to  find  out  whom  the 
mayor  spends  his  time  with. 

“As  a  public  person  invested  with  a 
public  trust,  he  should  be  accountable 
for  his  associations,”  Wright  said. 
“There  have  been  meals  charged  by 
the  mayor  to  public  monies,  while 
guests  of  the  mayor  are  not  identified 
by  name.  Without  revelation  of  the 
identity  of  such  guests,  it  is  difficult 
to  imagine  how  propriety  of  expend¬ 
iture  can  be  determined." 

Among  those  listed  in  the  diary  as 
having  dined  with  the  mayor  are 
Broadway  musical  star  Tommy  Tune 
and  singer  Laura  Branigan,  according 
to  reports. 

Prez,  officers  of 
INAME  are  elected 

Roger  H.  Clapp,  advertising  direc¬ 
tor  of  the  Richmond  (Va.)  News 
Leader  and  Times-Dispatch,  was 
elected  president  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  during  the  group’s 
140th  sales  conference  in  New 
Orleans,  La.  Clapp  succeeds  Alan  H. 
Dant  of  the  Cleveland  Plain  Dealer. 

Other  officers  elected  were:  presi¬ 
dent-elect,  Fred  D.  Crisp  Jr.,  director 
of  sales  and  marketing,  the  News  & 
Observer  and  the  Raleigh  Times, 
North  Carolina;  first  vice  president. 


Norman  R.  Kirk,  director  of  adver¬ 
tising,  the  Toronto  Star,  Ontario, 
Canada;  and  second  vice  president, 
Beverly  Klein,  director  of  advertis¬ 
ing,  the  Milwaukee  (Wis.)  Journal 
and  Sentinel. 

Also  elected  were  five  directors: 
director-at-large,  Nick  Cannistraro, 
vice  president/advertising,  the 
Washington  Post,  District  1  director, 
George  White,  manager/retail  adver¬ 
tising  and  manager/general  advertis¬ 
ing,  the  Patriot  Ledger,  Quincy, 
Mass.;  District  6  director,  Ryan 
McKibben,  advertising  director,  the 
Wisconsin  State  Journal  and  the 
Capital  Times,  Madison,  Wis.;  Dis¬ 
trict  8  director,  Ken  Light,  advertis¬ 
ing  director,  the  News-Press,  Stillwa¬ 
ter,  Okla.;  and  District  9  director, 
Paul  Carter,  advertising  director,  the 
Hobbs  (N.M.)  Daily  News-Sun. 

Reporters  to  appeal 
ruling  that  they’re 
professionals 

Almost  100  Washington  Post 
reporters  and  other  employees  have 
appealed  a  federal  judge’s  ruling  that 
they  are  professionals  and  exempt 
from  laws  requiring  overtime  pay. 

The  appeal  in  Washington  of  U.S. 
District  Court  Judge  Gerhard  A. 
Gesell’s  Jan.  13  ruling  was  filed  Jan. 
25  in  U.S.  Court  of  Appeals. 

Gesell,  dismissing  the  case  of  100 
employees  based  on  an  examination 
of  13,  overturned  long-standing 
Department  of  Labor  rules  — 
including  reporters  in  the  reach  of  the 
Fair  Labor  Standards  Act,  which 
requires  time-and-a-half  pay  for  work 
over  40  hours  in  a  week. 

Gesell,  finding  reporters  were 
highly  educated  and  skilled  and  exer¬ 
cised  wide  powers  of  discretion  and 
interpretation,  said  they  were  profes¬ 
sionals.  He  rejected  claims  their  jobs 
were  routine  reporting  of  facts. 

Previous  case  law  held  reporters 
were  covered  by  the  law  and  colum¬ 
nists  and  critics  and  editorial  writers 
were  exempt. 

The  ruling  did  not  address  the  other 
plaintiffs. 

The  Newspaper  Guild  supported 
the  appeal  and  pledged  to  continue  to 
pay  for  the  legal  costs. 

Post  Reporter  Tom  Sherwood, 
head  of  the  Post  Guild  unit  and  lead 
plaintiff,  said  the  decision  makes  the 
Post  the  only  newspaper  in  the  coun¬ 
try  to  be  exempt  from  the  overtime 
law  and  “leaves  it  out  there  for  other 


news  organizations  to  use  as  a  wedge 
to  get  out  from  under  the  wage  and 
hour  law.  We  think  the  issue  is  serious 
enough  that  there  are  thousands  of 
other  journalists  across  the  country 
who  could  lose  the  protection  of  wage 
and  hour  law  .  .  .  .” 

Twin  Cities  dally 
adds  more  color 

The  Twin  Cities  Star  Tribune  is  now 
running  at  least  two  pages  in  color 
daily,  and  sometimes  three. 

The  front  page,  sports  section 
cover  and  the  Variety  section  cover 
now  feature  color  on  a  regular  basis. 
By  the  spring  the  newspaper  plans  to 
have  four  or  five  section  fronts  show¬ 
ing  color. 

The  Sunday  edition  also  will  have 
more  color  on  its  section  fronts  by  this 
summer. 

Later  sports  results  and  separate 
classified  sections  are  other  improve¬ 
ments. 

The  newspaper  said  printing  all  its 
editions  at  the  new  production  facility 
enabled  the  changes  to  be  made. 

Bridgeport  Post 
may  be  put 
up  for  sale 

The  Post  Publishing  Co.  recently 
had  an  evaluation  done  of  its  morning 
Bridgeport  Telegram  and  evening  and 
Sunday  Post  in  preparation  for  a  pos¬ 
sible  sale. 

Post  Publishing  is  the  largest  inde¬ 
pendent  newspaper  publisher  in  Con¬ 
necticut. 

The  newspapers,  with  19,000 
morning,  63,000  evening  and  74,000 
Sunday  circulation,  were  evaluated  at 
around  $200  million. 

The  company  stressed  that  it  has 
not  yet  reached  a  decision  about 
whether  to  sell.  Shareholders  will 
decide  the  future  of  the  newspapers 
by  the  end  of  April,  the  company  said. 

N.H.  weekly  to  add 
publication  day 

The  weekly  Derry  (N.H.)  News, 
which  now  publishes  every  Wednes¬ 
day,  will  become  a  twice-weekly  on 
Friday,  March  4. 

The  newspaper  said  it  added  the 
publication  day  in  response  to  the 
growth  of  its  market. 
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Combine  the  acknowledged  applications  superior¬ 
ity  of  Atex,  Inc.  with  the  unsurpassed  quality  of 
IBM's  PCs  and  you  have  an  unbeatable  PC-based 
system  for  newspaper  and  magazine  publishing 
operations. 


Now,  Atex  offers  journalists  the  finest  PC-based 
writing  and  editing  systems  available  today,  just 
the  first  in  the  Atex  PC  Publishing  Series  of 
products. 

Atex's  new  Writer  Software  offers  the  bene¬ 
fits  of  speed,  flexibility,  and  the  acknowledged 
power  and  features  of  Atex  text-editing  systems. 
Atex  users  who  use  Writer  Software  will  benefit 
from  seamless  integration  to  the  Atex  front-end  system.  In  addition,  all  users  will  benefit  from 
the  product's  acclaimed  Thesaurus,  extensive  library  of  editing  commands,  and  Spelling 
Checker. 


And  Atex  has  chosen  the  IBM  PS/2  Series  (Models  25  and  30)  of  personal  computers  to 
ensure  that  today's  journalists  will  enjoy  all  the  current  and  future  benefits  offered  by  industry 
standard  hardware  and  operating  systems. 

Add  to  Writer  Software  and  the  PS/2  Series  an  Atex  editorial  keyboard  and  full  support  by 
trained  Atex  customer  support  specialists,  and  you  have  the  complete  PC  publishing  package. 


Talk  to  an  Atex  representative  today. 
Call  1-800-433-2839  or  617-276-5678  in 
Massachusetts  and  Canada. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 
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New  postal  rates 

Direct  mail  advertising,  a  large  competitor  to  newspaper  advertis¬ 
ing,  has  been  the  beneficiary  of  cheap  third-class  postal  rates  which 
have  been  subsidized  by  other  classifications.  This  should  be  of  im¬ 
portance  to  all  newspaper  executives  because  the  Postal  Rate  Com¬ 
mission  is  expected  to  recommend  new  postal  rates  the  first  week  in 
March.  Final  authority  for  changes  in  rates  rests  with  the  Postal 
Service  Governors  which  will  make  its  decision  on  the  recommenda¬ 
tions  of  the  Postal  Rate  Commission.  New  rates  are  expected  to 
become  effective  in  mid- April.  Will  third  class  continue  to  receive  the 
preferential  treatment  it  has  been  enjoying? 

The  American  Newspaper  Publishers  Association  has  told  the  rate 
commission  that  third-class  mail  has  grown  223%  since  1971,  com¬ 
pared  with  a  58%  volume  increase  for  first-class  mail.  Third  class, 
which  consists  largely  of  advertising  and  mail  order  catalogs,  now 
composes  39%  of  the  mailstream. 

Despite  this  growth,  the  Postal  Service  requires  third  class  to  pay 
only  a  small  share  of  the  USPS  overhead  costs.  ANPA  says  each 
piece  of  third-class  mail  contributed  only  4.5  cents  to  overhead,  while 
each  piece  of  first-class  mail  contributed  10.8  cents.  First-class  mail  is 
expected  to  be  increased  to  25  cents.  ANPA  has  asked  the  Rate 
Commission  to  recommend  23%  to  32%  increases  in  third-class  rates 
requested  by  the  USPS  for  1988  as  a  first  step  toward  “narrowing  the 
unjustified  rate  disparities  between  first-class  and  third-class  mail.” 

In  addition  to  the  favorable  rates,  third  class  has  been  getting 
preferential  delivery  treatment.  In  mid-1986  (E&P,  Aug.  23,  page  6) 
an  ANPA  study  in  five  cities  found  that  third-class  mail  was  being 
delivered  almost  as  quickly  as  first-class  mail  of  comparable  weight. 
First-class  envelopes  required  more  than  eight  times  the  postage  as 
identical  materials  in  the  third-class  envelopes  and,  whereas  97.5%  of 
the  first  class  was  delivered  in  two  days,  97%  of  the  third  class  sorted 
by  carrier  route  was  delivered  in  three  days.  That  is  pretty  close  to 
first-class  delivery  treatment  at  one-eighth  the  cost. 

This  is  the  time  for  the  Postal  Governors  to  correct  this  inequitable 
situation. 


Scorpions  in  a  bottle 

The  confrontation  of  CBS  anchor  Dan  Rather  and  Vice  President 
George  Bush  on  live  television  last  week  was  labeled  “television’s 
version  of  two  scorpions  in  a  bottle”  by  Broadcasting  magazine. 

Is  that  what  the  journalistic  interview  has  come  to?  Is  that  what 
editors  expect  of  their  reporters  on  assignment?  How  much  light  can 
be  shed  on  an  issue  when  “scorpions”  square  off  for  battle?  Has  the 
interview,  live  on  television  or  on  the  record  in  print,  which  once  was 
supposed  to  elicit  information  for  the  public,  been  reduced  to  the 
status  of  “who  won?” 

When  at  least  one  broadcasting  official  said  that  Rather  “crossed 
the  line  between  asking  tough  questions  and  being  rude”  it  is  certain 
the  press  didn’t  win  any  points  by  the  performance. 
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Letters  to  the  Editor 


Cites  the  importance 

I  was  delighted  to  see  that  the 
New  England  Newspaper  Associa¬ 
tion  is  going  to  hold  a  seminar  on 
obituaries  in  January.  Believe  me,  no 
other  single  newspaper  item  is  held 
longer  or  esteemed  more  than  the  obi¬ 
tuaries.  Anyone  working  with  family 
history  as  I  do  looks  immediately  to 
this  source  for  information. 

Newspaper  obituaries  have  gotten 
better  over  the  years.  In  1866,  my 
great-great-grandfather’s  obituary 
was  very  short  and  mentioned  only 
that  he  voted  straight  Democrat  for  55 
years.  No  survivors,  nothing  about 
the  fact  that  his  father  was  in  the 
Boston  Tea  Party  or  fought  in  the 
Revolution  or  that  he  was  wounded  in 
defense  of  liberty  during  the  War  of 
1812.  Any  obituary  today  would  defi¬ 
nitely  say  that. 

Here  are  three  recommendations  to 
make  obituaries  better: 

1 .  Use  the  full  date  of  death,  not  just 
the  day.  For  example,  Tuesday,  Jan. 
12, 1988.  This  enables  the  historian  to 
know  the  exact  date  and  year  without 
having  to  search  other  records. 

2.  End  the  obituary  with  a  shor- 

In  praise  of 
Betty  Medsger 

As  a  black  woman  teaching  in  San 
Francisco  State  University’s  journal¬ 
ism  department,  I  found  your  Dec.  26 
article  on  charges  of  department  rac¬ 
ism  most  interesting. 

It  is  a  bizarre  irony  that  department 
chair  Betty  Medsger,  who  has  led  a 
difficult  campaign  —  and  paid  quite  a 
price  —  to  open  the  department  to 
minorities,  would  be  labeled  a  racist. 

Medsger  has  not  been  content  to 
limit  her  efforts  to  her  department, 
but  is  currently  organizing  a  center 
that  would  serve  as  a  model  for  inte¬ 
grating  journalism  programs  across 
the  country.  Medsger  is  one  of  the 
journalists  most  dedicated  to  inte¬ 
grating  the  newspaper  industry  that  I 
know,  black  or  white. 

To  call  her  a  racist  is  tantamount  to 
calling  Mikhail  Gorbachev  a  cold  war¬ 
rior  but,  then,  according  to  Mr.  Oba 
T’Shaka’s  statement,  I  am  also  a 
racist.  I  won’t  take  it  personally.  I’ll 
attribute  his  comments  to  malicious 
and  reckless  ignorance. 

Brenda  Payton 

(Payton  is  a  columnist  for  the  Oak¬ 
land  [Calif.]  Tribune  and  lecturer  at 
San  Francisco  State  University.) 
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of  the  obituary  page 

tened  version  of  the  newspaper’s 
name  and  even  the  date,  i.e.  Star  — 
1/12/88.  This  is  not  entirely  neces¬ 
sary  if  the  recommendation  above  is 
used,  but  it  does  help  lead  researchers 
to  look  in  the  right  newspaper. 

3.  Allow  some  leeway  in  story 
length.  If  the  writer  knew  the  person 
well,  even  allow  some  personal  com¬ 
ment.  I  value  a  grocer  great-uncle’s 
obituary  in  which  he  was  character¬ 
ized  as  “scrupulously  honest  in  his 
dealings,  never  ostentatious  in  his 


giving  to  the  poor  and  never  gave 
down-weight  to  his  grocery  custom¬ 
ers.’’ 

If,  as  an  editor,  you  think  we  give 
too  much  time  and  space  to  obits, 
think  of  the  English  weeklies.  They 
list  even  those  attending  the  funeral. 

Charles  C.  Wells 


(Wells  is  executive  vice  president  of 
J.  N.  Wells  &  Company.) 


Prof  says  there’s  no  racism  at  j-school 


Your  readers  will  understand  why 
it  is  vital  to  answer  charges  of  racism 
in  the  press  or  academia.  In  the  Dec. 
26  E&P,  M.L.  Stein’s  lead  was  “The 
head  of  San  Francisco  State  Universi- 
ty’s  black  studies  department 
charged  in  an  open  forum  that  the 
school’s  journalism  program  is  ad¬ 
ministered  and  taught  by  racists.” 

That  charge  by  Oba  T’Shaka  is 
completely  devoid  of  truth. 

Like  most  of  my  colleagues,  I  was 
attracted  to  San  Francisco  State  for 
its  student  diversity.  This  is  my  28th 
year  of  teaching  here,  but  I’ve  taught 
36  years  in  a  variety  of  universities. 

At  SF  State,  we’ve  sulfered  over  a 
long  period  of  years  by  not  attracting 
enough  minority  journalism  students. 
That  has  all  changed  under  the  lead¬ 
ership  of  Betty  Medsger,  our  depart¬ 


ment  chair  who  has  been  unwisely 
attacked. 

The  simple  statistics  don’t  prove 
our  case,  but  the  fact  that  more  than  a 
third  of  our  current  journalism  majors 
belong  to  ethnic  minorities  is  part  of 
the  proof.  Affirmative  action  hiring  in 
all  levels  has  helped.  The  student 
publications,  published  by  the  depart¬ 
ment,  contain  more  positive  material 
about  ethnics  than  ever  before.  We 
did  a  careful  content  analysis  for  that 
public  forum  you  covered. 

We  welcome  your  coverage.  I  hope 
your  readers  read  the  whole  thing. 

Jerry  Werthimer 

(Werthimer  is  a  professor  of  Jour¬ 
nalism  at  San  Francisco  State  Univer¬ 
sity.) 


NEWSiaiRyKE 


“States  has  given  us  anywhere  from  a  six-hour  to  a  two-day  jump 
over  our  competitors.  States  stories  are  local  in  focus  and  provide 
information  that  a  major  wire  story  wouldn’t.” 

—Jim  Brown,  managing  editor,  Santa  Barbara  News  Press 

For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Publishers  on  Parade 

“When  we  need  a  Sunday  magazine 
we  turn  to  Parade!” 


“In  all  the  Copley  newspapers  distributing  a  Sunday  magazine,  The  San  Diego  Union,  The 
State  Journal-Register  (Springfield,  Ill. )  and  The  Daily  Breeze  (Torrance,  Cal. ),  Parade  was  our 
choice.  Phrade  editors  have  the  knack  of  WTiting  for  eveiyone,  and  its  varied  content  has  wide  appeal. 


»e>N  ..,«r\dS. 


“We  also  like  Parade’s  advance  promotion  mailing  and  co¬ 
operative  support  programs  like  ‘Young  Columbus’  and  the 
new  ‘We  the  People’  photo  exhibit. 

“Every  Sunday,  we’re  confident  Parade  will  help  build  read¬ 
er  satisfaction  for  these  630,248  newspaper  copies.” 


Featured  in  over 300 newspapers 
every  Sunday. 

For  more  information  on  why  Parade  is  important  in  major  markets, 
contact  Carlo  Vittorini  at  (212)  573-7111,  and  talk  publisher  to  publisher. 

c  198S  Parade  Publications,  Inc.  All  rijthts  reserved. 
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Publisher  pans  peers 

C.K.  McClatchy  issues  stinging  criticism  of  certain  newspaper 
chains;  aiso  says  he  favors  legislation  to  limit  group  ownership 


By  M.L.  Stein 

California  newspaper  owner  C.K. 
McClatchy  labeled  Donrey,  Thomson 
and  Lesher  as  the  chains  with  the 
“worst  newspapers  in  America”  in  a 
speech  in  which  he  also  said  he 
favored  legislation  that  would  limit 
group  ownership  of  newspapers. 

Painting  a  generally  dark  picture  of 
the  future  of  American  newspapers, 
McClatchy  struck  out  at  chains  that 
he  claimed  place  profits  above  qual¬ 
ity,  blaming  them  for  dragging  down 
the  industry. 

He  also  noted  that  some  chains 
“are  responsible  for  the  best  in 
American  journalism.” 

McClatchy,  editor  and  chairman  of 
the  McClatchy  Newspapers  chain, 
delivered  his  frank  remarks  at  the 
23rd  annual  Riverside  Press-Enter¬ 
prise  Lecture  at  the  University  of 
California,  Riverside. 

McClatchy’s  speech  was  similar  to 
one  given  by  James  Ottaway  Jr., 
chairman  of  the  Ottaway  Newspaper 
chain,  about  a  year  ago  —  only 
McClatchy  was  even  more  critical  of 
certain  chains. 

In  his  speech  (E&P,  Feb.  14,  1987), 
Ottaway  was  also  critical  of  the  Don¬ 
rey  and  Thomson  chains. 

McClatchy  said  he  was  expressing 
his  “unscientific  thoughts”  drawn 
from  his  own  observations  and  com¬ 
ments  from  other  journalists  in  nam¬ 
ing  what  he  termed  the  nation's  worst 
newspapers. 

Of  Donrey,  Thomson  and  Lesher, 
the  speaker  alleged  that  "the  primary 
purpose  of  those  newspapers  is  to  be 
ever-faithful  cash  cows  for  the  own¬ 
ers.  Little  concern  is  given  to  the 
readers.” 

He  further  charged  that  employees 
of  those  three  groups  generally 
receive  low  salaries  and  poor  bene¬ 
fits. 

“News  coverage  is  skimpy  and 


C.K.  McClatchy 


inconsistent,”  McClatchy  continued. 
“Success  is  measured  in  rates  of 
return,  not  public  service.” 

McClatchy’s  listing  of  what  he 
called  the  “appalling,”  also  took  in 
Rupert  Murdoch’s  News  America  Co. 


He  asserted  that  “the  deterioration 
of  the  New  York  Post  ...  is  tragic 
and  probably  fatal,  and  the  San  Anto¬ 
nio  (Texas)  Express  continues  to  set  a 
standard  of  near-newsless  sensation¬ 
alism.” 

McClatchy  added,  “And  that 
doesn’t  count  what  he  [Murdoch]  did 
to  the  Chicago  Snn-Times  before  he 
sold  it.” 

McClatchy,  however,  did  spare 


Murdoch’s  Boston  Herald  from  his 
fusillade,  noting  that  he  had  heard  it 
was  doing  a  good  job  covering  the 
statehouse. 

“Murdoch  is  bad,  but  he  lacks 
the  consistency  of  a  Donrey,” 
McClatchy  commented. 

“Quality”  chains,  in  McClatchy’s 
opinion,  are  the  New  York  Times 
Company,  Washington  Post  Com¬ 
pany,  Times-Mirror  Co.  and  Knight- 
Ridder  Inc. 

He  termed  Gannett  Newspapers  a 
“special  case,”  explaining:  “While  it 
is  true  that  the  typical  Gannett  paper 
clearly  is  run  with  primary  attention 
to  the  bottom  line,  it  also  is  true  Gan¬ 
nett  maintains  certain  standards. 
Gannett  readers  are  usually  given  a 
pretty  skimpy  news  hole  and  medio¬ 
cre  local  coverage,  but  they  do  get  a 
paper  that  is  attractive  and  colorful.” 

McClatchy  also  credited  Gannett 
with  setting  high  industry  standards 
for  training,  technology  and  hiring 
practices. 

The  publisher  indicated  that 
another  “special  case”  is  his  own 
group,  which  started  130  years  ago 
with  the  Sacramento  (Calif.)  Bee  and 


currently  controls  seven  other  dailies 
and  several  weeklies. 

According  to  McClatchy,  his  chain 
differs  significantly  from  others 
because  “we  never  had  an  overriding 
desire  to  grow.” 

“The  growth  that  has  taken  place 
resulted  primarily  from  newspaper 
owners  wanting  to  sell  to  us,”  he 
stated  “We  have  never  felt  there  was 
(Continued  on  page  10) 


“Maybe  we  spend  too  much  time  giving  prizes  to 
the  best,  and  not  enough  time  putting  the  spotlight 
on  the  worst,”  McClatchy  said. 


McClatchy 

(Continued  from  page  9) 


any  intrinsic  virtue  in  great  size.” 

McClatchy  struck  a  blow  for  local 
ownership  of  newspapers,  saying 
studies  show  that  only  440  indepen¬ 
dent  dailies  remain,  while  chains  own 
1,217  daily  newspapers  in  this  coun¬ 
try. 

He  cited  the  Riverside  (Calif.) 
Press-Enterprise  as  one  of  the  best 
independents,  attributing  its  success 
to  Howard  H.  (Tim)  Hays,  its  editor 
and  publisher  for  38  years. 

McClatchy  said  that  Hays’  value, 
in  addition  to  being  a  top  newsman,  is 
that  his  long  residency  in  the  county 
has  given  him  special  insight  into  its 
problems  and  programs. 

Many  chain  executives,  he 
claimed,  are  transferred  too  quickly 
to  understand  their  communities.  He 
contrasted  the  Press-Enterprise  with 
the  neighboring  San  Bernardino 
(Calif.)  Sun,  a  Gannett-owned  daily, 
in  1969,  when  Gannett  bought  the 
Sun,  McClatchy  said,  its  daily  circu¬ 
lation  was  77,432  and  the  P-E’s  was 
78,898. 

Citing  Audit  Bureau  of  Circulations 
figures,  McClatchy  said  the  P-E  has 
now  climbed  to  135,886,  while  the 
Sun  is  at  77,878,  despite  a  63%  popu¬ 
lation  increase  in  its  county.  In  that 


same  period.  Riverside  County’s 
population  rose  by  93%. 

McClatchy  said  that  in  the  19-year 
period,  the  Sun  has  had  five 
publishers  and  six  editors  —  and 
“the  Press-Enterprise  has  had  Tim.” 

The  figures,  he  said,  suggest  “that 
Gannett,  at  least  in  San  Bernardino, 
has  not  achieved  much  by  the  usual 
standards  of  measurement.” 

However,  McClatchy  stated  that 


not  even  Riverside  is  safe  from  chain 
tentacles,  noting  that  Dow  Jones 
owns  21%  of  the  Press-Enterprise. 

Despite  the  intention  of  Hays  and 
his  family  to  continue  ownership  and 
control  of  the  paper,  McClatchy 
warned,  “the  nose  of  Dow  Jones  is 
now  into  the  tent,  and  it  is  not  in  the 
nature  of  camels  or  newspaper  chains 
to  back  out.” 

The  Press-Enterprise  notwith¬ 
standing,  both  chains  and  privately 
owned  papers  offer  the  best  and  worst 
in  journalism,  McClatchy  contended. 

“There  are  also  third-rate  papers 
such  as  the  Las  Vegas  Sun  that  are 
privately  owned  and  independent,” 
he  remarked. 


“More  than  anything  else,  the  fac¬ 
tor  that  seems  to  be  essential  for  the 
making  of  a  good  newspaper  is  having 
individuals  in  charge  who  understand 
the  special  role  newspapers  play  in 
keeping  the  public  informed  and  the 
absolute  importance  of  that 
role  .  .  .  good  newspapers  are  almost 
always  run  by  good  newspaper  peo¬ 
ple;  they  are  almost  never  run  by  good 
bankers  or  good  accountants.” 


McClatchy  said  his  principal  fear  is 
that  the  day  may  come  when  newspa¬ 
per  people  are  no  longer  in  charge  of 
newspapers  which,  so  far,  have  not 
been  gobbled  up  by  “conglomerates, 
the  Saudis  or  the  Japanese.” 

“How  would  you  feel  if  King  Fahd 
controlled  Knight-Ridder  or  Mitsu¬ 
bishi  turned  the  dials  at  Gannett?” 
McClatchy  asked  an  audience  of  uni¬ 
versity  and  townspeople.  “That 
thought  makes  Gannett  chairman  Al 
Neuharth  look  like  Elijah  Lovejoy.” 

Pointing  out  that  newspapers  are 
tempting  targets  for  takeovers  and 
that  no  laws  prevent  their  absorption 
by  domestic  or  foreign  corporations, 
McClatchy  said  he  would  not  bet 


“I  fear  it  is  just  a  matter  of  time  before  newspapers 
wiil  be  considered  the  same  as  any  business,  a  fit 
prize  for  investment  by  interests  that  do  not  care 
about  the  principles  of  good  journalism.” 


Newspapers  respond  to  McClatchy  criticism 

Las  Vegas  Sun  says  he  zapped  it  because  Sun  owner  was  going  to 
side  with  Senator  Laxalt  in  iibei  suit  against  McCiatchy’s  paper 


By  M.L.  Stein 

Reaction  to  C.K.  McClatchy’s 
attack  on  segments  of  American 
newspapers  ranged  from  seeming 
indifference  to  bitter  counterattack. 

In  a  Riverside,  Calif.,  speech,  the 
editor  and  chairman  of  McClatchy 
Newspapers  labeled  the  Donrey, 
Lesher  and  Thomson  chains  as  the 
producers  of  the  “worst  newspapers 
in  America.”  He  also  took  slaps  at 
Gannett,  Rupert  Murdoch’s  News 
America  and  the  Las  Vegas  Sun. 

Ernest  Hines,  executive  editor  of 
Lesher  Communications  in  Walnut 
Creek,  Calif.,  described  McClatchy 
as  “out  of  touch  with  the  here  and 
now.  He  has  no  sense  of  where  we  are 


and  how  Lesher  newspapers  have 
grown  in  the  San  Francisco  Bay 
area.” 

Hines  said  the  chain  has  been  con¬ 
sistently  upgrading  its  news  hole, 
staff  and  salaries. 

“Our  readers  are  finding  a  consis¬ 
tent  pattern  of  improvement,”  Hines 
added.  “I’m  baffled  by  his 
[McClatchy’s]  remarks.  I  wonder  if 
he  is  spending  too  much  time  in  his 
money  room  counting  his  money  from 
his  own  cash  cows  and  not  paying 
attention  to  what’s  going  on  in  the 
world.” 

Fred  W.  Smith,  president  of  the 
Donrey  Media  Group,  declined  to 
comment. 


At  Gannett,  Sheila  Gibbons,  man¬ 
ager  of  public  affairs,  would  only  say, 
“We  stand  by  the  standards  we  set  for 
all  our  news  products.” 

Brooks  Johnson,  publisher  of  the 
Gannett-owned  San  Bernardino 
(Calif.)  Sun,  which  McClatchy  com¬ 
pared  unfavorably  with  the  locally 
owned  Riverside  Press-Enterprise, 
remarked  that  “Mr.  McClatchy  was 
being  nice  to  his  hosts.” 

Frank  C.  Miles,  executive  vice 
president  of  Thomson  Newspapers, 
was  traveling  and  could  not  be 
reached  for  comment. 

E&P  also  could  not  contact  anyone 
at  News  America,  but  Murdoch 
spokesman  Howard  Rubenstein  was 
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against  that  possibility. 

He  gloomily  warned  that  General 
Electric  Company’s  purchase  of 
RCA,  the  parent  of  NBC,  could  be  a 
forerunner  of  things  to  come  in  the 
newspaper  industry. 

“If  GE  and  RCA  can  pull  this  thing 
off,  no  merger  becomes  unthink¬ 
able,”  McClatchy  said,  adding  that 
the  NBC  deal  “suggests  a  future  that 
does  not  bode  well  for  keeping  news¬ 
papers  out  of  the  hands  of  people  who 
want  to  use  them  to  help  their  con¬ 
glomerates  sell  more  missiles  to  the 
government  or  drugs  to  the  Third 
World  or  toothpaste  to  you  and 
me  ...  . 

“I  fear  it  is  just  a  matter  of  time 
before  newspapers  will  be  considered 
the  same  as  any  business,  a  fit  prize 
for  investment  by  interests  that  do  not 
care  about  the  principles  of  good  jour¬ 
nalism.” 

McClatchy  said  Congress  could 
pass  new  antitrust  laws  that  would  set 
limits  on  the  ownership  of  newspa¬ 
pers,  either  in  total  numbers  or  per¬ 
centage  of  circulation. 

Although  such  statutes  would  be 
difficult  to  frame,  he  said  he  would 
favor  them. 

“It  seems  to  me  there  should  be 
some  way  the  public  could  be  pro¬ 
tected  from  excessive  concentration 
of  ownership  in  newspapers,”  he 
argued.  “Far  greater  harm  could 
come  from  two  or  three  companies 
owning  all  the  newspapers  than  two 


or  three  companies  owning  all  the  oil 
companies.” 

McClatchy  said  he  also  would  like 
to  see  a  system  that  would  guarantee 
that  the  “future  bosses  of  Dow  Jones 
and  the  New  York  Times  Company 
would  be  in  the  mold  of  Warren  Phil¬ 
lips  and  Punch  Sulzberger,  but  that  is 
easier  said  than  done.  You  might  end 
up  with  what  would  be  the  equivalent 
of  a  licensing  system  for  acceptable 
news  leaders,  but  who  would  we  trust 
to  make  the  judgment?  ...  No  one  I 
can  think  of.” 

McClatchy  sees  little  hope  of  legis¬ 


lation  to  forestall  concentration  of 
newspaper  ownership. 

“I  expect  if  there  is  any  real  protec¬ 
tion,  it  will  have  to  be  found  among 
the  men  and  women  who  produce  the 
newspapers  and  those  who  read 
them,”  he  observed. 

Meanwhile,  McClatchy  said,  the 
proolem  of  bad  newspapers  and  their 
“sliding  standards”  remain  and 
should  be  addressed  by  the  industry. 

“Maybe  we  spend  too  much  time 
giving  prizes  to  the  best,  and  not 
enough  time  putting  the  spotlight  on 
the  worst,”  McClatchy  said. 


Quebec  judge  upholds  newsrack  ban 


A  Quebec  Superior  Court  judge 
ruled  that  the  Toronto  Globe  and  Mail 
should  not  be  allowed  to  place  its  new 
vending  boxes  on  Montreal’s  public 
sidewalks. 

The  ruling  by  Justice  Andre  Forget 
struck  down  a  constitutional  court 
challenge  by  the  newspaper  of  the 
city’s  1970  bylaw  which  banned 
newspaper  boxes  from  public  prop¬ 
erty. 

Allowing  the  boxes  to  be  placed  on 
the  sidewalks,  the  judge  said,  would 
be  similar  to  expropriating  public 
property. 

The  newspaper’s  attorneys  said 
they  will  appeal  the  ruling.  Their 
challenge  contended  the  bylaw  vio¬ 
lates  guarantees  of  freedom  of  the 
press  and  expression  set  forth  in  the 


quoted  in  an  Associated  Press  story 
as  terming  McClatchy’s  remarks 
“absurd”  and  they  “deserve  no  com¬ 
ment.” 

In  Las  Vegas,  Brian  Greenspun, 
president  of  the  Las  Vegas  Sun, 
which  McClatchy  called  a  “third 
rate”  newspaper,  gave  this  reply:  “If 
that  opinion  had  come  from  a 
publisher  whose  personal  bias  against 
my  family  was  not  so  well  known, 
there  would  be  reason  for  concern 
and  response. 

“Since  our  publisher  [Hank 
Greenspun,  his  father],  has  recently 
called  into  question  the  integrity  of 
Mr.  McClatchy’s  newspapers,  I  am 
not  surprised  that  he  would  look  for 
any  opportunity  and  even  create  one 
to  lash  out  at  us. 

“Fortunately,  the  Las  Vegas  Sun’s 
reputation  as  a  fiercely  independent 
newspaper  with  a  publisher  of  inter¬ 
national  reknown  far  outshadows  the 
vitriol  of  Mr.  McClatchy.” 

Greenspun  said  the  reference  to  the 
integrity  of  the  McClatchy  newspa¬ 
pers  was  in  connection  with  the  libel 
suit  filed  against  McClatchy  by  for¬ 
mer  Nevada  Senator  Paul  Laxalt.  The 


Brian  Greenspun 

suit  was  settled  out  of  court  last  year. 

According  to  Brian  Greenspun,  if 
the  case  had  gone  to  trial,  his  father 
would  probably  have  testified  for 
Laxalt  and  questioned  the  integrity  of 
the  Sacramento  Bee's  investigation 
of  illegal  skimming  at  a  gambling 
casino  once  owned  by  the  Laxalt 
family. 


federal  and  provincial  charter  of 
rights. 

Justice  Forget  said  the  paper’s  pro¬ 
tection  does  not  go  so  far  as  to  allow  it 
to  take  over  and  occupy  public  prop¬ 
erty. 

IPI  issues  new 
American  Report 

The  American  Report,  a  newsletter 
for  American  members  of  the  Interna¬ 
tional  Press  Institute,  was  introduced 
in  January. 

The  monthly  newsletter  is  intended 
to  improve  awareness  of  the  activities 
of  IPI’s  American  Committee, 
chaired  by  Eugene  Roberts,  execu¬ 
tive  editor  of  the  Philadelphia 
Inquirer. 

Times  Mirror  sells 
5-year  notes 

Times  Mirror  has  sold  $100  million 
worth  of  5-year,  87*%  notes  which 
mature  on  Jan.  1,  1993. 

The  notes  were  initially  offered  at 
99.575%  plus  accrued  interest,  bring¬ 
ing  the  total  return  to  investors  to 
8.981%. 

The  notes  are  callable  at  par  on  or 
after  Jan.  1,  1992. 

The  issue  was  offered  through 
Goldman,  Sachs  &  Co. 

The  net  proceeds  will  be  used  to 
reduce  commercial  paper. 

WSJ/Europe  passes 
fifth  anniversary 

The  Wall  Street  JournallEurope 
completed  its  fifth  anniversary  of 
publication  on  Friday,  Jan.  29. 

Daily  sales  of  the  newspaper  aver¬ 
aged  41,616  during  the  second  half  of 
1987,  according  to  Dow  Jones  &  Co. 

Ad  volume  increased  12.5%  in 
1987,  the  company  said. 
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Advice  to  attorney  general 

Knight-Ridder  and  Gannett  urge  U.S.  Attorney  General  Edwin  Meese 
to  ignore  an  administrative  law  judge’s  recommendation  to  deny  JOA  bid 


By  Mark  Fitzgerald 

Having  failed  to  convince  an 
administrative  law  judge  that  their 
Detroit  daily  newspapers  should  be 
allowed  a  joint  operating  agreement, 
Knight-Ridder  Inc.  and  Gannett  Co. 
now  argue  U.S.  Attorney  General 
Edwin  Meese  should  simply  ignore 
the  recommendation. 

In  a  128-page  brief,  attorneys  for 
the  owners  of  the  Detroit  Free  Press 
and  the  Detroit  News  challenged  the 
logic,  expertise  and  conclusions  of 
Administrative  Law  Judge  Morton 
Needelman,  who  in  late  December 
rejected  arguments  that  the  Free 
Press  is  a  “failing  newspaper”  that 
deserves  a  JOA  antitrust  exemption. 

Just  as  Needelman’s  had  attacked 
the  credibility  of  Knight-Ridder  chair¬ 
man  Alvah  C.  Chapman  and  other 
newspaper  witnesses,  the  joint  Gan¬ 
nett/ Knight-Ridder  brief  occasionally 
gets  personal  about  the  judge. 

Needelman,  the  newspapers’  brief 
says,  “had  no  special  expertise  con¬ 
cerning  the  newspaper  industry.” 

In  addition,  the  lawyers  charge,  his 
conclusions  demonstrate  that 
Needelman  has  a  “patent  hostility” 
toward  the  Newspaper  Preservation 
Act  —  an  act,  the  newspapers  argue 
continuously,  that  Needelman  simply 
does  not  understand. 

The  brief  also  portrays 
Needelman  —  the  first  administra¬ 
tive  law  judge  to  recommend  rejec¬ 
tion  of  a  JOA  —  as  searching  about 
for  rationalizations  against  the  biggest 
JOA  ever  proposed. 

“Since  [Needelman’s]  views  on  the 
legal  issues  actually  diverge  substan¬ 
tially  from  those  of  prior  attorneys 
general,  administrative  law  judges, 
and  courts  analyzing  cases  under  the 
[Newspaper  Preservation  Act],  his 
novel  ‘insights’  deserve  even  less 
credit,”  the  brief  states. 

Needelman,  the  brief  declares, 
“created  two  brand-new  legal  tests” 
for  JOA  qualification  in  his  recom¬ 
mendation. 

For  one  thing,  the  brief  says, 
Needelman  “impermissibly”  main¬ 
tains  that  a  newspaper  must  be  in  a  so- 


called  “downward  spiral”  of  falling 
circulation  and  ad  market  share  to 
qualify  for  a  JOA.  The  Free  Press, 
which  is  seeking  to  qualify  as  the 
“failing  newspaper”  under  the  1970 
act,  is  not  in  a  downward  spiral, 
Needelman  concluded. 

The  Knight-Ridder  and  Gannett 
lawyers  argue  that  Congress  never 
intended  such  a  test  —  and,  in  any 
case,  the  Free  Press  has  lost  more 
than  enough  money  to  qualify  as  a 
“failing”  newspaper. 


Needelman,  the 
newspapers’  brief  says, 
“had  no  special 
expertise  concerning  the 
newspaper  industry.” 


In  the  brief,  the  lawyers  also  up  the 
ante  on  Free  Press  losses,  which  they 
now  say  approach  $  1 00  million  for  the 
last  nine  years,  about  $8  million  more 
than  previous  estimates. 

The  Free  Press  lost  “close  to  $18 
million”  in  1987,  the  brief  contends. 

Further,  considering  the  Free 
Press’s  sagging  ad  linage  share,  the 
brief  claims,  “The  superiority  of  the 
News  is  ‘dominance’  by  any  reason¬ 
able  standard.” 

Ironically,  it  was  the  newspapers 
themselves  that  first  introduced  the 
“downward  spiral”  idea  into  the 
Detroit  JOA  case.  (The  phrase  was 
first  used  by  the  administrative  law 
judge  who  recommended  in  favor  of 
the  JOA  between  the  Seattle  Times 
and  Seattle  Post-Intelligencer  in 
1983.) 

Pro-JOA  witnesses,  such  as  Stan¬ 
ford  University  economics  professor 
James  Rosse  and  newspaper  analyst 
John  Morton,  testified  that  if  the  Free 
Press  were  not  yet  in  a  downward 
spiral,  that  was  only  because  of  the 
huge  infusions  of  cash  —  $  1 76  million 
in  the  last  decade  —  from  parent 
Knight-Ridder. 

In  a  change  of  emphasis,  the 
lawyers  argue  in  the  latest  brief  that 
economic  conditions  leading  to  a 


“downward  spiral”  are  simply  “one 
test”  of  a  failing  newspaper. 

Another  section  of  the  newspapers’ 
brief  is  devoted  to  letters  from  promi¬ 
nent  political  and  business  leaders 
who  support  the  JOA.  Many  have 
been  reported  before  (E&P,  Jan.  30). 

New  names  include  former  Presi¬ 
dent  Jerry  Ford,  who  professed  him¬ 
self  “shocked  to  read  the  recommen¬ 
dation  of  the  administrative  law 
judge.  Although  I’ve  not  always 
agreed  with  the  editorial  policy  of  the 
Free  Press,  it  is  important  that  Detroit 
continue  to  have  vigorous  and 
responsible  newspaper  competi¬ 
tion.” 

Among  other  supporters  are  16 
members  of  the  Michigan  congres¬ 
sional  delegation;  Stroh  Brewery 
chairman  Peter  W.  Stroh;  the  heads  of 
several  Detroit-area  black  and  Jewish 
organizations;  former  United  Auto 
Worker  president  Douglas  Fraser; 
and  the  business  agent  of  the  Detroit 
unit  of  International  Association  of 
Machinists  and  Aerospace  Workers. 

Most  letters  of  support  indicated 
they  had  been  personally  solicited  by 
Free  Press  publisher  David 
Lawrence. 

★★★★★★★★★★★★★★★ 

Remember  Terry 

Peggy  Say,  sister  of  Associated 
Press  newsman  Terry  Anderson  who 
was  kidnapped  nearly  three  years  ago 
in  Beirut,  and  former  hostage  David 
Jacobsen  are  spearheading  a  drive  to 
have  Americans  remember  those  still 
being  held  in  Lebanon. 

Say  has  voiced  her  support  for 
Jacobsen’s  effort  to  send  Valentine’s 
Day  cards  to  help  free  the  21  foreign¬ 
ers,  including  seven  Americans,  who 
are  being  held  hostage  in  Lebanon. 

March  16  will  be  the  third  anniver¬ 
sary  of  Anderson’s  abduction  at  gun¬ 
point  on  a  West  Lebanon  street. 

The  cards  should  be  sent  to  the  As- 
Safir  newspaper  in  Beirut  or  the  U.S. 
State  Dept.’s  Office  of  Counter-Ter¬ 
rorism,  Washington,  D.C.,  20520. 

★★★★★★★★★★★★★★★ 
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50%  Staff  cut  suggested  for  UPl 

Executive  memo  suggests  owner  Vazquez  trim  domestic  editoriai  staff 
to  484;  cut  60  foreign  bureaus;  keep  about  24  foreign  correspondents 


By  George  Garneau 

The  treatment  being  considered  to 
save  the  ailing  United  Press  Interna¬ 
tional  is  to  amputate  half  the  news 
staff  and  eliminate  state  reports  in  25 
states. 

The  prescription,  some  fear,  could 
kill  the  patient. 

The  plan,  more  severe  than  the  300 
layoffs  mentioned  previously,  calls 
for  sweeping  cuts  in  domestic  and 
international  staffing  and  services. 

In  a  confidential  memo,  obtained 
by  E&P,  UPI  executive  vice  presi¬ 
dent  Claude  Hippeau  proposed  to 
owner  and  chairman  Mario  Vazquez 
Raha  that  the  domestic  editorial  staff 
be  slashed  to  484  people  from  more 
than  900  last  October. 

Vazquez  is  in  Mexico  running  his 
news  empire  there  and  was  not  avail¬ 
able  for  comment. 

The  goal,  Hippeau  said,  is  to  put 
UPI  “on  a  sound  financial  footing” 
with  “dramatically  reduced”  staff¬ 
ing. 

UPI’s  mission,  the  memo  indi¬ 
cated,  would  be  to  provide  “distinc¬ 
tive  news  and  information  tailored  to 
the  needs  of  newspaper,  broadcast 
and  business  clients.” 

“Independent”  services  would  be 
sold  separately,  a  departure  from  past 
policies  requiring  clients  to  buy  full 
service. 

UPI  has  been  losing  subscribers 
steadily  ar.d  financial  losses  have  cost 
over  $1  million  a  month.  The  reorga¬ 
nization  was  aimed  at  saving  the  80- 
year-old  news  service,  which  Vaz¬ 
quez  bought  from  bankruptcy  in  1986 
for  $41  million. 

The  “radical”  plan,  formed  by  a 
committee  of  12  top  executives,  calls 
for  elimination  of  “high-cost  state 
reports  written  exclusively  for  news¬ 
papers.”  Full  reports  would  be  main¬ 
tained  in  “at  least”  25  states  for  news¬ 
papers  and  broadcasters. 

Coverage  of  “all  major  metropoli¬ 
tan  areas”  and  state  capitals  was  pro¬ 
jected  to  continue. 

Emphasis  in  national  and  interna¬ 
tional  reporting  would  be  on  “top 
news  of  the  day  in  Washington,  the 
nation  and  the  world,  as  well  as  the 
developments  that  most  affect  peo¬ 


ple,  their  families  and  jobs.  Our  copy 
will  provide  the  timely  insight  that 
often  is  omitted  in  conventional  news 
service  reports,”  Hippeau  wrote. 

International  staffing  would  also  be 
gutted  under  the  proposal.  There  are 
several  hundred  foreign  contributors 
to  UPI  —  about  80  full-time.  That 
total  number  would  be  cut  to  “about 
two  dozen  roving  correspondents 
with  recognized  bylines.”  At  least  60 
foreign  bureaus  and  an  international 
communications  system  would  be 
eliminated. 


“option”  to  continue  stocks  service, 
on  a  self-justification  basis,  and  for 
participation  in  joint  ventures. 

•  “Maintenance”  of  data-gathering 
system  for  non-media  clients  is  pro¬ 
jected,  allowing  for  development  of 
information  services  for  governmen¬ 
tal  and  corporate  clients. 

Domestic  staffing  proposals  were 
as  follows:  Washington  reporting,  30; 
Washington  world  desk,  22;  manage¬ 
ment  and  secretaries  in  Washington, 
nine;  regional  staff,  190;  features,  17; 
science,  seven;  sports,  34;  liaison. 


“You  can’t  keep  cutting  and  cutting  staffing 
because  revenues  drop  off  faster  than  cuts  wiii 
provide  reiief,”  he  said. 


Without  saying  exactly  how  — 
with  dramatically  fewer  reporters, 
editors  and  photographers  —  the 
plan  calls  for  maintaining  other  ser¬ 
vices; 

•  UPI  Radio  Network  would 
remain  “a  full-service  operation 
strengthened  by  new  domestic  focus 
and  analytical  reports  from  foreign 
service  correspondents.”  National 
broadcast  wire,  with  state  reports, 
would  provide  stand-alone  service  in 
25  populous  states  and  coverage  of 
“top”  metro  areas.  Spanish  Radio 
Network  would  retain  “its  position 
and  will  continue  to  grow”  with  ad 
revenues. 

•  Newspictures  and  graphics  would 
“maintain”  strength,  and  feature  and 
health  reports  “continue.” 

Problem  with  UPl's  Pyxys  system 
raised  by  the  wire  service's  graphics 
director.  See  story  on  page  36. 

•  Sports  would  “maintain”  reports 
producing  “sparkle  and  insight”  from 
arenas  and  behind  the  scenes,  with 
option  for  stand-alone  international 
sports  service. 

•  Financial  news  service  would 
emphasize  “quality  reporting”  on 
business  from  all  regions  with 


three;  radio  network,  36;  national 
broadcasting  28;  financial  news,  12; 
newspictures,  100,  reduced  to  84  after 
new  Pyxys  system;  graphics,  six;  and 
national  reporters,  six. 

The  plan,  dated  Dec.  30,  1987,  calls 
for  Vazquez  to  decide  on  a  course  as 
soon  as  possible  because  of  “increas¬ 
ing  pressures.” 

The  two-phase  plan  would  cut 
domestic  editorial  staff  to  640  by  the 
end  of  January  1988  and  to  480  at  an 
unspecified  later  date. 

“We  must  be  able  to  answer  the 
many  questions  from  the  press, 
clients  and  staffers  in  a  coherent, 
orderly  and  outwardly  positive  fash¬ 
ion,”  Hippeau  wrote. 

The  memo  said  further  study  is 
required  of  UPFs  two  English-lan¬ 
guage  international  divisions  before 
changes  are  attempted  to  change  their 
deficit-producing  operations. 

Hippeau  said  in  a  written  state¬ 
ment,  prompted  by  questions  about 
the  leaked  memo,  that  despite  recent 
layoffs,  domestic  editorial  employ¬ 
ment  remained  “well  above  a  figure 
like  640.  Obviously,  I  cannot  com¬ 
ment  on  material  which  is  certainly 
invalid.” 

The  statement  said  UPI  executives 
have  been  “reviewing  a  variety  of 
(Continued  on  page  50) 
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Best  automotive  ads  in  newspapers 

Winners  selected  from  over  2,000  entries  in  this  year’s  DANDY  Awards 


Winners  in  this  year’s  DANDY 
Awards  for  outstanding  newspaper 
automotive  advertising  included  four 
dealers  in  the  Best  Single  Ad  by  an 
Individual  Dealer  (Small  Market)  cat¬ 
egory. 

The  awards,  sponsored  by  the 
Newspaper  Advertising  Bureau, 
were  presented  during  the  National 
Automobile  Dealers  Association  con¬ 
vention  in  San  Francisco. 

Paul  York  Toyota/BMW  of  Corpus 
Christi,  Texas,  won  a  DANDY  for  its 
single-item  lease  ad  featuring  no 
down  payment  and  low  monthly  pay¬ 
ments  in  large  type. 

Joe  Hotze’s  Ford  in  Salem,  Ill., 
won  a  DANDY  for  its  classic  price- 
item  ad.  Trussell  Ford/Mazda  of 
Athens,  Ga.,  won  a  DANDY  with  an 
ad  targeting  the  women’s  market  as 
part  of  an  ongoing  image  campaign, 
and  Graue  Chevrolet-Buick  of  Lin¬ 
coln,  Ill.,  won  a  DANDY  for  its  salute 
to  farmers  in  a  special  event  adver¬ 
tisement. 

Their  ads  and  those  of  14  other 
dealers,  dealer  associations  and 
newspaper  special  sections  were  cho¬ 
sen  as  the  best  newspaper  automotive 
ads  of  1987  from  among  more  than 
2,000  entries  in  the  15th  DANDY 
Awards  competition.  Another  15 
dealers  or  dealer  associations  won 
awards  of  merit  for  outstanding 
advertising. 


PbDular 

Mech^ics. 


Award  of  Merit  in  the  Best  Single  Ad  by 

a  Dealer  Ad  Association  category.  New 

York/Connecticut  Ford  Dealers. 


DANDY  winners  in  the  Best  Newspaper  Support  category.  The  Charlotte  (N.C.) 
Observer. 


Judges  for  the  1987  DANDY 
Awards  were:  James  Connor,  classi¬ 
fied  ad  manager  of  the  Baton  Rouge 
(La.)  Morning  Advocate  and  State- 
Times  and  president  of  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers;  James  J.  Mollica, 
executive  vice  president  of  the  Boker 
Group  in  New  York  City;  and  Peter 
Lukasiak,  publisher  of  Automotive 
Executive  and  director  of  publications 
for  the  National  Automobile  Dealers 
Association. 

The  1987  DANDY  and  Award  of 
Merit  winners  are: 

Best  Ad  Campaign  by  a  Dealer 
Advertising  Association:  DANDY: 
Ford  Dealers  of  Western  New  York, 
agency:  Levy,  King  &  White,  Buf¬ 
falo,  N.Y.;  Award  of  Merit:  The 
Chevy  Network,  Akron/Cleveland, 
Ohio,  agency:  Meldrum  &  Fewsmith, 
Cleveland,  Ohio. 

Best  Single  Ad  by  a  Dealer  Advertis¬ 
ing  Association:  DANDY:  Pontiac 
Dealers  of  Kentuckiana,  Louisville, 
Ky.,  agency:  Terry  L.  Butz  Creative, 
Waterloo,  Ind.;  Awards  of  Merit: 
New  York/Connecticut  Ford  Deal¬ 
ers,  agency:  The  Gallagher  Group, 
New  York  City;  Edmonton  Ford  & 
Mercury  Dealers,  Edmonton, 
Alberta,  developed  by:  the  Edmonton 
Journal',  Bergen/Passaic  Chevy 
Guys,  N.J.,  agency:  Berger,  Stone  & 
Partners,  New  York  City;  Norfolk 


Area  AMC/Jeep  Renault  Dealers, 
Norfolk,  Va.,  developed  by:  the  Vir¬ 
ginian-Pilot  and  Ledger-Star,  and  the 
Norfolk  Area  Dodge  Dealers,  Nor¬ 
folk,  Va.,  developed  by:  the  Virgin¬ 
ian-Pilot  and  Ledger-Star. 


BUCKUUPANDBE 

SJwroBnrniBHT. 


*1  fiMt  At  •  hMtItrfly,  sHng  At  •  btt  «mI 
fmttn  My  iitthA  btfert  tmtaf  Mm  hty.** 


DANDY  winner  in  the  Best  Public  Ser¬ 
vice  Ad  by  a  Dealer  Trade  Association 
category.  Memphis  Area  Automobile 
Dealers. 
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Best  Ad  Campaign  by  an  Individual 
Dealer  (Large  Market):  DANDY: 
James  Oldsmobile,  Charleston,  S.C., 
agency:  Bernstein  Marketing  Corp., 
Charleston,  S.C.;  Award  of  Merit: 
Guaranty  Chevrolet,  Santa  Ana, 
Calif.,  agency:  McCarter-Lamou- 
reux,  Anaheim  &  Assoc.,  Anaheim. 

Best  Single  Ad  by  an  Individual 
Dealer  (Large  Market):  DANDY: 
Potamkin  Ford,  Atlanta,  Ga.,  agency: 
Rainbow  Total  Marketing;  Awards  of 
Merit:  Campbell  Ford,  Garden 
^  Grove,  Calif.,  agency:  Campbell 

i  Automotive  Group,  Irvine,  Calif.; 

-  Stillman  Automotive,  Englewood, 

N.J.,  developed  by:  the  Record, 
Bergen  County,  N.J.;  Kayser  Ford, 
Madison,  Wis.,  agency:  Carl  Ames 
Communications,  Milwaukee,  Wis.; 
and  Superior  Honda,  Council  Bluffs, 
Iowa,  agency:  Drake  Advertising, 
Omaha,  Neb. 

Best  Ad  Campaign  by  an  Individual 
Dealer  (Small  Market):  DANDY:  Ste- 
vinson  Nissan,  Boulder,  Colo., 
agency:  Desktop  Graphics,  Boulder, 
Colo.;  Awards  of  Merit:  Boone  Ford, 
Olympia,  Wash.,  developed  by:  the 
Olympian;  and  Dick  Withnell’s  New 
I  Teague  Dodge,  Salem,  Ore.,  devel¬ 

oped  by:  the  Salem  Statesman-Jour¬ 
nal. 

Best  Single  Ad  by  an  Individual 
Dealer  (Small  Market):  DANDYs:  Joe 
i  Hotze  Ford,  Salem,  III.,  developed 

by:  the  Centralia  Sentinel;  Graue 
Chevrolet-Buick,  Lincoln,  Ill.,  devel- 
'  oped  by:  the  Lincoln  Courier;  Trus- 

j  sell  Ford/Mazda,  Athens,  Ga.,  devel¬ 

oped  by:  the  Creative  Services 
■  Department,  Athens  Newspapers; 

and  Paul  York  Toyota/BMW,  Corpus 
Christi,  Texas,  developed  by:  the 
Corpus  Christi  Caller-Times. 


It  Ifin  jiovr  fionf  0«rftr 
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Award  of  Merit  in  the  Best  Single  Ad  by 
an  Individual  Dealer  category.  Kayser 
Ford,  Madison,  Wis. 
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Award  of  Merit  in  the  Best  Ad  Cam¬ 
paign  by  a  Dealer  Ad  Association  cate¬ 
gory.  The  Chevy  Network,  Akron,  Ohio. 


^9? 'a?*? 


DANDY  winner  in  the  Best  Single  Ad  by 
an  Individual  Dealer  (Small  Market) 
category.  Trusell  Ford/Mazda,  Athens, 
Ga. 


Best  Use  of  Color:  DANDYs:  Big  4 
Chevy  Dealers,  Palm  Beach  County, 
Fla.,  agency:  Palm  Beach  Creative 
Concepts;  Clair  Motor  Cars, 
Dedham,  Mass.,  developed  by:  the 
Creative  Services  Department  of  the 
Boston  Herald;  and  Galloway  Buick, 
Greensboro,  N.C.,  developed  by:  the 
Creative  Services  Department  of  the 
Greensboro  Record;  Awards  of  Mer¬ 


it:  Norfolk  Area  Dodge  Dealers,  Nor¬ 
folk,  Va.,  developed  by:  the  Virgm- 
ian-Pilot  and  Ledger-Star;  and  Park 
Ford,  Wichita  Falls,  Texas,  devel¬ 
oped  by:  the  Times  Record-News, 
Wichita  Falls,  Texas. 

Best  Public  Service  Advertisement 
by  a  Dealer  Trade  Association  or 
Multi-Line  Group:  DANDY:  Mem¬ 
phis  Area  Automobile  Dealers,  Mem¬ 
phis,  Tenn.,  developed  by:  the  Mem¬ 
phis  Commercial  Appeal. 


DANDY  winner  in  the  Best  Single  Ad  by 
an  Individual  Dealer  category.  Graue 
Chevrolet-Buick,  Lincoln,  III. 


Best  Special  Event  Advertisement  by 
a  Dealer  Trade  Association  or  Multi- 
Line  Group:  DANDY:  Bryan-College 
Station  Auto  Dealer  Association, 
developed  by:  the  Bryan-College  Sta¬ 
tion  (Texas)  Eagle. 

Best  Special  Automotive  Section: 
DANDY:  the  Holland  (Mich.)  Sen¬ 
tinel. 

Best  Newspaper  Support:  DANDY : 
the  Charlotte  (N.C.)  Observer. 

Best  Dealer  Advertising  Section: 
DANDYs:  Tradewinds,  Corpus 
Christi,  Texas,  agency:  Moorehead, 
Dotts  &  La  Porte,  Corpus  Christi, 
Texas;  and  Port  City  Imports,  Corpus 
Christi,  Texas,  developed  by:  the 
Corpus  Christi  Caller-Times. 


Kissinger  joins 
Hollinger  board 

Canadian-based  Hollinger  Inc., 
whose  U.S.  subsidiary  American 
Publishing  Co.  owns  a  rapidly 
expanding  group  of  dailies,  has 
elected  former  Secretary  of  State 
Henry  Kissinger  to  its  board  of  direc¬ 
tors. 
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High  School  of  Communication  Arts  proposed 

Scripps  Howard  Foundation  discusses  the  idea  with  Cincinnati  officiais 


The  Scripps  Howard  Foundation 
and  the  Cincinnati  public  schools  are 
hoping  to  start  a  high  school  special¬ 
izing  in  communications. 

Albert  J.  Schottelkotte,  president 
of  the  foundation,  said  the  Cincinnati 
school  board  and  the  foundation’s 
board  have  authorized  “beginning  the 
actual  planning  phase”  for  the  pro¬ 
posed  School  of  Communication 
Arts. 

The  school  would  be  the  first  of  its 
kind  in  the  nation,  according  to  the 
foundation. 

The  planning  will  include  deter¬ 
mining  what  is  needed  in  the  way  of 
physical  plant,  equipment,  faculty 
and  resources,  Schottelkotte  said.  A 
decision  on  whether  to  proceed  with 
the  school  could  take  up  to  a  year. 

Until  that  phase  is  completed,  he 
said,  it  will  be  difficult  to  say  how 


much  the  proposed  school  will  cost  or 
how  many  students  will  be  enrolled. 
However,  an  existing  school  building 
could  probably  be  used  to  house  the 
school  and  equipping  it  would  be  the 
main  capital  cost,  he  added. 


The  communications 
high  schooi  wouid 
emphasize  both  print 
and  broadcast 
journaiism. 


The  communications  high  school 
would  emphasize  both  print  and 
broadcast  journalism.  It  would  be  the 
newest  addition  to  Cincinnati's  sys¬ 
tem  of  27  specialized  high  schools 


which  offer  curricula  ranging  from 
world  languages  to  performing  arts. 

The  specialized  schools  draw  stu¬ 
dents  from  throughout  the  city  in  an 
effort  to  achieve  racial  balance. 

The  proposed  communications 
school  would  not  only  “attract  bright, 
young  talent  to  journalism,”  Schot¬ 
telkotte  said,  but  would  also  be  a 
force  for  “recruiting  and  developing 
minority  talent”  for  newspapers  and 
broadcasting. 

Officials  from  Ohio  University’s 
E.W.  Scripps  School  of  Journalism 
will  be  providing  assistance  in  devel¬ 
oping  the  school’s  curriculum,  Schot¬ 
telkotte  said.  The  Scripps  School 
underwent  an  extensive  renovation 
program  and  expansion  of  its  curricu¬ 
lum  with  the  help  of  a  1982  grant  of 
$1.5  million  from  the  Scripps  Howard 
Foundation. 


ANPA  board  takes  position  in  two  legal  matters 

Says  Detroit  JOA  judge  misinterpreted  definition  of  fading  newspaper 
and  move  to  prevent  cross-owner  waiver  extension  is  unconstitutionai 


The  board  of  directors  of  the 
American  Newspaper  Publishers 
Association  at  its  Jan.  25-27  meeting 
in  Puerto  Rico  voted  to  take  action  in 
two  major  legal  matters:  the  joint 
agency  application  by  the  Detroit 
newspapers  and  Rupert  Murdoch’s 
court  challenge  of  a  new  federal  law 
stripping  the  Federal  Communica¬ 
tions  Commission  of  its  authority  to 
grant  waivers  to  its  cross-ownership 
rules. 

In  a  letter  to  Attorney  General 
Edwin  Meese  11,  signed  by  ANPA 
chairman  George  Wilson,  the  associa¬ 
tion  said  it  was  not  taking  a  position 
on  whether  the  JOA  application  by 
Gannett  Co.’s  Detroit  News  and 
Knight-Ridder  Inc.’s  Detroit  Free 
Press  should  be  approved  “on  the 
basis  of  the  factual  record  in  the 
case.” 

Rather,  ANPA  stated,  it  was  con¬ 
cerned  about  how  the  administrative 
law  judge  in  the  case  interpreted  the 
definition  of  “failing  newspaper”  in 
the  Newspaper  Preservation  Act, 
which  sets  the  requirements  for 
establishing  JOAs. 

Judge  Morton  Needelman 


recommended  that  the  attorney  gen¬ 
eral  not  approve  the  JOA  application 
in  Detroit. 

“We  believe  that  the  ALJ  departed 
from  the  definition  of  ‘failing  newspa¬ 
per’  contained  in  the  Act  by  holding 
that  an  applicant  must  show  ‘irrever¬ 
sible  conditions  which  will  lead  to 
dominance  and  the  downward  spiral” 
in  order  to  satisfy  the  Act’s  ‘probable 
danger  of  financial  failure  test.’ 

“Likewise,  we  object  to  the  finding 
that  ‘a  quest  for  market  dominance’ 
by  the  applicants  or  their  parent  enti¬ 
ties  may  be  disqualifying  under  the 
Act.” 

The  Newspaper  Preservation  Act, 
ANPA  stated,  defines  a  failing  news¬ 
paper  as  “‘a  newspaper  publication 
which,  regardless  of  its  ownership  or 
affiliations,  is  in  probable  danger  of 
financial  failure.’  The  plain  language 
of  this  substantive  test  reflects  Con¬ 
gress’s  intent  to  prove  a  straightfor¬ 
ward  standard  for  approval  by  the 
attorney  general.” 

In  an  amicus  curiae  (friend  of  the 
court)  brief  filed  with  the  United 
States  Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia,  ANPA  argued  that 


the  recently  enacted  law  preventing 
the  FCC  from  granting  or  extending 
any  cross-ownership  waivers  was  an 
unconstitutional  bill  of  attainder 
aimed  specifically  at  News  America 
Publishing  Corp.,  parent  company  of 
the  New  York  Post  and  Boston  Her¬ 
ald. 

ANPA  also  argued  that  the  law 
violated  News  America’s  First 
Amendment  rights. 

Murdoch’s  News  America  Corp. 
holds  the  only  existing  FCC  waivers. 

Murdoch  must  comply  with  the 
cross-ownership  rules  as  a  result  of 
his  1986  acquisition  of  television  sta¬ 
tions  in  New  York  and  Boston.  He 
has  stated  he  will  sell  the  Post  but 
keep  the  Herald  and  sell  his  Boston 
UHF  station. 

The  FCC,  as  a  result  of  the  law,  was 
compelled  to  deny  Murdoch’s  appli¬ 
cation  for  an  extension  of  his  waiver 
to  sell  the  Post,  which  expires  on 
March  6.  However,  the  appellate 
court,  in  accepting  his  appeal,  gave 
him  a  45-day  extension  from  the  time 
it  reached  its  decision.  The  court  will 
not  act  earlier  than  Feb.  11,  giving 
(Continued  on  pufte  49) 
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CAMPUS  JOURNALISM 


California  students  protected  from  censorship 


By  Allan  Wolper 

The  reporters  for  the  prize-winning 
Homestead  High  School  newspaper 
in  Cupertino,  Calif.,  decided  in  early 
December  to  postpone  a  profile  of  a 
student  carrying  the  AIDS  virus. 

Their  newspaper  adviser  wanted 
them  to  nail  down  some  facts,  making 
sure  the  identity  of  the  student  was 
totally  protected  and  that  he  was  defi¬ 
nitely  an  AIDS  carrier. 

The  principal  called  a  staff  meeting 
to  prepare  his  teachers  for  the  inevita¬ 
ble  questions  and  fears  that  he  was 
sure  would  follow  the  publication  of 
the  story. 

Then  last  Jan.  13,  on  the  morning 
the  paper  was  being  readied  for  the 
printer,  the  story  hit  a  legal  road¬ 
block. 

The  United  States  Supreme  Court 
ruled  5  to  3  that  principals,  like 
publishers,  could  censor  high  school 
newspapers  and  plays  that  were  part 
of  the  educational  curriculum. 

Two  hours  later.  Homestead  prin¬ 
cipal  James  Warren  walked  into  his 
journalism  class  and  told  the  staff  of 
the  school  paper.  The  Epitah,  that  he 
wanted  to  put  the  AIDS  profile  on 
hold.  “My  responsibilities  had 
changed,”  Warren  recalled  in  a 
recent  interview. 

Warren,  however,  had  moved  too 
soon.  Section  48907  of  The  State  Edu¬ 
cation  Code  said  that  school  officials 
could  not  censor  a  story  unless  it  was 
“obscene,  libelous,  slanderous,”  or 
advocated  “substantial  disruption” 
of  the  school  system. 

Dan  Nakaso,  a  reporter  for  the  San 
Jose  Merc  ury  News  who  had  once  run 
a  school  newspaper,  tipped  off  the 
editors  about  the  statute  just  as  they 
were  about  to  publish  their  AIDS  pro¬ 
file  in  defiance  of  the  principal. 

“I  found  out  from  our  education 
specialist,  Aleta  Watson,  that  the 
Supreme  Court  decision  didn’t  apply 
to  California  because  the  state  statute 
gave  special  protection  to  student 
journalists,”  he  stated. 

Warren  claimed  that  he  gave  his 
permission  to  run  the  story  just  as 
soon  as  the  State  Department  of  Edu¬ 
cation  told  him  the  students  had  the 
legal  right  to  run  it. 

Nick  Ferentinos,  who  has  been  the 

(Wolper  is  the  director  of  Journalism 
at  Rutgers  University  in  Newark,  N.J.) 


paper’s  adviser  for  the  last  12  years 
while  it  has  won  six  separate  national 
scholastic  journalism  awards,  said 
that  the  county  health  department 
believed  the  story  might  produce 
some  riots. 

“They  asked  if  we  had  some  secu¬ 
rity,”  Ferentinos  remembered  in  dis¬ 
belief.  “Jim  was  afraid  that  the 
parents  might  call,  or  pull  their  kids 
out  of  school.  He  thought  he  suddenly 
had  some  power  but  it  didn’t  make 
any  sense.  This  is  Silicon  Valley.  Peo¬ 
ple  are  educated  out  here. 

“One  thing  for  sure,  because  of  all 
the  publicity  we  got,  lots  of  people 
read  the  story  —  and  every  class¬ 
room  had  discussions  about  AIDS 
and  the  First  Amendment.” 

The  incident  turned  the  students 
into  activists.  “I  was  so  mad,”  said 
Michael  Calcagno,  the  18-year-old 
editor-in-chief  of  The  Epitah.  “They 
teach  us  in  social  studies  why  the 
First  Amendment  is  so  important  but 
they  don’t  want  us  to  put  it  into  prac¬ 
tice. 


“And  California  law  is  right.  Stu¬ 
dent  journalists  will  learn  more  if 
there  are  limits  on  principals’  power 
to  meddle  in  school  publications.” 

Student  rights  activists  already  are 
discussing  whether  to  find  friendly 
state  legislators  to  introduce  similar 
laws  in  their  own  states.  “We  are 
concerned  that  the  Supreme  Court 
decision  might  have  a  long-range 
impact  on  colleges  as  well  as  high 
schools,”  said  Mark  Goodman, 
executive  director  of  the  Student  Law 
Center  in  Washington,  D.C. 

“That’s  because  the  Court  talks 
about  school-sponsored  activities  and 
doesn’t  say  whether  they  are  college 
or  high  school  activities.” 

Warren’s  reluctance  to  run  the 
story,  he  said,  was  partly  because  he 
was  afraid  of  being  held  responsible 
for  it. 

“1  wanted  to  put  a  hold  on  it  until  I 
could  find  out  whether  I  was  liable  for 
anything.” 

Robert  Reynolds,  the  principal  who 
triggered  the  dispute  in  1983  when  he 


“And  California  law  is  right.  Student  journalists  will 
learn  more  if  there  are  limits  on  principals’  power  to 
meddle  in  school  publications.” 


“To  have  a  fair  government,  you 
have  to  be  able  to  criticize  it,”  Cal¬ 
cagno  complained.  “They  were  just 
being  so  hypocritical.” 

Calcagno  and  Kathryn  Pallakoff, 
the  student  who  wrote  the  story, 
resigned  in  protest  until  they  were 
assured  Warren  had  switched  sides. 

Then  in  an  editorial  the  school 
paper  told  Warren  and  other  princi¬ 
pals  what  they  thought  of  school  cen¬ 
sorship  in  general. 

“We  find  it  deplorable  that  some¬ 
one  far  removed  from  the  active  pro¬ 
duction  of  a  newspaper  had  been 
given  an  unmitigated  right  to  censor 
anything  he  sees  fit,”  the  editorial 
trumpeted. 

Meanwhile,  the  San  Jose  Mercury 
News  published  an  editorial  that  dealt 
with  both  sides  of  the  issue:  “The 
United  States  Supreme  Court  is  right. 
A  school  official  can  pull  from  a 
school-sponsored,  school-funded 
newspaper  without  violating  a  stu¬ 
dent’s  free  speech  rights. 


removed  two  pages  of  stories  on  teen¬ 
age  pregnancy,  juvenile  delinquency 
and  divorce  from  The  Spectrum,  the 
Hazelwood  paper,  agrees  that  “the 
Court  decision  has  made  the  princi¬ 
pals  the  editors,”  but  believes  the 
media  has  overreacted  to  the  deci¬ 
sion. 

“1  don’t  think  that  this  will  change 
journalism  in  this  country,”  he  noted 
with  a  chuckle.  “The  decision  has 
simply  given  us  control  of  the  curri¬ 
culum,  which  we  thought  we  had  all 
along.” 

The  principal  added,  however,  that 
he  hoped  that  the  decision  would  not 
carry  over  onto  college  campuses. 

“Colleges  are  different,”  he 
explained.  “You  choose  to  go  there. 
We  are  given  local  control  of  our  stu¬ 
dents.” 

Student  journalists  in  college  as 
well  as  high  school  have  been  angered 
by  the  decision.  They  claim  that 
school  officials  already  had  been 
(Continued  on  page  51) 


EDITOR  &  PUBLISHER  for  February  6,  1988 


17 


First  Amendment  ‘absolutists’ 


Free  Press  Association  members  beiieve  there  should  be  no 
restraint  on  advertising;  no  pornography  laws;  no  //be/  laws;  and  no  FCC 


By  Mark  Fitzgerald 

With  little  fanfare,  a  small  but 
growing  group  of  journalists  has 
begun  its  seventh  year  on  what  it  calls 
“the  frontiers  of  the  First  Amend¬ 
ment.” 

The  Free  Press  Association  now 
claims  a  membership  of  300  self- 
described  First  Amendment  “abso¬ 
lutists”  who  say  they  take  the  Consti¬ 
tution  at  its  word  when  it  declares  that 
“Congress  shall  make  no 
law  .  .  .  abridging  the  freedom  of 
speech  or  of  the  press.” 

That  means  supporting  Progressive 
magazine’s  right  to  print  the  so-called 
“blueprint”  for  the  H-bomb  and 
Hustler  magazine’s  right  to  satirize 
the  Rev.  Jerry  Falwell  by  saying  he 
had  sex  with  his  mother  in  an  out¬ 
house. 

It  also  means  no  restraint  on  com¬ 
mercial  speech  such  as  tobacco  ads. 
No  Fairness  Doctrine  for 
broadcasters  —  indeed,  no  Federal 
Communications  Commission  at  all. 
No  pornography  laws.  And,  no  libel 
laws. 

Underneath  this  umbrella  are  Jour¬ 
nalists,  most  of  them  young,  with  a 
wide  variety  of  ideologies,  from  liber¬ 
tarian  to  socialist  to  mainstream 
Democrat  and  Republican. 

“We’re  an  organization  for 
people  —  whatever  their  ideology  — 
who  are  absolutists  on  the  First 
Amendment,”  FPA  director  Michael 
Grossberg  said  in  an  interview  during 
FPA’s  annual  conference  in  Chicago. 

That  conference  was  held  at  the 
same  hotel  a  few  minutes  after  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi  (SPJ,SDX),  conven¬ 
tion  was  scheduled  to  close. 

FPA  members,  some  of  whom  are 
also  active  in  SDX,  emphasize  that 
they  do  not  see  themselves  competing 
with  that  organization  or  any  other 
journalist  group. 

Instead,  the  FPA  sees  itself  more  as 
a  prod  to  journalists  —  to  keep  the 
pressure  on  to  defend  all  First 
Amendment  rights. 

“You  might  think  that  people  in  the 
media,  who  relish  freedom  of  the 
press,  would  have  a  keen  under¬ 


standing  of  the  underpinnings  of  free¬ 
dom  and  some  sympathy  for  those  in 
other  areas  of  endeavor  who  find  their 
freedom  of  action  restricted.  If  you 
did  think  that,  you  would  be  naive,” 
member  Alan  W.  Bock,  senior  colum¬ 
nist  at  the  Orange  County  (Calif.) 
Register,  said  in  a  speech  at  the 
group’s  first  conference  in  1986. 

Journalists,  FPA  director  Gross¬ 
berg  said,  generally  “instinctively 
have  good  feelings  about  the  First 
Amendment. 

“.  .  .  A  lot  of  journalists  have  good 
feelings  but  haven’t  thought  through 
the  issues  enough,  when  it  comes  to 
Hustler  ...  or  the  Progressive  .  .  . 
to  have  a  consistent  position,”  Gross¬ 
berg  continued. 


“They  sort  of  want  to  make  excep¬ 
tions  for  that.  Well,  the  FPA  doesn’t 
want  to  make  exceptions  for  that.” 

Free  Press  Network,  the  quarterly 
publication  of  the  FPA,  offers  a  forum 
for  writers  who  explore  the  limits  of 
press  freedom  —  and  often  merci¬ 
lessly  criticize  fellow  journalists. 

According  to  various  Free  Press 
Network  writers  over  the  years, 
journalists  are  “suckers  for  numbers, 
no  matter  how  suspect  they 
are  .  .  .  [and]  know  little  more  than 
how  to  write.” 

In  an  article  entitled  “Libel  Laws 
Must  Go,”  law  professor  Randy  Bar¬ 
rett  argued  that  the  problems  with 
libel  law  is  not  so  much  the  famous 
“chilling  effect”  on  press  coverage 
but  —  paradoxically  —  the  illusion 
of  credibility  these  laws  give  the 
media. 

“The  chilling  effect  that  libel  laws 
have  on  the  press  is  the  extra  credi¬ 
bility  that  the  mere  existence  of  these 
laws  gives  to  the  press,”  Barrett 


wrote.  “The  victim  of  a  publicized 
falsehood  is  twice  victimized.  Once 
by  the  falsehood  and,  again,  by  the 
perception  created  by  the  libel  laws 
themselves  that  the  falsehood  must  be 
true  or  it  wouldn’t  have  been  said. 
After  all,  he  or  she  could  always  sue 
for  libel.” 

For  the  same  kind  of  reasons,  many 
FPA  members  have  no  patience  with 
journalists’  requests  for  special 
“shield”  laws  and  other  regulations 
that  turn  the  press  into  another  spe¬ 
cial  interest. 

“This  organization  is  concerned 
with  the  media’s  role  in  defending  all 
the  rights  in  society  —  not  just  the 
right  of  freedom  of  the  press,”  said 
Paula  Brookmire,  a  FPA  board  of 


director  and  assistant  editor  of  the 
Milwaukee  Journal’?,  Sunday  maga¬ 
zine.  “It’s  an  important  cause  in  my 
life,  defending  freedom  —  all  free¬ 
dom,  not  only  the  freedom  I  have  as  a 
journalist.” 

One  way  FPA  helps  to  do  that, 
Brookmire  said,  is  by  challenging  the 
unexamined  assumptions  many  jour¬ 
nalists  make  about  American  society. 

“Look  at  congressmen  or  lawmak¬ 
ers  in  general,”  she  said.  “How  many 
laws  you  passed  [is  seen]  as  an  exam¬ 
ple  of  how  successful  you  are.  When 
someone  votes  no  a  lot,  we 
[journalists]  tend  to  look  at  that  as  a 
negative.” 

The  Free  Press  Association  frankly 
delights  in  its  provocative  role,  direc¬ 
tor  Grossberg  said. 

“We  love  to  make  everybody  else 
look  respectable  by  being  radical,”  he 
noted. 

Yet,  Grossberg  also  notes  that 
many  of  FPA’s  early  positions  have 
(Continued  on  page  52) 


“You  might  think  that  peopie  in  the  media,  who 
relish  freedom  of  the  press,  would  have  a  keen 
understanding  of  the  underpinnings  of  freedom  and 
some  sympathy  for  those  in  other  areas  of  endeavor 
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Mixed  bag  monthly 

Despite  a  limited  ad  base,  the  Tenderloin  Times  has  reached 
its  10th  anniversary  and  been  praised  for  its  editorial  content 


By  M.L.  Stein 

The  Tenderloin  Times  published  on 
the  mean  streets  of  San  Francisco  is 
not  your  everyday  newspaper. 

For  one  thing,  the  monthly  tabloid 
is  printed  in  three  languages  other 
than  English;  Vietnamese,  Cam¬ 
bodian  and  Laotian.  In  the  Times’ 
circulation  area  are  some  15,000 
Southeast  Asian  refugees,  many 
of  them  cramped  10  to  12  in  one 
studio  apartment. 

The  area  is  the  Tenderloin,  long  one 
of  San  Francisco’s  highest  crime 
districts  —  an  enclave  for  winos, 
drug  addicts,  pushers  and  scores  of 
homeless  drifters. 

It  also  houses  a  number  of  the 
elderly  people  retired  on  meager 
incomes  who  find  there  the  shelter 
they  can  afford. 

“We’re  a  mixed  bag,”  said  Times 
editor  Sara  Colm,  who  also  lives  in 
the  Tenderloin. 

In  that  setting,  Colm  puts  out  the 
Times  with  two  other  full-time  staff¬ 
ers  and  three  part-timers,  two  of  them 
Asian  reporters. 

Recently,  the  newspaper  observed 
its  10th  anniversary,  an  occasion  that 
was  celebrated  at  a  party  that  drew 
nine  San  Francisco  supervisors,  then 
mayoral  candidate  Art  Agnos  (he 
won),  local  journalists  and  Tenderloin 
leaders. 

Although  still  scraping  for  money, 
the  Times  has  come  far  from  its  origin 
in  1977,  when  it  could  manage  only 
three  mimeographed  issues  printed  in 
the  basement  of  Hospitality  House,  a 
Tenderloin  shelter. 

The  paper  has  drawn  community 
praise  for  stories  about  the  homeless 
and  investigations  of  scandals  in  the 
Tenderloin’s  housing  projects  and 
drug  programs.  One  campaign  led  to 
the  construction  of  a  children’s  park 
in  the  area  and  the  paper  is  pressing 
for  another  one. 

Recent  stories  examined  weak¬ 
nesses  in  the  city’s  shelter  programs 
for  the  homeless  and  the  increase  of 
AIDS  among  women. 

The  Times  also  publishes  poetry 
and  essays  by  free-lance  contributors 
and  reviews  restaurants  and  the  arts. 


llfeNE«RLC«NTlAffiS 


The  monthly  Tenderloin  Times 


Letters  to  the  editor  bear  such 
names  as  “Bicycle,”  who  lauded  a 
soup  kitchen  the  Times  has  written 
about,  and  “Scared  and  Pissed-Off,” 
who  complained  of  police  indiffer¬ 
ence  when  he  was  attacked  by  thugs. 

There  also  are  letters  from  heads  of 
civic  organizations  thanking  the 
Times  for  its  articles  advocating 
neighborhood  improvement. 


For  all  its  popularity, 
the  Times  struggles  to 
stay  alive.  Only  25%  of 
its  revenue  comes  from 
advertising. 


A  San  Francisco  police  officer 
wrote:  “You  have  all  obviously 
worked  extremely  hard  on  the  Ten¬ 
derloin  Times  and  it  shows  in  the  way 
you  have  brought  the  diverse  people 
of  the  Tenderloin  together  .  .  .  you 
have  proven  now  that  the  Tenderloin 
is  not  a  boil  on  the  rump  of  San  Fran¬ 
cisco  but  a  lively  community  which 


many  decent  people  call  home.” 

For  all  its  popularity,  the  Times 
struggles  to  stay  alive.  Only  25%  of  its 
revenue  comes  from  advertising. 

“There  isn’t  a  strong  enough  eco¬ 
nomic  base  here  to  provide  more,” 
Colm  explained. 

The  bulk  of  the  paper’s  support 
derives  from  foundation  grants, 
according  to  Colm,  a  former  Vista 
worker.  The  Times  is  published  by 
Central  City  Hospitality  House  but, 
claims  Colm,  that  organization  has  no 
control  of  or  input  into  editorial  pol¬ 
icy. 

The  editor  commented  that  one  of 
the  Times’  main  objectives  is  to  give 
representation  to  a  population  ele¬ 
ment  that  rarely  receives  any. 

Speaking  of  the  Southeast  Asians 
and  the  homeless,  she  noted,  “The 
Times  is  a  way  for  them  to  be  heard.  If 
we  have  done  nothing  else,  we  have 
drawn  a  little  attention  to  this  area. 
Big-name  people  have  come  down 
here  and  served  in  soup  kitchens.” 

Recently,  the  Times  ran  a  front¬ 
page  story  about  pedestrian  traffic 
accidents  in  the  Tenderloin,  reporting 
that  32  people,  including  several 
senior  citizens  and  children,  were  hit 
by  cars  while  crossing  streets  over  a 
three-month  period. 

A  few  days  later,  Colm  recalled,  the 
Department  of  Public  Works  began  a 
study  in  the  Tenderloin  to  reduce 
traffic  hazards. 

The  Times,  she  said,  encourages 
letters  and  Op-Ed  pieces  from  Ten¬ 
derloin  residents. 

“This  is  a  way  for  people,  who  have 
been  underrepresented  in  the  commu¬ 
nity,  to  be  heard,”  she  continued. 

Most  of  the  pieces,  Colm  said, 
require  editing.  An  assistant  editor, 
Karen  Koenig,  the  only  staff  member 
with  a  journalism  degree,  conducts 
adult  literacy  classes  in  the  area. 

Colm  also  recruits  Southeast  Asian 
residents  to  write  for  the  paper.  She 
has  hired  three  bilingual  members  of 
that  community  as  part-time  report¬ 
ers.  In  their  own  countries,  one  was  a 
music  teacher,  a  second  a  poet,  and  a 
third  a  student. 

Their  pieces  are  first  written  in 
(Continued  on  page  52) 
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Which  press  manufacturer 
was  chosen  for 
the  largest  order 
in  graphic  arts 
historg?  " 


MAN  Roland 
ofcourse... 


Rupert  Murdoch’s  News  Corporation  Ltd.,  one  of  the  largest 
newspaper  groups  in  the  world,  has  agreed  to  purchase  39 
COLORMAN  Double  Width  Offset  Presses  valued  at  530  million 
dollars  (US)  with  options  that  could  increase  the  value  to  more 
than  620  million  dollars  (US). 

Combine  this  order  with  the  fact  that  the  MAN  Roland 
UNIMAN  4/2  Offset  Press  is  the  fastest  selling  Double  Width 
Offset  in  the  world  and  it  is  clear  —  MAN  Roland  is  truly  the 
world  leader  in  proven  offset  technology. 

Newspaper  Press  Division 

333  Cedar  Avenue,  Middlesex,  NJ  08846 

(201)  469-6600  Telex  833-330  Telefax  (201)  469-8946 


MAN  on  the  move 


f  MAN  1 

IrolandI 

NEWSPAPER  PRESS  DIVISION 


Inland  midwinter  meeting  wili  break  from  tradition 

Attendees  will  be  asked  to  bring  ‘moneymaking’  and  ‘cost-cutting’  ideas 


By  Mark  Fitzgerald 

Inland  Daily  Press  Association 
says  its  midwinter  meeting  this  year 
will  not  be  like  anything  ever  held  in 
the  newspaper  industry. 

“We’ve  changed  the  format  of  the 
winter  meeting  to  the  point  of  calling 
it  a  ‘key  executive  conference’  rather 
than  a  convention,”  IDPA  president 
Norman  R.  McMullin  said  in  a  recent 
interview  at  Inland’s  Park  Ridge,  111., 
headquarters. 

The  conference,  which  will  be 
held  Feb.  28  to  March  3  in  Rancho 
Bernardo,  San  Diego,  Calif.,  will  also 
have  a  rather  unusual  theme:  Listen¬ 
ing. 

In  contrast  with  past  conventions, 
in  which  business  was  confined  to  a 
half-day,  while  individual  recreation 
occupied  the  rest,  organizers  are 
promising  opportunities  for  all-day 
networking  with  speakers. 


Two  years  older  than  a  century. 
Inland  is  like  a  rejuvenated  person 
waking  from  a  long  slumber.  It  has 
steadily  expanded  its  activities:  In 
1988,  for  example,  it  will  offer  14 
seminars. 

It  is  ranging  far  from  its  traditional 
franchise  as  an  organization  of  Mid¬ 
west  dailies. 

In  recent  months,  for  instance. 
Inland  members  have  toured  Hong 
Kong  as  a  study  group.  The  organiza¬ 
tion  has  entered  an  agreement  with 
the  biggest  newspaper  group,  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion,  to  expand  Inland’s  respected 
wage  and  salary  survey,  and  Inland  is 
developing  a  survey  on  employee  atti¬ 
tudes  it  hopes  will  become  as  famous 
as  the  compensation  poll. 

Internally,  too.  Inland  is  entering 
another  era  of  change.  A  task  force  is 
now  conducting  a  sweeping  examina¬ 
tion  of  the  committee  structure. 


“We’re  kind  of  thinking  about  this  as  a  kind  of 
Bohemia  Grove  of  the  newspaper  industry,”  said  IDPA 
executive  director  Ray  Carisen  . . . 


“We’re  kind  of  thinking  about  this 
as  a  kind  of  Bohemia  Grove  of  the 
newspaper  industry,”  said  IDPA 
executive  director  Ray  Carisen,  refer¬ 
ring  to  the  campgrounds  where  high- 
powered  members  from  the  elite 
Bohemian  Club  meet  each  summer. 

Conference  participants  will  each 
be  expected  to  bring  one  money¬ 
making  and  one  cost-cutting  idea  to 
the  Inland  meeting,  said  McMullin, 
president  of  Ingersoll  Newspaper’s 
Suburban  Newspaper*  of  Greater  St. 
Louis. 

Inland  vice  president  Scott  C. 
Schurz,  publisher  of  the  Bloomington 
(Ind.)  Herald-Telephone,  “is  saying 
that  anyone  who  is  there  [attends] 
should  make  an  additional  $20,000  in 
annual  revenue  as  a  result,”  McMul¬ 
lin  said,  “and  anyone  who’s  awake 
should  make  an  additional  $50,000.” 

The  plans  for  the  midwinter  confer¬ 
ence  symbolize  the  changes  that  con¬ 
tinue  to  sweep  through  the  Inland 
Daily  Press  Association. 


As  an  incentive  for  new  members. 
Inland  issues  “return  on  investment 
certificates”  offering  discounts  for 
seminars  and  conferences. 

And  a  name  change  is  in  the  works. 
More  than  likely,  the  Daily  in  Inland 
Daily  Press  Association  will  soon  dis¬ 
appear.  It  is  a  move  that  recognizes 
the  substantial  membership  of  week¬ 
lies,  a  membership  symbolized  by 
McMullin’s  own  presidency. 

“I  don’t  think  the  traditional  values 
of  Inland  will  be  compromised  in  any 
way”  by  the  name  change,  McMullin 
observed. 

Indeed,  Inland  is  trading  on  its 
reputation  for  objectivity  —  and 
confidentiality  —  in  its  survey  part¬ 
nership  with  ANPA  and  with  the  new 
attitude  poll. 

“Inland  not  only  has  had  a  back¬ 
ground  in  research  and  a  reputation 
for  neutrality,  but  it  has  had  a  very 
good  reputation  for  confidentiality 
over  the  68  years  we’ve  done  the 
wage  and  salary  survey,”  executive 


director  Carisen  said. 

Last  year,  for  the  first  time.  Inland 
began  to  produce  the  wage  and  price 
survey  entirely  in-house. 

With  the  ANPA  agreement.  Inland 
hopes  to  attract  bigger  circulation 
papers  to  the  wage  survey. 

With  the  planned  employee  attitude 
survey  —  which  is  targeted  for  a  one- 
year  experiment  beginning  in  late 
1988  —  Inland  hopes  to  replicate  the 
useful  design  of  the  wage  survey. 

“The  real  value  will  be  that  news¬ 
papers  will  be  able  to  get  the  data  base 
and  compare  their  results  with  papers 
of  comparable  size,”  McMullin 
stated. 

The  move  into  employee  attitude 
surveys  is  something  the  increasingly 
sophisticated  Inland  papers  have 
demanded,  he  added. 

“What  we’ve  been  finding  in  the 
industry  ...  is  that  equipment  has 
gotten  very  sophisticated,  marketing 
is  getting  sophisticated,  but  the 
dimension  that  needs  improving  is  the 
training  of  employees  and  relation¬ 
ships  with  employers,”  McMullin 
asserted. 

“What  Inland  is  trying  to  do  in  this, 
and  in  the  broad  sense,”  he  added,  “is 
to  help  newspapers  work  smarter.” 

Affiliated  seeks 
new  stock  class 

The  board  of  directors  of  Affiliated 
Publications,  publisher  of  the  Boston 
Globe,  recommended  that  share¬ 
holders  approve  a  new  class  of 
stock  having  10  votes  per  share. 

The  new  Class  B  stock  could  be 
transferred  only  within  families  or  to 
other  persons  closely  affiliated  with 
the  shareholders.  If  transferred  to 
unrelated  parties,  the  Class  B  shares 
would  automatically  convert  to  the 
existing  Class  A  shares  which  have 
only  one  vote. 

If  the  plan  is  approved,  each  cur¬ 
rent  holder  of  Class  A  shares  would 
receive  a  dividend  of  Class  B  shares 
on  a  one-for-one  basis. 

Newspaper  companies,  including 
Dow  Jones,  the  New  York  Times  Co. 
and  Times  Mirror  Co.,  have  been 
using  such  new  classes  of  super  vot¬ 
ing  stock  as  takeover  defenses. 
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NEWSPEOPLE  IN  THE  NEWS 


Gregory  L.  Thornton  has  been 
named  to  the  new  position  of  vice 
president/employee  relations  at  the 
Boston  Globe,  effective  Feb.  15.  He 
will  be  responsible  for  managing  all 
aspects  of  labor  relations. 

Thornton  joins  the  Globe  after  10 
years  with  the  New  York  Daily  News, 
where  he  was  director  of  employee 
relations  in  1977-80  and  vice  presi¬ 
dent/director  of  industrial  relations 
since  then. 

A  Boston  native  and  a  member  of 
the  Connecticut  Bar  Association  and 
the  American  Bar  Association  and  a 
member  of  both  association’s  section 
on  labor  law,  Thornton  earlier  in  his 
career  was  director  of  labor  relations/ 
labor  counsel  for  Gannett  Co.  and  a 
practicing  attorney  with  a  Bridgeport, 
Conn.,  law  firm. 

*  *  * 

Peter  J.  Esser  Jr.,  is  the  new 
editor  and  publisher  of  the  York 
(Neb.)  News-Times,  a  Stauffer  Com¬ 
munications  Inc.  paper.  He  suc¬ 
ceeded  Donald  I.  Gillen,  who 
Joined  the  staff  in  1969  and  has  been 
publisher  the  past  12  years. 

Esser  was  advertising  manager  of 
the  Independence  (Mo.)  Examiner  for 
nearly  six  years  and  prior  to  that  was 
business  manager  of  the  Bine  Springs 
(Mo.)  Examiner.  With  Stauffer  11 
years,  he  started  his  career  at  the 
Topeka  Capital-Journal  in  1976. 
Esser's  father  was  a  longtime  Stauf¬ 
fer  advertising  and  management 
executive  who  retired  several  years 
ago  as  publisher  of  the  Independence 
Examiner. 

*  *  * 

John  Swanson  has  been  appointed 
managing  editor  of  the  Anaheim 
(Calif.)  Bulletin.  A  graduate  of  Cali¬ 
fornia  State  University,  Long  Beach, 
Swanson  has  been  news  editor  since 
1982. 


Gregory  L.  Thornton 


Peter  J.  Esser  Jr. 


Michael  Carlton 


R.  Bruce  McColm,  currently  con¬ 
sultant  to  the  U.S.  Senate  Central 
American  Negotiations  Observer 
Group,  will  become  the  third  execu¬ 
tive  director  in  the  history  of  Freedom 
House,  New  York,  monitor  of  politi¬ 
cal  and  civil  rights  worldwide. 

McColm  will  succeed  Leonard  R. 
SussMAN  on  March  I .  Sussman,  oper¬ 
ating  head  for  21  years,  remains  with 
the  organization  as  senior  scholar, 
directing  the  new  international  com¬ 
munications  program.  (E  &  P,  Jan. 
16.) 

McColm,  37,  covered  conflicts  in 
southern  Africa  and  has  written  on 
foreign  affairs  and  human  rights,  and 
in  1983-87  served  as  a  member  of  the 
OAS’  Inter-American  Commission 
on  Human  Rights. 


David  P.  Stewart,  assistant  trea¬ 
surer  of  Ottaway  Newspapers  Inc., 
has  been  named  treasurer,  and 
Catherine  D.  Paffenroth, 
employee  benefits  manager,  director 
of  employee  relations.  Stewart  has 
been  with  Ottaway  since  1970  and 
Paffenroth,  since  1967. 
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Michael  Carlton  has  moved 
from  the  Denver  Post  to  Sunday  edi¬ 
tor  of  the  Atlanta  Journal  and  Consti¬ 
tution.  He  is  in  charge  of  ah  non-daily 
feature  sections,  including  travel, 
high  style,  food,  home  &  garden, 
Atlanta  Weekly  Magazine,  Wheels, 
Homefinder,  Dixie  Living  and  Job 
Guide. 

At  the  Denver  Post,  Carlton  was 
travel  editor,  book  editor  and  restau¬ 
rant  reviewer.  He  previously  had  held 
the  same  positions  at  the  Dallas 
Times  Herald  and  is  a  former  features 
editor  of  the  Philadelphia  Inquirer. 

*  *  * 

Succeeding  Arthur  Ochs  Sulz¬ 
berger  as  chairperson  of  The  Fresh 
Air  Fund  of  New  York  City  is  Mrs. 
Donald  E.  Newhouse.  Sulzberger, 
publisher  of  the  New  York  Times,  said 
the  time  had  come  “for  new  leader¬ 
ship  to  take  the  helm  and  meet  the 
challenges  of  the  decade  ahead.”  He 
continues  as  a  member  of  the  board. 

Mrs.  Newhouse  is  also  a  trustee  of 
the  New  York  Public  Library,  the 
Vivian  Beaumont  Theater,  Temple 
Emanu-El  and  the  National  Dance 
Institute. 

*  *  * 

Professors  Ed  Blinn  and  Bill 
Kunerth  are  retiring  this  year  from 
the  department  of  journalism  and 
mass  communication  at  Iowa  State 
University,  Ames.  They  began  their 
teaching  careers  in  1952  as  instructors 
in  the  printing  and  rural  journalism 
department  at  South  Dakota  State 
College. 

Kunerth  joined  the  Iowa  State  staff 
in  1957,  Blinn  in  1964.  Both  profes¬ 
sors  were  honored  recently  by  the 
Iowa  Freedom  of  Information  (Toun- 
cil  for  “service  and  dedication  to  the 
First  Amendment.”  Earlier,  Kunerth 
received  a  distinguished  service 
award  from  the  Iowa  Newspaper 
Association. 
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Steve  Hesse  has  been  appointed 
senior  vice  president  of  circulation  for 
the  Denver  Post. 

Hesse  returned  to  his  home  state 
from  Washington,  D.C.,  where  he 
was  circulation  director  of  Gannett 
newspapers  in  the  East  and  South. 
Prior  to  that,  Hesse  was  circulation 
director  for  Gannett  papers  in  Reno 
and  California.  In  Denver,  he 
replaces  George  Martin,  who  left  to 
pursue  other  business  opportunities. 

Also  at  the  Post,  David  M.  Beihoff 
was  promoted  to  senior  vice  president 
of  advertising  and  marketing  and 
Craig  McMullin,  to  vice  president 
of  finance. 

*  *  * 

Four  vice  presidents  have  been 
named  at  the  Detroit  News  by  presi¬ 
dent  and  publisher  Louis  A.  Weill 
III.  They  are: 

Robert  H.  Giles,  executive  editor, 
to  vice  president  and  executive  edi¬ 
tor; 

Gary  Anderson,  controller,  to 
vice  president/fmance; 

Robert  Kuzawa,  circulation  direc¬ 
tor,  to  vice  president/circulation;  and 

Robert  McClennen,  marketing 
director,  to  vice  president/marketing. 

>|C  sK 

James  Russell,  city  editor  of  the 
Streator  (III.)  Times-Press,  has  been 
named  managing  editor,  succeeding 
Roderick  Kelly,  who  moved  to  city 
editor  of  the  Moline  (III.)  Daily  Dis¬ 
patch.  Both  papers  are  in  the  Small 
Newspaper  Ciroup. 

*  *  * 

John  McDonagh,  display  adver¬ 
tising  manager  of  the  Vancouver 
(Wash.)  Columbian,  was  promoted  to 
advertising  manager,  succeeding 
Mike  Greene,  who  resigned  in  Janu¬ 
ary. 

Also,  Vickie  Nesbit,  community 
relations  coordinator  of  the  Colum¬ 
bian,  holds  the  newly  created  position 
of  special  sections  editor.  She  had 
supervised  the  paper’s  public  rela¬ 
tions  and  charity  programs  since 
joining  the  staff  in  1983. 

*  *  * 

Michael  J.  Christopher,  assis¬ 
tant  production  director  of  the  News- 
Journal  papers,  Wilmington,  was  pro¬ 
moted  to  production  director,  suc¬ 
ceeding  Dub  Harwell,  who  retired. 

aic  9|c  :|c 

Charles  J.  P.  Gallagher,  who 
was  with  the  Utica  (N.Y.)  Observer- 
Dispatch,  for  42  years  and  production 
director  for  the  last  10  years,  has 
retired. 

Gallagher  has  been  succeeded  by 
Robert  A.  Andrew,  assistant  pro¬ 
duction  director  of  Florida  Today, 
Melbourne. 


LAURA  MILLER,  a  local  columnist 
for  the  New  York  Doily  News  the 
post  year,  joined  the  Dallas  Times 
Herald  in  mid-January,  writing  her 
three-a-week  column  for  the  front 
page  of  the  Dallas/Texas  section. 

A  veteran  Dallas  investigative 
reporter.  Miller  began  her  career  at 
the  Miami  Herald  after  a  series  of 
internships  and  correspondent 
assignments  for  several  newspa¬ 
pers,  including  the  Times  Herald. 


W.  Raymond  Ollwerther,  for¬ 
mer  assistant  managing  editor  of  the 
Asbury  Park  Press,  has  been  named 
executive  editor. 

In  this  newly  created  position,  he 
chairs  the  editorial  board  and  is  a 
member  of  the  corporate  publishing 
executive  committee,  reporting  to 
editor  and  publisher  E.  Donald  Lass. 

Ollwerther  succeeded  Thomas  W. 
JOBSON,  who  retired  after  nearly  27 
years  as  managing  editor,  having  held 
the  post  longer  than  any  editor  in 
the  paper’s  108-year  history.  He  also 
served  as  corporate  vice  president/ 
news  and  was  a  member  of  the  execu¬ 
tive  committee. 

Ollwerther  joined  the  Press  in  1972 
as  a  reporter  in  the  Freehold  bureau. 
A  graduate  of  Princeton  University 
and  holder  of  a  master’s  degree  from 
Northwestern  University’s  Medill 
School  of  Journalism,  he  worked  in 
several  editing  positions  before  his 
1985  appointment  as  assistant  man¬ 
aging  editor  for  projects  and 
editorial  policy. 


Other  recent  promotions  include: 
Raymond  J.  Tuers,  from  deputy 
managing  editor  to  senior  managing 
editor;  Frederick  J.  Kerr,  from 
assistant  managing  editor  to  manag¬ 
ing  editor  in  charge  of  news;  Peter  E. 
Donoghue,  from  assistant  managing 
editor/nights  to  deputy  managing  edi¬ 
tor;  Gary  Schoening,  from  assistant 
Sunday  editor  to  deputy  Sunday  edi¬ 
tor;  and  Andrew  Sharp,  from  com¬ 
munity  editor  to  assistant  managing 
editor/nights. 


Chris  Healy,  a  local/state  govern¬ 
ment  reporter  for  the  Register  Citi¬ 
zen,  Torrington,  Conn.,  has  been 
named  administrative  assistant  to 
Torrington  Mayor  Delia  R.  Donne. 
The  newly  created  post  pays  $26,000 
a  year. 

Healy  had  applied  for  the  post  last 
November  and  informed  his  immedi¬ 
ate  superior  of  his  action.  He  was 
reassigned  from  the  city  beat  to  the 
region’s  court  system. 
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Floyd  Anderson,  8 1 ,  former  direc¬ 
tor  of  the  National  Catholic  News 
Service  in  Washington.  D.C.,  died 
Jan.  13  at  Mount  Vernon  Hospital 
after  a  stroke. 

He  was  director  of  the  news  service 
during  1966-69  and  left  to  become  edi¬ 
tor  of  what  is  now  the  Chicaf>o 
Catholic  newspaper.  He  returned  to 
the  Washington  area  upon  his  retire¬ 
ment  in  1976. 

Earlier  in  his  career,  Anderson  had 
been  an  editor  at  Catholic  newspapers 
in  Newark,  Scranton,  Pa.,  Denver, 
and  Fresno,  Calif.,  and  was  a  past 
president  of  the  Catholic  Press  Asso¬ 
ciation. 

*  *  * 

Muriel  Babcock,  87,  retired 
writer  and  editor,  died  Jan.  1 1  at  her 
home  in  Huntington  Bay.,  L.I.,  from 
complications  associated  with  Park¬ 
inson’s  disease. 

Babcock  had  a  colorful  career 
which  started  as  a  secretary  for  the 
Forum,  Fargo,  N.D.  She  later  wrote 
for  the  San  Francisco  Examiner,  the 
Los  Angeles  Times  and  the  Los 
Angeles  Examiner.  She  also  was  an 
editorial  staff  writer  for  Literary 
Digest  and  in  the  '40s  edited  several 
magazines. 

Babcock  later  moved  to  Hollywood 
and  wrote  about  theater  and  the 
movies- 

*  *  * 

Leonard  Woods  Bughman,  72, 
travel  editor  of  the  Greensbitrg  (Pa.) 
Tribune-Review,  died  Jan.  8  of  a  heart 
attack. 

He  also  wrote  ski  columns  for  the 
Pittsburgh  Post-Gazette  in  the  ’60s 
and  ’70s.  A  retired  executive  of  Gulf 
Oil  Corp.  and  the  Mellon  Bank,  he 
was  a  consultant  to  the  Scaife  Family 
Charitable  Trust. 

Id  lie  i|t 

Galal  Eddin  Hammamsi,  75, 
newspaper  columnist  for  the  Cairo 
daily  Al-Akhbar,  author  of  books  on 
politics  and  journalism,  and  founder 
of  the  Middle  East  News  Agency, 
died  Jan.  20  in  Cairo  after  a  heart 
attack. 

He  began  his  career  as  a  sports 
reporter  and  later  covered  the  Egyp¬ 
tian  political  scene  for  a  number  of 
publications. 

*  *  * 

Nizar  Jwaideh,  55,  former  foreign 
correspondent  and  national-foreign 
editor  of  the  Chicago  Sun-Times  and 
in  1983  briefly  editor  in  chief  for  the 
revival  of  the  English-language  Daily 
Star  in  Beirut,  Lebanon,  died  of 
cancer  Jan.  20  in  Washington,  D.C. 

Most  recently,  Jwaideh  was  public 


affairs  adviser  to  the  mission  of  the 
League  of  Arab  States. 

A  native  of  Iraq,  he  earned  a  mas¬ 
ter’s  degree  in  Soviet  studies  at  the 
University  of  Chicago  and  became  a 
U.S.  citizen  in  1964. 

He  had  started  his  career  as  for¬ 
eign  correspondent  for  the  Asso¬ 
ciated  Press  in  1953  and  was  a  foreign 
correspondent  for  the  Sun-Times  in 
1960-65  and  subsequently  night  tele¬ 
graph  editor  in  Chicago  before  being 
named  national-foreign  editor  in  1973. 
Two  years  later  he  moved  to  diploma¬ 
tic  editor  of  the  U.S.  News  &  World 
Report,  based  in  Washington. 

♦  *  ♦ 

Betty  McMahan  Naley,  67,  a 
publications  editor  with  the  Central 
Intelligency  Agency  and  early  in  her 
career  a  reporter  with  the  Pittsburgh 
Post-Gazette,  died  Jan.  9  at  Alexan¬ 
dria  (Va.)  Hospital  after  a  stroke. 

She  worked  for  the  Post-Gazette 
while  earning  her  degree  in  English 
and  journalism  at  the  University  of 
Pittsburgh.  In  1944-51  she  was  a  pub¬ 
lic  affairs  officer  with  Syracuse  Uni¬ 
versity  and  after  moving  to  Washing¬ 
ton  spent  four  years  with  the  Defense 
Department  before  joining  the  CIA 
and  working  in  the  Foreign  Broadcast 
Information  Service. 

*  *  * 

Janette  S.  Pierce,  56,  managing 
editor  of  The  Episcopalian,  national 
publication  of  the  Episcopal  Church 
in  the  United  States,  died  Jan.  16  at 
her  home  in  Malvern,  Pa. 

She  was  recently  named  managing 
editor  after  serving  as  news  editor 
since  1973.  Prior  to  joining  the  publi¬ 
cation,  she  was  news  editor  of  the 
Suburban  and  Wayne  Times  in  the 
Philadelphia  area. 

*  *  * 

Joe  Sabo,  72,  a  former  sports- 
writer  for  the  Detroit  Free  Press  and  a 
longtime  Detroit  bowling  center 
owner,  died  Jan.  16  of  a  heart  attack  in 
St.  Petersburg,  Fla. 

Sabo,  who  had  retired  to  Florida, 
got  into  the  bowling  business  after 
working  from  1929  to  1946  for  the 
Free  Press.  In  1984,  he  was  inducted 
into  the  University  of  Michigan’s 
Media  Hall  of  Fame. 

*  *  * 

Beth  Campbell  Short,  79,  who 
covered  Eleanor  Roosevelt  for  the 
Associated  Press  and  later  was  cor¬ 
respondence  secretary  to  President 
Harry  Truman,  died  of  lung  cancer  on 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Jan.  1 1  in  an  Alexandria,  Va.  hospital. 

She  worked  for  the  Sprin^ield 
(Mo.)  Leader  and  the  Daily  Oklaho¬ 
man,  Oklahoma  City,  before  AP  hired 
her  in  1936  to  cover  Mrs.  Roosevelt, 
who  allowed  only  women  reporters 
into  her  news  conferences. 

She  married  AP  reporter  Joseph  H. 
Short  in  1937  and  left  in  1940  to  have 
her  first  child.  Her  husband  became 
Truman’s  press  secretary  in  1950. 
After  Short  died  in  1952,  Truman 
hired  her  as  correspondence  secre¬ 
tary.  She  later  held  several  public 
relations  posts  and  in  1966-78  was  an 
executive  in  the  Social  Security 
Administration’s  Office  of  Research 
and  Statistics. 

*  *  * 

Joseph  Shuman,  84,  retired  man¬ 
aging  editor  of  the  Pittsburgh  Post- 
Gazette,  died  Jan.  19  of  heart  failure 
at  his  home  in  Upper  St.  Clair,  a  sub¬ 
urb  of  Pittsburgh. 

Shuman  retired  in  1973  after  43 
years  with  the  newspaper,  including 
12  years  as  managing  editor  and  28 
years  as  city  editor.  He  received  the 
Pittsburgh  Press  Club’s  President’s 
Award  in  1985  for  his  long  service  to 
western  Pennsylvania  journalism. 

4c  4c 

Margaret  Crosson  Wiley,  88,  a 
former  reporter  on  the  news  staff  of 
the  Washington  Post  in  the  ’20s,  died 
of  congestive  heart  failure  Jan.  23  at 
her  Washington  home.  In  1931-58, 
she  lived  in  Toledo  where  her  hus¬ 
band,  the  late  Donald  A.  Wiley,  was 
business  manager  of  the  Toledo 
Blade. 

4c  4c  4c 

Hyman  Wishengrad,  84,  who  had 
a  long  and  varied  career  in  journalism, 
died  Jan.  18  at  the  Hebrew  Home  for 
the  Aged  in  Riverdale,  New  York,  of 
congestive  heart  failure. 

Wishengrad  was  four  years  old 
when  his  family  immigrated  from 
Russia  in  1907  and  settled  in  Bridge¬ 
port,  Conn.  After  graduating  from  the 
Columbia  University  School  of  Jour¬ 
nalism,  he  first  went  to  work  for  the 
New  York  Times  covering  Sunday 
church  sermons. 

Later,  with  journalist  Herbert  Bay¬ 
ard  Swope,  he  founded  the  Overseas 
News  Agency  and  also  was  an  editor 
of  the  Jewish  Telegraphic  Agency 
which  sent  him  to  report  on  post- 
World  War  II  Europe  for  a  year. 

Returning  to  the  United  States,  he 
founded  Editor’s  Syndicate  and  later 
left  to  become  editor  of  the  Bridge¬ 
port  (Conn.)  Sunday  Herald.  Before 
retiring,  he  was  an  editor  at  the 
Washington  Star  Syndicate. 
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Weekly  publisher  feuds  with  utilities  commission 


By  M.L.  Stein 

San  Francisco’s  Public  Utilities 
Commission  canceled  a  special  meet¬ 
ing  after  Bay  Guardian  publisher 
Bruce  Brugmann  threatened  to  sue  it 
for  violating  the  state’s  open  meeting 
law. 

The  meeting  had  been  called  to  con¬ 
sider  a  long-term  power  contract 
between  the  city  and  the  Pacific  Gas 
&  Electric  Co.  (PG&E). 

Brugmann  said  he  had  heard  of  the 
8:30  a.m.  session  in  an  “isolated  base¬ 
ment  room”  in  City  Hall  by  accident. 

He  showed  up  for  the  meeting  and 
accused  the  commissioners  of  failing 
to  give  the  media  24  hours’  advance 
notice  as  required  by  California’s 
Brown  Act. 

When  Brugmann,  a  20-year  foe  of 
San  Francisco’s  power  contracts  with 
PG&E,  vowed  to  sue  if  the  meeting 
were  not  called  off,  the  PUC  halted 
proceedings  for  an  hour  while  it  con¬ 
sulted  with  the  city  attorney. 

The  commission  then  announced  it 
was  putting  the  contract  matter  over 


to  its  regular  meeting  the  following 
week. 

In  that  meeting,  for  which  notice 
was  given,  the  PUC  approved  the 
contract.  However,  it  must  be  ratified 
by  the  San  Francisco  Board  of  Super¬ 
visors. 

The  PUC’s  general  manager,  Don 
Birrer,  told  the  San  Francisco  Exam¬ 
iner  the  special  meeting  was  called 
after  it  was  determined  that  most  of 
the  five  commissioners  would  be 
unable  to  attend  the  regular  meeting. 

Notice  of  the  special  meeting  was 
posted  outside  the  PUC  hearing  room 
and  at  the  main  public  library  but  the 
local  media  were  not  informed,  Birrer 
stated. 

Brugmann  told  E&P  he  is  prepared 
to  go  to  court  on  another  aspect  of  the 
PG&E  contract.  He  said  the  city 
attorney  has  refused  his  request  for 
“key  backup  documents”  in  connec¬ 
tion  with  the  proposed  agreement. 

According  to  the  Guardian 
publisher,  the  city  attorney  has 
claimed  the  documents  are  priv¬ 
ileged. 


“I  will  file  suit  if  we  don’t  get 
them,”  declared  Brugmann,  who  is 
chairman  of  the  Freedom  of  Informa¬ 
tion  Committee  of  the  Northern  Cali¬ 
fornia  chapter  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta 
Chi. 

“The  effrontery  of  this  is  enor¬ 
mous.  PG&E  is  taking  millions  of 
dollars  a  year  out  of  the  city  and  the 
city  will  not  provide  documentation.” 

For  years,  the  Guardian,  a  weekly 
alternative  newspaper,  has  called  for 
a  municipal  takeover  of  PG&E  with 
the  city  operating  its  own  power  sys¬ 
tem.  The  paper  has  charged  that  the 
city  and  PG&E  have  “colluded  for 
generations  to  keep  San  Francisco 
from  getting  its  own  cheap  power” 
from  the  city-owned  Hetch  Hetchy 
Dam  in  northern  California. 

According  to  Brugmann,  the  pro¬ 
posed  27-year  contract  between  the 
city  and  PG&E  contains  “major 
flaws”  to  the  detriment  of  San  Fran¬ 
cisco. 

The  contract  requires  PG&E  to 
(Continued  on  page  52) 


TMFORMfiR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


STATI  rAtM 


INSURANCf 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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1987 

DECEMBER 
Advertising  Data 

DECEMBER  1987/1986 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1987  1986 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

ALBANY,  N.Y. 

Times-Union-m 

ROP  Local . 

63,511 

64,558 

Preprint  Locol . 

101,251 

89,340 

ROP  Notionol . 

7.926 

7,386 

Preprint  National . 

780 

Clossified . 

6t,78l 

61,319 

Total . 

235,249 

222,503 

Knickerbocker  News-e 

ROPLoial 

30,374 

32,084 

Preprint  Local . 

81,721 

79,550 

ROP  Nationol . 

7,668 

7.184 

Preprint  National . 

780 

Clossified 

32,946 

34,229 

Total... 

153,489 

153,047 

Times-Union-S 

ROP  Local . 

28,223 

29,504 

Preprint  Local . 

105,150 

101,960 

ROP  Notional . 

3,089 

2,324 

Preprint  Notional . 

8,990 

7.130 

Clossified . 

32,489 

28,365 

Totol . . 

177,941 

169,283 

GRAND  TOTAL . 

566,679 

544,833 

YEAR  TO  0ATE;N/A 

AUGUSTA,  ME. 

Kennebec  Journol-m 

ROP  total 

31,725 

32,956 

preprint  Locol . 

54,228 

1,553 

49,856 

653 

ROP  Ncitional . 

1,516 

1,259 

Clossified 

17,209 

15,428 

GRAND  TOTAL . 

104,678 

1,553 

99,499 

653 

YEAR  TO  DATE . 

1,165,495 

13,732 

1,109,601 

14,338 

BANGOR,  ME. 

Doily  News-m 

ROP  Locol . 

27,235 

6,644 

24,868 

5,327 

Preprint  Locol . 

17,049 

15,510 

13,756 

15,424 

ROP  Notional . 

1,809 

2,379 

Classified 

14.461 

1,131 

14,733 

171 

Total . 

60,554 

25,285 

55,736 

20,922 

Daily  News-S 

ROP  Locol . 

11,382 

938 

10,596 

949 

Preprint  Local . 

10,158 

15,148 

6,156 

18,275 

ROP  Nationol . 

1,076 

676 

Preprint  Nationol . 

3,889 

3,119 

Clossified . 

8,418 

7,310 

Totol . 

31,034 

19,975 

27,857 

19,223 

GRAND  TOTAL . 

91,588 

45,260 

83,593 

40,145 

YEAR  TO  DATE . 

1,113,210 

393,588 

1,062,483 

346,769 

BEATRICE 

NEB. 

Doily  Sun-e 

ROP  Local . 

15,193 

2,913 

16,066 

2,385 

Preprint  Locol . 

22,253 

14,319 

32,895 

9,417 

ROP  Notional . 

1,012 

1,717 

Preprint  Notional . 

258 

258 

Clossified . 

3,848 

595 

3,370 

467 

GRAND  TOTAL . 

42,564 

17,827 

54,306 

12,269 

YEAR  TO  DATE . 

506,902 

130,983 

508,241 

89,387 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1987  1986 


FULL  RUN 

PART  RUN  FULL  RUN 

PART  RUN 

BIRMINGHAM,  ALA. 

Post-Herold-m 

ROP  Local . 

37,385 

36,512 

Preprint  Local . 

6,541 

6,247 

ROP  Notional . 

3,712 

3,181 

Preprint  Notional . 

211 

290 

Classified . 

43,634 

38,055 

Total... 

91,483 

84,285 

Newse 

ROP  Local . 

62,026 

21,337  59,134 

24,734 

Preprint  Locol . 

15,689 

12,767 

ROP  National . 

3,784 

3,232 

Preprint  Nationol . 

448 

531 

Clossified . 

44,434 

39,071 

Totol . 

....  126,381 

21,337  114,735 

24,734 

NewS'S 

ROP  Locol . 

32,947 

35,068 

Preprint  Locol . 

18,494 

15,665 

ROP  Notional . 

3,788 

4,212 

Preprint  National . 

2,005 

1,895 

Classified 

22,733 

21,517 

Total... 

79,967 

78,357 

GRAND  TOTAL.  .. 

...  297,831 

21,337  277,377 

24,734 

YEAR  TO  DATE... 

...  3,397,891 

254,730  3,290,139 

274,911 

Herold-m 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Classified . 

BOSTON, 

23,920 

10,793 

45,001 

MASS. 

3,189 

24,128 

10,394 

57,820 

2,678 

Totol.... 

79,714 

3,189 

92,342 

2,678 

Herold-S 

ROP  Locol . 

5,543 

2,742 

7,200 

preprint  Local...., . 

ROP  National . . 

Preprint  Nationol . 

3,634 

128 

59,395 

3,156 

33 

44,159 

Classified . . 

7.579 

519 

9,114 

Total . 

16,884 

62,656 

19,503 

44,159 

GRAND  TOTAL . 

96,598 

65,845 

111,845 

46,837 

YEAR  TO  DATE . 

1,247,176 

638,304 

1,086,169 

461,855 

BUFFALO 

A  N.Y. 

News-o/d 

ROP  Local . 

51,904 

50,292 

Preprint  Locol . 

11,352 

53,327 

22,176 

45,870 

ROP  Notional . 

7,408 

6,168 

Preprint  Nationol . 

1,090 

66 

1,056 

Classified 

28,453 

28,616 

Totol.... 

99,117 

54,417 

107,318 

46,926 

News-S 

ROP  Locol . 

24,393 

25,949 

Preprint  Locol . 

7,392 

53,394 

16,368 

42,663 

ROP  Notionol . 

2,705 

2,781 

Preprint  Notional . 

3,432 

2,540 

Classified 

8,093 

7,606 

Total.... 

42,583 

56,826 

52,704 

45,203 

GRAND  TOTAL . 

141,700 

111,243 

160,022 

92,129 

YEAR  TO  DATE . 

.  1,731,800 

1,047,517 

1,903,328 

744,165 

BURLINGTON,  VT. 


Free  Press-m 

ROP  Local . 

53,589 

51,546 

Preprint  Local . 

35,237 

30,527 

ROP  National . 

2,812 

2,442 

Preprint  Nationol . 

95 

Clossified 

20,286 

19,512 

Total . 

111,924 

104,122 

Free  Press-S 

ROP  Local . 

13,768 

14,572 

Preprint  Local . 

14,888 

18,414 

ROP  Nationol . 

516 

739 

Preprint  Notional . 

3,779 

2,903 

Classified . 

4,985 

5,073 

Total . 

37,936 

41,701 

GRAND  TOTAL . 

149,860 

145,823 

YEAR  TO  DATE . 

.  1,698,104 

1,602,538 

1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local . 

65,218 

63,319 

Preprint  Local . 

135,708 

12,513 

122,163 

8,256 

ROP  Nationol . 

1,627 

1,861 

Preprint  Nationol . 

5,934 

5,418 

Classified 

23,507 

24,265 

GRAND  TOTAL . 

231,994 

12,513 

217,026 

8,256 

YEAR  TO  DATE:  N/A 

CHICAGO,  ILL. 

Doily  Herald-m 

ROP  Local . 

54,676 

20,120 

61,508 

20,284 

Preprint  Local . 

10,863 

56,842 

17,531 

49,791 

ROP  Notional . 

592 

218 

564 

186 

Clossified . 

32,205 

32,035 

GRAND  TOTAL . 

98,336 

77,180 

111,638 

70,261 

YEARTODATEi  N/A 

Tribune-a/d 

ROP  Local . 

116,812 

184,142 

118,113 

194,789 

Preprint  Local . 

13,385 

54,331 

11,993 

50,740 

ROP  Nationol . 

26,567 

5,129 

24,105 

5,028 

Preprint  National . 

2,390 

225 

3,895 

Classified . 

49,067 

143,294 

45,438 

168,684 

TOTAL 

205,831 

389,286 

199,874 

423,136 

Tribune-$ 

ROP  Local . 

53,706 

57,732 

50.989 

48,260 

Preprint  Local . 

36,6sj 

65,503 

30,400 

64,735 

ROP  Nationol . 

14,670 

1,528 

14,746 

687 

Preprint  Notional . 

10,013 

675 

8,550 

450 

Classified . 

64,830 

10,958 

57,483 

6,666 

TOTAL . 

179,864 

136,396 

162,168 

120,798 

GRAND  TOTAL . 

385,695 

625,682 

362,042 

543,934 

YEAR  TO  DATE . 

3,458,234 

4,806,897 

3,197,643 

4,576,367 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

71,330 

34,881 

64,781 

35,165 

Preprint  Local . 

57,687 

39,073 

ROP  National . 

11,954 

26 

9,662 

335 

Clossified 

32,229 

2,161 

41,113 

3,817 

Total.... 

115,513 

94,755 

115,556 

78,390 

Free  Press-S 

ROP  Local 

19,693 

1,636 

24,718 

1,210 

Preprint  Locol . 

1,996 

61,547 

3,073 

49,200 

ROP  Nationol . 

3,587 

86 

4,127 

88 

Preprint  Nationol . 

4,277 

4,553 

Classified . 

15,816 

17,341 

Totol . 

41,092 

67,546 

49,259 

55,051 

GRAND  TOTAL...  . 

156,605 

162,301 

164,815 

133,441 

YEAR  TO  DATE . 

1,933,457 

1,361,638 

2,568,298 

1,177,805 

DETROIT, 

MICH. 

News-o/d 

ROP  Local 

88,708 

33,893 

78,400 

34,428 

Preprint  Local . 

18,825 

29,505 

7,224 

28,367 

ROP  Notional . 

10,414 

360 

10,245 

691 

Classified 

40,072 

44,314 

Total . 

158,019 

63,758 

140,183 

63,486 

News-S 

ROP  Local . 

30,859 

4,105 

34,489 

7,162 

Preprint  Local . 

17,198 

40,905 

13,829 

33,128 

ROP  Notional . 

5,429 

5,012 

148 

Preprint  Nationol . 

4,127 

182 

3,076 

422 

Clossified 

23,640 

24,583 

Totol . 

81,253 

45,192 

80,989 

40,860 

GRAND  TOTAL . 

239,272 

108,950 

221,172 

104,346 

YEAR  TO  DATE . 

2,715,671 

850,559 

2,624,655 

877,754 

DUBUQUE 

IOWA 

Telegraph  Herald-e 

ROP  Local 

45,524 

47,599 

Preprint  Locol . 

14,994 

14.648 

ROP  Nationol . 

2,332 

2,980 

Preprint  Notionol . 

171 

Classified 

20,158 

18,670 

GRAND  TOTAL . 

83,179 

83,897 

YEAR  TO  DATE:  NA 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


EAU  CLAIRE,  WIS. 

Leoder-Telegram-eS 

ROP  Local .  45,129  44,237 

Preprint  Local .  71,349  17,718  57,329  14,673 

ROP  Notional  1,555  2,298 

Preprint  Notional .  4,026  1,100 

Clossified  23,974  _  28,549  _ 

GRAND  TOTAL .  144,033  17,718  135,513  14,673 

YEAR  TO  DATE .  1,378,771  141,593  1,250,407  131,784 

EDMONTON,  ALTA. 

Joumol-m* 

ROP  Local .  1,386,155  1,383,127 

Preprint  Local .  1,063,084  1,071,737 

ROP  Notional .  275,474  236,965 

Preprint  Notional . .  6,077  10,511 

Classified .  541,224  554,144 

GRAND  TOTAL .  3,272,014  3,254,484 


YEAR  TO  DATE;  NA 

Note:  Eigures  given  in  modular  ogote  lines 


EL  DORADO,  ARK. 

News-Times-m 

ROP  Local .  26,953  26,640 

Preprint  Local .  37,152  38,055 

ROP  Notionol .  264  708 

Preprint  Notional .  520  195 

Classified .  12,675  11,531 

GRAND  TOTAL .  77,544  77,129 

YEAR  TO  DATE .  755,594  777,447 

FORT  WORTH,  TEX. 

Stor-Telegrom-m 

ROP  Local .  99,161  27,945  113,420  27,621 

Preprint  Local .  64,814  6,407  55,830  11,723 

ROP  National .  7,302  7,940 

Classifed  170,532  _  181,547  _ 

Total.  341,809  34,352  358,737  39,344 

Star-Telegram-e 

ROP  Local .  72,399  27,945  81,897  27,621 

Preprint  Local .  64,814  6,407  55,830  11,723 

ROP  Notionol .  6,914  7,345 

Classified  125,473  _  131,976  _ 

Total.  269,600  34,352  277,068  39,344 

Stor-Telegrom-S 

ROP  Local .  38,967  25,998  42,094  29,241 

Preprint  Local .  33,345  27,522  44,565  5,442 

ROP  Notional .  1,533  1,796 

Preprint  Notional .  6,175  390  5,442  260 

Classified .  62,721  63,481  _ 

Total .  142,741  53,910  157,378  34,943 

GRAND  TOTAL .  754,150  122,414  793,183  113,631 

YEAR  TO  DATE .  7,997,433  1,424,199  8,316,264  2,021,237 


OREENSBURG,  PA. 


Tribune-Review-m 

ROP  Local .  31,175  35,196 

Preprint  Local .  26,722  16,840  15,548  29,032 

ROP  National .  1,525  2,134 

Preprint  Notional .  129  520 

Classified .  24,734  _  22,166  _ 

Total .  84,285  16,840  75,584  29,032 

Tribune-Review-S 

ROP  Local .  27,497  36,579 

Preprint  Local .  34,217  22,864  25,696  18,180 

ROP  Notional .  206  553 

Preprint  Notional .  2,449  1,298 

Classified .  13,458  12,272  _ 

Totol .  79,847  22,844  76,398  18,180 

GRAND  TOTAL .  164,132  39,724  151,882  47,212 

YEAR  TO  DATE .  1,897,154  332,140  1,731,553  310,631 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOUSTON,  TEX. 


Chronicle-o/d 

ROP  Local .  149,791  8,025  152,692  14,664 

Preprint  Local .  31,879  70,565  22,663  76.136 

ROP  Notionol .  25.462  2.643  24,957  666 

Preprint  Notional .  4,147  327  2,365  1,190 

Classified .  203,124  4,354  189,428  5,497 

GRAND  TOTAL .  414,403  85,914  392,105  98  153 

YEAR  TO  DATE:  N/A 

INDIANAPOLIS,  IND. 

Stor-m 

ROP  Local .  99,337  1,490  108,200  1,961 

Preprint  Local .  8,545  10,628 

ROP  National .  5,307  5,135 

Classified  ,  65,905  _  61,778  _ 

Total  170,549  10,035  175,113  12,589 

News-e 

ROP  Local .  68,230  1,490  70,783  1,961 

Preprint  Locol .  8,545  10,628 

ROP  National .  4,636  4,141 

Classified  .  64,915  _  60,377  _ 

Total  137,781  10,035  135,301  12,589 

Star-S 

ROP  Local .  35,802  44,437 

Preprint  Local .  1,111  15.407  14.902  723 

ROP  Notional .  2,186  2,092 

Preprint  Notional .  2,447  2,305 

Classified .  54,527  44,325  _ 

Total .  96,073  15,407  108,061  723 

GRAND  TOTAL .  404,403  35,477  418,475  25,901 


YEAR  TO  DATE:  N/A 

KERRVILLI,  TEX. 


Daily  Times-eS 

ROP  Local .  30,802  33,044 

Preprint  Local .  6,000  6,400 

ROP  Notional .  63  106 

Preprint  Notionol .  200  200 

Classified  25,180  26,860 

Total  62,245  66,610 


YEAR  TO  DATE:  N/A 


Observer-e 

ROP  Locol . 

LA  GRANDE,  ORE. 

16,080 

17,220 

ROP  Notionol . 

311 

437 

Clossified . 

6,651 

6,729 

GRAND  TOTAL . 

23,042 

24,386 

YEAR  TO  DATE.  N/A 

LAFAYETTE,  IN. 

Journal  &  Courier*mS 


ROP  Local .  48,483  51,704 

Preprint  Local .  72,822  .  58,772 

ROP  Notionol .  904  1,266 

Preprint  Notional .  1,893  1,106 

Classified .  22,941  22,760 

GRAND  TOTAL .  133,937  135,608 

YEAR  TO  DATE .  1,571,737  1,540,429 

LAKE  COUNTY,  OHIO 

News-Herald-eS 

ROP  Local .  56,389  2,278  57,018  3,148 

Preprint  Locol .  7,570  11,325 

ROP  Notional .  505  925 

Preprint  Notionol .  685  830 

Classified .  33,115  34,829  _ 

GRAND  TOTAL .  98,264  2,278  104,927  3,148 

YEAR  TO  DATE .  1,305,025  X,373  1,342,834  39,391 


LOUISVILLE,  KY. 

Courier-Joumal-o/d 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Courier  Joumol*S 

ROP  Locol .  40,898  354  47,257  3.733 

Preprint  Local .  58,503  65,978 

ROP  Notional .  1,081  2,153 

Preprint  Notionol .  3,976  3.395 

Classified .  17,315  _  14,243  _ 

Totol .  59,294  62,833  63,653  73,106 

GRAND  TOTAL _  174,167  161,885  186,366  149,510 

YEAR  TO  DATE .  2,210,639  1,697,318  2,282,415  1,663,380 

McCOOK,  NER. 

Gazette-e 

ROP  Locol .  17,882  19,761 

Preprint  Locol .  15,351  903  19,350 

ROP  National .  975  1,252  774 

Preprint  Notional .  258  258 

Clossified .  4,295  4,929 

GRAND  TOTAL .  38,761  903  45,550  774 


YEAR  TO  DATE:  N/A 

MEMPHIS,  TENN. 


Commercial  Appeol-m 

ROP  Local .  86,116  30,767  80,676  39,849 

Preprint  Local .  34,448  67,783 

ROP  Notional .  4,565  821  3,823  2,048 

Preprint  Notionol .  187  238 

Clossified .  60,454  _  56,632  _ 

Totol .  151,135  31,588  175,766  109,918 

Commercial  Appeol-S 

ROP  Locol .  34,670  31,429 

Preprint  Locol .  43,728  9,062 

ROP  Notional .  1,828  2,153 

Preprint  Notional .  3,784 

Classified .  24,960  _  24,789  _ 

Total .  61,458  105,883  9,062 

GRAND  TOTAL .  212,593  31,588  281,649  118,980 

YEAR  TO  DATE .  3,127,758  1,054,957  3,001,646  1,206,615 

MIOOLHOWN,  N.Y. 

Times  Herold-Record-mS 

ROP  Locol .  124,067  127,080 

Preprint  Local .  77,070  70,049  56,220  57,126 

ROP  Notional .  827  1,975 

Preprint  Notionol .  7,200  6,120 

Classified .  81,086  _  71,376  _ 

GRAND  TOTAL  290,270  70,049  262,771  57,126 


YEAR  TO  DATE  N/A 


MONTEREY,  CALIF. 

Peninsula  Herald-m 

ROP  Local .  46,503  46,105 

Preprint  Locol .  89,898  3,056  80,352  1,430 

ROP  Notionol .  1,880  2,693 

Classified  29,087  _  28,578  _ 

Total,.  167,368  3,056  157,728  1,430 

Peninsula  Herald-S 

ROP  Locol .  12,363  12,765 

Preprint  Locol .  29,690  23,986 

ROP  Notionol .  148  158 

Classified .  7,965  7,934 

Total .  50,166  44,843 

GRAND  TOTAL .  217,534  3,056  202,571  1,430 

YEAR  TO  DATE .  2,150,833  59,698  2,018,170  26,948 

MONTREAL,  QUE. 

Gazette-m* 

ROP  Locol .  1,329,714  1,327,405 

Preprint  Local .  836,950  1 ,085,81 4 

ROP  Notional .  401,724  344,034 

Preprint  Notionol .  79,270  11,016 

Clossified .  547,527  461,274 

GRAND  TOTAL .  3,195,185  3,229,543 

YEAR  TO  DATE .  38,028,01 1  36,680,388 


Note:  Figures  given  in  modular  agate  lines. 

MUNCIE,  IND. 

Star-m 


ROP  Local . 

Pt  sprint  Local . 

ROP  National . 

*lndicates  newspapers  reporting  figures  j  n  Preprint  National .. 
lines.  . 

Total . 


73.749 

35,392 

59,128 

90,617 

1,554 

2,121 

39,570 

4,532 

29,975 

114,873 

99,052. 

122,713 

32,604  Preprint  Locol . 

ROP  National 
88  Preprint  National. 
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1  ■■  '  * 


4- 


1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN  PART 

Press-* 

ROP  Locol . 

48,255 

41,016 

Preprint  Local . 

11.644 

12,495 

ROP  Notional . 

1,875 

1,683 

Preprint  Notionol . 

77 

81 

Clossified . 

16,682 

13,891 

Total . 

78,533 

69,166 

Star-S 

ROP  Local . 

10,882 

9,947 

Preprint  Local . 

9,792 

10,871 

ROP  Notional . 

383 

324 

Preprint  Notional . 

210 

325 

Clossified 

5,763 

4,486 

27,030 

25,953 

GRAND  TOTAL. 

166,351 

151,469 

YEAR  TO  DATE 

.  1,466,347 

1,367,363 

NASHUA,  N.H. 

Telegraph-e 

ROPLocol . 

55,122 

55,571 

ROP  Notionol . 

1,818 

2,420 

Clossified . 

38,956 

36,378 

Total . 

95,896 

94,369 

Telegroph-S 

ROP  Locol . 

14,326 

15,273 

ROP  Notional . 

698 

710 

Classified 

8,336 

7,159 

Total,. 

23,360 

23,142 

GRAND  TOTAL. 

.  119,256 

117,511 

YEAR  TO  DATE 

.  1,491,601 

1,343,581 

NASHVILLE,  TENN. 

Tennessean-m 

ROPLocol . 

70,868 

69,350 

Preprint  Locol . 

30,706 

28,970 

ROP  Notionol . 

4,071 

5,188 

Preprint  National . 

137 

Classified . 

30,543 

29,625 

Totol . 

.  136,188 

133,270 

Banner-e 

ROPLocol . 

71,714 

70,318 

Preorint  Locol . 

30,406 

29,264 

ROP  Notional . 

3,891 

5,048 

Preorint  Notional . 

137 

Clossified 

29,935 

29,230 

Total.. 

135,946 

133,997 

Tennesseon-$ 

ROP  Local . 

40,473 

37,846 

Preprint  Local . 

38,306 

34,260 

ROP  National . 

1,496 

1,792 

Preprint  Notional . 

3,940 

3,028 

Clossified . 

17,318 

18,438 

Total . 

.  101,533 

95,364 

GRAND  TOTAL. 

.  373,667 

362,631 

YEAR  TO  DATE 

.  3,980,402 

3,964,904 

NEW  BRUNSWICK,  NJ. 

'  Centrol  Jersey  Home  News-o/d 

ROP  Local . 

46,527 

40,932 

Preprint  Locol . 

27,462 

19,416 

ROP  Notionol . 

3,501 

2,767 

Preprint  Notional . 

650 

Clossified . 

26,381 

24,999 

Total . 

.  104,521 

88,114 

Central  Jersey  Home  News-S 

ROP  Local . 

20,619 

21,460 

Preprint  Locol . 

61,388 

39,928 

ROP  Notionol . 

686 

681 

Preprint  Notionol . 

130 

Clossified 

15,672 

14,686 

Totol... 

98,495 

76,755 

GRAND  TOTAL. 

.  203,016 

164,869 

— 

— 

YEAR  TO  DATE;  N/A 


‘Indicates  newspapers  reparting  figures  in 
lines. 


1987  1986 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  Local . 

NEW  CASTLE,  PA. 

36,028 

22,188 

2,252 

13,539 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

27,993 

1,170 

129 

14,460 

516 

GRAND  TOTAL . 

78,168 

516 

74,007 

YEAR  TO  DATE..., 

...  889,290 

7,998 

878,276 

5,676 

Register-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

NEW  HAVEN, 

63,801 

17,136 

6,519 

34.096 

.  CONN. 

14,506 

27,972 

63,295 

17,892 

4,684 

252 

28,427 

9,990 

6,174 

48 

Total. 

121,552 

42,478 

114,550 

16,212 

Register-S 

ROPLocol . 

38,866 

41,444 

Preprint  Local . 

57,078 

36,036 

58,338 

26,208 

ROP  Notional . 

1,646 

1,733 

Preprint  Notionol . 

6,426 

5,292 

Classified.. . 

17,459 

14,719 

Total. 

121,475 

36,036 

121,526 

26,208 

GRAND  TOTAL... 

....  243,027 

78,514 

236,076 

42,420 

YEAR  TO  DATE.. 

.  3,082,089 

838,306 

2,820,758 

647,697 

Virginion-Pilot-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified 

NORFOLK, 

51.838 

10,167 

7,308 

385 

48,460 

VA. 

16,637 

7,123 

90 

90 

6,216 

45,338 

7,045 

6,002 

58,166 

7,946 

5,367 

214 

176 

6,468 

Totol.. 

118,158 

30,156 

116,551 

20,171 

Ledger-Star-e 

ROP  Locol . 

47,306 

44,934 

39,936 

29,724 

Preprint  Local . 

10,141 

583 

6,242 

275 

ROP  Notionol . 

7,308 

201 

5,727 

200 

Preprint  Notional . 

Clossified . 

385 

49,879 

24,559 

56,464 

25,834 

Totol . 

...  115,019 

70,277 

108,369 

56,033 

Virginion-Pilot/Ledger-Stor-S 


ROP  LmoI . 

29,602 

19,711 

32,353 

21,109 

Preprint  Local . 

14,651 

10,503 

147 

ROP  Notionol . 

1,344 

5 

1,860 

38 

Preprint  Notional . 

4,050 

10,858 

Classified . 

20,984 

5,727 

28,524 

6,870 

Total . 

68,631 

25,443 

84,098 

28,164 

Virginion-Pilot/Ledger-Stnr-Sot 

ROP  Locol . 

11,697 

9,070 

Preprint  Local . 

577 

ROP  Notional . 

595 

311 

Classified . 

13,574 

16,332 

Total . 

25,866 

577 

25,713 

GRAND  TOTAL . 

327,674 

126,153 

334,731 

104,368 

YEAR  TO  DATE:N/A 

OLEAN,  N.V. 

Times  HeroW-e 

ROPLocol .  30,422  34,371 

Preprint  Local .  69,316  68,972 

ROP  Notional  1,266  1,497 

Clossified  10,044  10.250 

GRAND  TOTAL .  111,048  115,090 

YEAR  TO  DATE .  1,156,142  1,038,080 

PHOENIX,  ARIZ. 

Arizono  Republic-m 

ROPLocol .  152,580  4,344  163,478  4,735 

Preprint  Local .  83,441  22,198  79,471  20,760 

ROP  Notional .  9,278  6,954 

Preprint  Notional .  264  3,432 

Clossitied .  108,595  m  116,252  9M 

Total .  354,158  27,280  369,587  26,460 


1987  1986 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Gazette-e 

ROPLocol . 

135,294 

4,546 

149,668 

4,823 

Preprint  Local . 

83,441 

22,198 

79,471 

20,760 

ROP  Notional . 

8,924 

6,770 

Preprint  Notionol . 

264 

3,432 

Clossified . 

108,422 

803 

116,067 

1,036 

Totol . 

336,345 

27,547 

355,408 

26,619 

Arizona  Republic-S 

ROP  Locol . 

61,318 

69,522 

Preprint  Locol . 

73,287 

65.942 

ROP  Notional . 

3,559 

3,035 

Preprint  Notional . 

7,672 

6,296 

Clossified . 

60,068 

62,233 

Totol.. . 

205,904 

207,028 

GRAND  TOTAL.... 

896,407 

54,827 

932,023 

53,079 

YEAR  TO  DATE... 

.  8,467,475 

353,434 

8,918,790 

315,979 

MRTLANPp  ME. 

Press  Herold-m 

ROP  Local . 

42,104 

41,331 

Preprint  Locol . 

27,347 

24,355 

ROP  Notionol . 

3,562 

3,428 

Clossified . 

19,305 

18,433 

Totol. 

91,318 

87,547 

Express-e 

ROP  Local . 

34,143 

34,064 

Preprint  Local . 

23,042 

20,971 

ROP  Notional . 

3,516 

3,403 

Classified . 

17,809 

17,099 

Total . 

78,510 

75,537 

Tetegram-S 

ROP  Local . 

30,646 

31,371 

Preprint  loca\ . 

34,991 

30,401 

ROP  Notionol . 

735 

1,724 

Preprint  National . 

2,876 

2,800 

Clossified . 

22,170 

18,014 

Total . 

91,418 

84,310 

GRAND  TOTAL.... 

261,246 

247,384 

YEAR  TO  DATE... 

.  2,940,526 

2,688,081 

PROVIDENCE^  R.l. 

Joumol-m 

ROP  Local  . 

88.546 

20,953 

83,177 

21,517 

Preprint  Locol . 

27,454 

141,825 

30,636 

77,136 

ROP  Notionol . 

7,284 

7,854 

Preprint  Notionol . 

20,396 

457 

14,670 

Clossified . 

38,455 

1,291 

34,719 

1,512 

Total 

161,738 

184,465 

156,843 

114,835 

Bulletin-e 

ROPLocol . 

65,456 

20,953 

59,154 

21,517 

Preprint  Locol . 

27,454 

141,825 

30,636 

77,136 

ROP  National . 

6,814 

7,406 

Preprint  Notional . 

20,396 

457 

14,670 

Classified . 

32,265 

1,291 

29,089 

1,512 

Totol . 

131,989 

184,465 

126,742 

114,835 

Joumal-S 

ROP  Locol . 

56,697 

63,695 

Preprint  Locol . 

63,640 

116,476 

62,899 

89,366 

ROP  Notionol . 

4,248 

3,400 

Preprint  Notional . 

7,147 

6,267 

1,242 

Clossified . 

21,247 

16,085 

Total . 

152,979 

116,476 

152,347 

90,608 

GRAND  TOTAL.... 

446,706 

485,406 

435,932 

320,278 

YEAR  TO  DATE ... 

..  3,941,964 

3,799,154 

3,656,290 

2,499,581 

READING,  PA. 

Eogle-Times-e 

ROP  Local . 

59,255 

57,803 

Preprint  Local . 

35,607 

32,994 

ROP  Notional . 

1,601 

4,138 

dassified 

34,720 

31,138 

Totol. 

131,083 

126,073 

Eogle-S 

ROP  Locol . 

32,615 

30,310 

Preprint  locol . 

9,945 

17,845 

9,303 

14,890 

ROP  Notional . 

764 

1,251 

Preprint  Notional . 

4,140 

3,690 

Classified. . 

15,644 

13,885 

Totol . 

63,108 

17,845 

58,437 

14,890 

GRAND  TOTAL.  .. 

194,191 

17,845 

174,510 

14,890 

YEAR  TO  DATE .  2,184,549  277,469  2,074,634  127,937 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RENO,  NEV. 


Gazette- Joumal-mS 

ROP  Locol .  86,680 

Preprint  Locol .  150,479 

ROPNotionol .  2.031 

Preprint  National .  3,765 

Clossified .  138,202 

TOTAL .  381,157 


88,978 

120,149 

2,404 

3,260 

140,591 

355,382 


YEAR  TO  DATE:  N/A 


RICHMOND,  VA. 


Preprint  locol . 

33,959 

1,456 

23,817 

908 

6.522 

5,735 

27,793 

Classified . 

31,202 

Totol . 

.  133,241 

1,456 

114,850 

908 

Nevrs  Leoder-e 

ROP  Local . 

42,772 

4,010 

41,048 

5,335 

Preprint  Locol . 

29,249 

588 

19,160 

915 

ROP  Notional . 

6,743 

5,760 

Clossified . 

27,757 

25,852 

Total . 

.  106,521 

4,598 

91,820 

6,250 

Times-Dispotch-S 
ROP  Locol . 

31,590 

30,788 

34,739 

Preprint  Locol . 

31,192 

269 

ROP  Notional . 

1,415 

1,566 

Preprint  Notional . 

3,050 

2,494 

Clossified . 

19,767 

16,703 

Totol . 

87,014 

269 

86,290 

GRAND  TOTAL. 

.  326,776 

6,323 

292,960 

7,158 

YEAR  TO  DATE. 

.  3,819,122 

80,277 

3,349,530 

68,638 

RIVERSIDE, 

CALIF. 

Press-Enterprise-mS 
ROP  Locol . 

78,639 

20,034 

79,255 

21,783 

Preprint  Locol . 

.  161,916 

141,056 

ROP  Notionol . 

7,089 

7,187 

Preprint  Notionol . 

7,224 

6,192 

Classified . 

72,326 

130 

69,203 

117 

TOTAL . 

.  327,194 

20,164 

302,893 

21,900 

YEAR  TO  DATE . 

.  3,474,070 

222,450 

3,286,457 

205,380 

‘Note;  All  figures  in 

SAU  inches  except  9-column  classified  inches. 

ST.  LOUIS 

,  MO. 

Post-Oispotch-m 

71,943 

33,532 

85,095 

17,390 

36,343 

Preprint  Locol . 

20,120 

ROP  Notionol . 

5,651 

no 

6,759 

176 

Classified . 

45,128 

52,910 

142,842 

33,642 

162,154 

36,519 

Post-Dispatch-S 

ROP  Locol . 

41,718 

656 

44,571 

50,632 

905 

Preprint  Local . 

58,610 

ROP  National . 

3,776 

2,629 

Preprint  Notional . 

4,494 

3,802 

Classified . 

28,537 

28,477 

Total . 

.  137,135 

656 

130,111 

905 

GRAND  TOTAL.. 

.  279,977 

34,298 

292,265 

37,424 

YEAR  TO  DATE. 

.  3,240,748 

398,637 

3,165,736 

416,359 

ST,  PITIRSBURO,  FLA, 

Tintes-m 

ROP  Local . 

87,803 

188,774 

102,614 

48,653 

142,330 

24,476 

Preprint  Locol . 

56,899 

31,190 

ROP  National . 

6,462 

47 

4,097 

63 

Preprint  Notionol . 

88 

Classified . 

66,620 

69,386 

70,315 

61,333 

Total . 

217,784 

289,397 

225,679 

228,488 

Times-S 

ROP  Local . 

30,530 

54,431 

38,274 

33,467 

Preprint  Lxal . 

47,476 

13,260 

42,256 

11,670 

ROP  Notional . 

958 

1,114 

Preprint  National . 

4,140 

192 

3,960 

199 

Classified . 

20,590 

12,510 

17,820 

9,906 

Totol . 

.  103,694 

80,393 

103,424 

55,242 

GRAND  TOTAL.. 

.  321,478 

369,790 

329,103 

283,730 

YEAR  TO  DATE:  N/A 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  BERNARDINO,  CAIIP. 


Sun-mS 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National.. 
Classified . 


78,649 

89,400 

5,315 

4,653 

69,778 

247,795 


77,416 

82,440 

6,126 

4,039 

64,447 

234.468 


Herald-Joumal-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Clossified . 

Total . . 


YEAR  TO  DATE:  N/A 


Evening  Outlook-e 


SANTA  MONICA,  CALIF. 


ROP  Local . 

41,722 

32,469 

Preprint  Local . . 

7,450 

7,758 

ROP  National . 

5,789 

7,360 

Preprint  Notional . 

757 

Clossified . 

33,322 

31,241 

GRAND  TOTAL. 

88,283 

79,585 

YEAR  TO  DATE: 

N/A 

* 

SCOTTSBLUFF 

,  NEB. 

Star-Heruld-a/d/S 

ROP  local . 

37,161 

34,214 

Preprint  Local . 

7,999 

33,930 

9.788 

ROP  Notionol . 

1,258 

1,678 

Preprint  Notionol. 

1,141 

185 

522 

Classified . 

8,941 

8,502 

GRAND  TOTAL 

56,500 

34,115 

54,704 

14,877 


Herald  Americon-S 

ROP  Local . 

Preprint  local 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

GRAND  TOTAL.. 


Tribune-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Totol . 


YEAR  TO  DATE:N/A 


Times-mS 

ROP  Local . 

Preprint  Local 

ROP  Notionol . 

Preprint  Notionol . 

Classified... 

Total . 

Joumal-e 
ROP  Local .. 

Preprint  Local . 

ROP  Notional . 

Classified... 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


Spokesmon-Review-r 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

Chronicle-e 
ROP  Local ... 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 


SHREVEPORT,  LA. 

71,873 

35,274  33,284 

2,729 
3,998 

47,965  _ 

161,839  33,284 


39,836 

19,784 

1,846 

36,809 

98,275 


Tribune-S 

-  ROPL«al . 

14,877  Preprint  Locol . 

'  —  ROPNotionol . 

Preprint  Notional.. 

Clossified . 

Totol . 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

50,235 

7,380 

52,154 

6,217 

76,894 

65,945 

3,559 

3,354 

19,003 

18,668 

149,691 

7,380 

140,121 

6,217 

24,618 

873 

27,716 

185 

22,304 

64,022 

734 

535 

4,193 

3.758 

12,651 

11,719 

64,500 

873 

107,750 

185 

347.124 

24,482 

375,641 

19,221 

4,131,522 

242,146 

3,725,735 

221,720 

TAMPA 

FLA. 

87,155 

82,237 

105,880 

41,894 

43,470 

34,354 

45,225 

40,012 

8,473 

6,796 

1,485 

540 

52,513 

36,557 

48,385 

22,097 

191,611 

153,148 

206,826 

105,488 

32,112 

38,828 

38,808 

34.965 

2,257 

1,764 

2,496 

1,485 

5.418 

4,995 

18,787 

23,012 

97,382 

1,764 

104,296 

1,485 

288,993 

154.912 

311,122 

106,973 

3.284,754  1,768,303  3,514,787  998,815 

TOLEDO,  OHIO 


42,294 

24,777 

2,013 

33,284 

102,368 


260,114  34,133  276,032 

3,059,648  319,326  3,157,727 


16,244 

267,058 


SPOKANE,  WASH. 

39,733 

15,493 

3,094 

28,936 

87,256 


38,303 

8,065 

2,877 


41,077 

17,097 

4,218 

69 

30,094 

92.555 


38,551 

9,896 

4.165 

59 


Total . 

70,961 

75,748 

Spokesman-Review-S 

ROP  Local . 

15,375 

18,252 

Preprint  Local . 

9,230 

7,297 

ROP  Nationol . 

1,307 

1,176 

Preprint  National . 

719 

798 

Classified . 

9,924 

11,993 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Post-Stondord-rr 

ROP  Local . 

Preprint  local . 

ROP  Notionol . 

Classified . 

Total . 


194,772 
2,274,131 

SYRACUSE,  N.Y. 

48,058  16,229 

63,818 
3,597 

17,460  _ 

132,933  16,229 


39,516 

207,819 

2,404,576 


46,997 

59,883 

3,336 

17,554 

127,770 


ROP  Local . 

65,147 

68,763 

Preprint  Local . 

44,550 

45,870 

ROP  Notional . 

3.232 

2,789 

Clossified . 

18,670 

19.967 

Total . 

131,599 

137,389 

8lade-S 

ROP  local . 

26,521 

27,984 

Preprint  Locol . 

57,288 

48,840 

ROP  Notional . 

1,734 

1,380 

Preprint  Nationol . 

6,468 

5,412 

Classified . 

11,447 

10,687 

Total . 

103,458 

94,303 

GRAND  TOTAL . 

235,057 

231,692 

YEAR  TO  DATE:  N/A 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local . 

1,861,236 

1,811,203 

Preprint  Local . 

160,580 

275,122 

ROP  Notionol . 

187,656 

135,501 

Clossified . 

961,304 

716,151 

GRAND  TOTAL . 

3,170,776 

2.937,977 

YEAR  TO  DATE . 

34,376,964 

30,473,188 

Note:  Figures  given  in  modular  agate  lines. 

TORRANCE,  CALIF. 

Daily  Breeze-eS 

ROP  Locol . 

81,230 

83,708 

Preprint  Locol . 

103,829 

91,718 

ROP  Nationol . 

6,519 

7,108 

Preprint  Notional . 

6,760 

5,746 

Classified . 

72,380 

68,415 

GRAND  TOTAL . 

270,718 

256,695 

YEAR  TO  DATE . 

2,887,098 

2,848,720 

TULSA,  OKLA. 

World-m 

ROP  Local . 

64,333  3,555 

72,039 

Preprint  Local . 

10,018  1,240 

11,338 

ROP  Notional . 

2,050  15 

2,154 

Preprint  Notionol . 

87 

3,824 

3,908 


12,119  Classified.., 
Total.. 


29,444 

105,932 


32,109 

117,640 


(Continued  on  page  49) 
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GROWMG 

NEEDS  PRODUaiON  EQ 


From  large  metropolitan  newspapers  to 
medium  size  and  small  dailies,  the  SLS-1 000 
is  in  production  and  dramatically  increasing 
inserting  speeds.  In  fact,  this  twenty-one 
hopper  system  is  currently  satisfying  the 
inserting  requirements  of  the  New  York 
Daily  News,  the  Pittsburgh  Press,  the  New 
Haven  Register  and  Tucson  Ne\«spapers 
while  running  up  to  three  shifts  a  day  at 
speeds  up  to  25,000  cph.  That’s 
productivity! 


The  high  speed  SLS-1 000  offers  the  newest 
technology  for  the  mailroom  including  a 
micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS)  with 
Product  Repair  and  Zone  Control. 

So,  as  your  insert  market  grows,  the  need 
to  expand  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from 
two  to  over  twenty  insert  hoppers,  you  can 
implement  your  future  system  NOW...! 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  vacuum  or  lap  opener 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 
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- 


Package  Monitoring  System  including  Product 
Repair  and  Zone  Control 


PMENTTIUI  CAN  GROW. 


For  more  information  on  increasing 
your  inserting  capacity  call,  GMA. 
We  respond  to  the  needs  of  the 
newspaper  industry. 


GMA 


Graphic 

Management  The  Inserter 

Associates,  Inc.  Company 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  617^1-8562 
FAX  617^t85-2060 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


NEWS/TECH 


Problems  with  Pyxys 

United  Press  Internationars  graphics  director  says  new  digital 
image  transmission  system  cannot  create  quality-news  graphics 


By  George  Garneau 

There  is  a  problem  with  United 
Press  International’s  new  Pyxys  digi¬ 
tal  image  transmission  system:  It  can 
deliver  images  OK,  but  is  worthless 
for  creating  news  graphics,  according 
to  an  internal  UPI  memo. 

In  the  memo,  obtained  by  E&P, 
UPI  graphics  director  William  Lem- 
mer  said  it  was  impossible  to  create 
good  editorial  graphics  for  clients  on  a 
system  designed  for  delivery. 

The  predicament  threatens  UPI’s 
efforts  in  the  emerging  —  and 
competitive  —  market  for  news  pic¬ 
ture  and  graphic  systems,  said  Lem- 
mer  who,  as  a  consultant,  designed 
the  Associated  Press’s  graphic  sys¬ 
tem  for  broadcasters. 

He  said  UPI’s  planned  graphics 
system,  an  adaptation  of  the  Pyxys 
delivery  system  developed  with  UPI 
funding  by  Digital  AV  of  Knoxville, 
Tenn.,  “is  barely  adequate  as  a  televi¬ 
sion  delivery  system,  and  totally 
without  merit  as  a  means  of  assem¬ 
bling  a  viable,  commercially  accept¬ 
able  print  or  broadcast  product.” 

UPI  officials  disputed  Lemmer’s 
viewpoint,  stating  that  they  are 
pleased  with  the  way  the  system  cre¬ 
ates  graphics. 

“We’re  very  pleased  with  the 
whole  system,”  UPI  chief  editor  AI 
Rossiter  Jr.  said,  adding  that  tests  at 
the  Houston  Post  and  Memphis  Com¬ 
mercial  Appeal  were  nearing  comple¬ 
tion  with  good  results. 

“We  are  confident  we  are  going  to 
be  able  to  deliver  pictures  and  graph¬ 
ics  that  are  second  to  none.” 

Lemmer,  however,  said  that  while 
the  Pyxys  digital  delivery  network  is 
ready  to  go,  the  system  to  create 
graphics  is  “a  tragic  joke.” 

UPI  owner  Mario  Vdzquez  Raha 
“may  not  want  to  believe  that  what 
has  been  presented  to  him  as  an 
‘intelligent’  system  is  nothing  more 
than  an  ordinary  piece  of  digital 
equipment,  running  some  very  com¬ 
mon  paint  software,  but  what  are  we 
supposed  to  tell  him  when  the  myth 
collapses?”  Lemmer  remarked  to 
UPI  executives. 

“Gentlemen,  our  collective  butts 


are  going  to  be  squarely  in  some  sort 
of  wringer  unless  somebody  ,  and  pre¬ 
ferably  everybody,  tell  him  [Vaz¬ 
quez]  the  truth.  If  we  go  beyond  this 
point  without  doing  this,  then  he  will 
be  more  than  justified  in  blaming  us 
for  a  failure  that  can  still  be  avoided.” 

In  an  interview,  Lemmer  said  the 
memo  used  strong  language  in  an 
effort  to  make  his  point  to  UPI  execu¬ 
tives  in  a  debate  over  the  firm’s  direc¬ 
tion. 

He  advocated  more  sophisticated 
digital  graphic  systems  than  are  used 
currently  by  newspapers  or  news  ser¬ 
vices,  but  which  can  accomodate 
print  or  broadcast  needs. 


Pyxys  is  designed  primarily  for 
newspapers  to  receive  pictures  digi¬ 
tally.  Production  of  graphics  is  only  a 
secondary  function. 

Rossiter  found  “no  problems”  with 
graphics  production  and  said  Lem¬ 
mer’s  memo,  one  of  many  for  internal 
use,  discussed  his  advocacy  of  “an 
advanced  editorial  product  no  one 
else  has”  that  is  “down  the  line  for 
further  development.” 

Rossiter  said  Lemmer  was  “trying 
to  get  us  moving  faster  .  .  .  To  say  we 
are  not  happy  with  the  graphics  tech¬ 
nology  is  just  wrong.  What  we’ve  got 
now  is  a  damn  good  system.” 

Pyxys  is  designed  in  configurations 
for  newspapers  and  broadcasters  to 
receive  photos  and  graphics  digitally 
via  satellite  —  faster  and  in  better 
condition  than  on  current  analog  sys¬ 
tems  via  phone  lines.  It  is  in  develop¬ 
ment  and  testing  at  several  newspa¬ 
pers  and  television  stations  in  prepa¬ 
ration  for  release  as  a  product. 

Competitive  forces  are  squeezing 
the  already  troubled  news  service, 
which  was  pinning  hopes  of  reversing 
its  financial  losses  on  Pyxys. 

Every  major  wire  service  is  shifting 


to  digital  picture  delivery  on  elec¬ 
tronic  darkrooms.  News  graphics 
have  changed  the  look  of  newspapers 
in  recent  years  and  will  continue  to 
grow  but  are  generally  handled  in 
analog  form  via  Macintosh  computers 
and  phone  lines.  Digital  picture  net¬ 
works  likely  will  push  changes  in 
graphics  delivery,  and  UPI  was  hop¬ 
ing  to  arrive  first  with  one  system  to 
handle  pictures  and  graphics  digitally. 

Lemmer  said  Reuters  had  pur¬ 
chased  satellite  facilities  as  part  of 
plans  to  market  graphics  services  to 
broadcasters. 

Unless  UPI  shows  the  National 
Association  of  Broadcasters  this 


spring  something  more  than  it  cur¬ 
rently  has,  “we  risk  total  failure  in 
that  market,”  he  told  his  bosses. 

Lemmer,  who  advocates  sophisti¬ 
cated  digital  graphic  systems  in  antici¬ 
pation  of  improvements  in  news 
graphics,  said  Pyxys  still  can  capture 
the  budding  digital  news  graphics 
market. 

He  said  UPI  tests  have  delivered 
complete  color  graphic  files  digitally 
to  a  Cleveland  television  station  in  20 
seconds.  But  the  Pyxys-based 
graphic  production  system  would 
limit  capabilities,  he  said,  since  it  can¬ 
not  run  such  needed  functions  as 
high-resolution  fonts  for  titles,  tex¬ 
ture  maps  and  three-dimensional 
modeling. 

Lemmer  said  digital  graphic  sys¬ 
tems  are  available  from  several  manu¬ 
facturers  and  have  interfaces  to  news¬ 
paper  pagination  systems.  They  can 
cost  up  to  $120,000  a  year,  he  stated. 

Enkel  acquires  Amal 

Enkel  Corp.  of  Rockford,  Ill., 
announced  its  acquisition  of  Amal  of 
Sweden  AB  as  of  Jan.  1. 


“Gentlemen,  our  collective  butts  are  going  to  be 
squarely  in  some  sort  of  wringer  unless  somebody, 
and  preferably  everybody,  tells  him  [Vazquez]  the 
truth.” 
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MOST  Am  ARE  HUGE. 
SOMEBOOrS  GOT  TO 
GIVE  YOU  SMAU. 

Somebody  just  did. 

No  larger  than  a  roll  of  newsprint. 

Small  enough  to  operate  in  existing  plant  space. 


This  new  automatic  guided  vehicle 
system  by  Lamb  was  developed  specifically  for 
the  handling  of  newsprint  rolls,  unlike  hybrid 
systems  derived  from  a  variety  of  material 
handling  applications.  It  will  carry  your  rolls 
from  the  receiving  dock  through  warehousing, 
the  laydown  and  roll  unwrap  process  and 
deliver  it  to  your  press  room  transfer  table  with 
absolutely  no  damage  to  the  roll. 

Advantages 

•  Raises/lowers  a  4,000  lb.  roll 

•  Up  to  50"  in  diameter,  55"  in  length 

•  Automatic  or  manual  controls 


System  Efficiency 

When  newsprint  leaves  your  warehouse 
for  the  pressroom,  information  must  move 
with  it.  Lamb’s  AGV  is  the  core  of  an  EMBARC 
material  handling  system— the  electronic 
manifesting  of  newsprint  roll  quality  and 
inventory.  This  program  is  both  cost  efficient 
and  labor  saving  for  newspaper  publishers. 

About  Lamb 

Our  roll  finishing  systems  handle  over 
80%  of  the  world’s  newsprint  production  at 
the  mill.  An  affiliate,  Ovalstrafping  Incorpo¬ 
rated,  is  a  well-known  supplier  to  the  mail 
rooms  of  the  worldwide  publishing  industry. 

Call  now  for  a  demonstration  of  this 


•  Onboard  microprocessor  &  diagnostics 

•  Simple  to  operate  or  modify 

•  System  components  mature  &  proven 

•  Your  technicians  can  maintain 

•  Vehicle  stops  when  object  is  in  path 


major  advance  in  AGV  technology.  Lamb-Grays 
Harbor  Company,  Blaine  &  Firman  Streets, 
Hoquiam,  Washington  98550-0359  U.SA 
(206)  532-1000  'fclex:  32-8861.  Regional 
offices  located  in  Mobile,  AL,  Vancouver  and 
Montreal,  Canada,  Zurich,  Switzerland  and 
Karlstaad,  Sweden. 


TECHNICAL  BRIEFS 


Maxwell  acquires 
Alco  Gravure 

Maxwell  Communication  Corpora¬ 
tion,  through  its  U.S.  holding  com¬ 
pany,  has  acquired  all  issued  capital 
of  Alco  Gravure  Inc.  for  $75.5  million 
in  cash. 

Alco,  which  prints  inserts,  Sunday 
magazines  and  catalogs,  has  1,100 
employees  at  six  plants  across  the 
U.S. 

The  addition  of  Alco  to  Maxwell’s 
other  printing  operations  makes  the 
company  the  country’s  second- 
largest  commercial  printer,  according 
to  British  publisher  and  corporate 
chairman  Robert  Maxwell. 

DEC  in  joint 
pact  with  Apple 

Apple  Computer  Inc.  and  Digital 
Equipment  Corporation  announced  a 
joint  development  effort  to  integrate 
Macintosh  personal  computers  and 
AppleTalk  networks  with  VAX  sys¬ 
tems  and  DECnet/OSl  enterprise  net¬ 
works.  The  desktop  integration 


makes  use  of  the  Open  Systems  Inter¬ 
connection  model  of  the  International 
Standards  Organization. 

According  to  DEC  president  Ken¬ 
neth  H.  Olsen,  the  company’s 
“strategy  is  to  provide  networked 
server  and  desktop  solutions,” 
extending  Digital’s  desktop  integra¬ 
tion  efforts  and  advancing  movement 
toward  OSI  standards.  More  than  a 
third  of  VAX  sites  now  also  use 
Macintosh.  The  Joint  effort  will  allow 
Macintosh  applications  “to  access 
information  from  and  share  resources 
with  VAX  systems  and  networks,” 
using  “VAX-based  services  to  con¬ 
nect  Macintosh  computers  on  an 
AppleTalk  network  to  Digital  sys¬ 
tems”  on  enterprise-wide  DECnet/ 
OSI,  according  to  Apple. 

Goals  of  the  development  effort 
include:  distributed  applications 
access  of  VAX-based  services; 
Macintosh  access  of  VAX  systems 
files;  interchangeability  of  revisable- 
form  VAX  or  Macintosh  documents; 
use  of  both  Digital  and  Apple  Post¬ 
Script  printers  on  the  network; 
Macintosh  emulation  of  Digital  termi¬ 
nals  to  access  computers  over 
DECnet/OSI,  supporting  both  ASCII 
characters  and  X-Windows  graphics; 


"WRNmABU 
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Model  SSTE-2024SB 
20  x24  on  8V^ 
screw-driven  bed. 


HIGH  RESOLUTION 
RODENSTOCK  LENS 
TOUCH-ACTIVATED  KEYPAD 
WITH  8  MEMORY  CHANNELS 
COMFORTABLE  WAIST  HIGH 
OPERATION 
2-WAY  VACUUM  BACK 
LARGE  COPYBOARD 
SCREW  OR  CABLE  DRIVE 
8V2  FT.  OR  12  FT.  BEDS 

nuArc  company,  inc. 

6200  W  Hovrard  St..  Niles  (Chicago).  IL  60648-3404 
312-967-4400 


communication  of  electronic  mail  ser¬ 
vices;  participation  of  Macintosh 
computers  in  VAX  Notes  conferenc¬ 
ing  and  VAX  VTX  corporate  vid¬ 
eotex;  joint  database  specification  for 
Macintosh  applications  access  to 
VAX  systems  data  over  DECnet/ 
OSI;  use  of  DECnet/OSI  Phase  V  to 
integrate  AppleTalk  networks  into 
wide-area  networks;  unified  cus¬ 
tomer  management  of  DECnet/OSI 
and  AppleTalk  networks. 

Great  Northern 
redesignates 
newsprint  grades 

Great  Northern  Paper  has  redesig¬ 
nated  lighter  grades  of  its  newsprint 
since  conversion  to  twin-wire  manu¬ 
facturing. 

The  Norlite  name  applies  to  the 
lighter  basis-weight  products  made  on 
upgraded  machines  for  four-color 
newspaper  printing. 

The  pulp,  paper  and  lumber  mill 
company  of  Great  Northern  Nekoosa 
Corp.  is  in  the  last  stage  of  “extensive 
modernization  of  its  East  Millinocket 
mill.” 

Hell  names  sales 
manager  for 
newspapers 

Hell  Graphic  systems  president 
Karl  H.  Geng  has  announced  the 
appointment  of  James  M.  Torregiani 
to  the  position  of  national  sales  man¬ 
ager  for  newspapers  and  publishing, 
which  will  include  responsibility  for 
Hell’s  Xenotron  Systems  Division. 

Formerly  executive  vice  president 
for  sales  with  Composition  Systems 
Inc.,  Torregiani  had  earlier  been  an 
associate  engineer  with  Western 
Electric. 

Pathfinder 

reorganizes 

Pathfinder  Graphic  Associates  has 
reorganized  its  corporate  structure 
under  current  president  Gordon  Etch- 
ell. 

Cy  Frank  was  named  vice  presi¬ 
dent/operations,  Bruce  Singer 
becomes  vice  president/finance,  and 
Moss  Reck  was  appointed  sales  man¬ 
ager  at  the  Justice,  III. -based  press 
parts  and  equipment  maker,  design 
and  engineering  consultant  and  manu¬ 
facturer  of  a  single-width  offset  news¬ 
paper  press. 
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WHEN  IT  COMES  TO 
POUimON  CONTROL, 
MANY  NEWSPAPERS 
ARE  IN  OVER 
THEIR  HEADS. 


Dan  Sells,  Vice 
President  of 
Newspaper  Sales  at 
Western  Lithotech,  ex¬ 
plains  a  new  concept 
in  cost-effective  pollution  control. 

Dan,  what  is  this  concept? 

Well,  it  involves  two  systems:  Envirotech 
clean  chemistry  and  a  special  processor 
called  Eliminator*  And  together,  they 
are  the  best  available  technology  for 
additive  plate  processing. 

How  do  they  work? 

First,  they’re  designed  to  work  ex¬ 
clusively  with  Western  Lithoplater® 
plate  processors.  Envirotech  is  a  new, 
odorless  developer  and  finisher 
chemistry  — so  clean  it  meets 
tough  government  regulations. 

Then  our  new  Eliminator  system 
is  connected  to  the  Lithoplater 
processor,  removing  solids  from 
effluent  waste.  So  what  goes  down  the 
drain  is  safe  and  virtually  clear. 

So  what  happens  to  the  solid  waste? 

It’s  easily  disposed  of  by  your  waste  haulers. 

Give  me  three  good  reasons  why  a 
newspaper  needs  the  Envirotech  and 
Eliminator  Systems. 

Here  are  four:  EPA,  OSHA  and  state 
regulations  and  community  responsibility. 


PERFORMANCE  PIATE  SYSTEMS'* 

Made  in  America 


The  big  question:  Just  how  much  can 
these  new  systems  save  me? 

Plenty!  Consider  the  alternatives: 
government  fines  of  up  to  $10,000  a  day; 
possible  shutdowns;  personal  injury  suits;  or 
designing  an  approved  system  of  your  own. 

What  about  switching  to  a  subtractive 
plate  system? 

It’s  less  expensive  to  use  Western.  No  start¬ 
up  costs,  personnel  retraining  or  lost 
production  time,  and  not  all  subtractive 
plate  chemistries  comply  with  EPA  and 
OSHA  guidelines. 

What  about  other  environmental  additive 
chemistry  on  the  market? 

They  just  don’t  do  the  job,  because  additive 
plate  processing  produces  polluting  sludge. 
Our  Eliminator  makes  all  the  difference. 
Remember,  it’s  not  just  the  chemistry 
which  must  pass  government  regulations 
...it’s  what  goes  down  the  drain. 

The  Choice  is  Clear. 

For  complete  technical  information,  call 
1-800-325-3310  (in  Missouri, 
314-225-5031).  Or  write  Western  Lithotech, 
3433  Tree  Court  Industrial  Boulevard, 

St.  Louis,  MO  63122. 

♦Patent  Pending 


WESTERN 

UTHOTECH* 


TECHNICAL  BRIEFS 


DEC  reports 
profit  hike 

Digital  Equipment  Corporation 
announced  second-quarter  increases 
of  22%  for  1987  over  the  same  period 
in  1986  in  both  revenues  and  net 
income.  Net  income  rose  to  $329.5 
million  on  operating  revenues 
exceeding  S2.75  billion.  Net  income 
for  the  six  months  ending  Dec.  26 
showed  a  32%  rise  over  the  same  six- 
month  period  in  1986. 

“In  light  of  uncertainties  relative  to 
the  economy  over  the  next  several 
months,”  DEC  is  taking  a  cautious 
approach  to  further  investment  in 
coming  months,  according  to  James 
M.  Osterhoff,  vice  president/fmance. 

British  papers 
upgrade  their 
tech  equipment 

Flexographic  newspaper  printing  in 
the  United  Kingdom  will  get  a  boost 
with  the  introduction  of  eight  Koenig 
&  Bauer  presses  for  production  of 
Associated  Newspaper  Holdings’ 
Daily  Mail,  Mail  on  Sunday  and  Lon¬ 
don  Evening  Standard. 

Installation  of  the  first  flexographic 
press  is  expected  in  February  at 
ANH's  Mail  Newspapers  Centre  at 
Surrey  Docks,  in  London’s  Dock¬ 
land.  One  of  the  70,000-cph  K&B 
presses  has  already  been  slipped  into 
the  existing  Fleet  Street  facility  for 
the  familiarization  of  the  printing 
staff.  It  will  be  dismantled  and 
removed  to  the  new  production  facil¬ 
ity  later  this  year  in  anticipation  of 
reaching  full  production  runs  at  the 
new  12-acre  site  by  spring  of  1989. 

In  a  further  effort  at  modernization. 
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the  three  papers  have  begun  receiving 
System  570  terminals  from  System 
Integrators  Inc.  for  editorial  and 
advertising.  Dozens  of  terminals  were 
expected  at  each  paper  by  this  month, 
with  330  of  the  570  to  be  delivered  to 
existing  Fleet  Street  offices.  Ship¬ 
ments  on  the  $8. 75-million  contract 
began  in  October  to  the  Daily  Mail, 
biggest  of  the  operations.  The  Mail  on 
Sunday  expects  to  prepare  several 
complete  issues  with  the  Sll  equip¬ 
ment  before  it  follows,  in  summer,  the 
Daily  Mail  into  the  New  Northcliffe 
House  headquarters,  Kensington, 
eight  miles  northwest  of  the  new  Sur¬ 
rey  Docks  plant. 

Evening  Standard  advertising  will 
continue  at  Fleet  Street,  using  a  new 
120-terminal  Tribune  system  by  Press 
Computer  Systems  for  its  large  classi¬ 
fied  ad  volume  (more  than  8,000  ads 
per  day).  The  Evening  Standard  and 
Evening  New.s  will  each  be  getting 
Autologic  APS-6  laser  imaging  sys¬ 
tems  consisting  of  APS-55/800  page 
image  processors,  APS-6  108-pica 
high-resolution  imagers,  APS-36  pro¬ 
cessors  and  LZR-2600  low-resolution 
imagers. 

FMC  to  install 
AGV  at  London 
news  plant 

FMC,  in  cooperation  with  Von  Roll 
of  Delemont,  Switzerland,  has  been 
contracted  for  the  installation  of  an 
automatic  guided  vehicle  (AGV)  sys¬ 
tem  at  London’s  Daily  Mail  and  Mail 
on  Sunday  Surrey  Docks  production 
facility. 

The  newspapers’  new  plant,  which 
recently  became  the  first  major  Brit¬ 
ish  facility  to  move  into  flexographic 
printing,  is  also  the  site  of  FMC’s  first 
European  AGV  installation. 

Controlled  by  a  DEC  computer,  the 
automated  newsprint  roll  transport 
and  handling  system  will  use  1 8  AGV s 
capable  of  handling  72  rolls  per  hour. 
Circulation  of  each  paper  is  approxi¬ 
mately  1.8  million. 

Autologic  reports 
equipment  saies 

Autologic  announced  the  sale  of 
typesetters  and  laser  imagers  to 
Michigan’s  Booth  Newspaper  Group, 
a  part  of  S.I.  Newhouse.  Three 
papers  with  41,000  average  circula¬ 
tion  will  each  receive  two  APS-Micro 
5/70  typesetters,  and  papers  with  an 


average  circulation  of 56,000  will  each 
get  two  APS-800  page  image  proces¬ 
sors  and  APS-6/80-pica  laser  imagers. 

Booth’s  Ann  Arbor  computer  divi¬ 
sion  will  install  an  APS-6  Logo  Scan¬ 
ner  for  centralized  logo  production 
with  reported  use  on  both  the  CRT 
and  the  laser  devices. 

Stauffer  systems 
available  for 
UNIX  computers 

Stauffer  Media  Systems  has 
announced  that  its  newspaper  busi¬ 
ness  systems  are  now  available  for 
UNIX-based  computers. 

Menu-driven  software  applications 
include  accounts  payable,  advertis¬ 
ing/  accounts  receivable,  circulation, 
general  ledger  and  payroll,  providing 
routine  and  customized  reports.  The 
availability  fits  the  increased  use  of 
microcomputers  and  a  need  for 
UNIX’s  multiuser  and  multitasking 
capabilities. 

Fuchs  joins 
Western  LItho 

David  M.  Fuchs  has  been  named  to 
the  marketing  director’s  post  at  West¬ 
ern  Lithotech,  supplier  of  plates, 
chemicals  and  processing  equipment. 

Reporting  to  president  and  CEO, 
Charles  A.  Beers,  Fuchs  assumes 
marketing  program  responsibility  in 
the  areas  of  commercial  printing  and 
newspapers. 

Fuchs  joined  Western  Lithotech 
after  17  years  with  Itek  Graphic  Sys¬ 
tems.  He  last  served  as  director  of 
consumables  for  the  manufacturer  of 
daylight  graphic  arts  systems. 

Computer  graphics 
conference  set 

The  National  Computer  Graphics 
Association’s  ninth  annual  confer¬ 
ence  and  exposition,  March  20-24  in 
Anaheim,  will  feature  Integrate  '88,  a 
demonstration  of  the  use  of  graphics 
standards  to  exchange  images  and 
data  between  different  systems, 
applications  and  departments,  using 
off-the-shelf  equipment  and  software. 

System  configurations  will  be  those 
used  in  publishing,  finance/planning, 
graphic  arts  and  engineering,  and 
range  from  personal  computers  to 
mainframes. 
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EASTMAN  KODAK,  Rochester,  N.Y.,  recently  intro¬ 
duced  SO-561,  an  improved  ESY  scanner  film.  Ultratec 
UCS  film  and  RA  2000  developer  and  replenisher. 

SO-561 ,  designed  for  images  scanned  on  electronic-dot¬ 
generating  scanners,  “can  be  handled  up  to  three  times 
longer  under  yellow-orange  safelight  conditions  than  pre¬ 
vious  ESY  film,”  according  to  the  maker.  The  new  ESY 
film  is  among  those  Kodak  scanner  films  in  the  “true-fit” 
scanner  film  standardization  program,  which,  using  ANSI 
specifications,  matches  film  size  to  scanner. 

Ultratec  UCS,  for  images  produced  on  xenon  or  argon 
laser  contact-screen  scanners,  is  a  fast  film  with  “more 
upper-scale  contrast  and  improved  dot  quality.” 

RA  2000  developer  replaces  five  Kodak  rapid-access 
and  phototypesetting  developers  for  use  with  scanner  and 
contact  films  and  Pagi-set  typesetting  films  and  papers.  It 
offers  better  speed  and  D-Max  on  phototypesetting  paper. 

Double  Check  position  proofing  paper  has  also  been 
brought  out,  offering  improved  color  response  with  less 
neutral  gray,  brighter  reds  and  cleaner  yellows,  according 
to  Kodak.  Exposure  is  added  or  subtracted  according  to  a 
density  measurement,  requiring  few  or  no  secondary 
exposures. 

*  *  * 

ICI  ELECTRONICS,  Wilmington,  Del.,  has  developed 
hardware  and  consumables  for  its  Dye  Diffusion  Thermal 
Transfer  process  that  yields  continuous-tone  images.  A 
printer  should  be  available  sometime  after  mid- 1988. 

A  ribbon  containing  subtractive  primary  color  dyes 
moves  between  the  platen  carrying  the  receiver  paper  or 
film  and  a  thermal  head  with  heating  elements  numbering 
100-400  per  inch.  Dye  diffuses  into  paper  in  amounts  con¬ 
trolled  by  heat  at  each  element,  which  is  determined  by  the 
image  data — involving  no  high-speed  moving  parts  or 
fluids. 

Sources  include  computer  memories,  televisions, 
VCRs,  video  and  still-video  cameras  or  any  transmitter  of 
electronic  image  data. 

With  current  video  resolution,  prints  are  limited  to  a  4"  x 
5"  format.  Larger  sizes,  including  8'/:"  x  1 1",  will  be  made 
available  as  suitable  resolutions  come  into  use.  Materials 
are  insensitive  to  light  and  smudge  and  damage-resistant. 
*  *  * 

COMPUGRAPHIC  CORP.,  Wilmington,  Mass.,  has 
made  available  an  enhanced  version  of  software  for  its 
Dawn  newspaper  display-ad  workstation.  Release  1.1 
allows  Dawn  to  output  to  Compugraphic’s  8000,  8400  and 
8600  typesetters  and  CG  9600  and  9700  laser  imagesetters. 

The  enhancement  also  translates  text-stream  com¬ 
mands  (font,  point  size,  leading,  quadding)  directly  to  the 
screen  and  to  output  and  permits  the  system  to  read  Gem- 
Graph  software  by  Digital  Research  Inc.,  which  electroni¬ 
cally  pastes  in  charts  and  other  graphics. 

*  *  * 

STAUFFER  MEDIA  SYSTEMS,  Joplin,  Mo.,  has  a 
Macintosh  version  of  its  Stauffer  Gold  computer  library 
system  that  it  will  begin  shipping  next  June.  Last  June 
Stauffer  introduced  an  IBM-based  system,  which,  in  its 
entirety,  sells  for  $9,995.  The  Macintosh  package  will  be 
comparably  priced. 

Stauffer  has  also  announced  it  will  soon  have  available 
in-house  computerized  market  and  readership  surveys. 
Responses  to  telephone  inquiries  will  be  compiled  on  a 
disk.  The  survey  will  focus  on  reasons  for  lack  of  advertis¬ 


ing  interest  and  lack  of  interest  by  nonreaders.  Stauffer 
Media  Surveys  will  help  clients  work  with  information 
supplied  by  the  survey. 

*  *  * 

HARRIS  CORP.,  Melbourne,  Fla.,  has  introduced  its 
89(X)  pagination  terminal  system  for  display  ad  composi¬ 
tion,  text  layout  and  page  makeup  operations  for  small 
newspapers  and  other  applications. 

The  PC/AT-based  89(X)  is  a  “self-contained,  stand-alone 
data  base  system  supporting  a  single  on-line,  high- 
resolution  layout  workstation.”  New  software  for  the  sys¬ 
tem  is  expected  by  mid-1988. 

Text  can  be  sent  from  Harris’s  Reporter  Entry  Net¬ 
work,  other  front-end  systems  or  entered  directly  using 
the  keyboard  and  PC  monitor.  Information  is  manipulated 
by  keyboard  and  mouse  or  on  optional  large  or  small 
graphic  tablets.  Finished  work  or  pages  can  be  stored  in 
the  data  base,  output  on  a  typesetter  or  imagesetter  or 
transmitted  to  a  Harris  8300. 

The  cabinet  houses  a  40-megabyte  disk  drive.  Plugging 
into  it,  a  Harris  82786  Graphic  Display  Card  with  two 
additional  megabytes  of  display  RAM  supports  the  layout 
workstation.  Dual  and  expanded  recording  are  available. 
Unlike  the  8300,  the  89(X)  does  not  support  news  flow. 

*  *  * 

CHEMCO  TECHNOLOGIES,  Glen  Cove,  N  Y.  has 
brought  out  the  Art  Prep  System  for  electronic  layout 
design.  Pictures  are  positioned  on  screen  by  a  high- 
resolution  camera  that  images  transparencies,  reflective 
art  or  copy  and  three-dimensional  objects.  A  menu  offers 
29  headline  type  styles. 

Dummy  copy  can  be  positioned  and  tints,  colors,  fills, 
rules  and  shapes  added,  enlarged  or  reduced.  Work  is 
output  on  a  thermal  printer.  A  high-speed  plotter  will  add 
keylines  and  overlays  with  instructions  and  color  call¬ 
outs.  It  will  download  to  Chemco’s  Mask  Prep  System — 
either  for  stripping  or  interfacing  with  an  electronic  pagi¬ 
nation  system. 

*  *  * 

TEGRA  INC.,  Billerica,  Mass.,  now  offers  an  interface 
for  its  laser  imagesetters  with  the  ECRM  Autokon  KKX)  or 
2()(X)  scanners.  The  Genesis  Graphics  Subsystem  allows 
Genesis  imagesetters  to  accept  scanned  graphics  from  an 
Autokon,  storing  them  in  a  database  on  the  image  control¬ 
ler,  where  they  can  be  merged  with  type  and  output  at 
1 ,000  dpi  (plain  paper)  on  the  XP- 1000  or  at  2,000  dpi  (film) 
on  the  XM. 

The  subsystem  allows  text-image  integration  for  users 
of  text-only  composition  systems.  Embedding  Tegra  com¬ 
mands  in  front-end  text  files  allows  access  and  manipula¬ 
tion  of  graphics  on  Genesis.  It  is  compatible  with  PC 
publishing  software. 

Tegra  also  announced  compatibility  of  its  Genesis  sys¬ 
tems  with  Hewlett-Packard’s  Laseriet,  allowing  it  to  be 
driven  by  hundreds  of  PC  programs  that  drive  the  Laser¬ 
Jet. 

Hewlett-Packard  has  also  licensed  its  Printer  Command 
Language  to  several  output  device  and  system  vendors, 
including  Tegra.  As  a  high-speed  PCL  imagesetter.  Gene¬ 
sis  can  output  1 ,000-  or  2,000-dpi  PC-created  jobs  proofed 
on  H-P’s  300-dpi  Laserjet. 
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M.B.A.  fellowships 
set  up  by  Batten 

Frank  Batten,  chairman  of  the 
board  of  Landmark  Communications 
Inc.  of  Norfolk,  Va.,  has  established 
fellowships  for  journalists  to  study  in 
the  M.B.A.  program  at  the  University 
of  Virginia’s  Colgate  Darden  Gradu¬ 
ate  School  of  Business  Administra¬ 
tion. 

The  fellowships  will  include  tuition 
and  fees  and  a  stipend  for  a  portion  of 
the  fellow’s  living  expenses.  Candi¬ 
dates  for  the  two-year  program  can 
apply  to  the  Darden  School  with  up  to 
three  journalists  being  chosen  for  full- 
tuition  scholarships  each  year.  Tui¬ 
tion  and  fees  at  the  Darden  School  for 
1987-88  were  $4,070  for  Virginia  stu¬ 
dents  and  $8,560  for  out-of-state 
students. 

Candidates  must  be  U.S.  citizens, 
full-time  news  or  editorial  employees 
of  newspapers  or  other  news  gather¬ 
ing  organizations,  and  have  had  at 
least  three  years  of  work  in  the  news 
media.  The  selection  process  will 
favor  candidates  who  plan  to  return  to 
the  news  media  at  the  end  of  the 
course. 

Batten,  a  native  of  Virginia, 
received  a  B.A.  from  the  University 
of  Virginia  and  an  M.B.A.  from  Har¬ 
vard.  He  stepped  down  last  year  after 
five  years  as  chairman  of  the  board  of 
the  Associated  Press.  Batten  is  also 
chairman  of  TeleCable  Corp.,  which 
operates  22  cable  tv  systems  in  15 
states. 

Future  clouded  for 
Southern  takeover 

The  Ontario  Securities  Commis¬ 
sion,  acting  against  a  staff  recommen¬ 
dation,  has  said  it  will  not  intervene  in 
a  bid  by  Southam  Inc.  to  acquire  a 
larger  stake  in  Selkirk  Communica¬ 
tions. 

However,  the  commission  denied 
Southam  an  exemption  to  the  rules 
governing  private-agreement  trans¬ 
actions. 

The  commission’s  actions  left 
lawyers  involved  in  the  case  unsure  if 
Southam  can  proceed  with  its  plans  to 
acquire  one  million  non-voting  shares 
of  Selkirk  to  boost  its  total  non¬ 
voting  stake  to  52%  from  42%. 

Southam  wants  to  purchase  the 
non-voting  shares  from  five  Selkirk 
stockholders. 

Southam  also  owns  20%  of  Sel¬ 
kirk’s  voting  stock,  the  largest  single 


block.  Its  president,  John  Fisher,  is 
also  chairman  of  Selkirk  and  a 
Southam  vice  president  is  Selkirk’s 
acting  CEO. 

Last  November  Southam  said  it  is 
interested  in  pursuing  a  takeover  of 
Selkirk,  Canada’s  largest  cable  televi¬ 
sion  company,  for  $26.50  a  share. 

Southam’ s  bid  was  a  countermove 
to  Rogers  Communications,  which 
had  expressed  an  interest  in  taking 
over  Selkirk. 

News  of  Rogers’  interest  had 
pushed  Selkirk  prices  up  to  $33.50  a 
share,  but  the  price  declined  to 
$24  after  Southam  rejected  Rogers’ 
offer. 

A  group  of  minority  shareholders 
are  opposing  Southam’s  bid  because 
of  Rogers’  interest  in  Selkirk. 

INMA  offers  new 
promotion  package 

The  International  Newspaper  Mar¬ 
keting  Association  has  introduced  a 
set  of  21  classified  promotion  ads,  the 
fourth  in  its  ongoing  series  of  cam- 
era-ready  ad  packages  for  newspa¬ 
pers. 

The  classified  ad  package  is 
designed  to  become  “a  distinctive  in¬ 
paper  campaign  with  the  addition  of 
the  newspaper’s  name,  logo,  and,  if 
desired,  customized  copy,”  INMA 
announced. 

Murdoch  hurt  in 
ski  accident 

Rupert  Murdoch  tore  ligaments  in 
his  knee  Jan.  9  when  he  fell  while 
skiing  at  Aspen,  Colo.,  where  he 
owns  a  home. 

Murdoch  underwent  surgery  to 
repair  the  damage  and  is  recuperat¬ 
ing,  said  his  publicist,  Howard 
Rubenstein. 

INAME  board  forms 
minority  committee 

The  board  of  directors  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  has  unani¬ 
mously  approved  the  formation  of  a 
minority  affairs  committee. 

The  committee  will  be  chaired  by 
Cathy  Coffey,  vice  president  of 
advertising  for  the  Atlanta  Journal 
and  Constitution. 


Affiliated  to  buy 
Hollywood  Reporter 

Billboard  Publications  Inc.,  a  sub¬ 
sidiary  of  Affiliated  Publications,  has 
signed  an  agreement  to  acquire  the 
Hollywood  Reporter. 

Terms  were  not  disclosed. 

Reporters  refuse 
to  pay  fee  to 
cover  caucus 

More  than  a  dozen  news  reporters 
were  shoved  back  outside  when  they 
attempted  to  enter  a  recent  Michigan 
county  Republican  Party  caucus  after 
refusing  to  pay  entrance  fees  that 
ranged  to  $500. 

Police  were  called  to  the  scene  of 
the  Detroit-area  Wayne  County  cau¬ 
cuses  held  Jan.  15  to  restore  order. 
Reporters  and  some  delegates  — 
who  had  waited  in  the  subfreezing 
temperatures  —  were  pushed  back 
outside  the  caucus  site,  Elmer’s  Steak 
Pit  in  Wyandotte,  when  they 
attempted  to  force  their  way  in. 

According  to  an  account  in  the 
Detroit  News,  reporters  refusing  to 
pay  the  entrance  fees  included  those 
from  both  Detroit  daily  newspapers, 
the  Associated  Press  and  United 
Press  International,  the  Dallas 
Morning  News  and  Time  magazine. 
The  newspaper  said  it  could  not  find 
any  journalist  who  agreed  to  the  GOP 
fee  demands. 

Interest  in  the  caucus  was  high 
because  it  was  seen  as  a  test  of  a 
coalition  between  supporters  of  can¬ 
didates  Pat  Robertson  and  Jack 
Kemp.  The  two  had  joined  forces  in 
Michigan  to  deny  a  victory  to  Vice 
President  George  Bush. 

Before  the  caucus,  Wayne  County 
Republican  leader  Perry  Christy  sent 
a  contract  —  labeled  “License  of 
Access  to  Private  Proceedings”  —  to 
news  organizations  asked  about 
covering  the  political  meeting. 

The  contract  included  this  gra¬ 
duated  schedule  of  fees: 

•  $50  to  watch  from  the  press  sec¬ 
tion. 

•  $  1 50  to  interview  delegates  on  the 
floor. 

•  $250  to  tape-record  the  caucus. 

•  $500  to  videotape  the  proceed¬ 
ings. 

The  entrance  fee  was  not  sanc¬ 
tioned  by  the  Michigan  statewide 
Republican  Party  organization. 
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Condoms  distributed  in  coiiege  newspaper 


By  M.L.  Stein 

A  recent  issue  of  the  Cabrillo  Col¬ 
lege  student  newspaper  in  Aptos, 
Calif.,  had  something  new  in  the  way 
of  inserts:  condoms. 

The  weekly  Voice  inserted  the  con¬ 
doms  in  5,000  copies  which,  accord¬ 
ing  to  editor  Charles  Yaryan,  “were 
grabbed  up  as  fast  as  we  put  them 
out.” 

The  project  cost  the  Voice  $740.95, 
most  of  which  was  donated  by  student 
organizations  in  the  two-year  school, 
according  to  Yaryan.  He  said  the  fund 
drive  was  kicked  off  with  a  $20  contri¬ 
bution  from  the  director  of  the  Stu¬ 
dent  Health  Service. 

In  the  Jan.  19  issue  were  also  sev¬ 
eral  stories  on  AIDS  education. 
Yaryan  said  the  staff  began  planning 
the  special  issue  in  the  fall  semester. 

“A  lot  of  young  people  are  unfa- 
milar  with  AIDS  or  condoms,” 


Yaryan  told  E&P.  “They  pick  up  a 
paper  with  a  condom  in  it  and  think 
about  the  seriousness  of  AIDS.” 

He  said  the  school  administration 
and  faculty,  including  the  Voice’s 
adviser,  Andre  Neu,  were  generally 
supportive  of  the  condom  idea. 


But  Cabrillo’s  chapter  of  the  Cali¬ 
fornia  Federation  of  Teachers,  gave 
$150. 

A  volunteer  group  of  10  students 
sprayed  adhesive  to  the  condom 
packages  and  stuck  them  to  the  top  of 
Page  3  of  the  broadsheet.  The  page 


“We  got  a  very  positive  reaction  from  throughout 
the  campus,”  Yaryan  stated.  “Besides,  the  students 
liked  the  idea  of  getting  something  for  free.” 


However,  the  faculty  senate,  after 
a  heated  debate,  voted  against  donat¬ 
ing  to  the  project,  saying  the  insert 
“trivialized  the  issue  of  AIDS.” 

A  majority  statement  also  declared 
that  the  senate’s  role  was  to  promote 
scholarship  rather  than  social  pro¬ 
grams. 


carried  a  story  that  included  instruc¬ 
tions  from  a  physician  on  how  to  use  a 
condom. 

“We  got  a  very  positive  reaction 
from  throughout  the  campus,” 
Yaryan  stated.  “Besides,  the  stu¬ 
dents  liked  the  idea  of  getting  some¬ 
thing  for  free.” 


ASNE  wants  more  minorities  enrolled  at  j-schools 


The  American  Society  of  Newspa¬ 
per  Editors’  Education  for  Journalism 
Committee  has  called  on  newspapers 
to  provide  more  financial  support  for 
efforts  to  recruit  minority  journalism 
students  and  train  more  women  and 
minorities  as  journalism  school  teach¬ 
ers. 

The  ASNE  committee  and  a  group 
of  journalism  educators  met  recently 
in  Kansas  City  to  discuss  implemen¬ 
tation  of  Standard  12  in  the  accredit¬ 


ing  process.  The  standard  calls  for 
journalism  schools  seeking  accredita- 
tion  to  make  “organized 
efforts  ...  to  recruit,  advise  and 
retain  minority  students  and  minority 
and  female  faculty  members.” 

Minority  students  currently  repre¬ 
sent  only  about  5%  of  enrollment, 
while  women  are  overrepresented  in 
the  lower  ranks  of  journalism 
academe  but  underrepresented  in  the 
higher  ranks,  especially  full  profes¬ 


sor,”  David  Weaver,  Indiana  Univer¬ 
sity  professor  of  journalism,  told  the 
committee.  Weaver  is  also  president 
of  the  Association  for  Education  in 
Journalism  and  Mass  Communica¬ 
tion. 

The  ASNE  committee  urged  news¬ 
papers  to  make  more  grants  to  jour¬ 
nalism  schools  for  the  express  pur¬ 
pose  of  recruiting  minority  students 
and  increasing  minority  and  female 
“participation  as  faculty  members.” 


Dow  Jones  raises 
quarterly  dividend 

The  board  of  directors  of  Dow 
Jones  &  Co.  has  voted  to  raise  the 
quarterly  dividend  to  170  from  160  for 
its  common  stock  and  Class  B  com¬ 
mon  stock. 

The  move  raises  the  annual 
dividend  by  6.3%  to  680  from  640. 

Atwater  announces 
his  resignation 

James  D.  Atwater,  dean  of  the 
School  of  Journalism  at  the  Univer¬ 
sity  of  Missouri-Columbia,  has 
announced  his  resignation,  effective 
May  1989. 

Atwater,  59,  was  formerly  senior 
editor  of  Time  and  joined  the  journal¬ 
ism  school  in  1983. 


Water  District 


>  Irrigation 
I  Drainage 

I  Water  Conservation 
&  Management 


Westlands  Water  District 
3130  North  Fresno  Street 
Post  Office  Box  6056 
Fresno,  California  93703 


Westiands  Water  District  is  the  nation’s  largest  agri¬ 
cultural  water  district,  delivering  irrigation  water  to  the 
highly  productive  farmland  in  the  heart  of  California’s 
bountifui  Centrai  Valley.  We  are  leaders  in  farm  water 
conservation  and  management.  Need  expert  background 
or  case  studies  on  farm  water  issues?  We  can  heip. 


Don  Upton, 

Public  Information  Officer 


(209)  224-1523 
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IN  BRIEF 


Central  Newspapers 
eyes  stock  offering 

Central  Newspapers,  Inc.,  head¬ 
quartered  in  Indianapolis,  announced 
it  is  considering  a  public  ofTering  of  its 
Class  A  Common  Stock. 

The  Class  A  shares  are  non-voting. 
The  stock  will  be  offered  for  sale  to 
the  public  exclusively  by  individuals 
and  charitable  organizations  that 
have  received  these  shares  over  the 


own,”  he  added. 

Diem  said  the  unusual  feature  may 
have  set  a  newspaper  record,  at  least 
for  the  Detroit  paper. 

“The  283  head  shots  on  page  2  is  a 
Free  Press  Record  as  far  as  anyone 
knows,”  he  said. 

Coupons  soliciting  the  photos 
appear  id  in  editions  throughout 
Noveml  er.  One  coupon  was  drawn  at 
random  for  a  prize  of  a  Teddy  Ruxpin 
stuffed  animal  toy. 


Most  boring 
newsmakers 
are  named 

Jim  and  Tammy  Faye  Bakker  were 
named  the  most  boring  celebrities  of 
the  year  by  the  Boring  Institute,  a 
New  Jersey  research  institute 
founded  by  public  relations  counselor 
Alan  Caruba. 

“Let’s  give  them  the  Ferdinand 
and  Imelda  Marcos  Award  for  Dra¬ 
matic  Arts  because  they  not  only  can 
cry  on  cue,  but  keep  planning  their  big 
comeback,”  Caruba  said. 

Tammy  Faye  was  named  the  top 
female  newsmaker  in  1987  by  UPI’s 
member  editors,  while  her  husband 
was  named  the  third  top  newsmaker. 

Vanna  White,  who  turns  the  letters 
on  tv’s  Wheel  of  Fortune,  came  in 
second  on  Caruba’ s  list  of  the  Most 
Boring  Celebrities  of  1987.  “Even  she 
can’t  figure  out  why  anyone  is  inter¬ 
ested,  and  we  agree,”  he  said. 

Lt.  Col.  Oliver  North,  whom  UPI 
member  editors  named  the  top  male 
newsmaker  of  1987,  was  third  on 
Caruba’s  list. 

Rounding  out  Caruba’s  top  10  were 
Bruce  Willis,  Britain’s  Royal  Family, 
Donna  Rice,  Oral  Roberts,  John 
McEnroe,  Max  Headroom  and  Sean 
Penn  and  Madonna. 

Of  Rice,  Caruba  commented:  “All 
we  really  know  for  sure  is  that  she  sat 
on  Gary  Hart’s  lap,  but  that’s  enough. 
Let’s  all  try  to  ignore  her,  OK?” 

Denver  Post 
sponsors  student 
investment  game 

Some  2,000  Colorado  secondary 
students  recently  got  a  chance  at 
stock  investing  through  a  program  co¬ 
sponsored  by  the  Denver  Post. 

The  newspaper’s  Stock  Market 
Game,  in  cooperation  with  the  Securi¬ 
ties  Industry  Association,  ran  from 
Oct.  2  through  Dec.  10.  Each  team 
was  given  an  imaginary  $1  million  to 
buy  and  sell  stocks.  Sixty-three  high 
schools  competed. 

Despite  the  unstable  economy  dur¬ 
ing  that  period,  12  teams  increased 
their  portfolio  value.  The  top  three 
schools  received  cash  awards  of  $100, 
$75  and  $50  respectively. 

A  spring  session  of  the  game  is 
scheduled  for  Feb.  19  through  April 
28  of  this  year. 


years. 

Central  Newspapers,  which  is 
majority-owned  by  the  Pulliam  fam¬ 
ily,  publishes  the  Indianapolis  Star 
and  News,  the  Muncie  (Ind.)  and 
Evening  Press,  the  Vincennes  (Ind.) 
Sun-Commercial  and  the  Arizona 
Republic  and  Phoenix  Gazette. 

A  New  York  investment  banker 
said  that  Central  could  easily  be  val¬ 
ued  at  over  $1  billion. 

“We  are  hopeful  that  this  proposed 
transaction  will  not  only  provide  an 
immediate  market  for  current  share¬ 
holders  of  our  Class  A  Common 
Stock  but  also  that  an  active  trading 
market  in  those  shares  will  develop  in 
the  future,”  said  Central  president 
Frank  E.  Russell. 

A  Central  ofTering  could  be  the  first 
by  a  newspaper  company  since  the 
stock  market  crash  last  Oct.  19,  and 
therefore  will  be  watched  closely  by 
analysts  wanting  to  gauge  the  market 
plunge’s  effect  on  valuations. 

McClatchy  Newspapers  postponed 
its  plans  for  a  public  offering  soon 
after  the  crash  and  a  new  date  so  far 
has  not  been  set. 

Detroit  Free  Press 
photo  pages  are 
a  tribute  to  kids 

In  a  Christmas  Day  gift  to  city  read¬ 
ers,  the  Detroit  Free  Press  published 
photographs  of  344  children  in  a  fea¬ 
ture  called  “We  Love  Our  Kids.” 

Photographs  were  sent  in  by 
parents,  aunts,  grandparents,  godpa¬ 
rents  and  friends,  the  newspaper  said. 
Children  depicted  ranged  in  age  from 
infants  to  high  school  seniors. 

The  pictures  ran  on  Pages  2  and  3  of 
the  Christmas  Day  Detroit  Friends 
section,  the  weekly  regional  insert. 

“I  think  the  page  of  faces  offers  a 
sense  of  well-being,”  Friends’  editor 
Bill  Diem  said. 

“Loving  a  child  is  an  antidote  to 
urban  ills,  and  something  positive 
each  person  can  do  on  his  or  her 


OPC  compiles  list 
of  Vietnam  War 
correspondents 

The  Overseas  Press  Club  of  Amer¬ 
ica,  headquartered  in  New  York,  has 
compiled  a  directory  of  journalists 
who  covered  the  Vietnam  War 
U.S.  news  organizations. 

The  30-page  directory,  which  sells 
for  $10,  contains  the  names  and  most 
recent  addresses  of  more  than  400 
reporters,  broadcasters,  photogra¬ 
phers  and  authors.  Names  will  be 
added  as  the  club  receives  them. 

Guild  approves 
Providence  pact 

Newspaper  Guild  members  have 
approved  a  new  contract  with  the 
Providence  Journal  Co.  by  a  vote  of 
231  to  54. 

The  pact  was  similar  to  an  earlier 
one  which  was  rejected  by  the  union. 
The  only  difference,  according  to 
union  officials,  is  that  the  4%  raise 
called  for  in  the  four-year  contract’s 
final  year  can  be  opened  for  renegoti¬ 
ation. 

The  Guild’s  500  members  in  Provi¬ 
dence  include  news,  editorial,  adver¬ 
tising,  clerical  and  maintenance 
employees.  They  will  receive  3% 
raises  immediately,  another  1.5% 
raise  in  July  and  a  4%  raise  in  the 
contract’s  third  year. 

Top  minimum  for  reporters  at  the 
Providence  Journal  and  Evening  Bul¬ 
letin  is  $669  weekly  after  five  years. 

Simpkins  to  head 
United  Way  drive 

Irby  Simpkins  Jr.,  publisher  of  the 
Nashville  Banner  was  named  chair¬ 
man  of  the  1988  United  Way  cam¬ 
paign  in  middle  Tennessee. 
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ADVERTISING  DEADLINES; 
Space  reservations:  March  22 
Ad  material:  March  25 


EdHor  &  Publisher 

and  AMERICA  ★EAST 


...  an  excellent  combination  to  show-off  and  sell  your  products! 

The  America  East  Newspaper  Operations  Conference  in  Hershey ,  PA  sched¬ 
uled  for  April  6-8,  is  the  largest  regional  trade  show  of  newspaper  equipment 
held  in  the  U.S. 


Key  buyers  of  equipment  from  1 1  regional  states  and  beyond  will  be  at  this 
show  in  full-force  —  and  so  will  E&P!  We  will  have  free  distribution  of  our  April 
2nd  issue  at  the  conference! 


This  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both  at  the 
show  and  not  at  the  show  —  our  subscribers! 


Place  your  ad  in  this  issue  to  show  the  buyers  the  products  you  have  to  offer, 
to  invite  them  to  your  booth,  or  to  welcome  them  to  the  conference.  Your 
ad  will  also  help  to  serve  as  a  building  block  toward  further  buying 
decisions  at  the  June  ANPA/TEC  show. 


You  may  not  be  able  to  see  everyone  at  the  conference  but  with  your 
ad  in  E&P"  s  April  2nd  issue,  everyone  will  be  able  to  see  you!  Let  E&P 
make  your  job  easier  —  and  take  advantage  of  this  advertising  oppor- 
» 


CALL  NOW  AND  RESERVE  SPACE! 

NEW  YORK:  212*675*4380 
CHICAGO:  312»645*0123 
LOS  ANGELES:  213>382*6346 
SAN  FRANCISCO:  415>42D7950 
TORONTO:  416»833*6200 


ABP 

ANn\ 


11  West  19th  Street*  New  York.  N  Y  10011  *212  675  4380 


SYNDICATES 


Provocative  artist  with  provocative  past 

Oregon  resident  John  Callahan,  who  has  been  paralyzed  since  a 
1972  car  accident,  is  making  a  name  for  himself  in  cartooning 


By  David  Astor 

Most  connoisseurs  of  comics 
believe  writing  is  the  most  important 
thing.  A  cartoon  with  a  good  gag  and 
adequate  art  can  work  quite  well,  but 
a  cartoon  with  witless  wordage  and 
impressive  illustration  usually  falls 
flat. 

While  the  cartoons  of  John  Calla¬ 
han  do  have  a  distinctive  drawing 
style,  the  art  definitely  plays  second 
fiddle  to  the  writing.  This  is  partly  a 
matter  of  choice  for  Callahan.  But  it’s 
also  a  matter  of  necessity  —  because 
Callahan  is  a  quadriplegic  with  limited 
use  of  his  arms. 

The  36-year-old  Callahan,  who 
draws  by  holding  a  pen  in  one  hand 
while  steadying  it  with  the  other,  has 
been  paralyzed  since  a  car  accident  at 
the  age  of  2 1 . 

It  happened  in  July  1972  when 
Callahan  and  a  casual  acquaintance 
named  “Jimbo”  took  off  for  a  spin  in 
the  cartoonist’s  Volkswagen  Beetle. 
Both  were  roaring  drunk.  First  Calla¬ 
han  drove,  and  then  “Jimbo”  —  who 
proceeded  to  ram  the  car  into  a  bill¬ 
board  at  90  miles  an  hour. 

“Jimbo”  broke  his  leg  in  the  acci¬ 
dent,  which  took  place  in  California. 
But  Callahan  was  paralyzed  for  life. 

Callahan  spent  six  torturous  weeks 
face-down  in  traction,  unable  to  move 
even  a  fraction  of  an  inch.  Then  came 
six  months  at  a  rehabilitation  center, 
where  he  relearned  how  to  get  in  and 
out  of  bed,  feed  himself,  etc.  Then 
came  three  years  in  nursing  homes. 
Finally,  Callahan  moved  to  a  very 
modest  ground-floor  apartment  in 
Portland,  Ore.,  where  he  gets  by  with 
the  help  of  attendants. 

But  Callahan  didn’t  only  have  to 
deal  with  paralysis  after  his  car 
wreck.  Already  a  heavy  drinker  at  the 


There's  no  roach  problem  here. 


John  Callahan 


time  of  the  accident,  Callahan  con¬ 
tinued  his  alcoholism  until  one  day  in 
1978  when  he  dropped  a  bottle  of 
booze  on  the  floor.  Aware  that  he 
couldn’t  reach  it  without  toppling 
over,  Callahan  stared  at  the  bottle  for 
eight  hours  before  becoming  so  agon¬ 
ized  that  he  broke  down.  The  car¬ 
toonist  hasn’t  had  a  drink  since. 

Instead,  Callahan  returned  to 
school  and  earned  a  B.A.  in  English 
from  Portland  State  University.  He 
also  began  working  harder  on  his  car¬ 


tooning  —  doing  drawings  for  the 
campus  paper  and  submitting  his 
work  to  other  publications  as  well. 

Callahan’s  first  big  break  came 
when  Penthouse  magazine  purchased 
a  large  number  of  his  cartoons  (and 
the  drawings  didn’t  focus  on  sexual 
topics,  either).  Then  other  magazines 
began  running  the  Oregonian’s  work, 
including  Omni  and  National  Lam¬ 
poon.  The  New  Yorker  even  bought  a 
Callahan  idea  that  was  subsequently 
drawn  by  Charles  Addams. 

And  Callahan  began  selling  his  car¬ 
toons  to  daily  newspapers,  with 
clients  now  including  the  Arizona 
Daily  Star,  Durham  (N.C.)  Herald, 
and  Minneapolis  Star  and  Tribune. 
Non-dailies  such  as  Portland’s  Wil¬ 
lamette  Week  have  also  carried  Calla¬ 
han’s  work  for  several  years. 

All  in  all,  Callahan  —  who  self-syn- 
dicates  with  the  help  of  his  manager 
Deborah  Levin,  234 '/2  Hampton  Dr., 
Venice,  Calif.  90291  —  appears  in 
about  40  publications. 

Selling  his  work  to  daily  newspa¬ 
pers  is  a  different  experience  for  Cal¬ 
lahan  than  dealing  with  alternative 
weeklies  and  magazines.  Callahan’s 
cartoons  have  been  described  as 
“eyebrow-raising,”  “provocative,” 
“uninhibited,”  and  “black,”  and 
some  dailies  shy  away  from  that  kind 
of  material. 

But  newspapers  in  recent  years 
have  been  running  more  unconven¬ 
tional  comics  —  such  as  “The  Far 
Side”  by  Gary  Larson  of  Universal 
Press  Syndicate  and  “Zippy  the  Pin¬ 
head”  by  Bill  Griffith  of  King  Fea¬ 
tures  Syndicate  —  and  Callahan 
believes  his  work  is  within  the  “para¬ 
meters”  of  what  is  acceptable  to 
mainstream  papers. 

And  while  acknowledging  that 
some  of  his  cartoons  can  be  “hard- 
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What  would  Ken  Kesey  think? 
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edged,”  Callahan  said  he  isn’t  as 
cynical  and  bitter  as  some  people 
think.  “My  cartoons  are  anything  but 
pablum,”  he  commented.  “But  I’m 
not  out  to  just  vent  my  spleen  at 
everyone’s  expense.” 

Callahan  is  perhaps  best  known  for 
his  cartoons  that  deal  with  hand¬ 
icapped  people  —  including  one 
showing  a  determined  but  armless 
cowboy,  with  a  six-gun  on  each  hip, 
about  to  engage  in  a  saloon  duel.  Cal¬ 
lahan  recalled  that  his  friend  Gary 
Larson  described  it  as  “the  funniest 
cartoon  he’d  ever  seen.” 

Disabled  people,  noted  Callahan, 
frequently  write  to  thank  him  for 
treating  them  in  a  non-patronizing 
way  and  for  “not  walking  on  egg¬ 
shells.” 

But  Callahan’s  handicapped- 
related  cartoons  comprise  only  a  por¬ 
tion  of  his  work.  His  humor  touches 
on  a  whole  host  of  other  topics, 
including  religion,  psychiatry,  the 
office,  street  life,  animals  and  more. 
He  is  rarely  political,  however. 

Callahan  gets  cartoon  ideas  in  a 
variety  of  ways.  He  reads  the  New 
York  Times,  Time  magazine,  and 
other  material;  watches  B  movies,  the 
news  (“which  is  like  a  B  movie”),  and 
other  things  on  television;  listens  to 
National  Public  Radio;  and  travels 
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“Don't  worry,  he  won’t  |ct  far  on  foot.” 

Deserted  chair  in  the  desert. 

around  Portland  in  his  motorized 
wheelchair  to  meet  friends,  “go  to 
nice  places,”  “go  to  dumpy  places,” 
and  observe  people. 

“I’ve  always  been  a  people 
watcher,”  said  Callahan.  “And  I’ve 
always  looked  at  the  world  in  a  sort  of 
skewed  way.  Everything  I  see  just 
seems  to  translate  immediately  into 
humor.” 

Callahan,  who  prefers  drawing  at 
night,  sometimes  does  as  many  as  10 
cartoons  at  a  time.  And  although 
many  of  his  creations  are  of  the  one- 
panel  variety,  Callahan  has  also  com¬ 
posed  longer,  painfully  funny  cartoon 
features  such  as  “The  Lighter  Side  of 
Being  Paralyzed  for  Life,”  “How  to 
Relate  to  Handicapped  People,”  “I 


Think  I  Was  an  Alcoholic,”  and 
“Nuns.” 

The  Portland  resident  also  spends 
his  time  working  on  an  illustrated 
autobiography  scheduled  for  release 
this  year  by  Arbor  House,  which  will 
be  publishing  a  Callahan  cartoon 
anthology  as  well.  And  Callahan’s 
creations  have  been  featured  in  the 
All  You  Can  Eat  and  Cats,  Cats,  Cats 
books  compiled  by  Sam  Gross  of 
National  Lampoon. 

Gross  is  one  of  the  cat-owning  Cal¬ 
lahan’s  favorite  cartoonists,  as  is  Lar¬ 
son,  “The  Neighborhood”  creator 
Jerry  Van  Amerongen  of  King, 
“Ernie  Pook’s  Comeek”  creator 
Lynda  Barry  of  Acme  Features  Syndi¬ 
cate,  “Life  in  Hell”  creator  Matt 
Groening  of  Acme,  B.  Kliban,  and 
“Mother  Goose  and  Grimm”  creator 
Mike  Peters  of  Tribune  Media  Ser¬ 
vices. 

A  number  of  cartoonists  also 
admire  Callahan.  Peters,  for  instance, 
has  said  Callahan  “does  what  Hitch¬ 
cock  would  have  done  if  he  had  been  a 
cartoonist.” 

As  Callahan  becomes  increasingly 
well-known,  his  story  has  been  fea¬ 
tured  in  newspapers,  magazines,  and 
the  electronic  media.  NBC’s  Sunday 
Today  show,  for  instance,  recently 
(Continued  on  page  46) 
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MIND  YOUR  READERS'  MANNERS. 


Social  rites.  Workplace  wrongs.  No  one  knows  them  better 
than  Letitia  Baldrige. 

Pass  along  the  wise  words  and  winsome  anecdotes  of 
America's  favorite  expert  on  manners  and  relationships.  We 
distribute  The  Letitia  Baldrige  Column  RSVP  once  a  week, 
every  other  week  or  once  a  month,  accompanied  by  our 
special,  camera-ready  graphics. 


In  her  new  book,  "Letitia  Baldrige's  Complete  Guide  to  a 
Great  Social  Life,"  she's  prepared  a  street  manual  for  social 
survival.  And  in  her  CNS  column,  she  guides  readers  in  all 
matters  and  manners  of  form  and  function. 

Call  800-445-4555*  for  a  free  sample  of  The  Letitia  Baldrige 
Column  RSVP,  please. 

And  thank  you  in  advance  from  your  readers. 
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Post  Office  Box  190  •  San  Diego,  CA  92112 

'Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1S18. 
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(Continued  from  pa  fie  45) 
talked  with  Callahan,  and  CBS’s  60 
Minutes  is  considering  a  profile  of 
him. 

A  kid  spots  repeats 

A  nine-year-old  St.  Louis  Post-Dis¬ 
patch  reader  recently  noticed  that 
some  “Belvedere”  comics  had  been 
repeated. 

After  hearing  about  this,  Post-Dis¬ 
patch  “Reader’s  Advocate”  colum¬ 
nist  Sue  Ann  Wood  called  “Belve¬ 
dere”  distributor  North  America  Syn¬ 
dicate.  NAS  in  turn  contacted  George 
Crenshaw,  the  comic’s  creator. 

According  to  Crenshaw,  the  syndi¬ 
cate  returns  his  old  “Belvedere” 
comics  after  they  run.  He  said  a  part- 
time  secretary  then  mistakenly 
mailed  them  out  again  as  new 
releases. 

Tommy  Wheatley,  the  youngster 
who  spotted  the  repeats,  is  the  son  of 
a  Post-Dispatch  sportswriter. 


LBJ  cartoon  exhibit 

An  exhibit  called  “Lyndon  John¬ 
son  through  Political  Cartoons;  The 
Public  Years”  will  be  at  the  Lyndon 
Baines  Johnson  Library,  2313  Red 
River  St.,  Austin,  Texas,  through 
February  28. 

The  show  includes  135  drawings 
selected  from  the  library’s  permanent 
collection  of  3,8(K)  cartoons.  The  ear¬ 
liest  LBJ  cartoon  dates  back  to  1937. 

Still-active  cartoonists  represented 
in  the  exhibit  include  Paul  Conrad  of 
the  Los  Anfieles  Times  and  Los 
Angeles  Times  Syndicate,  Bill  Mauldin 
of  the  Clucafio  Sim-Times  and  North 
America  Syndicate,  and  Pat  Oliphant 
of  Universal  Press  Syndicate. 

— Ava  Mills 

She  stared  at  stairs 

A  Detroit  News  reader  was  taken 
aback  in  December  when  she  saw  the 
staircase  in  “Andy  Capp”  going  up  to 
the  left  instead  of  the  right. 

“Did  Andy  and  Pet  move?”  asked 
Francine  Watters,  as  quoted  in  a 
recent  News  story. 

No,  according  to  a  spokesperson 
for  North  America  Syndicate,  which 
distributes  Reggie  Smythe’s  25-year- 
old  comic.  Andy  Capp’s  house,  it 
seems,  has  a  back  staircase  that  gets 
shown  once  in  a  while. 

NAS,  added  the  spokesperson,  is 
happy  that  many  followers  of  its 
comics  are  “so  observant.” 


Several  King  Features  Syndicate  characters  joined  'Hagar  the  Horrible'  creator 
Dik  Browne  (far  right)  at  the  first  annual  Joan  Browne  Cartoon  Classic  in 
Sarasota,  Fla.,  last  month.  The  event  —  which  honored  Browne's  late  wife  — 
included  a  golf  tournament,  art  auction,  and  dinner  dance.  Over  $50,000  was 
raised,  with  proceeds  donated  to  the  Sarasota  Memorial  Hospital's  Critical  Care 
Fund.  About  two  dozen  other  cartoonists  attended,  including  'Beetle  Bailey'/'Hi 
and  Lois'  creator  Mort  Walker  of  King,  'Blondie'  writer  Dean  Young  of  King, 
'B.C. '/'Wizard  of  Id'  creator  Johnny  Hart  of  Creators  Syndicate  and  North 
America  Syndicate,  'Garfield'  creator  Jim  Davis  of  United  Feature  Syndicate, 
editorial  cartoonist/'Mother  Goose  and  Grimm'  creator  Mike  Peters  of  United  and 
Tribune  Media  Services,  and  'For  Better  or  For  Worse'  creator  Lynn  Johnston  of 
Universal  Press  Syndicate.  'Hagar,'  by  the  way,  is  celebrating  its  15th  anniver¬ 
sary  this  month.  (Photo  by  Beth  Bailey.) 

Syndicate  has  book  serializations 


Fifty-two  500-word  excerpts  from 
Jane  Brody’s  Nutrition  Book  will  be 
distributed  beginning  late  February 
by  the  New  York  Times  Syndication 
Sales  Corporation. 

The  weekly  column  will  discuss 
subjects  such  as  water,  protein,  good 
and  bad  cholesterol,  ways  to  cut 
down  on  sugar,  dining  out,  and  so  on. 

NYTSSC  is  also  serializing  several 
other  books,  with  release  dates  rang¬ 
ing  from  last  month  to  April.  Avail¬ 
able,  with  art,  are; 

•  Five  l,5()0-word  excerpts  from 
All  in  a  Lifetime  (Warner  Books, 
1987),  the  autobiography  of  King  Fea- 


Report  on  Olympics 

“Olympic  Preview,”  a  color  sup¬ 
plement  on  the  February  1 3-28  Winter 
Games  in  Calgary,  is  being  offered  by 
Universal  Press  Syndicate. 

It  includes  athlete  profiles,  back¬ 
ground  information  on  leading  Ameri¬ 
can  participants,  feature  stories,  tele¬ 
vision  information,  graphics,  and 
photos. 

The  12-page  supplement  —  avail¬ 
able  as  a  full  package  or  with  graphics 
only  —  is  a  cooperative  effort  of  Uni¬ 
versal,  the  Calfiary  Herald,  and 
designer  John  Twohey. 


tures  Syndicate  sex  columnist  Dr. 
Ruth  Westheimer. 

•  Five  1,500-word  excerpts  from 
The  Best  (Viking  Penguin,  1987)  by 
Peter  Passed  of  the  New  York  Times. 
He  offers  his  views  of  what  is  best  in 
the  world  of  business,  food,  travel, 
home-entertainment  products,  etc. 

•  Five  1 ,200-word  excerpts  from  A 
View  from  the  Bench  (Simon  & 
Schuster,  1987)  by  Joseph  A.  Wap- 
ner,  star  of  television’s  The  People’s 
Court. 

•  Five  1,200-word  excerpts  from 
Liherace  (St.  Martin’s  Press,  1988)  by 
Bob  Thomas. 

•  Five  1,500-word  excerpts  from 
The  Salad  Days,  the  autobiography  of 
Douglas  Fairbanks  Jr. 


Love-related  articles 

Several  Valentine’s  Day-related 
articles  are  being  offered  by  the  New 
York  Times  Syndication  Sales  Corpo¬ 
ration. 

They  include  pieces  on  the  impor¬ 
tance  of  love,  memorable  lovers  and 
love  scenes  in  movies,  and  the  link 
between  love  and  food. 

Also  available  are  five  1 ,200-word 
excerpts  from  Linda  Stasi’s  A  Field 
Guide  to  Impossible  Men  (St.  Mar¬ 
tin’s  Press). 
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66  are  appointed  Pulitzer  Prize  nominating  jurors 


The  appointment  of  66  Pulitzer 
Prize  nominating  jurors  in  journalism 
for  1988  was  announced  by  president 
Michael  I.  Sovern  of  Columbia  Uni¬ 
versity. 

They  will  pass  initial  judgment  on 
entries  for  Pulitzer  awards  in  journal¬ 
ism  based  on  work  published  in  the 
calendar  year  1987.  The  deadline  for 
submission  of  entries  was  Feb.  1 . 

The  Pulitzer  Prizes  are  awarded 
annually  each  spring  by  Columbia 
University  on  the  recommendation  of 
the  Pulitzer  Prize  Board.  Pulitzer 
Prize  journalism  jurors  screen  all 
entries  received  and  nominate  spe¬ 
cific  ones  for  the  board’s  particular 
consideration. 

The  1988  Pulitzer  Prize  nominating 
jurors  in  journalism  are: 


Bob  Adams.  Washington  bureau  chief.  St.  Louis  Posh 
Dispatch’, 

Eddie  Adams,  photographer.  New  York  City; 

Dale  Allen,  editor,  Akron  (Ohio)  Beacon  Journal'. 

Jennifer  J.  Allen,  editor,  the  Commercial  Dispatch. 
Columbus.  Miss.; 

Jay  Ambrose,  president  and  editor,  tl  Paso  (Texas)  Her‘ 
aid- Post'. 

N.  Christian  Anderson  111.  editor,  the  Oranpe  County 
(Calif.)  Reftister. 

Cheryl  Arvisdon.  Washington  bureau  chief.  Dallas  Times 
Herald'. 

Madeleine  H.  Blais,  professor  of  journalism.  University 
of  Massachusetts; 

Thomas  J.  Bray,  editorial  page  editor,  the  Detroit  News'. 

Joann  Byrd,  executive  editor.  Everett  (Wash.)  Herald', 

Anthony  H .  Campbell,  managing  editor,  the  Denver  Post  '. 

Robert  P.  Clark,  news  consultant  (retired).  Harte-Hanks 
Newspapers  Inc..  San  Antonio.  Texas; 

Collene  C.  Conant.  managing  editor,  the  Commercial 
Appeal.  Memphis.  Tenn.; 

Richard  L.  Connor,  president  and  publisher.  Port  Worth 
(Texas)  Star-Telegranr. 

Mary  Dedinsky.  deputy  managing  editor.  Chicago  Sun- 
Times', 

Colleen  Dishon.  associate  editor.  Chicafto  Tribune: 


Melvin  Durslag.  columnist,  Los  Angeles  Herald  Exam¬ 
iner: 

Gene  Foreman,  managing  editor,  the  Philadelphia 
Inquirer: 

Donald  Frost,  editor.  New  York  Newsday: 

Jonathan  Friendly,  managing  editor,  the  Home  News. 
New  Brunswick.  N.J.; 

Hunter  George,  managing  editor,  the  News  and 
Ohserver/thc  Raleigh  (N.C.)  Times: 

Sig  Gissler,  editor  and  senior  vice  president,  the  Milwau¬ 
kee  Journal: 

Thomas  H.  Greer,  managing  editor.  Cleveland  Plain 
Dealer: 

Edwin  Guthman.  Gannett  Foundation  distinguished  priv 
fessor  of  journalism.  University  of  Southern  California; 

Barrie  M.  Hartman,  vice  president  and  executive  editor. 
Boulder  (Colo.)  Daily  Camera: 

Jane  Healy.  associate  editor,  the  Orlando  if  Vd.)  Sentinel: 

Barbara  A  Henry,  editor.  Rochester  {N.\ .)  Demwrat 
and  Chronicle  and  Times-Union: 

Richard  High,  editor,  OiA-pt'r  (Wyo.)  Star-Tribune: 

M.  Lynne  Holt,  managing  editor,  the  Phoenix  (Ariz.) 
Gazette: 

James  1.  Houck,  managing  editor,  the  Baltimore  Sun: 

John  Hughes,  columnist,  the  Christian  Science  Monitor: 

Ronald  S.  Houston,  assistant  to  the  editor,  the  Boston 
Globe: 

Bennie  Ivory,  managing  editor.  Jackson  (Miss.)  Daily 
News: 

Tonnie  L.  Katz,  managing  editor,  the  Sun.  San  Bernar¬ 
dino,  Calif.; 

Timothy  M.  Kelly,  managing  editor,  the  Orange  County 
(Calif.)  Register: 

Craig  Klugman,  editor,  the  Journal-Gazette.  Fort 
Wayne.  Ind.; 

Bill  Kovach,  editor.  Atlanta  Journal  and  Constitution: 

Larry  Kramer,  executive  editor.  San  Francisco  Exam¬ 
iner: 

Ralph  Langer.  vice  president  and  executive  editor,  the 
Dallas  Morning  News: 

Norman  Lockman.  managing  editor.  Wilmington  {Dq\.) 
Morning  News  and  Evening  News: 

Reid  MacCIuggage.  editor  and  publisher,  the  Day.  New 
London.  Conn.; 

Richard  D.  Martin,  editor.  Kenosha  (Wis.)  News: 

Tim  J.  McGuire,  managing  editor.  Minneapolis  Star  and 
Tribune : 

Neil  Morgan,  editor,  the  .San  Diego  (Calif.)  Tribune: 

John  K.  Murphy,  executive  editor.  Guy  Gannett  Publish¬ 
ing  Co..  Portland.  Maine: 

George  Neaboll.  editor  of  the  editorial  pages.  Wichita 
(Kan.)  Eagle-Beacon: 

Irene  Nolan,  managing  editor,  the  Louisville  (Ky.)  Cou¬ 
rier-Journal: 

Mel  Opotowsky.  managing  editor,  features/administra¬ 
tion.  the  Press-Enterprise.  Riverside.  Calif.; 


Eugene  Patterson,  chairman  of  the  board  and  chief  execu¬ 
tive  officer,  St.  Petersburg  (Fla.)  Times: 

Norman  Pearlstine.  managing  editor  and  vice  president, 
the  Wall  Street  Jtyurnal: 

Richard  K.  Petersen,  executive  editor.  Tri-City  Herald. 
Tri-Cities,  Wash.;  i 

Saul  Pett.  special  correspondent,  the  Associated  Press; 

Harry  M.  Rosenfeld.  editor,  the  Times-Union  and  the  I 
Knickerbocker  News.  Albany.  N.Y.; 

James  A.  Rousmaniere  Jr.,  editor  and  president,  the 
Keene  (N.H.)  Sentinel: 

Peter  Schrag.  editorial  page  editor,  Sacramento  Bee: 

Austin  Scott,  editorial  writer/columnist.  OuA/und (Calif.) 
Tribune: 

David  Shaw,  media  critic.  Los  Angeles  Times: 

James  E.  Shelledy.  editor  and  publisher.  Moscow  (Idaho) 
Idahonian  and  Pullman  (Wash.)  Daily  News: 

Allan  M.  Siegal.  assistant  managing  editor,  the  New  York 
Times: 

Loretta  Tofani,  reporter,  the  Philadelphia  Inquirer: 

David  Tucker,  managing  editor-sports.  United  Press 
International; 

Howard  C.  Weaver,  managing  editor.  Anchorage  Daily 
News: 

James  P.  Willse.  managing  editor.  New  York  Daily  News: 

Thomas  Winship.  president,  the  Center  for  Foreign  Jour¬ 
nalists.  Reston.  Va.; 

Ken  Winter,  editor  and  general  manager.  Petoskey 
(Mich.)  News-Review: 

David  Zeeck.  managing  editor.  Kansas  City  Star. 

Members  of  the  Pulitzer  Prize 
Board  are: 

President  Sovern;  Frederick  T.C.  Yu,  acting  dean. 
Columbia  University  Graduate  School  of  Journalism;  Rus¬ 
sell  Baker,  columnist,  the  New  York  Times;  Michael  Gart¬ 
ner.  editor,  the  Daily  Tribune.  Ames  Iowa,  and  general 
news  executive.  Gannett  Co.  Inc.,  Washington.  D.C.;  Meg 
Greenfield,  editorial  page  editor,  the  Washington  Post; 
James  F.  Hoge  Jr.,  publisher,  the  New  York  Daily  News; 
Peter  R.  Kann.  associate  publisher,  the  Wall  Street  Journal; 
David  A.  Laventhol.  president.  Times  Mirror  Company; 
Robert  C.  Maynard,  editor  and  publisher,  the  Tribune. 
Oakland.  Calif.;  C.K.  McClatchy.  editor  and  chairman  of 
the  board.  McClatchy  Newspapers.  Sacramento.  Calif.; 
Burl  Osborne,  president  and  editor,  the  Dallas  Morning 
News;  Eugene  L.  Roberts  Jr.,  executive  editor,  the  Phila¬ 
delphia  Inquirer;  Charlotte  Saikowski,  chief  of  Washington 
Bureau,  the  Christian  Science  Monitor;  Howard  Simons, 
curator.  Nieman  Foundation,  Harvard  University;  Claude 
F.  Sitton.  editorial  director  and  vice  president,  the  News 
and  Observer  and  the  Raleigh  (N.C.)  Times;  Roger  W. 
Wilkins  (chairman),  senior  fellow.  Institute  for  Policy  Stud¬ 
ies.  Washington.  D.C.,  and  Robert  C.  Christopher,  secre¬ 
tary  of  the  board. 


Murdoch  wants  to  compete  with  Wall  Street  Journal 


In  a  recent  interview  in  the  Finan¬ 
cial  Times,  Rupert  Murdoch  said  he 
wants  to  publish  a  special  edition  of 
that  newspaper  for  the  U.S.  market 
and  compete  with  the  Wall  Street 
Journal. 

Murdoch’s  News  Corp.  owns  20% 
of  Pearson  PLC,  the  Financial  Times’ 
parent  company. 

In  the  interview,  Murdoch  said  he 
is  interested  in  pursuing  a  joint  ven¬ 
ture  with  Pearson  or  a  special  licens¬ 
ing  arrangement. 

“There  is  room  at  the  top  of  the 
market  to  attack  the  Wall  Street 
Journal  —  the  top  20%  layer,”  he 
told  the  Financial  Times. 

The  Financial  Times  sells  about 
310,000  copies  worldwide  but  only 
about  19,500  in  the  U.S.  Murdoch 
said  he  felt  its  U.S.  circulation  should 
be  about  200,000. 

The  Journal’s  U.S.  circulation  is 


over  2  million  daily. 

However,  Pearson  officials  were 
cool  to  Murdoch’s  proposal. 

“Mr.  Murdoch  wants  to  reinvent 
the  Financial  Times  for  the  American 


market,  which  isn’t  the  way  the  man¬ 
agement  of  the  Financial  Times  sees 
the  future  in  the  U.S.,”  commented 
Laurance  Allen,  executive  vice  presi¬ 
dent  of  FT  Publications  in  New  York. 


Dear  launches  suburban  weekly 


Dear  Communications  Inc.  has 
launched  a  weekly  newspaper  in  a 
Virginia  suburb  of  Washington,  D.C. 

The  Arlington  Courier  made  its 
debut  Jan.  13  with  a  28-page  paper 
and  31  advertisers,  according  to 
David  Dear  Jr.,  editor  and  publisher. 

Initial  controlled  circulation  of 
20,000  was  planned  to  become  paid. 

It  offers  100%  coverage  of  its  area 
of  northern  Arlington  County,  Va., 
and  is  available  by  paid  subscription 
and  on  the  newsstands  for  a  quarter. 

Advertising  is  available  in  combi¬ 
nation  with  a  Dear  sister  paper,  the 
McLean  Journal. 


Jack  Kneece,  former  Washington 
Star  and  Associated  Press  reporter 
and  a  former  Washington  Times  edi¬ 
tor,  is  associate  editor  in  charge  of 
two  full-time  staffers  and  10  contribu¬ 
tors. 

Gannett  grants 

The  Gannett  Foundation  has 
approved  61  new  grants  totaling 
$475,955  in  14  communities  served  by 
Gannett  Co.  properties. 

To  date  in  1988  the  foundation  has 
approved  grants  totaling  $2.4  million. 
In  1987  the  foundation  distributed  $26 
million  in  grants. 
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LEGAL  BRIEFS 


Photographer  sues 
city  for  $2  million 

Free-lance  photographer  Todd 
Halterman,  who  charged  he  was 
assaulted  by  police  while  taking 
photos  of  a  pornography  raid,  has 
sued  the  city  of  Grand  Rapids,  Mich., 
for  $2  million. 

Halterman  alleges  he  was  tackled 
and  arrested  and  had  his  camera 
seized  while  taking  pictures  of  an 
April  29  raid  on  a  home  in  the  Grand 
Rapids  suburb  of  Wyoming. 

Halterman  was  on  assignment  for 
the  Grand  Rapids  Press  at  the  time. 

His  suit,  filed  Jan.  12  in  U.S.  Dis¬ 
trict  Court,  accuses  the  city  of  assault 
and  battery,  negligence,  false  impris¬ 
onment,  inflicting  emotional  distress 
and  violating  his  civil  rights. 

Ex-sportswriter 
sues  paper  for 
improper  dismissal 

Ginny  Apple,  a  former  sportswriter 
for  the  Hartford  {Conn.)  Coarant,  has 
filed  a  lawsuit  against  the  newspaper 
charging  she  was  “summarily  fired” 
in  violation  of  established  proce¬ 
dures. 

Apple  is  seeking  damages  in  excess 
of  $15,000,  plus  whatever  punitive  or 
exemplary  damages  are  applica¬ 
ble. 

Her  suit  was  filed  on  Jan.  18,  two 
days  before  the  two-year  statute  of 
limitations  expired. 

Her  court  papers  state  that  on  Jan. 
20,  1986,  Apple  met  with  sports  editor 
Jon  Pessah  and  Astrid  Garcia  of  the 
personnel  department  and  “was  sum¬ 
marily  terminated  in  her  employ¬ 
ment.” 

The  suit  contends  that  Apple  was 
fired  without  cause  and  that  she  was 
never  given  any  kind  of  advance 
notice  that  her  employement  was  in 
jeopardy.  The  court  papers  alleged  as 
well  that  established  procedures 
required  that  before  any  termination 
takes  place  an  employee  must  first  be 
placed  on  probation  in  an  effort  to 
bring  work  back  to  a  satisfactory 
level. 

“No  probationary  period  was  uti¬ 
lized  in  this  manner,”  the  papers 
alleged. 

The  Hartford  Courant  has  declined 
comment  on  the  suit. 

“We  can’t  comment  on  a  former 
employee’s  personnel  record,”  said  a 
spokesman.  “We  believe  we  treated 


her  fairly.” 

Apple,  who  now  works  for 
Women’s  World  magazine,  has  also 
filed  charges  that  her  dismissal 
amounted  to  sexual  bias  by  the  Cou¬ 
rant. 

The  Connecticut  Commission  on 
Human  Rights  and  Opportunities  is 
investigating  her  case.  Apple  said 
state  law  requires  a  CHRO  investiga¬ 
tion  be  done  before  a  bias  lawsuit  can 
be  filed. 

N.J.  dailies  win 
access  to  highway 
payroll  records 

A  New  Jersey  Superior  Court  judge 
has  ordered  the  state’s  Highway 
Authority  to  release  employee  salary 
and  pension  information. 

The  court  said  that  public  employ¬ 
ees  have  no  right  to  privacy  with 
regard  to  their  paychecks. 

The  ruling  came  in  response  to  a 
suit  filed  by  the  Asbury  Park  Press 
and  The  Record  in  Bergen  County. 

The  Press  filed  the  suit  after  the 
Highway  Authority  refused  to  grant  it 
access  to  the  records  including  over¬ 
time  and  bonus  payments.  The  Rec¬ 
ord  joined  the  suit  as  an  intervenor. 

The  Press  wanted  the  payroll  rec¬ 
ords  as  part  of  its  investigation  into 
the  Highway  Authority’s  recent  deci¬ 
sion  to  double  tolls  on  the  Garden 
State  Parkway. 

Planned  shift  in 
Tribune  delivery 
plan  sparks  lawsuits 

The  Chicago  Tribune's  plan  to  take 
back  control  of  home  delivery  has 
generated  a  flurry  of  lawsuits. 

Under  the  plan,  announced  in 
October,  the  Tribune  by  April  will 
change  from  independent  distributors 
to  independent  delivery  agents  who 
will  deliver  the  paper  at  the  same 
price.  Currently,  distributors  buy 
papers  from  the  Tribune  and  resell 
them  to  subscribers  at  their  own 
price.  As  a  result,  the  Tribune  says, 
the  newspaper  sells  for  89  different 
prices  in  the  city  and  suburbs. 

The  Tribune  said  it  would  buy  back 
the  routes  from  distributors,  and  offer 
them  the  opportunity  to  become  inde¬ 
pendent  agents. 

Expecting  a  wave  of  litigation  from 
the  proposal,  the  Tribune  struck  first 
in  court  Jan.  8  when  it  sued  in  U.S. 


District  Court  in  Chicago  for  a  declar¬ 
atory  judgment  that  the  change  would 
not  violate  antitrust  laws. 

Consumers  will  benefit  from  the 
change,  the  Tribune  suit  argues,  “in 
the  form  of  lower  prices  to  subscrib¬ 
ers.” 

In  addition,  the  Tribune  lawsuit 
asks  that  any  claim  arising  from  the 
change  must  be  settled  by  arbitration, 
as  the  current  contract  with  distribu¬ 
tors  provides. 

For  their  part,  about  100  distribu¬ 
tors  filed  a  suit  the  next  week  Jan.  13 
to  block  the  delivery  change. 

The  suit  accuses  the  Tribune  of 
scheming  illegally  to  fix  subscription 
prices,  and  thus  monopolize  the  Chi¬ 
cago  newspaper  market. 

Distributors  also  argue  that  the 
newspaper  has  breached  its  contract 
with  distributors  by  failing  to  provide 
proper  grounds  for  termination  of  the 
contracts.  The  Tribune  also  breached 
“good  faith  and  fair  dealing,”  the  suit 
contends. 

In  turn,  the  Tribune  Jan.  20  filed  a 
motion  to  dismiss  the  distributors’ 
lawsuit. 

No  date  has  been  set  for  court 
action. 

Judge  denies 
change  of  venue 

A  San  Diego  judge  dismissed  argu¬ 
ments  about  pretrial  publicity  and 
refused  a  change  of  venue  for  the  trial 
of  a  former  California  Highway  Pat¬ 
rolman  charged  with  murdering  a  20- 
year-old  motorist  after  pulling  her  car 
over  on  an  interstate  freeway. 

The  defense  had  contended  that  the 
accused,  Craig  Peyer,  could  not  get  a 
fair  trial  because  of  extensive  pretrial 
publicity. 

Judge  Richard  D.  Huffman  issued 
the  ruling  after  an  intensive,  seven- 
day  jury-screening  process  in  which 
129  people  were  asked  about  their 
knowledge  of  the  case  and  whether 
they  had  formed  any  opinions. 

Of  those  excused,  37  said  they  had 
wide  knowledge  of  the  case  from 
news  stories  or  had  formed  opinions 
about  Peyer’s  guilt  or  innocence. 

Peyer’s  attorney,  Robert  Grimes, 
noted  that  of  the  prospective  jurors 
who  admitted  having  conclusions 
about  the  case,  all  but  one  said  he  was 
guilty. 

The  judge,  however,  said  there  was 
no  persuasive  reason  moving  the  trial. 
Peyer,  he  added,  had  not  established 
a  “reasonable  likelihood”  that  he 
would  not  get  a  fair  trial  in  San  Diego. 


48 


EDITOR  &  PUBLISHER  for  February  6,  1988 


I 


/ 


^  .  ■’  '  '  ;  ■■  '  V' 


Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  i987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 
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EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 
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Thbune-e 


ROP  Local . 

66,058 

3,555 

73,037 

3,824 

Preprint  Local . 

10,)25 

1,240 

11,533 

3,908 

ROP  National . 

2,017 

15 

2,034 

Classified . 

28,843 

30,889 

Total... 

107,043 

4,810 

117,493 

7,732 

World-S 

ROP  Locol . 

30,197 

29,594 

Preprint  Local . 

11,096 

10,311 

ROP  National . 

1,602 

1,546 

Preprint  National . 

1,379 

1,373 

Classified 

16,288 

16,672 

Total... 

60,562 

59,496 

GRAND  TOTAL . 

273,537 

9,620 

294,629 

15,464 

YEAR  TO  DATE . 

3,116,353 

113,121 

3,341,895 

184,740 

WASHINGTON.  PA. 


Observer-Reporter-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified . 

28,553 

43,258 

1,325 

21,368 

31,411 

41,022 

2,675 

19,671 

Totol . 

94,504 

94,779 

Observer-Reporter-S 

ROP  Local . 

8,485 

9,455 

Preprint  Local . 

30,186 

22,446 

ROP  Notional . 

186 

Clossified 

5,453 

4,697 

Total... 

44,124 

36,784 

GRAND  TOTAL . 

138,628 

131,563 

YEAR  TO  DATE . 

.  1,415,782 

1,322,615 

WEST  PLAINS,  MO. 

Quill-e 

ROP  Local . 

12,599 

15,389 

ROP  Notionol . 

681 

1,013 

Classified . 

2,613 

2,673 

GRAND  TOTAL . 

15,893 

19,075 

YEAR  TO  DATEiN/A 

WILMINGTON,  DEL. 

News-Journal-me 

ROP  Local . 

80,670 

75,684 

Preprint  Locol . 

82,970 

62,375 

ROP  Notionol . 

3,890 

3,754 

Preprint  Nationol . 

130 

700 

Classified . 

61,712 

58,637 

Totol . 

.  229,372 

201,150 

News-Journol-S 

ROP  Local . 

28,678 

28,535 

Preprint  Local . 

106,810 

94,058 

ROP  Nationol . 

590 

1,544 

Preprint  Notional . 

6,500 

3,160 

Classified . 

16,549 

16,673 

Total . 

.  159,127 

143,970 

GRAND  TOTAL 

.  388,499 

345,120 

YEAR  TO  DATE: 

N/A 

WINDSOR,  ONT. 

Stor-e* 

ROP  Local . 

.  1,063,933 

1,058,788 

Preprint  Locol . 

.  1,026,223 

1,026,749 

ROP  Nationol . 

.  143,708 

144,590 

Preprint  Notional . 

21,442 

4,256 

Classified . 

.  296,511 

293,137 

GRAND  TOTAL 

.  2,551,817 

2,527,520 

YEAR  TO  DATE:N/A 


Note:  Figures  ore  given  in  modular  agate  lines 

WINSTON-SALEM,  N.C. 

Journal-m 


ROP  Local . 

72,097 

16,162 

74,667 

12,745 

Preprint  Local . 

6,828 

35,339 

2,004 

29,316 

ROP  National . 

4,199 

3,645 

Clossified . 

42,201 

45,374 

Total.. 

125,325 

51,501 

125,690 

42,061 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Journal-S 

ROPLocol .  27,650  24.732 

Preprint  Local .  8,046  24.538  7.246  21.415 

ROPNotionol .  755  783 

Preprint  Nationol .  4.201  3,331 

Classified .  14,369  12,287  _ 

Total .  55,021  24,538  48,379  21,415 

GRAND  TOTAL .  180,346  76,039  174,069  63,476 

YEAR  TO  DATE .  1,994,903  760,973  1,949,083  675,132 


ANPA 

(Continued  from  page  16) 


Murdoch  at  least  until  the  end  of 
March. 

“Addressed  to  and  affecting  one 
identifiable  individual,  [the  law] 
exacts  upon  News  America  a  depriva¬ 
tion  of  the  sort  traditionally  recog¬ 
nized  as  falling  within  the  historical 
meaning  of  legislative  punishment," 
ANPA  stated.  “The  legislature’s 
intent  in  passing  it  can  only  be  under¬ 
stood  as  being  motivated  by  a  desire 
to  punish  News  America  for  its  exer¬ 
cise  of  its  First  Amendment  rights.” 

ANPA  also  argued  that  the  law 
“deprives  News  America  of  what 
would  otherwise  be  its  legal  right  to 
have  the  FCC  rule  upon  its  applica¬ 
tion  for  an  extension  of  its  waivers.” 

The  amicus  brief  was  signed  by 
Terry  Maguire,  ANPA  vice  president 
and  general  counsel,  and  Floyd 
Abrams,  a  leading  First  Amendment 
attorney,  who  is  a  partner  with  Cahill, 
Gordon  &  Reindel. 

Lionel  Jackson 
sues  father 
over  painting 

Lionel  S.  Jackson  Jr.,  former 
publisher  of  the  New  Haven  (Conn.) 
Register,  is  suing  his  father  in  New 
Haven  Superior  Court  over  the  own¬ 
ership  of  painting  by  Georges 
Rouault. 

The  painting  titled  “The  Three  Dis¬ 
ciples”  is  valued  at  several  hundred 
thousand  dollars. 

The  younger  Jackson  contends  his 
father  gave  him  the  painting  along 
with  a  handwritten  note  as  a  Christ¬ 
mas  present  25  years  ago,  but  that  he 
had  allowed  the  painting  to  remain  in 
his  father’s  North  Haven  home. 

The  suit  alleges  that  when  the  son, 
who  goes  by  the  name  Stewart,  asked 
for  the  painting’s  return  last  March, 
his  father  refused. 

In  1986,  the  Jacksons  sold  the  New 
I  Haven  paper  to  Goodson  Newspaper 
I  Group  for  $170  million. 


Globe  and  Mail 
plans  expansion 

The  Toronto  Globe  and  Mail  will 
invest  more  than  $20  million  this  year 
in  circulation  promotion  and  adver¬ 
tising,  announced  publisher  Roy 
Megarry. 

A  major  portion  of  the  expenditure 
will  be  for  print,  radio,  direct  mail  and 
outdoor  advertising,  he  said. 

Canada’s  national  newspaper  will 
also  be  featuring  more  business  sto¬ 
ries  on  its  front  page  and  will  be  doing 
more  special  national  and  interna¬ 
tional  business  reports  which  will  be 
published  as  part  of  its  Report  on 
Business. 

In  addition,  the  Globe  and  Mail  is 
considering  publishing  a  weekend 
national  business  newspaper. 

INAME  to  publish 
management  book 

Gates  Oliver,  chairman  of  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives’  sales  training 
committee,  has  announced  publica¬ 
tion  of  a  new  training  book  written  for 
new  managers  in  newspaper  adver¬ 
tising  sales  departments. 

“Managing  the  Advertising 
Department,”  to  be  published  by 
INAME  in  the  spring,  is  written 
specifically  to  address  the  needs  of 
newspaper  ad  department  managers. 
It  will  include  chapters  on  hiring, 
research,  sales  controls,  effective 
sales  calls,  evaluations,  compensa¬ 
tion,  budgeting  and  other  topics. 

Harte-Hanks  sells 
two  cable  stations 

Harte-Hanks  Communications  has 
completed  its  plan  to  raise  about  $500 
million  to  pay  off  debt  with  the  sale  of 
two  cable  television  systems  in  Flor¬ 
ida. 

In  all,  Harte-Hanks  divested  three 
daily  newspapers,  one  non-daily 
newspaper,  two  tv  stations,  six  direct 
marketing  operations  and  all  seven  of 
its  cable  systems. 

Harte-Hanks’  cable  system  in 
Okeechobee,  Fla.,  with  6,000  basic 
subscribers,  was  sold  to  Cablevision 
Industries  Corp. 

Its  system  in  Miami,  with  25,000 
basic  subscribers  was  sold  to  a  part¬ 
nership  of  Rifkin  &  Associates  of 
Denver  and  Narragansett  Capital 
Inc.,  of  Providence. 
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plans  involving  a  wide  range  of  often 
hypothetical  options,  many  of  which 
we  have  now  discarded.  This  process 
is  still  under  way  and  it  would  be  very 
premature  for  me  to  review  either 
what  has  been  discussed  and  dis¬ 
carded  or  is  still  being  discussed  until 
we  have  made  final  decisions.” 

UPI  officials  have  denied  that  mas¬ 
sive  cuts  are  planned,  but  former  edi¬ 
tors  said  they  were  asked  to  cut  300 
jobs. 

As  E&P  reported  Jan.  16,  at  least 
100  employees  have  been  laid  off 
since  the  Christmas  season,  leaving  at 
least  10  bureaus  unstaffed  in  less 
populous  states. 

UPI  then  said  it  planned  to  with- 

Pittsburgh  Press 
drops  UPI 

The  Pittsburgh  (Pa.)  Press  has 
dropped  United  Press  International, 
citing  the  cost  and  expected  UPI  cut¬ 
backs. 

Madelyn  Ross,  Pittsburgh  Press 
managing  editor,  said  service  was 
ended  Jan.  26  after  the  newspaper 
declined  to  renew  its  contract.  The 
cost  was  “way  too  high  for  the  bene¬ 
fits,”  she  declared,  adding  that  UPI’s 
planned  layoffs  and  service  cutbacks 
influenced  the  decision. 

UPI  has  announced  it  would  end 
state  reports  in  several  states  and  cut 
coverage  of  less  populated  areas. 

“It  wasn’t  pleasant  for  us,”  Ross 
said  of  the  decision  to  drop  UPI  at  a 
time  when  the  servce  is  struggling  for 
its  life,  “but  it  wasn’t  effective  for  us 
anymore.  We  thought  by  making 
adjustments  in  staff,  we  could  cover 
ourselves  locally,”  she  said,  adding 
that  an  extra  reporter  was  being  con¬ 
sidered  for  its  state  capital  bureau  in 
Harrisburg. 

Similar  decisions  have  been  made 
by  other  newspapers,  including  the 
New  York  Times. 

Several  UPI  officials  referred  ques¬ 
tions  about  the  Pittsburgh  Press  to 
company  spokesman  Christopher 
Smith,  who  declined  to  comment, 
saying  policy  forbid  public  discussion 
of  client  relations.  He  has  noted  pre¬ 
viously  that  cancellations  often  are 
part  of  the  renewal  process,  as  clients 
maneuver  for  price  cuts. 

Rumors  were  also  circulating  that 
UPI  had  signed  some  new  clients,  but 
no  one  at  the  wire  service  would  talk 
about  it. 

—  George  Garneau 


draw  from  head-to-head  competition 
with  the  rival  Associated  Press, 
except  in  specific  areas. 

One  source  said  editorial  staffing 
has  dropped  from  850  in  December  to 
760  at  the  end  of  January. 

A  former  UPI  executive,  who 
spoke  on  condition  he  not  be  identi¬ 
fied,  said  “substantial”  UPI  staff 
cuts  —  in  the  absence  of  a  clearly 
articulated  plan  to  continue  servicing 
clients  —  would  be  “disastrous.” 

He  noted  that  staff  cuts  often  have 
been  considered  as  a  way  to  make  the 
money-losing  service  profitable,  but 
staff  cuts  to  save  money  historically 
have  resulted  in  service 
cancellations  —  and  revenue 
declines. 

“Historically,  cuts  don’t  help 
much,  they  only  hurt  matters,”  he 
said.  “You  can’t  keep  cutting  and 
cutting  staffing  because  revenues 


drop  off  faster  than  cuts  will  provide 
relief,”  he  said. 

Eugene  Roberts,  editor  of  the  Phil¬ 
adelphia  Inquirer  and  a  UPI  sup¬ 
porter,  commented  that  cuts  dis¬ 
cussed  in  the  memo  “would  be  pretty 
sweeping  in  effect.” 

Roberts  added:  “Through  all  its 
troubles,  UPI  has  managed  to  put  out 
a  fairly  solid  and  consistent  news 
report,  but  there  have  been  times 
when  budget  constraints  and  staff 
turnover  have  shown  up.  If  there  is 
anything,  at  this  point,  like  a  50%  cut 
in  staff,  I  would  think  it  would  have  to 
be  highly  noticeable  ...  I  think  it 
would  be  drastic,  but  1  have  to  wait 
and  see.” 

Roberts  and  others  have  expressed 
enthusiasm  for  UPI  plans  to  sell  to 
subscribers  “unbundled”  services  — 
specific  news  services  such  as 
photos,  sports,  and  business 
services  —  at  cheaper  rates. 


Two  men  hold  weekly 
newspaper  office  hostage 


Two  heavily  armed  American 
Indians  invaded  the  offices  of  the 
weekly  Robesonian  in  Lumberton, 
N.C.,  Feb.  1  to  protest  the  death  of  a 
black  male  inmate  and  the  treatment 
of  minorities  in  general  in  Robeson 
County. 

The  Indians,  who  said  they  were 
Tuscarora  Cherokees,  at  one  point 
held  17  people  hostage,  including  sev¬ 
eral  newspaper  employees.  The  men 
released  more  than  half  of  the  hos¬ 
tages  within  the  first  few  hours  and 
then  turned  over  the  last  seven  after  a 
10-hour  standoff. 

The  ordeal  ended  with  their  surren¬ 
dering  to  the  FBI  after  being  assured 
that  they  would  be  taken  to  a  jail 
outside  the  county. 

The  men,  Eddie  Hatcher  and 
Timothy  Jacobs,  wanted  the  inmate’s 
death  investigated  by  authorities  from 
outside  the  county. 


“We’re  trying  to  get  some  justice  in 
Robeson  County  among  the  minori¬ 
ties,”  Jacobs  told  the  AP  in  a  tele¬ 
phone  interview. 

The  men  had  sought  to  speak  with 
Gov.  Jim  Martin.  They  did  not  con¬ 
verse  with  him  directly,  but  did  get  a 
promise  from  the  governor  that  he 
would  look  into  the  death  of  inmate 
Billy  McCullough. 

The  AP  said  it  is  not  known  when 
McCullough  died  or  whether  he  was 
convicted. 

In  the  past,  Hatcher  had  worked 
with  a  group  called  Concerned  Citi¬ 
zens  for  Better  Government.  The 
group  was  formed  after  the  shooting 
death  of  an  unarmed  Lumbee  Indian 
by  Deputy  Sheriff  Keven  Stone,  son 
of  Sheriff  Hubert  Stone,  during  a  nar¬ 
cotics  investigation. 

Stone  was  cleared  of  any  wrongdo¬ 
ing. 


Chicago  Tribune  settlement  pact  rejected 


Members  of  one  of  the  three  pro¬ 
duction  unions  on  strike  against  the 
Chicago  Tribune  since  July  18,  1985 
overwhelmingly  rejected  a  settlement 
proposal. 

By  a  vote  of  284  to  41 ,  members  of 
Chicago  Typographical  Union  Local 
16  rejected  Jan.  31  a  settlement  that 
would  have  provided  a  lifelong 
annuity  in  place  of  a  job  for  most  of 
the  strikers. 

All  active  and  retired  members  of 
the  local,  which  also  represents  print¬ 
ers  at  the  Chicago  Sun-Times,  were 


eligible  'o  vote  on  the  proposal. 

Some  230  printers  struck  along  with 
another  750  union  workers  from  the 
Chicago  Web  Printing  Pressmen’s 
Union  Local  7  and  the  Chicago  Mail¬ 
ers  Union  Local  2.  Of  those  printers, 
57  are  back  on  the  job  under  the 
union’s  February  1986  unconditional 
offer  to  return  to  work. 

Printers  who  voted  against  the  pact 
said  they  wanted  to  see  the  local  con¬ 
tinue  litigation  alleging  the  newspaper 
violated  a  1975  agreement  giving 
union  workers  their  positions  for  life. 
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chipping  away  at  student  indepen¬ 
dence  well  before  the  Supreme  Court 
decision. 

The  complaints  generally  are  that 
principals  often  appoint  poorly 
trained  advisers,  or  those  with  no 
tenure,  to  work  on  student  publica¬ 
tions. 

Some  journalists  are  concerned 
that  the  Court  decision  giving  educa¬ 
tors  the  right  to  censor  will  spread  to 
their  campuses,  eventually  producing 
a  generation  of  passive  journalists. 

The  Court  decision  on  Jan.  13  sur¬ 
prised  people  who  were  watching  it 
closely.  The  two  sides  had  argued 
their  cases  on  Oct.  13  and  most  Court- 
watchers  had  speculated  that  the 
decision  would  not  be  handed  down 
until  late  spring  with  a  full  comple¬ 
ment  of  nine  justices  on  the  bench. 

Before  the  decision  was  reached, 
Reynolds  indicated  that  he  hoped  the 
Court  would  not  come  down  too  hard 
on  one  side  or  the  other. 

“I  just  want  them  to  give  us  a  set  of 
guidelines  that  we  can  work  with.  I 
don’t  want  to  have  to  walk  a  line 
between  torts  and  the  First  Amend¬ 
ment.” 

“If  the  Court  rules  for  the  school 
boards,  it  will  send  a  message  to 
young  journalists  everywhere,” 
noted  Tom  Engleman  of  the  Dow 
Jones  Newspaper  Fund.  “It  will  say 
that  rank  has  privileges,  and  that  will 
eventually  affect  the  professional 
press.” 

Elizabeth  Sears,  a  University  of 
California/Davis  intern  at  the  Student 
Law  Center  in  Washington,  D.C., 
declared  that  college  administrators 
“could  assume  that  they  could  do 
anything  they  wanted  to  college  edi¬ 
tors. 

“Nearly  all  the  calls  we  get  here  are 
about  censorship  problems,”  she 
noted  ruefully. 

“College  students  already  have 
frightening  respect  for  authority,” 
asserted  Jane  Kirtley,  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press  in  Washington,  “and  it  is 
just  as  frightening  that  not  many  peo¬ 
ple  are  concerned  about  the  Hazel¬ 
wood  case.” 

Kirtley  voiced  disappointment  that 
the  American  Newspaper  Publishers 
Association  did  not  join  various  First 
Amendment  groups  in  filing  a  brief  in 
support  of  the  Hazelwood  students. 
“They  could  make  a  difference 
because  they  are  so  visible.” 

The  ANPA  board  decided  not  to 
file  a  brief  after  a  survey  disclosed 
that  the  membership  was  split.  Robert 
Burke,  vice  president  of  Industry  and 
Public  Affairs  for  ANPA,  stated  that  a 
number  of  members  felt  that  the 
publishers,  or  principals,  should  have 
the  final  say  on  stories  “because  they 
are  liable  for  them.” 

Burke  reported  that  some  members 
were  concerned  about  the  possible 
shutdown  of  certain  school  publica¬ 
tions  if  the  Court  did  not  give  educa¬ 
tors  the  right  to  edit  the  papers.  “That 
would  be  very  unfortunate,”  Burke 
observed  quietly. 

Charles  Klotzer,  editor  of  the  St. 
Louis  Journalism  Review,  believes 

that  the  Hazelwood  case  will  not 
change  of  face  of  Young  America.  “I 
don’t  see  students  on  the  edge  of 
what’s  happening.  I  feel  they  can  do  a 
lot  more.  When  you  think  of  where 
the  action  is,  you  don’t  think  of  col¬ 
lege  students.  There  has  been  a  gen¬ 
eral  withdrawal  from  activity.  They 
reflect  the  country  as  a  whole  — 
more  me  than  us.” 

Todd  Zubler,  18,  of  Michigan  City, 
Ind.,  just  30  miles  from  Gary,  is  hop¬ 
ing  to  prove  Klotzer  wrong.  When  the 
Supreme  Court  handed  down  its  deci¬ 
sion,  Zubler  and  his  friends  collected 
$25  and  decided  to  put  out  their  own 
paper. 

“We’re  not  far-out  crazies,” 
Zubler  remarked.  “We’re  National 
Merit  scholars.  We  just  didn’t  like 
what  the  high  school  paper  was  doing 
before  the  Court  decision,  so  we  fig¬ 
ured  we  would  get  out  our  own 
paper.” 

In  the  first  editorial  of  the  new 
paper  —  called  The  Devil’s  Advocate 
because  the  school  nickname  is  the 
“Advocate”  —  Zubler  took  on  the 
Court: 

“This  decision  couldn’t  have  come 
at  a  worst  time,  as  student  apathy 
seems  to  be  at  a  peak  in  this 
nation  ...  As  long  as  material  is 
neither  libelous,  nor  offensive,  we 
believe  it  should  be  printed.  Fortu¬ 
nately  this  ruling  does  not  apply  to 
this  independent  paper  .  .  .” 

What  does  Zubler  think  will  happen 
now?  A  silence,  and  then:  “I  think  it 
will  force  frustrated  journalists  to  turn 
to  underground  forms  of  expres¬ 
sion.” 

Jesse  Jackso 

Speaks  at  a  closed-do 

Democratic  presidential  candidate 
Jesse  Jackson  delivered  a  bitter 
attack  against  the  news  media  at  a 
closed-door  luncheon  in  Sacramento, 
the  Los  Angeles  Times  reported. 

In  the  story  by  Douglas  Shuit,  Jack- 
son  accused  the  media  of  portraying 
minorities  in  a  way  “designed  to  poi¬ 
son  the  minds  of  the  common  peo¬ 
ple.” 

The  Jan.  19  $500-a-plate  luncheon, 
which  was  attended  mostly  by  black 
business  and  political  leaders,  was 
closed  to  the  press  but,  according  to 
Shuit,  reporters  tape-recorded  Jack¬ 
son’s  speech  from  an  adjacent  parti- 
tioned-off  area  in  the  restaurant. 

Shuit  wrote,  “While  recounting  the 
difficulties  of  competing  with  other, 
better-financed  Democratic  candi- 

n  raps  media  porti 

or  lunch,  but  reporters  taf: 

dates,  Jackson  said  the  ‘ultimate 
struggle’  is  against  the  media  and  their 
power  to  write  and  report  on  his  cam¬ 
paign,  which  he  termed  ‘appraisal 
power.’” 

Jackson,  Shuit  continued,  charged 
the  media  with  projecting  minorities 
in  “five  deadly  ways  every  day.  It 
projects  us  as  less  intelligent  than  we 
are,  as  less  hard-working  than  we  are, 
as  less  patriotic  than  we  are,  as  less 
universal  than  we  are,  and  as  more 
violent  than  we  are  ...” 

Jackson  met  with  reporters  after  his 
talk  but  refused  to  elaborate  on  his 
remarks  or  to  say  whether  he  felt  he 
was  being  unfairly  treated  by  the 
press,  according  to  Shuit. 

The  candidate  did  say,  however, 
“There  is  a  constant  challenge  for  the 

‘ayal  of  blacks 

)e  his  talk  from  outside 

press  to  be  fair,  but  1  am  not  going  to 
make  that  a  campaign  issue  and  waste 
my  time.  I  am  not  trying  to  convert 
the  press.  I  am  trying  to  win  the  peo¬ 
ple.” 

Jackson  was  in  California  in  an 
effort  to  raise  $100,000  in  campaign 
funds. 

Morris  Newspapers 
buys  tv  station 

Morris  Newspaper  Corp.  of  Savan¬ 
nah,  Ga.,  has  purchased  KARK-tv  of 
Little  Rock,  Ark.,  for  $61.5  million 
from  United  Broadcasting  Corp. 

The  sale  is  subject  to  final  approval 
by  the  Federal  Communications 
Commission. 
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Absolutists 
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become  mainstream  newspaper  jour¬ 
nalism  views. 

There  was,  for  instance,  the  FCC’s 
Fairness  Doctrine,  which  the  organi¬ 
zation  has  consistently  opposed. 

“We  know  that  many  people  in  the 
print  media  look  down  at  their  youn¬ 
ger  brothers  in  broadcasting,”  said 
Grossberg,  the  movie  and  theater 
critic  for  the  Columbus  (Ohio)  Dis¬ 
patch. 

The  Fairness  Doctrine  “really  does 
have  a  chilling  effect  on  freedom  and 
will  sooner  or  later  affect  print. 
Already,  there  are  people  in  Congress 
and  elsewhere  who  want  to  use  the 
same  principles  in  reverse  and  say, 
‘Let’s  regulate  everything.’ 

“But  our  organization  not  only 
believes  the  First  Amendment  should 
be  extended  to  them,  but  that  the  FCC 
should  be  abolished,”  he  stated. 

Further,  Grossberg  said,  many 
members  would  like  to  see  the  air¬ 
ways  “privatized,”  with  broadcast 


frequencies  bought  and  sold  on  the 
open  market. 

Recent  legislative  attempts  to 
resurrect  the  Fairness  Doctrine  were 
a  major  topic  at  the  FPA  conference 
in  Chicago,  a  conference  that  was  co¬ 
sponsored  by  the  libertarian  Heart¬ 
land  Institute. 

It  is  this  same  deep  suspicion  of 
government  regulation  of  expression 
that  leads  the  organization  to  “com¬ 
pletely  oppose  any  pornography 
laws.” 

These  “provocative,  consistent 
views”  have  an  enduring  appeal  to 
journalists,  Grossberg  declared. 

“Journalists  are  people  who  will 
look  at  an  issue  and  can  [change  their 
mind],”  he  said.  “We  hope  to  trans¬ 
late  their  gut  feelings  about  the  First 
Amendment  into  more  consistent 
views.” 

In  its  First  six  years,  the  organiza¬ 
tion  has  grown  to  about  300  members; 
its  newsletter  has  about  450  subscrib¬ 
ers. 

“We’re  real  happy  —  we’re  grow¬ 
ing  a  little.  I  think  I’m  even  more 
impressed  with  the  quality  of  the  peo¬ 
ple  who  subscribed  early  on,”  he 


Newspaper  circulation  departments  employ 
above  average  ratio  of  minority  workers 


One  in  four  U.S.  newspapers 
employs  no  minority  races  in  circula¬ 
tion  management  jobs,  according  to  a 
survey. 

The  survey  by  the  International 
Circulation  Managers  Association 
found  only  13%  of  circulation  man¬ 
agement  positions  were  held  by 
minorities,  with  26%,  mostly  smaller 
papers,  employing  no  minority  circu¬ 
lation  managers.  What  minority  man¬ 
agers  there  are,  work  at  lower-level 
management  jobs,  the  survey  found. 

Overall,  the  survey  said,  newspa¬ 
per  circulation  departments  employ 
an  above-average  ratio  of  minority 
workers,  16.8%,  compared  with  a 


Mixed  bag 
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English,  edited  by  Colm,  and  then 
returned  to  the  authors  for  translation 
into  Vietnamese,  Cambodian  or  Lao¬ 
tian. 

Colm  said  that  journalism  students 
in  the  city  also  do  occasional  report¬ 
ing  to  gain  experience. 

Asked  about  the  possibility  of  the 
Times  going  weekly  or  biweekly, 
Colm  declared,  “It’s  been  discussed 
but  right  now  it”s  all  we  can  do  to 
publish  monthly.” 


U.S.  minority  population  of  14.7%. 
Women,  who  number  51%  of  the 
population,  account  for  only  30%  of 
newspapers’  circulation  work  force 
and  only  20%  of  circulation  manage¬ 
ment  jobs,  including  directors,  man¬ 
agers  and  supervisors. 

The  survey  was  mailed  to  755 
ICMA  members,  and  287,  or  38%, 
replied. 

The  survey  recorded  some  prog¬ 
ress  since  a  1985  survey:  Full-time 
minority  circulation  employees  rose 
1.8%  and  minorities  in  circulation 
management  rose  2.2%. 

Researchers  said  the  survey 
showed  “inequalities”  and  could  be 
used  to  justify  improvements  in 
minority  hiring. 

Scripps  Howard 
buys  more  cable  tv 

Scripps  Howard  has  purchased 
additional  cable  systems  near  Chatta¬ 
nooga,  Tenn.,  from  American  Ltd. 
Cable  3  for  an  undisclosed  sum. 

The  systems,  with  13,000  subscrib¬ 
ers,  are  located  in  the  Battlefield  area 
of  northern  Georgia,  just  south  of 
Chattanooga,  and  will  bring  Scripps 
Howard’s  total  cable  subscribers  in 
the  region  to  more  than  80,000. 


asserted. 

Village  Voice  writer  Nat  Hentoff  is 
one  example.  Wall  Street  Journal 
deputy  editorial  page  features  editor 
John  Fund  is  a  board  member,  as  is 
KCBS  radio  journalist  Jeff  Riggen- 
bach. 

As  befits  an  organization  with  a 
substantial  libertarian  membership, 
the  Free  Press  Association  has  only 
minimal  organization:  no  office,  no 
executive  director,  and  a  tiny  budget. 

Grossberg  runs  the  Free  Press 
Association  almost  literally  out  of  his 
back  pocket.  He  picks  up  the  mail 
(P.O.  Box  15548,  Columbus,  Ohio, 
43215)  and  the  phone  number  (614/ 
236-1908)  reaches  his  answering 
machine  with  a  “Movie  of  the 
Month”  recommendation.  (Recently, 
it  was  Hope  and  Glory.) 

The  association  has  become  fairly 
well-known  for  its  Mencken  Awards, 
“honoring  outstanding  journalism  in 
defense  of  individual  rights.”  Win¬ 
ners  this  year  included  Colorado 
Springs  Gazette-Telegraph  editorial 
cartoonist  Chuck  Asay  and  investiga¬ 
tive  reporters  Jeff  Smith  and  Ruben 
Hernandez  of  the  Phoenix  New 
Times. 


USIA  ordered  to 
run  notices  in 
newspapers 

A  federal  judge  has  ordered  the 
U.S.  Information  Agency  to  tell  4,400 
women  whom  it  denied  jobs  that  they 
might  qualify  for  preferred  hiring  or 
back  pay  because  of  past  discrim¬ 
ination. 

U.S.  District  Judge  Charles  Richey 
in  January  told  USIA  to  place  notices 
in  newspapers  in  18  of  the  largest 
cities  and  to  send  letters  to  all  women 
who  were  rejected  for  jobs  from 
1974-84. 

The  order  stemmed  from  a  1977 
class-action  suit  that  found  discrimi¬ 
nation  against  female  applicants. 

For  women  who  respond,  the 
USIA  must  prove  a  legitimate  non- 
discriminatory  reason  they  were 
rejected. 

Publisher  feuds 

(Continued  from  page  27) 

furnish  power  to  two  irrigation  dis¬ 
tricts  in  central  California  if  Hetch 
Hetchy  is  unable  to  provide  the 
energy  during  a  dry  year. 

The  Examiner  reported  that  the 
contract  would  provide  the  city  with 
about  $28.7  million  in  annual  revenue, 
nearly  twice  the  $14.6  million  the  city 
received  under  a  previous  agreement. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Auto  Column.  Cheap.  EJ,  37825  Santa 
Barbara,  Mt.  Clemens,  Ml  48043. 


FEATURES  AVAILABLE 


AUTOMOTIVE 


BUSINESS 


❖  EDITORS  ❖ 
&  PUBLISHERS! 


Effortlessly  Create  Your  Own 
Unique  Business  &  Stock  Market 
Column  Covering  Any  Local  & 
National  Stocks  You  Want,  using: 


STOCK  MARKET  BBS 

408  -733-9341 

Set  your  modem  to  300/ 
1200  baud;  8  data  bits, 

1  stop  bit,  no  parity 


Obtain  Your  Precise,  Reliable 
Price  Forecasts  on  5,500+ NYSE, 
AMEX,  &  OTC  (NMS)  Stocks.  To 
receive  $200  FREE  TRIAL  simply 
call  above  BBS  or  write: 

P.O.Box  60842 
Sunnjrvale,  CA  94088 

(408)  720-8002 


n 

CUP  ART 

CAMPAIGN  CLIP  ART.  Electoral  maps, 
heads  to  key  local,  state  &  national 
races,  candidate  caricatures,  issue 
pictograms  and  spot  graphics.  Thirteen 
sheets  of  more  than  50  bold  illustra¬ 
tions  by  the  best  campus  artists. $35-$ 
back  guaranteed.  College  Press  Service, 
2505  W.  2nd  Ave.,  Suite  7,  Denver,  CO 
180219.  l-(800)  521-7525.  Visa/MC. 


COMPUTERS 


THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person- 
|al  Computing.  Use  alone  or  in  series 
$3.00  each  or  $30.00  for  Volume  I  (12 
Icols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


HEALTH 


“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


VIDEO 


WHAT'S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Bruce  Wright-Media  Consultants 

27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 

Buyers  or  Sellers.  Contact  Dick  Briggs. 

No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 

Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 

Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Sen/ices 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

J.F,  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 

Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 

2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

KEITH  MEDIA  SERVICE 
'Appraisal  'Brokerage  'Consulting 
Confidential,  Professional  Sen/ice 

Don  Keith,  Broker,  PO  Box  1043, 
Murfreesboro,  TN  37133.  (615) 
890-3982. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


1.5  MILLION  GROSS 
Bank  repo  of  poorly  managed  western 
shoppper.  Great  opportunity.  $55,000 
down.  Excellent  terms  on  balance. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


CALIFORNIA,  San  Francisco  Bay  area. 
New  weekly.  30,000  plus  circulation. 
Publisher.  PO  Box  620447,  Woodside, 
CA  94062. 


ESTABLISHED  7-year-old  Tampa  Bay 
weekly  now  available.  Paid  circulation 
base  in  900  retail  outlets.  Fast-growing 
area  of  Florida  offers  tremendous  poten¬ 
tial  for  aggressive  operator.  New  office 
is  centrally  located  to  entire  Bay  area. 
For  complete  details  write  Box  2710, 
Editor  &  Publisher. 


MICHIGAN  WEEKLY  &  shopper  6500 
paid  circ.,  gross  $500,000,  profitable. 
Terms. 

KANSAS  DAILY,  county  seat,  3-unit 
web,  $300,00  plus  gross,  terms. 
NORTHWEST  SUBURBAN,  large  print 
installation,  $14  million  gross. 
DAKOTA  VVEEKLY,  county  seat  non- 
competitve,  $450,00  revenues.  Prog¬ 
ressive  community.  Terms. 
WISCONSIN  WEEKLY  &  shopper, 
regional,  excellent  product,  gross 
$490,000.  Terms. 

IOWA  DAILY,  weekly,  gross  $900,00  all 
newspaper  income. 

Central  printing  plant  also  available. 
Good  terms. 

OKLAHOMA  DAILY,  2  properties,  sepa¬ 
rate  communities,  each  with  web  plant. 


BUSINESS  OPPORTUNITIES 

ESTABLISHED  NEWS  SERVICE,  based 
on  the  east  coast,  seeks  investor  and/or 
publisher.  Wor'd  consider  joint  venture 
with  existing  news  company.  (212) 
619-5666  or  Box  2706,  Editor  & 
Publisher. 

INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don't  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)284-2222. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


May  buy  as  a  group,  separately.  Excel¬ 
lent  terms. 

CHICAGO  SUBURBAN,  4-unit  web, 
gross  $2.5  million,  project  $3  million 
'88.  Fast  growth. 

ROBERT  N.  BOLITHO 
4210  Johnson  Dr.,  Su.  lOOA 
Fairway,  KS  66205 

NEW  ENGLAND  weekly  group,  (4,800 
paid)  $650,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 

3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  YORK  regional  restaurant  trade 
monthly  with  high  cash  flow.  Absentee 
or  owner  operator.  $750,000.  (614) 
889-9747. 


West  Texas  county  seat  weekly,  no 
competition,  asking  $430K. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


SUBURBAN  Washington,  DC  paid 
circulation  weekly.  PO  Box  792, 
Springfield,  VA  22150. 


TOP,  RURAL,  Great  Lakes  weekly. 
$100,000  cash  flow.  Priced  at 
$550,000  on  terms.  Principals  only. 
State  qualifications  in  first  letter.  Box 
2696,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Mollinger  Inc. 

1827  W.  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBLICATIONS  FOR  SALE 


ADVERTISING  PUBLICATION.  Tourist 
oriented  weekly  in  heart  of  Disney  World 
area.  25,000  circulation  and  growing 
rapidly.  Excellent  profit  structure  and 
potential.  (305)  629-9000  or  write: 
KBIC,  Brokers,  5125  Adanson  St., 
Suite  400,  Orlando,  PL  32804. 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


FOR  SALE-Highly  accredited  Long- 
Term  Care  publication  in  the  nursing 
home  field.  Solid  paid  circulation  & 
editorial  base.  Reply  to  Box  2727, 
Editor  &  Publisher. 


HELICOPTER  QUARTERLY  newspaper 
senring  the  nation's  helicopter  owner, 
operators.  Direct  mailed.  Only  news¬ 
paper  in  this  market.  Exc.  growth  poten¬ 
tial.  Publisher,  PO  Box  620447,  Wood- 
side,  CA  94062. 


NEW  ENGLAND  wide  photo  advertiser. 
Strong  foothold,  professional  distribu¬ 
tion,  poised  for  growth.  Reply  to  Box 
2668,  Editor  &  Publisher. 


TRADE  MAGAZINE  serves  half  U.S. 
Over  20%  cash  flow  annually  on 
$600,000  gross.  Great  growth  poten¬ 
tial.  Write  Box  2702,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


SCHOLARSHIPS 


THE  MASTER  OF  International  Journal¬ 
ism  Program  of  Baylor  University 
announces  a  $12,000  scholarship 
awarded  by  the  Frank  W.  Mayborn 
Scholar  Program  for  outstanding  gradu¬ 
ates  in  the  liberal  arts  interested  in  fore¬ 
ign  correspondence  and/or  foreign  news 
analysis.  Applicants  must  have  a 
spoken  fluency  in  at  least  one  foreign 
language.  Admission  is  competitive  and 
is  based  on  applicant’s  undergraduate 
record,  scores  on  the  Graduate  Record 
Examination  and  commitment  to  news¬ 
paper  journalism.  Contact  Loyal  Gould, 
Dept,  of  Journalism,  Baylor  University, 
Waco,  TX  76798;  (817)  755-3261. 
The  Frank  Mayborn  Scholar  will  be 
selected  by  April  1,  1988. 


CLASSIFIED 

The  Industry’s 
Meeting  Place. 
212  675-4380 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We're  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #10B,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you'll  be  glad  you  did! 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


SALES  SKILLS  TRAININGS 
District  Mgrs,  Crews,  Telephone 
Expertise  guaranteed!  (415)  681-4056 
William  Stulbarg  Assoc. 


TRUCKING  AND  DISTRIBUTION  CO. 
seeking  publications  for  So.  Calif,  area. 
Excellent  hauling  rates.  Former  Circ. 
Director.  Call  (213)  806-2715. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 

MAILROOM  SERVICES 

CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon’s  Data  Service,  (502) 
361-8250. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3,70  per  line 

jer  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

)er  issue.  3  weeks  —  $2.60  per  line,  per  issue, 

jer  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  a  Publisher 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 
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INDUSTRY  SERVICES 
MARKETING  SERVICES 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


INCREASE  AD  REVENUE:  Market- 
proven  single-advertiser  and  industry- 
themed  special  section  "Idea  Forums". 
Sell  non-traditional  advertisers.  Train¬ 
ing  seminar,  management  implementa¬ 
tion  guide,  sales  orientation  workbook. 

New  Revenue  Concepts 
(704)  875-1531 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

GOSS  R.P.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9378. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 


CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/ 120V  output-with-output 
Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 


MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 
(409)  564-8361  Ext.  201. 


MAILROOM 


1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


FERAG  H-500  counter  stacker  with 
estimated  $12,500  spare  parts.  Excel¬ 
lent  condition.  Will  trade  for  a  Rockwell 
GPS  3000  newspaper  stacker.  Contact 
Fred  Fuller  (813)  272-7874. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MULLER  MARTINI  Type  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  "U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $100,000 
U.S.  each. 

Contact:  R.  D.  Lindsay 

London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


MISCELLANEOUS 

5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive. 
2  EMTEK  air  shafts.  No  30011  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


FOR  SALE:  Stepper  automatic  wrap¬ 
ping  and  tying  machines  model  720, 
$5,000  or  best  offer;  Model  730, 
$6,000  or  best  offer.  (312)  823-5144. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


CG  8600  $25,900  or  $625  mth. 
MCS-lOO  w/2  workstations  $9,950  or 
$245.00  mth.  Edit  7770  HR  $5,950 
or  $150.00  mth.  CG  8216  W/MCS5 
$9,950  or  $245.00  mth.  Rebuilt  90 
warranty.  Jeff  (216)  729-2858. 


2  APS  5’s  -  70  Pica  with  5  MB  drives. 
Serial  Numbers  193  and  194.  Main¬ 
tained  continuosly  under  Autologic 
contract  since  new.  Asking  $25,000 
each.  2  PakoQuick  Processors  $2,000 
each.  Can  be  sold  as  a  package. 

James  P.  Quinn 
The  Home  News  Publishing  Co. 

123  How  Lane 
New  Brunswick,  NJ  08810 


BUY/SELL/BROKER  reconditioned  CG 
^pesetting  equipment.  Large  supply  of 
CIS  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1942  Telex  846239 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


DIGITEK  3000  SYSTEM 
Complete  Itek,  Digitek  3000  System  for 
sale.  S«tem  includes:  2  typesetters,  3 
3001-T  terminals.  Fonts  are  included. 
For  more  information  contact:  Randall 
Mast,  VP/Production,  Landmark 
Community  Newspapers,  Inc.,  PO  Box 
549,  Shelbyville,  KY  40065.  (502) 
633-4334. 


HARRIS  MICROSTOR  1250  w/Mob 
Winter  Board,  $2,750; 

HARRIS  1420  TERMINAL,  $2,000; 
HARRIS  MOCROSTOR  1250,  $2,000. 
BOB  WEBER.  (216)  831-0480. 

MCS  100  FRONT  END,  2  Terminals, 
512k,  4  Floppy  Dr.,  ACI,  MCO,  Ruling, 
Vert.  Just.,  $8,750; 

ADVANTAGE  ll/lll,  $4,000; 

CG  8668  CRT  used  $5,000;  CG  8600 
CRT  used  $2,000; 

VIDEOSETTER  I.D.  TUBE  New  $2,000 
and  used  $1,500. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1981  MUEHLER  3  into  1  inserter,  very 
little  use. 

4-unit  Goss  Community  available 
immediately. 

(408)  289-1400;  TELEX:  172644 


4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16”  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available  mid- 
1989 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


GOSS  SUBURBAN  add  on  units  (2) 
900  series. 

COLOR  KING  K-J6  upper  former. 

DAILY  KING  1973  1  pair  stacked  2  50” 
diameter  roll  stands. 

NEWS  KING  K-J4  folder  15  HP  drive. 
COLOR  KING  K-J6  1/2-1/4  fold  20  HP. 
COLOR  KING  4  units  K-J6  50  HP. 

(3)  1979  (1)  1963.  4  roll  stands. 

All  equipment  available  now 
Call  Web  Specialties  Inc.,  (916) 
635-1610. 


AHENTION  ADVERTISERS: 

Monday,  February  15th,  is 
President’s  Day.  Editor  & 
Publisher’s  offices  will  be 
closed  during  this  holiday. 
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4  Excellent  Communih  SC  Units 
30M  each.  Available  April. 

David  Imbfock  (219)  347-0400. 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF's. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO'series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


COMPLETELY  RECONDITIONED 


SCANNERS 

ALL  MODELS  AVAILABLE 
AT 

BARGAIN  PRICES 

INC:  INSTALLATION.  TRAINING 
AND  WARRANTY 


NATIONWIDE 

• 

CALL 

SCANTRONIX 
[S13]  SAI-ieSS 

COMPLETE  DEMO  STUDIO 


EQUIPMENT  &  SUPPLIES  j 

PRESSES _ I 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss.'Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


A  break  in  the  established 
order  is  never  the  work  of 
chance. 

It  is  the  outcome  of  a  man's 
resolve  to  turn  life  to  account. 

Henry  Ford 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4.  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


PRESS  EQUIPMENT 
1  News  King  add-on  floor  unit 

5  Unit  News  King  -  KJ6,  1980 

6  Unit  News  King  -  KJ6,  1970/74 
3  Unit  Color  King  -  KJ6,  mid  60’s 
1  KJ6  folder 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders 

1  Community  SC  1/2  and  1/4  page 
folder 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent 

condition 

4  Unit  Goss  Suburban  1100  series 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 
1  Harris  VI 5A  add-on  doctor  unit 
1  Harris  JF7  1/2  and  1/4  page  folder 
4  Unit  Harris  VI 5A  cont.  feed,  JF7 
1974  vintage,  excellent  condition 
4  Unit  Harris  V-702,  JFIO  1/2,  1/4  and 
D.P.  folder,  Butler  splicer,  infeed 
sheeter,  2  pass  oven,  excellent  press 
Enkel  zero  speed  splicer-,  Web  Special¬ 
ties  3  web  ribbon  deck;  2  Community 
splicing  roll  stands;  Imprinter,  and  2 
Count-O-Veyors 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu- 
faciuied.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40”,  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4” 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


WANTED  TO  BUY 

STACKED  DAILY  KING  II 
Units,  prefer  77-80,  or  small  press  with 
KJ8  folder.  Hirt  Publishing  Co.,  PO  Box 
352,  Bellevue,  OH  44811.  (419) 
483-7000. 

HELP 

WANTED 

_ ACADEMIC 

ASSISTANT  PROFESSOR  The  Depart¬ 
ment  of  Communications  at  The  Univer¬ 
sity  of  Tennessee  at  Martin  seeks  an 
Assistant  Professor  (tenure  track)  to 
teach  courses  in  journalism.  The  person 
occupying  this  position  will  teach  basic 
and  advanced  journalism  courses, 
including  communications  law,  in  his/ 
her  field  of  specialization.  Additional 
duties  include  supervision  of  the 
campus  student  newspaper  and  advis¬ 
ing  majors.  Qualifications  include  a 
Ph.D  in  Journalism  or  MA  in  Journalism 
with  exceptional  professional  experi¬ 
ence.  Experience  teaching  on  the 
college/university  level  is  desired.  Send 
letter  of  application,  vita,  and  three 
letters  of  recommendation  by  March 
15,  1988,  to  Dr.  Gary  L.  Steinke, 
Department  of  Communications,  The 
University  of  Tennessee  at  Martin, 
Martin,  Tennessee  38238.  The  Univer¬ 
sity  9f  Tennessee  at  Martin  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Communi¬ 
cations  (Journalism).  Tenure  Track.  Fall 
1988.  Ph.D.  or  A.B.D.  in  Communica¬ 
tions,  Journalism  or  Mass  Media. 
Candidates  should  be  able  to  teach  a 
broad  range  of  courses  in  journalism, 
public  relations,  and  communication 
theory.  Salary  range  $25,812- 
$31,044.  Send  letter  of  application, 
vita,  and  dossier  to  J.  B.  Spencer, 
Chair,  Department  of  English  and 
Communications,  California  State 
University,  Bakersfield,  9001  Stock- 
dale  Hwy.,  Bakersfield,  CA 
93311-1099.  Deadline:  April  1,  1988. 
CSB  is  an  AA/EOE. 


BROADCASTING-TELEVISION  Assis¬ 
tant  Professor,  tenure  track  starting 
August  18,  1988.  Base  salary  from 
$23,000.  Master's  degree,  professional 
experience,  and  demonstrated  teaching 
competence  in  subject  matter  area 
required.  Plan  and  supervise  cable  TV 
program  originating  on  campus.  Teach 
courses  in  television  production,  and 
serve  as  department  liaison  with  univer¬ 
sity  radio  station.  Send  letter  of  applica¬ 
tion,  resume,  names/addresses/ 
telephone  numbers  of  three  references, 
and  letters  of  recommendation  to  Dr. 
Harold  Loy,  Chairman  of  Search 
Committe,  Dept,  of  Communication, 
Pittsburg  State  University,  Pittsburg, 
KS  66762.  Applications  are  to  be 
received  by  March  18,  1988.  Pittsburg 
State  University  is  an  Equal  Opportuni¬ 
ty,  Affirmative  Action  Employer. 

CALIFORNIA  STATE  UNIVERSITY, 
SACRAMENTO  seeks  assistant  profes¬ 
sor,  salary  range  $27,588  to  $33,192, 
to  teach  courses  in  basic/advanced 
newswriting,  editing,  on  microcompu¬ 
ters,  and  content  course  in  ethics,  law, 
or  history.  Demonstrated  teaching, 
newspaper,  and  publishing  experience 
needed.  Appropriate  M.A.  or  M.S. 
degree  required;  Ph.D.  preferred.  Fall 
1988  appointment,  apply:  Prof.  Leigh 
Stephens,  Dept,  of  Journalism,  (jA 
State  University,  6000  J  St., 
Sacramento,  CA  95819.  An  Affirmative 
Action/Equal  Opportunity  Employer. 
Hires  only  individuals  lawfully  author¬ 
ized  to  accept  employment  in  U.S. 
Filing  Deadline:  March  1,  1988. 


COMMUNICATIONS  CHAIR 
Chair  for  new  Communication  and 
Visual  Arts  Department  at  University  of 
North  Florida.  Communications  degree 
program  has  3  full-time  faculty  and  340 
majors;  Fine  Arts  degree  program  has  5 
full-time  faculty  and  100  majors.  Chair 
would  teach  in  at  least  two  Communica¬ 
tions  sub-disciplines,  usually  1  course 
per  semester.  Position  is  tenure-track  at 
associate  of  full  professor  rank.  12- 
month  appointment,  starting  July, 
1988,  pending  final  budget  approval. 
Salary  competitve  and  negotiable. 
Requires  extensive  teaching  and  profes¬ 
sional  experience  in  print  journalism, 
broadcasting,  public  relations  or  adver¬ 
tising;  administrative  experience; 
proven  publications  record;  active  in 
professional  organizations;  familiarity 
or  previous  working  relationship  with 
visual  arts.  Innovator  committed  to 
"hands-on”  approach,  clear  concern  for 
students  and  with  active  concern  for 
developing  role  of  minorities  and 
women  in  communications.  Must  work 
well  with  faculty  and  professionals.  MA 
required,  PhD  a  plus.  At  least  one 
degree  in  journalism  or  communica¬ 
tions.  send  letter  of  applicaiton  and  vita 
by  March  1,  1988  to  Chair, 
Communication-Visual  Arts  Chair 
Search,  c/o  Office  of  the  Dean,  College 
of  Arts  and  Sciences,  University  of 
North  Florida,  5467  St.  Johns  Bluff  Rd. 
So.,  Jacksonville,  FL  32216.  UNF  is  an 
Equal  Opportunity/Affirmative  Action 
employer  and  actively  seeks  minority 
and  women  candidates. 

EDITOR  & 


HELP  WANTED 


ACADEMIC 


Director  of  News  Services,  St.  Olaf 
College.  Responsible  for  research,  writ¬ 
ing,  and  distribution  of  news  and 
feature  articles  related  to  the  college  as 
well  as  assisting  with  college  publica¬ 
tions.  Will  establish  and  maintain 
rapport  with  media  representatives  at 
local  and  regional  levels. 

Must  have  excellent  writing  as  an  public 
relations  skills  (photo  skills  useful); 
B.A.  (in  English,  Journalism,  or  related 
field);  several  years  professional  writing 
experience;  appreciation  of  church- 
related  liberal  arts  undergraduate 
education.  To  apply  send  letter  of  inter¬ 
est,  resume,  two  writing  samples  and 
the  names  of  three  references  tO; 
Personnel  Office,  St.  Olaf  College, 
Northfield,  MN  55057.  Application 
deadline:  2/22/88/.  St.  Olaf  is  an  EOE. 


Due  to  a  retirement.  Lake  Superior 
State  University  seeks  a  DIRECTOR  OF 
PUBLIC  AFFAIRS  AND  INFORMATION. 
Major  reponsibilities  include  planning 
and  implementing  a  comprehensive, 
state-wide,  national,  and  international 
(Canada)  public  relations  program. 

The  position  requires  a  bachelor’s 
degree  in  journalism  (master’s 
preferred),  or  a  closely  related  field. 
Three  to  five  years  professional  experi¬ 
ence  in  public  relations  or  journalism 
preferred. 

LSSU,  internationally  known  for  its 
Unicorn  Hunters’  annual  "Word  Banirh- 
ment”  press  release,  is  an  autonomous, 
comprehensive,  state-supported  insti¬ 
tution  providing  excellent  undergradu¬ 
ate  instruction  in  two-  and  four-year 
degree  programs;  a  part-time  M.B.A. 
program  is  the  single  graduate  degree; 
enrollment  is  2,600  FTE;  full-time 
faculty.  111. 

Starting  salary  commensurate  with 
qualifications  and  experience;  excellent 
benefits  package.  The  deadline  for 
initial  applications  is  March  18,  1988. 
Candidates  shoud  send: 

-  a  letter  of  application, 

-  a  resume, 

-  a  list  of  five  current  professional 
references  with  telephone 
numbers, 

-  an  example  of  written  work.  This  will 

not  be  returned. 

To: 

Office  of  Employee  Relations 
Administration  Building 
LAKE  SUPERIOR  STATE  UNIVERSITY 

Sault  Ste.  Marie,  Michigan  49783 

An  Equal  Opportunity/Affirmative 
Action  Employer 


FACULTY  POSITION 
Advertising 

Applications  are  invited  for  a  tenure- 
track  position  as  an  assistant  or  associ¬ 
ate  professor  in  Kent  State  University’s 
School  of  Journalism  and  Mass  Commu¬ 
nication  to  teach  advertising  courses, 
especially  media  planning  and  copy- 
writing.  The  ability  to  teach  some  public 
relations  would  be  helpful.  Responsibil¬ 
ities  include  teaching  and  advising 
undergraduate  students  and  publishing 
in  an  area  of  specialization.  Ph.D. 
preferred.  Master’s  degree  required 
with  a  minimum  of  a  three  years  experi¬ 
ence  in  either  corporate,  agency  or 
media  advertising.  Candidates  with  a 
Bachelor’s  degree  and  outstanding 
professional  experience  are  also  encour¬ 
aged  to  apply.  Effective  date  August 
22,  1988.  Salary  commensurate  with 
education  and  experience.  Minority 
candidates  are  especially  encouraged  to 
apply.  By  March  15,  1988  please  send 
letter  of  application,  complete  resume, 
official  transcripts  of  undergraduate 
and  graduate  credits  and  three  letters  of 
reference  tO: 

Prof.  Gregory  Blase 
Search  Committee  Chair 
School  of  Journalism 
and  Mass  Communication 
Kent  State  University 
Kent,  OH  44242 

PUBLISHER  for  February  6,  1988 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


IOWA  STATE  UNIVERSITY  seeks 
assistant/associate  professor  (NEWS- 
EDITORIAL),  9-month  tenure  track, 
beginning  Fall  1988  to  teach  undergrad 
editing/writing/reporting.  Perhaps  also 
investigate  reporting,  science  writing, 
publications  design,  law  or  history. 
IDEAL  CANDIDATE  would  have  a  Ph.D. 
(ABD  considered),  5  years  professional 
news  experience,  and  classroom  teach¬ 
ing  experience.  Consideration  also 
given  to  Master’s  and  5  years  profes¬ 
sional  news  experience. 

SEND  RESUME  and  three  letters  of 
reference  to:  Prof.  Eric  Abbott,  Chair, 
Search  Committee,  Journalism  and 
Mass  Communication,  Hamilton  Hall, 
Iowa  State  University,  Ames,  Iowa 
50011.  DEADLINE:  March  15,  1988, 
or  until  filled.  Iowa  State  is  an  affirma¬ 
tive  action/equal  opportunity  employer. 


JOURNALISM:  tenure-track  position 
starting  August  19,  1988.  Earned 
doctorate  preferred  with  emphasis 
appropriate  to  areas  of  responsibility. 
MA  with  academic  and  media  experi¬ 
ence  will  be  considered.  Evidence  of 
quality  teaching  required.  Successful 
candidate  will  teach  courses  in  both 
electronic  and  print  journalism. 
Evidence  of  television  production  skills 
is  required  for  this  versatile  teaching 
role.  Must  be  capable  of  scholarly 
research  in  either  electronic  or  print 
journalism.  Send  letter  of  application, 
resume,  names/addresses/telephone 
numbers  of  three  references  to  Profes¬ 
sor  Mary  Marcus,  head  of  search 
committee.  Dept,  of  Journalism,  & 
Mass  Communications,  Box  3J,  New 
Mexico  State  University,  Las  Cruces, 
NM  88003.  First  consideration  given  to 
applications  received  by  April  15. 
NMSU  is  an  AA/EEO.  Applications  from 
women  and  minorities  are  encouraged. 
Salary  is  competitive. 


JOURNALISM  AND  COMMUNICATION 
Faculty  position  to  teach  courses  in 
corporate  and  organization  communica¬ 
tion,  and  public  relations.  In  addition 
should  be  qualified  to  teach  courses  in 
journalism  and  broadcast  production. 
Ph.D.  in  Communication  or  closely 
related  field  preferred.  M.A.  and  signif¬ 
icant  professional  experience  consid¬ 
ered.  Rank  and  salary  commensurate 
with  qualifications.  Elon  College  is  a 
liberal  arts  college  located  in  central 
North  Carolina  near  Greensboro, 
Durham,  Chapel  Hill  and  Raleigh.  The 
College  serves  appproximately  3000 
undergraduate  and  200  graduate 
students.  Send  letter  of  application, 
vita,  transcripts,  and  three  letters  of 
recommendation  to  Prof.  Don  A.  Grady, 
Search  Committee,  Campus  Box  2243, 
Elon  College,  Elon  College,  NC  27244. 
Application  review  will  begin  March  15 
and  continue  until  the  position  is  tilled. 
Elon  College  is  an  equal  opportunity/ 
affirmative  action  employer. 

NORTHEASTERN  UNIVERSITY  School 
of  Journalism  seeks  to  hire  three  full¬ 
time  tenure  track  faculty  for  tall,  1988. 
Positions  are:  (1)  Graduate  Coordinator 
for  growing  master’s  program;  (2) 
Professor  of  Advertising  or  Ad/PR;  and 
(3)  Professor  of  Print  or  Broadcast  Jour¬ 
nalism.  Qualifications  for  (1):  Ph.D., 
research  and  statistics  expertise,  and 
minimum  five  years  full-time  profes¬ 
sional  media  experience.  Qualifications 
for  (2)  and  (3):  Master’s  degree  and 
minimum  five  years  full-time  media  or 
related  experience.  Send  letter, 
resume,  three  references  and  any 
supporting  material  by  March  15th  tO: 
Search  Committee,  Northeastern 
University,  School  of  Journalism,  102 
Lake  Hall,  Boston,  MA  02115.  North¬ 
eastern  University  is  an  Equal 
Opportunity/Affirmative  Action  Title  IX 
Employer. 


TENURE-TRACK  position  on  agricultur¬ 
al  communications  faculty.  University 
of  Illinois.  Teach  undergraduate 
courses  in  media  skills  and  theory, 
advise  students,  plan  and  conduct 
research,  and  work  in  various  student- 
related  activities  in  highly  specialized 
mass  communications  program  with 
advertising,  broadcasting,  and  news- 
editorial  options.  Master’s  degree 
required,  Ph.D.  or  A.B.D.  preferred. 
Background  in  agriculture,  media 
experience,  quantitative  research  skills, 
teaching  experience  wouid  be  advan¬ 
tages.  At  least  one  degree  should  be  in 
mass  communications  field.  Salary 
competitive.  Begin  August  21,  1988. 
Applications  must  be  received  by 
February  29,  1988,  to  receive  equal 
consideration.  Letter  of  application  and 
resume  with  three  references  to  Bob 
Hays,  Office  of  Agricultural  Communi¬ 
cations  and  Extension  Education, 
University  of  Illinois,  66  Mumford  Hall, 
1301  W.  Gregory,  Urbana,  IL  61801; 
phone  (217)  333-4788.  The  University 
of  Illinois  is  an  affirmative  action,  equal 
opportunity  employer. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
teaching  position  in  its  photojournalism 
sequence.  The  candidate  would  teach 
skills  courses,  work  with  the  director  in 
guiding  the  program,  and  advise  gradu¬ 
ate  and  undergraduate  students.  Candi¬ 
dates  should  have  extensive  profession¬ 
al  experience  and  should  be  able  to 
work  effectively  with  students, 
colleagues  and  professional  journalists. 
Teaching  experience  preferred  and 
advanced  degree  required.  Tenure 
track.  Send  resume,  including  refer¬ 
ences  by  March  1  to  Bill  Kuykendall, 
Photo  Search  Chair,  School  of  Journal¬ 
ism.  PO  Box  838,  Columbia,  MO 
65205. 


_ ACCOUNTING _ 

ASSISTANT  BUSINESS  MANAGER 
LA  area  metro  newspaper,  250,000 
circulation  seeks  an  assistant  business 
manager  for  finance  department.  Finan¬ 
cial  planning,  purchasing,  statistical 
and  financial  analysis,  financial  report¬ 
ing,  data  processing,  telecommunica¬ 
tions,  internal  financial  controls. 
Advanced  degree  or  equivalent  with 
newspaper  experience,  PC,  data 
processing,  corporate  financial  report¬ 
ing.  Resume  with  salary  requirements 

tO; 

Personnel  Dept./BM 
Los  Angeles  Herald  Examiner 
PO  Box  2416,  Terminal  Annex 
Los  Angeles,  CA  90051-0416 


ADMINISTRATIVE 

CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong,  decisive  operating  officer  with 
a  successful  track  record  of  organiza¬ 
tional  and  profitable  management. 
Requirements  include: 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  skills 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
to:  Box  2685,  Editor  &  Publisher. 
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WE’RE  NOT  THE  BIGGEST 
WE’RE  JUST  THE  BEST! 


Here’s  a  sampling  of  our 
current  oppoiiunities: 

Publisher/Gen  Mgr-MW 
Advertising  Mgr-NE 
Sales  Dir  (Shopperl-W 
Circulation  Mgr-SW 
Production  Dir-SE 


To  $65K  + 
To  $55K  + 
To  $45K  + 
To  $40K  + 
To  $40K 


I  DOS 

Send  resume  or  call: 

KERRY  A.  RICE,  CPC 

EXECUTIVES  U.S. 
8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


Subscribe  Today! 
Call  212  675^380 


CUSTOMER  SERVICE  MANAGER 
GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  in  our  Allen¬ 
town,  PA  facility.  This  individual  should 
be  familiar  with  the  graphic  arts  busi¬ 
ness,  management  of  personnel  and 
relating  to  customer  inserting  system 
requirements.  GMA  offers  a  creative 
and  growth-oriented  environment  with 
excellent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  B!vd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager. 


GENERAL  MANAGER 
Twice-weekly,  33,000  circulation  shop¬ 
per  and  rural  rapidly  developing  county 
needs  a  leader  with  strong  sales  and 
people  skills.  Demonstrated  abilities  to 
make  sales  and  direct  others  to  do'- 
same.  Record  of  community  involve¬ 
ment  a  plus.  Send  resume  and  salary 
history  to  Human  Resources  Manager. 
Sunbelt  Publishing  Co.,  6214  U.S. 
Hwy.  19,  New  Port  Richey,  FL  34652. 


OFFICE  MGR/ASST  to  Director  of  high- 
volume,  small-staffed  int’l  print  syndi¬ 
cation  office  in  NYC.  Must  be  detail- 
oriented  with  strong  clerical  skills. 
Diverse  duties  in  fast-paced  business. 
Some  writing,  editing,  and  sales.  Heavy 
client  phone  contact.  Temporary  posi¬ 
tion  (3-10  months).  Possible  perma¬ 
nent  position  for  right  person. 
Newspaper/magazine  experience  help¬ 
ful.  Foreign  languages,  familiarity  w/ 
computers  a  plus.  Salary  negotiable. 
Send  resume  to  Director,  Box  2724, 
Editor  &  Publisher. 


PUBLISHER 

Publisher  needed  for  newly  acquired 
Shopper  in  Midwestern  metropolitian 
market.  Reponsible  for  total  operation, 
including  planning,  budgeting  and 
profitability.  Must  possess  ability  to 
supervise  and  direct  staff  and  prepare 
operational  reports.  Qualified  candidate 
must  have  related  management  experi¬ 
ence,  be  well-organized,  possess  fiscal 
knowledge,  be  creative,  self-starter  and 
possess  excellent  people  skills.  Send 
resume  to  Bob  Edwards,  PO  Sox  616, 
Knoxville,  lA  50138  by  February  15. 
EOE. 


pennState 


Pl!^  University  Park 
i  Campxis 


MANAGER 
NEWS  BUREAU 


Opportunity  available  in  the  Division  of  Development  and 
University  Relations,  Public  Information.  Individual  in  this 
position  is  responsible  for  managing  the  activities  of  the 
News  Bureau,  insuring  that  a  continuous  flow  of 
information  about  the  University  is  processed  into  news 
releases  and  disseminated  to  appropriate  media.  Ensure  that 
arrangements  are  made  for  coverage  of  major  University 
events  and  emergency  news  items:  maintain  liaison  with 
members  of  the  news  media  to  answer  questions: 
responsible  for  the  timely  release  of  all  news  information, 
and  for  supervising  assigned  personnel.  Requires 
Bachelor’s  degree,  or  equivalent,  in  Journalism  or  English, 
or  related  field,  plus  four  to  five  years  of  effective 
experience  including  daily  newspaper  operations  and  news 
bureau.  Master's  degree,  management  experience  and 
knowledge  of  higher  education  preferred. 

Send  letter  of  application,  resume  and  salary  requirements 
to: 

Employment  Division 
Department  E-018 
120  South  Burrowes  Street 
University  Park,  PA  16801 
Application  Deadline:  March  31,  1988 
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HELP  WANTED 
ADVERTISING 


PUBLISHER  OR  MANAGER  for  twice 
weekly  newspaper  and  weekly  TMC 
newspaper  near  Anchorage,  Alaska. 
Advertising  background  preferred. 
Reply  PO  Box  578,  Mt.  Vernon,  WA 


RECENT  GROWTH  requires  a  General 
Manager  for  a  four  weekly  paper  division 
of  our  family-owned  publishing 
company.  Candidate  must  have  all- 
around  experience  with  emphasis  on  ad/ 
business  side.  Nice  communities 
including  college  town  near  eastern 
Zone  5  metropolitan  area.  Apply  by 
resume  including  salary  histon  to  Presi¬ 
dent,  Gazette  Publishing  Company, 
107  N.  Sandusky  St.,  Bellevue,  OH 
44811. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Longmont/Loveland  area  Colorado. 
Responsible  for  staff  of  over  20. 
Includes  outside  sales,  telemarketing, 
computer  and  support  staff,  art  depart¬ 
ment,  classified.  Daily  newspaper 
compensation  package  commensurate 
with  experience.  Send  resume  to  Sales 
and  Marketing  Director,  PO  Box  299, 
Longmont,  CO  80501.  Reply  by  Febru¬ 
ary  15.  1988. 


ADVERTISING  SALES 
Group  owned  high-potential  Zone  2 
weekly  seeks  experienced  pro  with 
proven  track  record.  Salary  plus  liberal 
commission.  Box  2684,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR,  53,000 
Iowa  daily.  Require  experience  as  ad 
manager.  Veiy  attractive  salary-bonus 
plan.  Send  full  resume  to  Dean  Kremz, 
Publisher,  Sioux  City  Journal,  PO  Box 
1 18.  Sioux  City,  lA  51 102  or  call  (712) 
279-5068. 


ADVERTISING  DIRECTOR 
Suburban  Boston  weekly  group  seeks 
energetic,  proven  person  to  manage  20 
person  sales  force.  Experience  in 
combination  selling  and  weekly  ad  sales 
a  plus.  We  publish  award-winning  paid 
weeklies  in  4  affluent  suburbs  within 
10  miles  of  Boston.  If  this  sounds  like 
it's  for  you,  send  resume  and  covet 
letter,  to  Joan  Gorrasi,  Century  News¬ 
papers,  3  Church  St.,  Winchester,  MA 
01890. 


Often  enough  our  faith 
beforehand  in  an  uncertified 
result  is  the  only  thing  that 
makes  the  result  come  true. 

William  James 


Ttelemarketing 
Sedes  Trainer 

A  great  opportunity 
for  a  Telemarketing  Pro . . 

...  to  work  for  the  Newspaper  Advertising 
Bureau  (a  sales,  marketing  auid  research  arm 
of  the  daily  newspaper  business).  We  are 
searching  for  a  person  with  solid  knowledge 
of  telemarketing  advertising,  sales  ex¬ 
perience,  ability  to  tieiin  others  in  these  areas, 
and  the  presence  to  make  presentations  to 
large  and  small  groups. 

In  this  New  York-based  position,  you’ll 
travel  and  work  with  a  team  of  professionals 
who  share  responsibility  for: 

•  Developing  and  conducting  telemarketing 
training  workshops  for  US.  and  Canadian 
newspapers: 

•  Updating  and  prepau-ing  new  telemau-ket- 
ing  training  materials  and  presentations: 

The  NAB  offers  an  environment  that  favors 
achievement.  We’re  prepau-ed  to  make  the 
right  person  a  generous  offer,  including  full 
benefits  and  the  support  of  our  professionail 
staff. 

For  consideration,  send  your  resume  with 
sailauy  requirements,  in  strictest  confidence, 
or  call:  Kitty  Vance,  (212)  704-4513, 
Newspaper  Advertising  Bureau,  Inc.,  1180 
Avenue  of  the  Americas,  New  York,  NY  10036. 
NAB  is  an  equal  opportunity  employer. 


iQd 


Newspaper  Advertising  Bureau,  Inc. 
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ADVERTISING  SALES  PROMOTION 
and  Research  Training  Supervisor: 
Suburban  Philadelphia  PA  newspaper 
looking  for  top  notch  person  to  train  and 
work  with  Advertising  sales  staff  inter¬ 
preting  and  utilizing  research  data  in 
preparing  and  presenting  effective  sales 
presenting  effective  sales  presenta¬ 
tions.  College  graduate  with  research 
experience  preferred.  Other  qualifica¬ 
tions  considered.  Computer  background 
a  plus.  A  challenging  position  with  a 
growth  organization.  Send  resume  and 
salary  requirements  to: 

Advertising  Director 
Bucks  County  Courier  Times 
8400  Route  13 
Levittown,  PA  19057 


ADVERTISING  DIRECTOR 
Award-winning,  mid-Atlantic  suburban 
metro  daily.  Experienced  and  competi¬ 
tive  leader  needed  for  one  of  the  most 
aggressive  newspapers  on  the  East 
Coast.  Excellent  benefits  and  tremend¬ 
ous  advancement  potential  with  fast 
growing  national  group.  Resume  with 
cover  letter  to  Box  2721,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  San  Mateo 
County  weekly  newspaper  group 
54,000  circ.  sales  staff  of  11,  needs 
energetic,  ambitious  person  with  proven 
sales  and  management  experience. 
Send  resume  to  Luz  Wood,  c/o  Fuchs 
Publications,  1755  Rollins  Rd., 
Burlingame,  CA  94010. 


ADVERTISING  DIRECTOR  in  Zone  3 
university  town,  to  oversee  retail  and 
classified  departments  of  family  owned 
newspaper  with  circulation  of  20,0(10 
daily  and  27,000  Sunday.  Send  resume 
to  Box  2670,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
needed  for  20,000-circulation  weekly 
in  large  Southwestern  (non-California) 
market.  Excellent  growth  opportunity  in 
historic,  beautiful  location.  Candidate 
must  be  strong  motivator/leader.  Exten¬ 
sive  experience  necessary.  Best  salary 
bonus  and  benefit  program.  Resumes 
held  in  strictest  confidence.  Send  to 
Box  2682,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  group- 
owned  8,500  circulation  daily  in  Illi¬ 
nois.  If  you  are  a  strong  motivator/ 
teacher,  promotion  oriented  and  have  a 
track  record  of  successful  display  and 
classified  sales  and  management  we 
offer  you  the  opportunity  to  grow  with 
our  group.  We  publish  the  dominant 
daily,  weekly  and  TMC  product  in  the 
market.  Send  resume  and  letter  selling 
us  on  the  fact  you're  the  best  candidate 
for  our  opportunity  tO:  Chief  Operating 
Officer,  PO  Box  3353,  Evansville, 
Indiana  47732.  Compensation  and 
benefits  are  excellent. 


ADVERTISING  SALES  MGR 
Southern  California 

Strong  sales  manager  who  wants 
publisher  title  to  lead  sales  staff  of  12 
for  Southern  California  business  news¬ 
paper.  Great  opportunity  with  national 
company.  High  base  and  incentives 
plus  outstanding  benefits.  Send  resume 
in  confidence  to  Box  2717,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
is  needed  for  southern  suburban  group. 
3-5  years  experience  preferred  for  this 
individual  who  will  manage  a  staff  of  8. 
Successful  candidate  wifi  be  expected 
to  carry  an  account  load  as  well  as  deve¬ 
lop  an  excellent  sales  effort.  Excellent 
company  benefits  in  a  growing  metropo¬ 
litan  market.  Submit  resume  along  with 
salary  history  to  Box  2689,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
ASSISTANT  MANAGER 
St.  Petersburg  Times  offers  an  excellent 
opportunity  tor  an  organized,  energetic 
person  to  function  as  assistant  classi¬ 
fied  manager.  Successful  background 
in  sales  management,  staff  training  and 
development,  account  contact  and 
development  will  make  a  goal-oriented 
manager  a  leading  candidate.  Excellent 
opportunity  for  advancement.  We’re  an 
independently  owned,  fast  growing 
307,000  daily;  395,000  Sunday, 
dynamic  newspaper  located  on  Florida's 
West  Coast,  the  sunshine  capital  of  the 
world.  In  addition  to  a  good  starting 
salary  and  bonus  plan,  you'll  participate 
in  such  “extras"  as  company-paid 
pension  plan,  profit  sharing  plan,  group 
life  and  major  medical  insurance,  liber¬ 
al  paid  vacations  and  hoiidays  and 
more.  Interested?  Write  to  us  outlining 
background  and  salary  requirements. 
Richard  Riggins,  Classified  Advertising 
Manager,  St.  Petersburg  Times,  PO  Box 
1121,  St.  Petersburg,  FL  33731.  EOE, 
M/F. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  has  an  oppor¬ 
tunity  for  a  motivated  classified  profes¬ 
sional.  Provide  sales  management  and 
leadership  to  our  staff  of  6  telephone 
sales  representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizational  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing/401  K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 

DIRECTOR  OF  SALES 
New  Southern  California  weekly.  Salary 
+  bonus  +  commission.  Long  Beach 
Tribune  (213)  988-0161. 


LA  OPINION,  the  nation’s  leading 
Spanish  language  daily  newspaper  is 
currently  seeking  an  aggressive  bilingu¬ 
al  Spanish/English  Advertising  Sales 
Manager,  with  strong  marketing  and 
personnel  skills,  experience  and  profi¬ 
ciency  in  retail  advertising,  with  a 
proven  performance  history  in  a  high 
growth  environment. 

Candidates  must  be  intrinsically  moti¬ 
vated  and  capable  of  directing  and 
training  a  16-member  advertising  staff. 
Compensation  package  based  on  exper¬ 
ience  and  skills,  with  performance 
incentives  available. 

Send  letter,  resume  and  salary  history 
to: 

Publisher,  Box  #96 

1436  S.  Main  Street 
_ Los  Angeles,  CA  90015 _ 

RETAIL  ADVERTISING  MANAGER 
We  need  a  leader  for  our  retail  advertis¬ 
ing  department.  Responsible  for  overall 
retail  advertising  operation,  including 
training  and  motivating  a  staff  of  11 
sales  reps,  one  telemarketer  &  two  ad 
assistants.  Maintain  contact  with  major 
local  advertisers,  produce  annual 
budget,  &  with  ad  director,  plan  ad 
strategies  for  department.  Must  have 
strong  retail  background  &  newspaper 
management  experience. 

Please  send  resume,  with  current  salary 
to:  Rita  K.  Thieme,  Ad  director.  The 
Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742, 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Self-motivated  individual  with  strong 
motivational  and  leadership  skills 
sought  to  direct  retail  department  for 
The  Herald.  The  Herald  is  a  57,000 
circulation  daily  newspaper  in  a  compe¬ 
titive  market  30  miles  north  of  Seattle 
Washington.  We  are  a  Washington  Post 
Co.  Division.  The  ideal  candidate  will 
have  a  proven  background  in  newspaper 
advertising  management.  Must  be 
strong  in  staff  coaching  and  develop¬ 
ment.  Excellent  people  and  sales  skills 
are  essential.  Excellent  compensation 
and  benefit  package.  Send  resume 
outlining  accomplishments  to  Director 
of  Human  Resources,  The  Herald,  PO 
Box  930,  Everett,  WA  98206.  Equal 
opportunity  employer. 


RETAIL  AD  MANAGER  -  for  progressive 
16,000  daily  in  attractive  south-central 
Nebraska  city.  Successful  applicant  will 
have  proven  experience  in  newspaper 
ad  sales  plus  the  ability  to  train,  lead 
and  motivate  a  retail  sales  staff  of  6.  We 
offer  a  quality  life  style  in  an 
outstanding  city  of  23,000  that  serves  a 
large  regional  trade  area.  Excellent 
schools,  churches,  shopping,  recrea¬ 
tion.  Ideal  climate  for  raising  a  family. 
Compensation  includes  salary,  bonus, 
profit  sharing,  life,  medical  and  dental 
insurance,  paid  vacation  and  holidays, 
plus  excellent  opportunity  for  advance¬ 
ment.  Enthusiastic,  qualified  applic¬ 
ants  may  apply  by  sending  a  resume  to 
Don  Heath,  General  Manager,  The  Hast¬ 
ings  Tribune,  PO  Box  788,  Hastings, 
NE  68901. 


SALES  MANAGER  for  group  of  weekly 
newspapers  in  Zone  5.  Need  strong 
motivator/trainer  with  good  administra¬ 
tive  skills  and  follow  through.  Manager 
needed  to  plan  special  sections,  sell  key 
accounts  and  build  display  advertising 
in  growing  suburban  area.  Send  resume 
and  salary  requirements  to  Box  2732, 
Editor  &  Publisher. 


ARTIGRAPHICS 


DESIGN  DESK  EDITOR 
The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper  with  120,000  daily  circu¬ 
lation  and  150,000  Sunday,  is  looking 
for  an  outstanding  page  designer  to 
work  on  our  new  design  desk.  This  job 
requires  a  high  level  of  skill  in  designing 
primarily  news  pages.  Other  duties 
include  selecting  and  cropping  photo¬ 
graphs  and  overseeing  makeup  in  the 
composing  room.  Some  copyediting 
skills  required.  Must  be  able  to  work 
under  pressure  and  meet  deadlines.  To 
apply  send  a  portfolio,  resume,  cover 
letter  and  salary  history  to  Malcolm 
Stallons,  Design  Desk  Chief,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507.  EOE  M/F. 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHICS  EDITOR 
Crain’s  Detroit  Business,  an  aggressive 
newsweekly,  seeks  Graphics  Editor  to 
conceive  and  assign  charts,  graphs, 
illustrations,  photos  for  4-color  news¬ 
weekly  printed  on  coded  stock.  Will 
layout  most  pages  and  be  responsible 
for  look  of  publication.  Salary  range 
$30,000,  depending  on  experience. 

Send  resume,  work  samples  to: 

Peter  Brown,  Editor 
Crain's  Detroit  Business 
1400  Woodbridge 
Detroit,  Ml  48207 
EOE 


Subscribe 
to  E&P  and 
Invest  in 
your  future. 


GRAPHICS  COORDINATOR 
Midsized  daily  is  looking  for  an  illustra¬ 
tor  with  news  judgment,  informational 
graphics,  photo-editing,  page  design 
skills  to  work  in  our  news  graphics 
department.  We  prefer  someone  with  a 
college  degree  in  an  art-related  field 
and  1-3  years  newspaper  experience. 
Macintosh  and  VDT  proficiency  is  a 
plus.  The  salary  and  benefit  package  is 
excellent.  If  you  think  you  can  contri¬ 
bute  to  a  paper  on  the  visual  upswing, 
send  resume,  cover  letter,  and  non- 
returnable  samples  to  Personnel  Dept., 
Southbend  Tribune,  225  W,  Colfax, 
Southbend,  IN  46626. 

GRAPHICS  EDITOR  for  50,000-circu¬ 
lation  Knight-Ridder  paper  on  Gulf 
Coast.  Duties  include  supervising  art 
and  graphics  departments,  some  illus¬ 
trating  and  responsibility  for  use  of  art 
in  paper.  Should  understand  layout  and 
design,  how  to  use  Macintosh,  how  to 
use  color  and  how  to  work  with  other 
editors.  Send  resume  and  samples  of 
work  to  Michael  Tonos,  Managing 
Editor,  The  Sun  Herald,  PO  Box  4567, 
Biloxi,  MS  39535-4567. 

LAYOUT  ARTIST/COPY  EDITOR:  Large 
metro  daily  looking  for  someone  strong 
in  design  who  also  enjoys  copy  editing. 
Three  years’  daily  newspaper  experi¬ 
ence  essential.  Send  resumes  and 
layout  clips  to  Features  Desk,  PO  Box 
4747,  Houston,  TX  77210-4747. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  wanted  for 
group  operation.  Seeking  professional 
with  diversified  experience.  Must  be 
people  oriented  and  self  motivated. 
Unique  opportunity.  Send  resume  to 
Box  2695,  Editor  &  Publisher. 


E&P  Ciassified 

A  News  Center 
in  its  own  right  .  .  . 


*  when  you  want  to  reach  the  newspaper  trade,  * 

*  E&P  is  your  most  efficient  medium!  * 

*  ♦ 

*  (212)  675-4380  ^ 

*  * 
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CIRCULATION  DIRECTOR 
If  you  seek  the  challenge  of  building 
circulation  in  a  competitive  market, 
we’d  like  to  hear  from  you.  The  Times 
Herald,  Norristown,  PA  (31,000  daily) 
is  seeking  an  energetic  professional  to 
manage  our  circulation  department. 

The  successful  candidate  will  be  self 
motivated  with  a  background  in  all 
aspects  of  circulation  including  ABC, 
sales,  service,  TMC  and  computerized 
systems.  Minimum  5  years  circulation 
management  experience.  Degree  help¬ 
ful  and  marketing  orientation  a  must. 

We  are  an  independent  newspaper 
offering  a  growth  opportunity.  Send 
resume  including  salary  requirement  tO: 
General  Manager 
The  Times  Herald 
PO  Box  591 
Norristown,  PA  19404 


CIRCULATION  DIRECTOR  needed  to 
oversee  two  six-day  daily  newspapers  in 
neighboring  communities.  These  dailies 
are  part  of  a  suburban  newspaper  group 
currently  publishing  10  newspaper/ 
shoppers  in  Dayton  area. 

Candidate  must  have  daily  experience 
with  strong  track  record  in  subscription 
and  single  copy  sales  development. 
Good  benefits,  401 K  plan,  salary  based 
on  experience. 

Send  resume,  with  salary  history  and 
requirements  to  Publisher,  Fairborn 
Daily  Herald,  PO  Box  1817,  Fairborn, 
OH  45324,  No  calls. 


CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you’ll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$5(3,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/40  IK  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  packet: 
Ann  Michael,  Vice  President  of  Human 
Resources,  PO  Box  180,  Vancouver, 
WA  98666.  (206)  694-3391. 

Equal  Opportunity  Employer 


DIRECTOR  OF  CIRCULATION 
The  Times-Union  and  Democrat  &  Chro¬ 
nicle,  prize-winning  Gannett  newspap¬ 
ers  in  Rochester,  New  York,  with 
combined  daily  circulation  of  more  than 
222,000  seek  an  aggressive,  creative, 
marketing-oriented  executive  to 
increase  market  penetration,  upgrade 
service  and  customer  relations.  Strong 
emphasis  on  motivating  people,  prob¬ 
lem  solving,  planning.  Proven  record  of 
circulation  growth  and  marketing  exper¬ 
ience  a  must.  Bachelor’s  degree  or 
equivalent  through  experience  with  at 
least  2  years  as  a  key  circulation  execu¬ 
tive.  Compensation  package  includes 
competitive  salary,  bonus  program  and 
generous  benefits.  Excellent  opportuni¬ 
ties  for  career  growth.  Send  resume, 
employment  and  salary  history  in  confi¬ 
dence  tO:  Keith  Bulling,  Employment 
■  Manager,  Gannett  Rochester  Newspap¬ 
ers,  55  Exchange  Blvd.,  Rochester,  NY 
'  14614.  EOE  M/F. 


CIRCULATION 

MANAGEMENT 

OPPORTUNITIES 


Circulation  Dir  to  $65,000 
A  major  metro  in  the  Midwest  is 
looking  for  a  circulation  director  who 
has  strong  marketing  and  promo¬ 
tion  skills.  Candidate  should  also 
have  experience  in  conversion  from 
PM  to  AM  plus  knowledge  of 
computerized  circulation  systems. 
A  college  degree  is  required. 

Circulation  Dir  to  $65,000 
A  major  metro  in  the  western  United 
States  is  seeking  a  circulation 
manager  with  metro  experience  and 
union  background.  Supervisory 
responsibility  for  200  plus 
individuals. 

Home  Deliv.  Mgr  to  $50,000 
An  East  Coast  major  metro  is  look¬ 
ing  for  an  assistant  circulation  direc¬ 
tor  with  strong  background  in  home 
delivery.  Candidate  should  have 
union  background.  A  degree  is 
required. 

Circulation  Mgr  to  $50,000 

A  major  metro  located  in  the  south¬ 
ern  United  States  is  looking  for 
candidates  with  a  degree  and  major 
metro  experience  to  supervise  a 
staff  in  excess  of  200  persons. 
Strong  background  in  home  deliv¬ 
ery  and  single  copy  sales  is 
required. 

Zone  Managers  to  $40,000 

A  major  metro  in  the  East  Coast  is 
looking  for  zone  managers  who 
have  experience  in  working  with 
independent  contractors  and  inner 
city  exposure.  Compensation 
includes  salary  plus  an  MBO  and  a 
company  car. 

Circ  Promo  Mgr  to  $35,000 

Candidates  with  background  in 
carrier  promotions  and  incentive 
programs  will  be  interested  in  this 
opportunity  with  a  major  metro  in 
the  Midwest.  Responsibility  for  tele¬ 
marketing  and  crewing.  College 
degree  is  required. 

Circ  Mgr  to  $35,000 

A  70,(X)0  circulation  daily  is  looking 
for  a  circulation  manager  to  super¬ 
vise  a  staff  of  30  persons.  Candi¬ 
dates  must  have  experience  in 
working  with  independent  contrac¬ 
tors.  Good  management  and  admi¬ 
nistrative  skills  plus  a  college 
degree  is  required. 

Asst  Circ  Dir  to  $30,000 

A  weekly  publication  with  circulation 
in  excess  of  30,000  is  looking  for  an 
assistant  circulation  director.  Candi¬ 
date  should  have  sales  and  promo¬ 
tions  background,  knowledge  of  the 
Collier-Jackson  computer  system, 
ABC  and  postal  regulations,  be 
aggressive  and  a  good  people 
manager. 

All  posi  .ions  fee  paid. 

For  further  information 

please  contact; 

F.  Lincoln  Marx 

GORDON  WAHLS  COMPANY 

610  East  Baltimore  Pike 
Post  Office  Box  905 

Media,  PA  19063 
(215)  565-0800 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Post-Star  is  seeking  an  aggressive 
hands-on  manager  to  supervise  5 
district  managers  in  a  growing  market. 
The  successful  candidate  should 
possess  strong  people  skills,  excellent 
oral/written  skills,  and  have  the  ability 
to  train  and  motivate  our  current  district 
manager  force.  Candidate  should  also 
have  a  proven  track  record  and  the  abili¬ 
ty  to  reach  realistic  goal  level.  The  posi¬ 
tion  reports  directly  to  the  Circulation 
Director.  VYe  offer  an  excellent  starting 
salary  and  bonus  program  along  with  a 
complete  benefit  package.  Interested 
candidates  should  send  a  cover  letter 
and  resume  along  with  references  and 
salary  history  to:  The  Post-Star,  Attn; 
William  Sara,  PO  Box  2023,  Glens 
Falls,  NY  12801. 


HOME  DELIVERY  MANAGER 
Ambition,  dedication,  knowledge  of  a 
growth  market,  and  energy.  If  you 
possess  these  talents  and  are  looking 
for  a  challenging,  highly  rewarding  posi¬ 
tion  in  the  Southwest,  we  have  the  job 
for  you.  You  must  have  a  minimum  of 
five  years  experience  in  sales,  service 
and  collection,  as  well  as  familiarity 
with  office  procedures  and  distribution. 
We  offer  a  generous  salary/benefits 
package,  and  a  great  opportunity  for 
growth.  Send  resume  and  references  to: 
L.  Sheldon,  Tribune  Newspapers,  PO 
Box  1547,  Mesa,  AZ  85211.  EOE/M/F. 


MAGAZINE  CIRCULATION  MANAGER 
Fast  growing  publisher  with  leading 
magazines  has  opening  for  experienced 
pro.  Will  lead  great  team  that  has  built, 
paid  and  free  controlled,  BPA  winners. 
Solid  career  growth.  Contact  Tod 
Outlaw,  Personnel,  (817)  776-9000. 


REGIONAL  MANAGER 
Major  Connecticut  daily  is  seeking  a 
middle  management  Circulation  profes¬ 
sional.  5  years  Circulation  experience 
with  demonstrated  achievement  in 
sales,  service,  leadership  and  planning 
required.  You  will  be  reporting  to  the 
Metro  or  Suburban  Circulation  Mana¬ 
ger,  with  responsibility  for  4  or  5  branch 
offices  strongly  oriented  towards  home 
delivery.  Heavy  emphasis  on  youth 
carriers.  We  are  a  300,000  Sunday, 
222,000  daily  dominant  in  our  market. 
Compensation  includes  competitive 
salary,  bonus,  excellent  benefits  and 
company  car.  Degree  preferred.  To  be 
considered,  please  send  letter,  resume 
and  salary  history  in  confidence  to: 
Colleen  Barry,  Human  Resources 
Department,  The  Hartford  Courant,  285 
Broad  St.,  Hartford,  CT  06115.  EOE. 


SINGLE  COPY 

Experienced  single  copy  field  person. 
New  Jersey  daily.  Must  be 
knowledgeable  in  regulation  and  outlet 
promotion.  This  is  a  hands-on  field 
position.  $37,500  to  $40,000  to  start 
plus  car  allowance  and  bonus.  Excellent 
benefits.  Send  resume  in  confidence  to 
Box  2687,  Editor  &  Publisher. 


_ COMPUTERS _ 

PROGRAMMER/SENIOR  SYSTEMS 
ANALYST  San  Francisco  area  newspap¬ 
er  is  seeking  a  person  for  this  new  posi¬ 
tion.  HP-3000  and  Collier  Jackson 
computer  experience  necessary.  Main¬ 
tain  financial  and  circulation  applica¬ 
tions,  coordinate  systems  resources  and 
user  liaison.  COBOL  and  Powerhouse 
languages  desired.  Send  letter  resume 
minimum  salary  requirements  to 
Alameda  Newspapers,  PO  Box  5050, 
Hayward,  CA  94544.  Attn:  (Sinny  Bull. 


Don’t  be  afraid  to  fake 
a  big  step  if  one  is 
indicated.  You  can’t  cross 
a  chasm  in  two  small  jumps. 

David  Lloyd  George 


HELP  WANTED 


DATA  PROCESSING 


ASSISTANT  COMPUTER 
SERVICES  MANAGER 
Zone  2  daily  and  Sunday  paper  seeks  a 
data  processing  professional  with  the 
ability  to  contribute  to  a  free  thinking 
team  in  an  extremely  diverse  DP  envi¬ 
ronment.  Knowledge  of  commercial  and 
typesetting  software  is  necessary. 
Experience  with  DEC  PDP  11/70’s  or 
11/84's,  DEC  TMS/CMS.  Software, 
CAMEX  Ad  Makeup  Systems  and  TM(i 
File  Management  is  a  plus.  This  is  an 
excellent  opportunity  for  a  talented 
individual  to  join  an  organization  dedi¬ 
cated  to  achieving  electronic  integra¬ 
tion  of  all  newspaper  elements.  Besides 
the  challenge,  we  offer  an  outstanding 
compensation  and  benefits  package. 
Box  2697,  Editor  &  Publisher. 


DATA  PROCESSING  MANAGER 
LA  metro  newspaper,  with  250,000 
circulation  needs  data  processing 
manager. 

Duties  include  planning,  organizing, 
controlling  and  implementing  all  activi¬ 
ties  of  data  processing  including 
systems  analysis,  programming  and 
computer  operations.  Supervise  profes¬ 
sional  staff  of  8.  Degree,  with  newspap¬ 
er  experience  helpful,  excellent 
communication  skills,  Hewlett-Packard 
3000  series  70  system  experience; 
Collier/Jackson  software  packages; 
Cobol  programming.  Resume,  cover 
letter,  salary  requirement  tO: 

Personnel  Dept. /DP 
Los  Angeles  Herald  Examiner 
PO  Box  2416,  Terminal  Annex 
Los  Angeles,  CA  90051-0416 

HITCHENS  &  FOSTER  is  currently 
seeking  EDP  Auditors  with  2  years 
experience.  Salary  range  is  from 
$35,000  to  $80,000  respectively. 
(Contact  Diane  Croghan  at  l-(800) 
343-1323,  at  the  tone  dial  226537  or 
call  (314)  227-8612. 


_ EDITORIAL _ 

A  41,000  AM  located  one  hour  north  of 
Baltimore  is  looking  for  a  Sports  Writer/ 
Desk  Man.  The  job  requires  a  good  eye 
for  design,  and  solid  copy-editing  skills, 
as  well  as  good  writing  skills.  Write  to 
Ron  Kirkwood,  Sports  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA  17402. 


AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  US  presidential 
campaigns  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  integrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
and  3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies  -  to  be 
returned  if  application  denied)  to: 
Editor,  World  Free  Press,  150  Farnham 
Ave,No.  108  Toronto,  Ontario,  Canada 
M4V1H5. 


ASSISTANT  METRO  EDITOR  sought  to 
help  lead  staff  of  aggressive 
62,000-circulation  Southern  daily. 
Must  be  able  to  handle  deadline  pres¬ 
sure.  Offers  opportunity  to  direct 
special  projects.  Editing  experience 
preferred,  but  reporter  seeking  move  to 
management  will  be  considered.  Send 
resume  and  clips  to  M.E.  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


ASSISTANT  SPORTS  EDITOR  with 
strong  desk  skills  for  small,  growing 
daily  in  the  southeast.  Send  resume, 
examples  of  layout  work  and  references 
to  Box  2667,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

If  you’re  number  2  on  the  city  desk  and 
stymied,  this  is  your  chance  to  be 
number  1 ,  to  mold  an  eager  young  staff, 
to  help  shape  our  coverage.  Immediate 
opening  on  the  Prince  George’s  Journal 
(circ.  38,000)  in  the  Washington  DC 
area.  We  compete  against  the  best. 
Must  have  3-5  years  on  city  desk  of 
metro  or  suburban  daily,  a  sense  of 
graphics  as  well  as  words,  ability  to 
teach  writing  and  reporting.  Must  be 
solid  people  manager  with  high  energy, 
aggressiveness,  ability  to  lead.  Send 
resume,  salary  history,  letter  explaining 
what  you  have  done  and  why  you  are  the 
one  for  us  to;  Jim  Farrell,  Editor,  The 
Prince  George’s  Journal,  9410  Annapo¬ 
lis  Rd.,  Lanham,  MD  20706.  EOE. 

CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  2688,  Editor 
&  Publisher. 


COMMUNITY  EDITOR(s)  wanted  tor 
Tampa  Bay  area  weekly  and  twice  week¬ 
ly  publications.  Experience,  energy  and 
enthusiasm  all  "musts".  Join  this  solid 
newspaper  group  if  you  sincerely 
believe  in  the  importance  and  potential 
of  community  newspapers.  Salary  will 
be  commensurate  with  experience. 
Reply  to  Sunbelt  Publishing  Co.,  PO 
Box  663,  New  Port  Richy,  FL  34652. 


COMMUNITY  MINDED  managing  editor 
for  5  afternoon  a  week  daily  in  Zone  3. 
Strong  writing,  layout  and  management 
skills  a  must.  Reply  to  Box  2728, 
Editor  &  Publisher.  Include  employ¬ 
ment  and  salary  history. 


CONCORD  MONITOR,  the  daily  news¬ 
paper  serving  New  Hampshire’s  capital 
area,  seeks  a  hard-working  Assistant 
City  Editor  with  strong  word  and  people 
skills  to  help  direct  14-reporter  staff. 
Solid  local  reporting  and/or  editing 
experience  required.  Send  resume, 
clips  and  cover  letter  to:  Judy  Rhodes 
Russell,  Human  Resources  Manager, 
Concord  Monitor,  3  North  State  St., 
Concord,  NH,  03301.  EOE  M/FA//H. 


COPY  EDITOR 

The  Newport  Daily  news  seeks  a  copy 
editor.  The  person  we  hire  will  help  us 
make  this  the  finest  small  daily  in  New 
England.  We  seek  someone  with  a  flair 
for  headlines  and  layout,  a  sense  of 
grammar  and  style,  and  the  talent  to  be 
creative  with  local  and  wire  copy.  Exper¬ 
ience  is  helpful  but  less  important  than 
ability.  Write  about  yourself  and  send  a 
resume  and  any  clips  or  page  designs 
that  show  you  are  the  person  we  want  to 
Daivd  B.  Offer,  Editor,  The  Newport 
Daily  News,  101  Malbone,  Newport,  Rl. 
Deadline  February  22. 


COPY  EDITOR/SLOT  for  daily  regional 
sections.  Emphasis  on  design, 
graphics,  use  of  color,  basic  copyedit¬ 
ing.  Minimum  two  years  desk  experi¬ 
ence.  Pay  competitive.  Send  resume, 
tearsheets  to  State  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa,  FL 
33601. 


COPY  EDITOR 

The  Anchorage  Daily  News  is  looking  for 
a  talented  copy  editor  to  be  a  leader  in 
producing  our  main  news  section.  This 
job  not  only  requires  good  editing  and 
headline,  writing  skills  but  also  ability 
in  the  use  of  color,  graphics  and  design. 
A  minimum  of  5  years  daily  editing 
experience  is  required.  Send  resume, 
work  samples  and  reference  list  to 
Personnel  Dept.,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage,  AK 
99514-9001. 

ADN  is  an  EEO/AA  Employer 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

Aggressive  67,000-circulalion  daily 
wants  a  copy  editor  for  metro  desk.  If 
you  have  the  enthusiasm,  skills  and 
persistence  and  are  dedicated  to  doing 
it  right,  we  have  the  opportunities. 

Assistant  Managing  Editor 
Press  and  Sun-Bulletin 
PO  Box  1270 
Binghamton,  NY  13902 

COPY  EDITOR  If  you  want  to  be  a  part  of 
a  challenging  environment... if  you  want 
to  be  part  of  a  selective  and  unique 
team...  we  may  have  the  job  for  you.  We 
are  looking  for  an  experienced,  talented 
motivated  newspaper  veteran  to  join  our 
copy  desk.  You  must  have  proven  skills 
in  editing,  layout,  headline  writing  and 
leadership.  Our  high  standards  are 
matched  only  by  our  high  salaries.  Terry 
Brennan,  The  Mercury,  Hanover  &  King 
Streets,  Pottstown,  PA  19464-2162. 


CUSTOM  EDIT  MANAGER 
We  want  a  journalist  with  strong  editing 
and  people  skills  who  would  enjoy  work¬ 
ing  with  the  country’s  top-ranked  news¬ 
papers.  The  professional  we  hire  will 
head  the  custom  editing  department  of 
TV  DATA,  the  leading  television  infor¬ 
mation  service.  Our  firm  is  a  part  of 
Scripps-Howard’s  United  Media,  the 
Peanuts  and  Garfield  company,  and  our 
benefits  are  excellent.  We  are  located  in 
beautiful  Adirondack  State  Park  of 
upstate  New  York.  If  you  are  a  seasoned 
editor  and  manager  looking  for  a  career 
change  that  draws  heavily  on  your  past 
experience  and  talents,  send  your 
resume  and  salary  needs  to  Kathy  Wern, 
TV  DATA,  Northway  Plaza,  Glens  Falls, 
NY  12801. 


EDITOR  for  daily  newspaper  needs 
experience.  Responsibilities  include 
managing  a  staff  of  three,  writing,  edit¬ 
ing.  Send  resume  to  Editor  Wanted, 
News  Tribune,  PO  Box  879,  Keyser,  WV 
26726. 


EDITOR  for  well  established  group  of 
community  newspapers  in  New  York 
City.  News  driven,  quality  publications 
seek  news  professional  with  manage¬ 
ment  experience.  Challenging  role, 
broad  responsibilities.  $30-$40K.  Also 
seeking  Associate  Editor.  Send  cover 
letter,  resume  and  samples  to  Box 
2711,  Editor  &  Publisher. 


EDITOR  Globe  Mini-Mags,  the  largest 
mini-book  publisher  in  North  America, 
seeks  experienced  editor  expected  to 
initiate  ideas  for  mass-selling  titles, 
commission  writers  and  supervise 
editorial  production.  Applicant  should 
possess  great  creative  flair  and  dedi¬ 
cated  attention  to  detail.  Excellent 
benefits  and  salary.  Send  resume  to 
Tony  Miles,  Globe  Communications 
Corp.,  5401  N.W.  Broken  Sound  Blvd., 
Boca  Raton,  FL  33431. 


EDITOR  Highly  respected,  suburban 
weekly  newspaper  seeks  managing 
editor  for  staff  of  13  reporters  and  asso¬ 
ciate  editors.  Candidate  must  have 
experience  in  copy  editing,  page 
design,  headline  writing  and  manage¬ 
ment  abilities.  Good  salary,  benefits 
and  opportunity,  send  clips  and  resume 
to  Publisher,  News  of  Delaware  County, 
311  E.  Lancaster  Ave.,  Ardmore,  PA 
19003. 


EDITORIAL  PAGE  EDITOR-  The  Flint 
(Michigan)  Journal  seeks  an  exper¬ 
ienced  news  professional  to  be  editor  of 
its  editorial  page.  Candidates  should 
have  at  least  5  years  of  editorial  depart¬ 
ment  experience  with  at  least  1  year  of 
editorial  page  writing,  layout  and  super- 
vison.  Letters  of  application  with 
complete  resumes,  lists  of  references 
and  editorial  page  tearsheets  should  be 
mailed  to  A.L.  Peloquin,  Editor,  The 
Flint  Journal,  200  E.  First  St.,  Flint,  Ml 
48502.  An  EOE  M/F/H/V. 
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EDITORIAL  MANAGER 

If  you  have  3  to  5  years  experience  as  a 
manager  and  a  similar  background  in 
the  TV  or  publishing  industry,  possess 
strong  editing/writing  skills  and  would 
like  to  live  in  Atlanta,  we  would  like  to 
hear  from  you.  Please  send  resume, 
salary  requirement  and  writing  samples 
to  K.  Wern,  TV  DATA,  Northway  Plaza, 
Glens  Falls,  NY  12801. 

FEATURE  WRITER  for  weekly  woman’s 
magazine.  Skilled  wordsmith  needed  to 
craft  freelance  copy  into  touching 
human  interest  stories.  Speed,  accura¬ 
cy  and  previous  magazine  or  newspaper 
experience  essential.  Salary  mid-$3()’s. 
Send  resume,  clips  to  Kathy  Kavanagh, 
Woman’s  World,  PO  Box  6700,  Englew¬ 
ood,  NJ  07631. 

EXECUTIVE  EDITOR 
for  profitable,  rapidly  growing,  Zone  2, 
suburban  metropolitan,  7-paper  group 
with  reputation  for  excellent  hard  news. 
Must  be  able  to  delegate  budget  and 
motivate  41  professional  staffers.  Mid- 
$60's  salary  plus  excellent  benefits, 
profit  sharing.  Box  2720,  Editor  & 
Publisher. 

"Immediate  opening  for  editor  at  6100 
circulation  weekly.  Emphasis  on  feature 
and  human  interest  stories.  Must  have 
at  least  two  years  experience  as  an 
editor.  Some  hard  news  reporting,  head 
writing,  layout  and  paste-up  involved. 
Camera  skills  important.  Salary 
commensurate  with  experience.  Bene¬ 
fits.  Send  resume  to-.  Managing  Editor, 
Carbondale  News,  41  N.  Church,  St., 
Carbondale,  PA  18407." 

EDITOR  IN  CHIEF  with  excellent 
experience  and  track  record  needed 
immediately  for  as  yet  published  start¬ 
up  national  magazine  headquartered  Ft. 
Lauderdale  area.  Interviews  week  of 
Februrary  8,  plus  if  needed.  New  York 
City.  Box  2733,  Editor  &  Publisher. 

INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition 
waivers/$2,640  stipend  during  intern¬ 
ship.  Applications  due  by  April  1. 
Contact  Bill  Miller,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 

EDITOR 

Gas  industry’s  #1  news  source  needs 
high  energy  editor  for  market  oriented 
daily  published  simultaneously  in  Hous¬ 
ton,  Washington  and  other  cities. 
Experienced  business  news  writer  who 
can  find,  train  and  motivate  staff,  teach 
tight,  lively  writing,  operating  from 
Houston,  very  high  pay. 

Also  need  Washington  bureau  chief  to 
guide  three-person  team  covering  said 
agency.  Business  news  background 
useful. 

Rush  resume,  clips  for  both  positions 
(non-smoker  only)  to  Box  27717,  Hous¬ 
ton,  TX  77227. 

INVESTIGATIVE  REPORTER 
Seeking  enterprising,  disciplined  indivi¬ 
dual  who  can  work  independently  on 
both  short  and  long  term  assignments 
and  also  be  a  part  of  team  reporting 
when  needed,  (diplomacy,  tact,  deter¬ 
mination  and  knowledge  of  public 
record  and  libel  laws  are  all  essential 
ingredients  for  the  job.  Must  have  a 
minimum  of  5  years  reporting  experi¬ 
ence.  Submit  resume  and  cover  letter  to 
Ned  Cline,  Managing  Editor,  Greens¬ 
boro  News  &  Record,  PO  Box  20848, 
Greensboro,  NC  27420.  EOE. 

EXPERIENCED  COPY  EDITOR 

The  Press-Telegram  in  Long  Beach  is 
looking  for  a  copy  editor  with  at  least 
four  years  of  experience.  We  are  looking 
for  someone  who  can  also  fill  in  as  slot 
and  news  editor.  Excellent  pay  and 
benefits.  Knight-Ridder  paper.  Please 
send  a  resume  to  John  Futch,  Executive 
News  Editor,  Press-Telegram,  604  Pine 
Ave.,  Long  Beach,  CA  90844.  No  calls. 

LIFESTYLE— Need  strong  feature 
writer.  Some  page  design.  Experience 
preferred.  Beginners  considered.  Salary 
to  $11,440,  plus  401K  savings  plan, 
profit  sharing.  Resume,  cover  letter,  3 
references  to  Alan  Blanchard,  Manag¬ 
ing  Editor,  Clovis  News-Journal,  PO  Box 
1689,  Clovis,  NM  88101.  No  phone 
calls. 

EXPERIENCED  FEATURE  WRITER  with 
flair  and  energy  for  mid-size  daily  news¬ 
paper  in  Zone  2.  Must  be  fast,  accurate 
and  willing  to  climb  a  mountain  or  ride  a 
motorcycle,  it  that’s  what  it  takes  to  get 
the  story.  Layout  and  headline  experi¬ 
ence  a  plus,  but  writing  talent  is  the 
bottom  line.  Send  resume  and  best 
recent  clips  to  Magazine  Editor,  Box 
2690,  Editor  &  Publisher. 

MANAGING  EDITOR  Award-winning 
weekly  2  hours  from  Chicago  seeks 
editor  with  love  for  community  journal¬ 
ism.  Economically  diverse  area  offers 
best  of  the  Midwest.  Minimum  3  years 
experience.  Supervise  staff  of  three. 
Salary  to  low  $20’s.  Send  resume, 
clips,  copy  of  current  paper  to:  Walter 
Kelly,  Consultant,  P()  Box  268679, 
Chicago.  IL  60626. 

FEATURE  WRITER 

The  Miami  News  is  looking  for  a 
talented  writer  and  reporter.  Minimum 
5  years  experience  on  a  daily  paper 
preferable,  including  city  side.  Send 
resume  and  10  best  clips  by  overnight 
mail,  showing  writing  ability  ranging 
from  short  trend  pieces  to  humor, 
magazine-style  profiles  and  in-depth 
protects.  Send  tO:  Daisey  Harris,  Lifes¬ 
tyle  Editor,  The  Miami  News,  1  Herald 
Plaza,  Suite  660,  Miami,  FL  33132. 

MANAGING  EDITOR 

The  conservative,  community-oriented 
Fairbanks  (Alaska)  Daily  News-Miner 
(16,500  M-F  pms,  22,000  Sat-Sun 
ams)  is  looking  for  an  energetic,  self¬ 
starting  managing  editor  to  direct 
25-member  news  staff.  Prefer  individu¬ 
al  who  has  reporting,  editing  and 
management  ex^rience  with  emphasis 
on  personnel  and  budget  management. 
Good  pay/benefit  package  including 
ESOP.  Send  resume,  references  to 
Charles  Gray,  President,  Daily  News 
Miner,  Box  710,  Fairbanks,  AK  99707. 

MANAGING  EDITOR/REPORTER  for 
growing  paid  weekly  newspaper.  Must 
have  at  least  three  years  experience  in 
reporting,  editing  layout  development  of 
story  ideas  and  staff  supervision.  Quali¬ 
fied  applicants  should  submit  a  letter  of 
interest,  salary  requirements  and 
complete  resume  with  a  portfolio  to: 
Miller  Publishing,  Inc.  Att:  Personnel 
Dept.,  PO  Box  591,  Cooperstown,  NY 
13326. 

FOOD  EDITOR 

The  Milwaukee  Journal,  Wisconsin’s 
largest  newspaper,  seeks  an  exper¬ 
ienced  food  editor/writer  to  take  charge 
of  a  large  weekly  food  section.  Applic¬ 
ants  should  have  strong  journalistic 
skills,  the  ability  to  work  well  with 
others,  and  knowledge  of  nutrition  and 
food.  Duties  include  writing,  editing, 
developing  story  ideas,  planning  color 
covers  with  creative  use  of  graphics  and 
photos,  amd  making  personal  appear¬ 
ances  to  maintain  a  high  profile  in  the 
community.  Send  letter,  resume  and 
clips  to  Beth  Slocum,  Features/Lifestyle 
Editor,  The  Milwaukee  Journal,  PO  Box 
661,  Milwaukee,  Wl  53201. 

EDITOR  &  PUBLISHER  for  February  6,  1988 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

MANAGING  EDITOR 

Central  Texas  publisher  of  18  leading 
publications  seeks  aggressive,  energe¬ 
tic  pro  for  new  exciting  launch.  Top 
growth,  career  opportunity.  Call  Tod 
Outlaw,  Personnel,  (817)  776-9000. 

NEWS  COLUMNIST  for  growing  daily  in 
one  of  the  Soutwest’s  best  cities.  If  you 
have  several  years  reporting  experience, 
proven  talent  and  a  burning  ambition  to 
write  a  great  local  column,  contact 

Steve  Wilson,  Editor,  Scottsdale  Prog¬ 
ress,  7302  E.  Earll  Dr.,  Scottsdale,  AZ 

85251. 

MANAGING  EDITOR 

Group  of  community  weeklies  on  East 
Coast  seeks  a  proven  editor/manager  to 
lead  the  staff  to  successes  in  a  competi¬ 
tive  market.  The  successful  applicant 
will  be  a  person  who  works  well  with  a 
team  approach,  has  excellent  organiza¬ 
tional  abilities,  and  enjoys  a  fast-paced 
work  environment  in  a  growth-oriented 
company.  Full  benefits  package.  Salary 
mid  $3(J’s.  Send  letter  and  resume  witli 

NIGHT  WIRE  EDITOR.  Experienced. 

Needed  for  growing  South  border  daily 
(23,000).  Only  hard-working  profes¬ 
sionals  need  apply.  If  you  can  hustle  on 
deadline,  keep  errors  from  slipping  by, 
and  have  real  talent  for  electronic  layout 
and  use  of  color,  send  resume  and  refer¬ 
ences  to  Vero  Beach  Press  Journal,  PO 

Box  1268,  Vero  Beach,  FL  32960, 

ATT:  Byron  Gray. 

salary  history  tO:  Box  2730,  Editor  & 
Publisher. 

NORTHWEST  PA  daily  looking  for  a 
bright  aggressive  reporter  who  wants  to 
finish  his/her  journalism  education  in  a 

MEDIUM  SIZED  weekly  newspaper  in 
Zone  3  looking  for  a  leader  for  its  news¬ 
room.  If  you  can  develop  young  repor¬ 

competitive  environment.  Some  experi¬ 
ence  helpful  but  not  necessary.  Reply  to 

Box  2713,  Editor  &  Publisher. 

ters  into  first  rate  journalists,  regard  a 
weekly  newspaper  as  an  essential  part 
of  a  growing  community,  thrive  on 
making  the  next  issue  better  than  the 
previous,  and  can  do  it  all  on  time  let’s 
talk.  Respond  with  resume  tO:  Box 
2638,  Editor  &  Publisher. 

PRESSROOM  MANAGER 

Zone  2  Gannett  daily  and  Sunday 
newspaper  seeks  candidate  with  strong 
leadership  skills,  Goss/Dilitho  experi¬ 
ence  a  plus,  mechanical  knowledge  and 
quality  oriented.  Must  have  ability  to 
train  and  motivate  and  have  good  orga¬ 

NATIONAL  GAY  NEWSMAGAZINE  has 
Immediate  opening  for  national  news 
editor.  Strong  journalism  background, 
including  reporting,  writing  and  editing 
experience,  required;  knowledge  of  the 

nizational  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 

Editor  &  Publisher. 

gay  community  and  gay-related  issues  a 
plus.  Must  be  highly  organized,  be  a 
good  administrator,  and  work  well  with 
people.  Send  resume  and  work  samples 
tO:  Michael  Shively,  The  Advocate,  PO 
Box  4371,  Los  Angeles,  CA  90078. 

PROGRESSIVE  COMMUNITY  daily 
seeks  entry-level  reporter  to  cover 
education.  Send  resume  and  clips  to  Ed 

Thompson,  News  Editor,  Macomb  Daily 

Journal,  128  Lafayette  St.,  Macomb,  IL 

61455. 

I 


MINORITY  COLLEGE  STUDENTS 
AND  RECENT  GRADS 

Come  to  the  Fifth  Annual  Newsday 
Minority  Joh  Opportunity  Conference 

Queens  College,  Flushing,  N.Y. 
February  26  &  27, 1988 

For  interviews  with  recruiters  from  major  newspapers,  news 
services  and  newspaper  groups  for  current  and  future  entry-level 
jobs  and  internships  as  reporters,  photographers,  copy  editors  and 
news  assistants.  Last  year’s  recruiters  included  Newsday,  The  New 
York  Times,  New  York  Daily  News,  Chicago  Sun  Times,  The  Boston 
Globe,  The  Wall  Street  Journal,  The  Washington  Post,  Los  Angeles 
Times,  The  Miami  Herald,  Capital  Cities  Communications  and  many 
more  large  and  small  dailies  from  the  eastern  U.S. 

Journalism  major  not  required.  No  charge.  Inexpensive  housing 
available.  Free  parking.  Free  lunch  both  days.  REGISTRATION  DEAD¬ 
LINE:  February  15,  1988. 

Registration  information:  JOC,  Community  Affairs  Dept., 
Newsday,  Long  Island,  N.Y.  11747.  (516)  454-2186. 
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REPORTER 

Aggressive  67,000-circulation  daily 
wants  a  reporter  for  late  police/G.A. 
shift.  We  value  enterprise,  hustle,  good 
writing,  and  the  drive  to  get  great 
stories. 

Assistant  Managing  Editor 
Press  and  Sun-Bulletin 
PO  Box  1270 
Binghamton,  NY  13902 


REPORTERS  -  bright,  energetic  for 
bureaus  on  quality  PM  daily.  $15,000 
to  $18,000,  depending  on  experience. 
No  calls,  please.  Write:  Reporters, 
Watertown  Daily  Times,  Watertown,  NY 
13601. 


REPORTER/COPY  EDITOR  -  for  grow¬ 
ing  NO  afternoon  daily.  New  position. 
Must  be  skilled  in  reporting,  copy  edit¬ 
ing,  headline  writing  and  layout.  Send 
resume  to  Box  2707,  Editor  & 
Publisher. 


REPORTER 

The  reporter  who  is  hired  to  run  our 
North  Miami  Valley  Bureau  will  be  a 
self-starter,  have  at  least  2  years  experi¬ 
ence  at  a  daily,  and  demonstrate  an 
ability  to  spot  trend  and  other  st'  ies 
that  have  wide  reader  appeal,  ''he 
reporter  won’t  be  asked  to  cover 
endless,  narrowly  focused  government 
meetings,  but  will  have  to  have  the 
versatility  to  cover  such  diverse  topics 
as  the  area’s  growing  Japanese  indust¬ 
rial  presence  and  tax-resisting  farmers. 
The  Dayton  Daily  News  is  an  equal 
opportunity  employer  with  a  circulation 
of  190,000  daily  and  230,000 
Sunday.  Send  clips  and  resume  to  Jim 
Ripley,  Metro  Editor;  Dayton  Daily 
News;  4th  &  Ludlow  StS;  Dayton,  OH 
45402. 


REPORTER — General  assignment,  for 
award-winning,  progressive  daily  and 
Sunday.  Need  the  right  addition  to  our 
young,  aggressive  staff.  Send  resume, 
references  and  clips  tO:  Managing 
Editor,  Altoona  Mirror,  PO  Box  2008, 
Altoona,  PA  16603.  Zone  2  applicants 
only. 


REPORTER'S  POSITION  available  at 
well-respected  community  weekly  in 
San  Diego,  CA  which  serves  an  extraor¬ 
dinary  16,000-home  community. 
Rancho  Bernardo.  Beats  are  diversified 
and  include  news,  features,  business 
and  sports.  Photography  skills  useful. 
Can  you  write  well  and  quickly?  Are  you 
motivated  to  improve  the  tools  you  use 
to  ply  your  trade?  Send  clips,  resume, 
cover  letter  and  list  of  references  to: 
Bernardo  News,  11717  Bernardo  Plaza 
Court,  Suite  120,  San  Diego,  CA 
92128.  No  phone  queries. 
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REPORTERS  needed  for  expanding  AM 
daily  with  23,000-circulation  on  Flori¬ 
da  East  Coast.  One  entry  level  position 
available.  Journalism  degree  required. 
Experienced  reporter  also  needed  with 
at  least  three  years  in  the  newspaper 
field.  Non-smokers.  Send  resumes  and 
clips  to  Vero  Beach  Press  Journal,  PO 
Box  1268,  Vero  Beach,  FL  32960, 
ATT:  Byron  Gray. 


REPORTER  for  25,000-circulation 
southeast  daily.  Resume  and  clips  to 
Steve  Swogetinsky,  CiW  Editor,  The 
Meridian  Star,  PO  Box  1591,  Meridian, 
MS  39301.  No  telephone  calls. 


RETIRED  EDITORS,  REPORTERS 
Work  part-time  in  your  home  critiqu'mg 
college  newspapers  for  a  67  year-old 
national  press  association.  It's  easy,  we 
provide  the  evaluation  booklet.  You'll 
be  helping  tomorrow’s  professionals. 
Write:  ACP,  620  Rarig;  330  S.  21  Ave., 
Minneapolis,  MN  55455;  call  (612) 
625-8335. 


SENIOR  EDITOR 

Group  of  award-winning  weeklies  in 
New  England  seeks  senior-level  editor. 
This  is  a  rapidly  growing  company  and 
this  is  definitely  a  growth-oriented  posi¬ 
tion.  The  well-suited  candidate  will 
have  5-10  years  of  experience  on  the 
editorial  side  of  the  newspaper  busi¬ 
ness.  Strong  management  ability  and 
experience  are  essential.  Help  us 
strengthen  our  hold  on  this  exciting 
marketplace  by  overseeing  and  impro¬ 
ving  an  already  fine  news  operation. 
Salary  $25-30m,  depending  on  experi¬ 
ence.  Send  resume  and  salary  history 
to:  Box  2729,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply.  EOE 
M/F. 


SPORTS  COPY  EDITOR 
Award-winning  mid-sized  AM  in  North¬ 
east  offers  growth  opportunity  for  right 
person.  Excellent  word  skills  a  must, 
layout  experience  helpful.  This  is  not  a 
writing  job.  Send  resume,  clips,  tear- 
sheets  and  philosophy  of  sports  journal¬ 
ism  to  Box  2734,  Editor  &  Publisher. 
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EDITORIAL 


SPORTS  WRITER  needed  for  four-man 
staff  in  West  Texas.  Must  have  layout 
experience  or  potential  to  go  with  writ¬ 
ing  skills.  Excellent  benefits.  Resume, 
samples  to  Ted  Battles,  Sports  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 

OPENING  FOR  Copy  Editor  on  our  four- 
person  staff.  Headline,  layout  skills 
important.  Good  working  conditions, 
excellent  benefit  package.  Resume, 
samples  to  Janine  (xreen.  News  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 

SPORTS  WRITER  wanted  by  lively  state 
capital  AM  daily.  We're  searching  for  a 
talented,  aggressive  reporter  to  tackle 
heavily  local  coverage.  Layout  and  edit¬ 
ing  experience  necessary.  Send  resume 
and  clips  to  Tammy  Brittingham, 
Managing  Editor,  Delaware  State  News, 
PO  Box  737,  Dover,  DE  19903.  No 
phone  calls  please. 


THE  DAILY  NEWS  of  Los  Angeles,  a 
morning  newspaper,  is  seeking  candi¬ 
dates  for  its  news  and  copy  desks.  The 
news  desk  position  requires  solid  news 
judgment,  self-confidence,  and  two  to 
four  years  of  experience  at  layout  and 
handling  wires.  Copy  desk  candidates 
need  at  least  two  years  of  experience 
and  should  have  a  flair  for  accurate, 
readable  headlines,  a  strong  knowledge 
of  grammar  and  punctuation,  and  an 
ability  to  tighten  for  smoothness  and 
flow.  Send  resume  to  Michael  Coates, 
Executive  News  Editor,  PO  Box  4200, 
Woodland  Hills,  CA  91365. 


THE  ENGLISH  SERVICE  of  Agence 
France-Presse  seeks  an  experienced 
journalist  with  strong  editing  back¬ 
ground  for  its  Middle  East  regional 
bureau  in  Nicosia,  Cyprus.  Sound  know¬ 
ledge  of  French  required  and  familiarity 
with  Middle  East  desirable.  Send  clip¬ 
pings  and  resume  to:  Agence  France- 
Presse,  English  Service  Head,  13  Place 
de  la  Bourse,  Paris  75002,  France. 


WEEKLY  NEWSPAPER  EDITOR  to 
continue  the  high  quality,  community 
oriented  leadership  of  this  coastal  Zone 
9  paper.  Must  thrive  on  hard  work  and 
solid  news  coverage  while  appreciating 
and  understanding  the  benefits  of  a 
sound  business  operation.  This  person 
will  be  editorial  voice  and  chief 
representative  of  an  award-winning 
6,000  weekly  being  acquired  by  a 
community  newspaper  group.  Excellent 
benefits,  competitive  salary,  opportunity 
for  growth  in  a  company  owned  by 
editors  and  their  families.  Write  giving 
full  experience  and  salary  require¬ 
ments,  with  a  cover  letter  listing  those 
five  obligations  you  consider  most 
important  for  success.  Box  2709,  Editor 
&  Publisher. 


WRITER/REPORTER,  top-notch,  large, 
award-winning  weekly.  Resume,  clips 
required.  South  Shore  Record,  Hewlett 
Plaza,  Box  237,  Hewlett,  L.I.,  NY 
11557,  (516)  374-9200. 


_ MAILROOM _ 

GMA,  a  leading  supplier  of  inserting 
equipment  to  the  newspaper  industry, 
has  an  immediate  opening  for  an  indivi¬ 
dual  familiar  with  newspaper  presses 
and  folders.  This  individual  should  have 
experience  relating  to  the  newspaper 
industry,  including  technical  and  engi¬ 
neering  background.  GMA  offers  a  crea¬ 
tive  growth-oriented  environment  with 
exceflent  benefits.  Send  resume  to 
Graphic  Management  Associates,  Inc., 
934  Marcon  Blvd.,  Allentown,  PA 
18103.  ATT:  Human  Resources 
Manager. 


HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN  Zone  2 
medium-sized  daily  seeking  an  exper¬ 
ienced  mailroom  working  foreman. 
Knowledge  of  1472P  desirable.  Work¬ 
ing  in  union  environment.  Must  have 
strong  supervisory  skills  and  full  under¬ 
standing  of  all  mailroom  equipment. 
Reply  to  Box  2693,  Editor  &  Publisher. 


MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MARKETING  RESEARCH 

RESEARCH  MANAGER 
Southern  California  100,000-1-  daily. 
Versed  in  all  facets  of  media  research 
and  its  use.  Rush  resume  and  salary 
requirements  to  J.H.  Frederickson,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 


PHOTOGRAPHY 

PHOTO  EDITOR  to  lead  10  man  depart¬ 
ment  in  highly  competitive  market.  We 
are  heavy  into  full  color  photography 
averaging  more  than  200  color  pictures 
a  week.  Minimum  of  1  year  running 
comparable  operation  or  3  years 
running  smaller  operation.  Resumes  to 
Bob  Lutgen,  Arkansas  Democrat,  PO 
Box  2221,  Little  Rock,  AK  72203. 


STAFF  PHOTOGRAPHER  for  metro 
daily,  200,000  plus  circulation. 
Philadelphia  Daily  News  is  seeking  a 
photojournalist  who  can  do  it  all:  news, 
sports,  features  and  business.  If  you 
love  black  and  white,  the  big  city  and 
shift  work,  send  resume  and  portfolio  to 
F.  Patrick  Bernet,  Executive  Photo 
Editor,  400  N.  Broad  St.,  Philadelphia, 
PA  19130.  EOE  M/F. 


_ PRODUCTION _ 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


SOUTHEAST  NEWSPAPER  seeks 
production  manager.  Excellent  press 
work  capability  a  must.  $25,000.  Reply 
to  Box  2694,  Editor  &  Publisher. 


ZONE  5  DAILY  newspaper  dedicated  to 
quality  printing  needs  supervisor  for 
color  separation/offset  platemaking 
department.  Experienced  in  electronic 
color  separation  work  and  have  super¬ 
visory  experience.  Excellent  fringe 
benefits  and  working  conditions.  Box 
2715,  Editor  &  Publisher. 


Take  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  .  . 
by  placing  an  ad  in  tbe 
“Positions  Wanted”  section. 


STAFF  WRITER 

Coinworld,  the  foremost  numismatic  weekly  newspa¬ 
per,  is  searching  for  a  top-notch  journalist  to  join  our 
editorial  staff  in  the  capacity  of  Staff  Writer.  Requis¬ 
ites  include  a  journalism  related  Bachelor’s  degree,  a 
minimum  of  3-5  five  years  related  experience  and  a 
keen  interest  in  numismatics. 

If  you  have  proven  journalism  skills,  this  is  an  excel¬ 
lent  opportunity  for  work  in  a  stimulating  environ¬ 
ment  with  an  excellent  salary  and  benefit  package. 
We  intend  to  fill  this  position  quickly,  so  don’t  delay  - 
send  your  resume  and  salary  requirements  to; 

Personnel  Manager 
RE;  Staff  Writer 
Box  4129 
Sidney,  OH  45365 
Equal  Opportunity  Employer 
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HELP  WANTED 


PRODUCTION 


QUALITY  ASSURANCE  MANAGER 

The  Quality  Assurance  Manager  at  The 
Seattle  Times  has  a  wide-ranging  role  in 
the  production  of  The  Seattle  Times  and 
The  Post  Intelligencer  which  have  a 
combined  daily  circulation  of  450,000. 
Reporting  directly  to  the  Operations 
Director,  this  person  has  extensive 
contact  with  production,  news  and 
advertising  personnel  as  well  as  major 
advertisers.  Responsibilities  include 
developing,  implementing,  and  manag¬ 
ing  programs  pertaining  to  the  quality  of 
the  finished  product,  assisting  in  equip¬ 
ment  evaluation,  purchase  and  installa¬ 
tion  processes  and  developing  employ¬ 
ees'  knowledge  of  quality  assurance 
systems,  programs  and  methods.  Ideal 
candidates  will  have  at  least  3  years 
experience  in  newspaper  or  commercial 
printing  production,  a  Bachelors  degree 
in  a  related  field,  experience  in  estab¬ 
lishing  and  maintaining  a  quality  assur¬ 
ance  program  as  well  as  the  outstanding 
interpersonal  skills  needed  to  make 
such  a  program  run  smoothly  and  effec¬ 
tively.  This  position  will  be  available 
early  in  1988.  The  Seattle  Times  offers 
an  excellent  compensation  package. 
Interested  parties  should  submit  cover 
letter  and  resume,  including  salary 
history  to:  Quality  Assurance  Position, 
Personnel  Dept.,  the  Seattle  Times,  PO 
Box  70,  Seattle,  WA  98111. 


_ SALES _ 

ACCOUNT  EXECUTIVE 
LA  area  metro  newspaper  has  openings 
for  acc’t  execs,  in  retail  ad  dept.  2-3 
years  minimum  retail,  classified,  food 
industry  retail  newspaper  sales  experi¬ 
ence  or  equivalent  track  record.  Biling¬ 
ual  skills  desirable,  college  degree 
preferred.  Salary  and  commission  bene¬ 
fits.  Send  resumes  to: 

Personnel  Dept./AE 
Los  Angeles  Herald  Examiner 
PO  Box  2416,  Terminal  Annex 
Los  Angeles,  CA  90051-0416 

SALES  MANAGER  We  are  seeking  an 
aggressive  management  and  sales 
oriented  person  to  manage  our  rapidly 
growing  sales  department.  This  indivi¬ 
dual  will  possess  a  background  of  five  to 
ten  years  experience  in  circulation 
management,  have  strong  sales  and 
marketing  skills  and  human  relations 
skills.  The  professional  we  seek  will  be  a 
self-starter  responsible  for  managing  an 
operation  responsible  for  achieving  a 
sales  volume  in  excess  of  150,000  per 
year.  Send  resume  to  Michael  L. 
Proebstle,  Circulation  Marketing  Mana¬ 
ger,  St.  Petersburg  Times,  1301  34th 
St.  North,  St.  Petersburg,  FL  33731. 
For  immediate  consideration,  contact 
directly  at  (813)  893-8663.  EOE,  M/F. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


General  Manager.  Knowledegable  all 
areas.  Newspaper  operations,  daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Proven  record.  Box  2528, 
Editor  &  Publisher. 


HUSBAND-AND-WIFE  team  seeks 
small  town  newspaper  to  run  in  South¬ 
west.  He’s  tops  at  photography,  layout 
and  editing.  She  specializes  in  report¬ 
ing,  organizational  and  people  skills. 
Box  2726,  Editor  &  Publisher. 


POSITONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GM 

Strong  Publisher/GM  available.  Proven 
record  as  a  results  getter.  Former  CPA, 
strong  in  accounting,  computers  and 
marketing.  Has  experience  in  turning 
around  non-profit  papers  to  PROFIT 
paper.  In  his  last  position  GM  for  a 
20,000  plus  daily,  he  increased 
revenues  20%  per  year  for  three  conse¬ 
cutive  years. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


PUBLISHER 

Small-  to  medium-sized  daily.  It  you 
need  a  seasoned  professional  with  solid 
management  training,  plus  extensive 
hands-on  editorial,  advertising  and 
marketing  experience,  you  need  me.  I 
require  excellence  in  all  departments, 
and  I  can  teach  your  people  how  to 
attain  it.  Other  strengths:  organized, 
moderately  conservative,  involved  in 
community.  Box  2701,  Editor  & 
Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGEMENT  - 
Proven  sales  and  management  skills 
with  a  major  metro  and  mid-size  weekly. 
Believe  that  the  value  of  experience  is 
multiplied  by  genuine  enthusiasm  and  a 
burning  desire  to  succeed.  If  you  want  a 
paper  pusher,  hire  someone  else.  If  you 
are  seeking  a  shirt-sleeve  manager  who 
thrives  on  customer  contact  and  sales 
development  call  me.  (404)  272-7912 
Robert.  Zone  5. 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810. 
9-5pm. 


_ CIRCULATION _ 

COUNTRY  CIRCULATION  job  wanted. 
Will  travel.  Experience  with  Kansas 
daily.  Gene  Springer  (701)  572-3119. 


_ EDITORIAL _ 

EXECUTIVE  EDITOR.  With  16  years  in 
community  journalism  I  can  fill  the  top 
spot  in  your  editorial  department.  Now  a 
top  editor  with  major  Zone  5  weekly 
group;  ready  to  move  up.  Award¬ 
winning  journalist;  proven  leader;  good 
manager.  Will  relocate.  Box  2700, 
Editor  &  Publisher. 


ATTN  Northwest  Editors:  SPJ-  SDX 
chapter  president  to  be  graduated  w/ 
honors  in  June  with  a  year’s  plus  experi¬ 
ence  on  all  beats.  For  resume  and  clips 
contact  Ted  Fuller,  2966  Willamette 
#4,  Eugene,  OR  97405. 


AWARD-WINNING  writer/editor  with  21 
years  of  varied  experience  in  journalism 
seeks  responsible  editorial  page  or 
newsroom  management  position.  Any 
zone.  Walter  Massey,  111  Ashworth 
Drive,  Beckley,  WV  25801.  (304) 
255-2854. 


CREATIVE  EDITOR  with  more  than  25 
years  experience  and  a  sense  of  humor 
who  writes  well  seeks  position  on  large 
weekly  or  small  daily  in  Southern  Cali¬ 
fornia.  Ready  March  1.  William  R. 
White,  PM  or  eves.  (619)  757-7883. 


POSITIONS  WANTED 


EDITORIAL 


DECEMBER  ‘87  graduate  seeks  agricul¬ 
tural  writing  position  with  newspaper/ 
farm  publication  or  an  entry-level  posi¬ 
tion  in  public  relations  promoting  agri- 
culture.  I  have  a  B.S.  in 
journalism/public  relations  and  a  minor 
in  business.  Also,  I  have  a  strong  agri¬ 
culture  background  and  am  hard  work¬ 
ing.  Will  move  anywhere.  Box  2712, 
Editor  &  Publisher. 


DEDICATED,  TALENTED  sportswriter 
seeks  employment  with  a  medium  or 
large  sized  daily  in  any  zone.  After 
2-1/2  years  of  small  papers  with  limited 
opportunities  or  part  time  correspon¬ 
dence  work.  I’d  like  to  find  a  position 
where  hard  work  and  consistent  produc¬ 
tion  will  be  rewarded.  Box  2708,  Editor 
&  Publisher. 


EXPERIENCED  EDITOR-REPORTER 
seekj  editing  position  on  daily  or  week¬ 
ly.  Strong  writing,  editing,  photography 
skills.  Prefer  Illinois  location.  Box 
2725,  Editor  &  Publisher. 

EXPERIENCED,  successful  editor, 
general  manager,  publisher  seeks  chal¬ 
lenging  position  on  daily  or  weekly 
newspaper  in  zones  7,8,9.  Hands-on 
manager  and  editor  is  good  staff  motiva¬ 
tor,  likes  people,  community  activities 
and  loves  the  newspaper  business.  Box 
2731,  Editor  &  Publisher. 


I  DELIVER:  Feature  writing  with  depth 
and  verve  that  covers  the  range  from 
birds  to  Bach  to  Buicks;  judgment  as  an 
editor  that  brings  out  the  best  in  your 
staff;  versatility,  experience  and  a 
personal  point  of  view.  If  these  are  the 
qualities  you  want  in  a  highly  motivated 
professional,  write  to  Box  2714,  Editor 
&  Publisher. 


POPULAR.  PRIZE-WINNING  local 
columnist  for  respected  mid-sized  daily 
seeks  shot  at  big  time.  Write  Box  2705, 
Editor  &  Publisher. 


REPORTER/EDITOR  Journalist  with 
4+  years  of  legislative/business  experi¬ 
ence  seeks  position  in  Zone  2  or  3. 
Janet  Saugstad,  8319  Washington 
Blvd.,  Jessup,  MD  20794. 

SPORTS  for  solid  pro  with  9  years  of 
writing  and  editing  on  small  dailies. 
Zone  2,3  or  5.  (704)  294-0309  after  6. 


SPORTS  COLUMNIST  for  major  metro¬ 
politan  daily  desires  return  to  inside  as 
sports  editor  for  major  league  daily.  Ex¬ 
sports  editor  wants  to  work  with  young, 
aggressive  staff.  Need  area  with  good 
elementary  schools.  Box  2723,  Editor  & 
Publisher. _ 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  REPORTER  with  four  years  on 
52,000  AM  seeks  writing  position.  Any 
Zone.  Wire  sen/ice  experience,  some 
layout.  Have  covered  all  -  pro,  college 
and  scholastic  sports.  Excellent  refer¬ 
ences.  Box  2722,  Editor  &  Publisher. 


SPORTS  WRITER-Columnist  ready  to 
graduate  after  three  years  of  preps. 
Daily  experience  includes  desk,  bleach¬ 
ers  and  photos.  Five  clips  will  win  you 
over.  Box  2718,  Editor  &  Publisher. 


SPORTS  WRITER  Baseball  a  specialty. 
Have  covered  NFL.  college  and  AHL 
beats.  A  student  of  baseball,  I  am  look¬ 
ing  for  a  beat  covering  a  team  at  any  pro 
level.  Bob  Dittmeier  (518)  587-4005. 


STYLISH  FEATURE  WRITER  with  solid 
reporting  skills  and  5  years  experience 
seeks  position  on  a  daily  or  magazine. 
In  addition  to  a  varied  general  assign¬ 
ment  background  with  a  sizeable  New 
York  area  daily,  I’m  well-versed  in 
music  and  entertainment  writing.  I’m 
eager  to  demonstrate  my  dedication  and 
versatility.  Will  relocate.  Box  2680, 
Editor  &  Publisher. 


TALENTED  BUSINESS  REPORTER 
with  top  credentials  and  a  super  track 
record  seeks  career  business  reporting 
spot  with  metro  daily  in  Zone  2,3,  or  5. 
Ask  for  Jay  Bastian  at  (313)  541-7464. 


THEATRE  CRITIC  with  current  metro 
daily  experience  seeks  career  opportun¬ 
ity  with  aggressive  entertainment 
reporting  team.  Any  Zone  OK.  For  clips 
and  resume,  write  Box  2703,  Editor  & 
Publisher. 


_ MAILROOM _ 

MAILROOM  MANAGER  with  knowledge 
of  Quipp  stacker,  plastic  wrap,  Idab 
stackers,  48P  Harris  Inserter  and 
equipment.  Now  in  full  charge  of  7  day 
morning  paper.  Circulation  45,000. 
Box  2699,  Editor  &  Publisher. 


PHOTOGRAPHY 

RELIABLE,  CREATIVE,  consistent 
newspaper  shooter,  10  years  experi¬ 
ence,  awards,  Missouri  grad  (BJ,  MA), 
National  Geographic  intern,  seeks  posi¬ 
tion  on  large  metro  daily.  Equally 
competent  with  color/B&W;  singles/ 
layouts;  field/studio.  Currently  at  400K 
circulation  daily.  Call  Ed  Vidinghoff  at 
(206)  695-4825. 


_ PRODUCTION _ 

PRODUCTION  JOB  WANTED 
25  years,  with  management  experience 
in  composing,  press  and  camera.  Call 
(305)  247-4855. 
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SHOP  TALK  AT  THIRTY 


Review  and  trends  in 


By  Bill  Cantor 

Public  relations  is  expanding  and 
changing  faster  than  at  any  time  in  its 
history,  and  will  continue  to  do  so  in 
the  forseeable  future.  Today  it  is  dif¬ 
ferent  from  anything  we  have  known. 

According  to  experts  in  the  field, 
public  relations  in  terms  of  employ¬ 
ment  is  rapidly  expanding  by  an  esti¬ 
mated  annual  growth  rate  of  20%.  The 
reason  given  is  that  top  management, 
beset  by  many  problems  affecting 
public  opinion,  recognizes  the  practi¬ 
cal  value  of  good  public  relations. 

What  management 
expects  of  PR 

•  Counseling:  the  typical  corpo¬ 
rate  CEO  now  spends  over  half  his 
time  on  what  are  essentially  public 
relations  problems.  What  this 
demands  of  the  PR  practitioner  is  a 
high  degree  of  judgment. 

•  Accountability:  Top  manage¬ 
ment  is  requiring  of  PR  —  and  every¬ 
one  else  these  days  — just  that.  We 
are  under  increasing  pressure  from 
our  employers  to  prove  what  they  are 
getting  for  their  communications  dol¬ 
lars. 

•  Leadership  —  especially  by 
those  in  high  positions.  For  each  fis¬ 
cal  year,  develop  a  PR  plan  and  a 
budget  encompassing  specific  activi¬ 
ties.  Make  certain  that  top  manage¬ 
ment  understands  and  supports  this 
annual  project. 

•  Know  all  you  can  in  detail  about 
the  business  you  represent  and  the 
industry  in  which  it  operates.  It  is 
surprising  how  few  PR  people  really 
understand  their  employers  and 
clients.  Top  management  sees  this  as 
one  of  PR  people's  greatest  deficien¬ 
cies. 

•  A  knowledge  of  the  levers  of 
political  power  and  how  they  work 
because  of  the  impact  of 
government  —  legislators  and  regu¬ 
latory  agencies  —  upon  corpora¬ 
tions. 

Trends  in  PR 

•  The  field  of  interest  in  public 
relations  is  broadening  to  almost 
every  aspect  of  the  organization. 

•  The  various  communications 
functions  of  the  typical  corpora¬ 
tion  —  news  media,  marketing, 
advertising,  investor  relations,  con- 


(Cantor  is  president  of  Cantor  Con¬ 
cern  Inc.,  executive  search  consul¬ 
tants.) 


public  relations 

sumer  and  employee  relations  —  are 
merging  and  becoming  more  coordi¬ 
nated. 

•  The  trend  toward  expansion  of 
corporations  by  tender  offers, 
acquisition,  etc.,  is  putting  increas¬ 
ingly  greater  pressure  on  public  rela¬ 
tions  people  and  others. 

•  Mergers  and  acquisitions  con¬ 
tinue  with  advertising  agencies 
acquiring  public  relations  firms,  and 
public  relations  firms  acquiring  each 
other,  both  foreign  and  domestic. 

•  Public  relations  counseling  firms 
will  continue  their  growth  and  be  the 
source  of  jobs;  corporate  public  rela¬ 
tions  departments  will  grow,  but  at  a 
slower  pace  since  they  will  be  retain¬ 
ing  public  relations  counseling  firms 
for  special  projects.  The  salaries  for 
employees  in  both  corporate  public 
relations  departments  and  counseling 
firms  are  increasing.  Some  corpora¬ 
tions  are  refilling  PR  positions. 

•  Many  corporations  are  restruc¬ 
turing  their  public  relations  depart¬ 
ments  to  resemble  PR  counseling 
firms.  This  is  creating  an  “in  house” 
PR  agency  specialty. 

•  Providing  PR  services  world¬ 
wide  is  becoming  one  of  the  fastest- 
growing  areas  of  public  relations 
because  of  the  spread  of  public  rela¬ 
tions  to  .Asia,  Africa,  etc. 

•  With  the  decline  in  the  effective¬ 
ness  of  traditional  advertising,  corpo¬ 
rations  are  increasing  their  marketing 
public  relations  budgets.  PR  is  on  the 
upswing  in  the  field  of  marketing. 
There  is  a  growing  emphasis  on  mea¬ 
suring  PR  marketing  results. 

•  The  CEOs  are  becoming  the 
“communications  centers,"  with 
most  corporation  CEOs  spending  up 
to  70%  of  their  time  on  PR  matters.  At 
the  same  time,  most  need  training  in 
media  relations. 

•  Because  of  the  plunge  in  the 
stock  market  Oct.  19,  financial  and 
investor  relations  is  a  growth  area  of 
public  relations. 

•  Emphasis  on  public  relations 
research  is  shifting  from  just  commu¬ 
nications  toward  motivating,  rein¬ 
forcing,  modifying  human  behavior. 
Increasingly,  PR  is  expected  to  make 
something  tangible  happen. 

•  More  and  more,  top  management 
is  relating  PR  activities  and  budgets  to 
the  “bottom  line"  and  is  demanding 
greater  accountability  of  PR  execu¬ 
tives. 

•  PR  education  is  not  keeping  up 
with  changes  in  the  public  relations 


field  and  the  demand  for  competent 
professionals. 

•  The  use  of  electronic  media  is 
rapidly  increasing,  especially  the  use 
of  video  news  releases  and  cable  tv. 

•  There  is  a  continuing  trend 
toward  “total  communications” 
involving  the  coordination  and  direc¬ 
tion  of  all  aspects  of  a  corporation’s 
communications  efforts  under  the 
public  relations  umbrella. 

•  Greater  emphasis  is  being  placed 
on  employee  communications. 

•  Strategic  planning  relative  to 
emerging  issues  is  receiving  greater 
emphasis. 

By  and  large,  there  is  a  great  need 
for  public  relations  generalists  with 
broad  and  varied  backgrounds  rather 
than  the  narrow  range  of  skills  once 
expected,  such  as  media  relations. 
Expertise  will  require  a  liberal  arts 
background  and  should  include 
sociology,  political  science,  public 
opinion  research,  finance  and  eco¬ 
nomics  and,  above  all,  more  knowl¬ 
edge  of  business.  I  think  we  are  seeing 
public  relations  education  shifting 
from  journalism  schools  to  business 
administration  since  this  is  essential 
background  for  counseling  top  man¬ 
agement. 

The  trend  toward  adopting  formal 
job  titles  and  descriptions  in  public 
relations  departments  and  firms  is 
continuing  to  become  more 
standardized  —  an  indication  of 
maturity  for  the  profession. 

The  term  “public  relations”  is 
becoming  generic  in  contrast  with 
many  other  terms  used.  The  various 
functions  and  disciplines,  such  as 
public  affairs,  community  relations, 
corporate  communications  and  issues 
management,  are  becoming  recog¬ 
nized  as  the  supports  under  the 
umbrella  of  public  relations.  The 
trend  is  to  bring  them  together  and 
coordinate  them  under  the  concept  of 
“total  communications.” 

The  public  relations  function  is 
becoming  increasingly  complex  and 
difficult  to  manage,  demanding  the 
highest  levels  of  professional  skills, 
some  of  them  new.  To  succeed,  pub¬ 
lic  relations  practitioners  must  have 
not  only  such  highly  developed  skills, 
but  have  the  executive  ability  to  man¬ 
age  budgets  and  people  and  to  relate 
more  closely  to  top  management. 
Public  relations  is  becoming  more 
involved  with  the  decision-making 
process. 
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Goss"  Flexoliner"  press 

ONE  SfSIEM.  ONE  SOURCE. 


The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 

Print  up  to  six  colors  on  every 
web  with  stacked- 
^  ^  unit  configurations. 

Increase  color  place- 
— /  /  p'  ^  ment  at  any  time 
•qq  without  sacrificing 

paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter¬ 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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THE  STORYTELLER 

The  power  of  a  good  storyteller  surprises.  It  can  daily  life  into  larger  perspective, 

explode  into  the  reader’s  consciousness  or  it  can  slip  in  ever  Her  column,  written  four  times  a  week  for  The  Com- 

so  gently.  Rheta  Grimsley  Johnson  fashions  universal  tales,  mercial  Appeal  in  Memphis,  is  available  to  more  than  250 

woven  from  bits  of  ordinary  people  and  places.  newspapers  through  Scripps  Howard  News  Service.  She  has 

“Warhol  was  wrong,’  ’  she  says.  “Not  all  of  us  will  won  the  National  Headliner  Award  for  outstanding  local 

be  famous,  even  for  15  minutes.  I  find  myself  drawn  to  tell-  interest  column,  the  Ernie  Pyle  Award  for  human  interest 

ing  stories  about  those  whose  stories  might  not  get  told  writing  and  the  American  Society  of  Newspaper  Editors’ 

otherwise.’  ’  Best  Newspaper  Writing  Award  for  commentary.  And  she 

U  nassuming,  compelled  by  a  need  to  write,  Rheta  was  inducted  into  the  Scripps  Howard  Hall  of  Fame  when  she 

Grimsley  Johnson  gives  us  fresh  insights.  Whether  it’s  the  won  Writer  of  the  Year  honors  for  three  consecutive  years, 

recollection  of  bouncing  along  dirt  roads  in  the  rural  South  Rheta  Grimsley  Johnson.  Observer.  Reporter.  Story- 

or  facing  mortality  at  the  sight  of  a  hospital  bracelet  on  a  teller.  One  of  the  more  than  8 ,000  people  at  Scripps  Howard 

parent’s  thin  wrist,  she  uses  her  keen  reporting  skills  to  put  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

^  SCRIPPS  HOWARD 
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